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DIRECTOR LETTER:

THE ENDEMIC
BALANCING ACT
As the COVID pandemic phase transitions to the
endemic phase, New York City small business owners
much bridge the period that we would all like to forget,
with a period consisting of an equal amount of hope
and uncertainty.
Continued on page 2

FLORAL JEWELRY – NOW MORE
THAN EVER – SYMBOLIZE HOPE
FOR THE FUTURE
Floral necklaces mean different things to different people,
but the pieces are meant to burst with life, hope and optimism
for the future. Lady Gaga wore a Tiffany floral necklace to the
28th Screen Actors Guild Awards, and in 1993, Elizabeth Taylor
wore her floral necklace to the 65th Academy Awards.
On March 8th in INSTORE, Beth Bernstein drew a connection
of hope between the two. Bernstein writes:
Pictured: Elizabeth Taylor wearing the Van Cleef & Arpels’ Reine
Marguerite necklace, and Lady Gaga wearing floral necklace by
Tiffany & Co. Image Courtesy INSTORE
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LETTER FROM THE
EXECUTIVE DIRECTOR
The Endemic Balancing Act

Even though most of us are vaccinated and are casting our masks aside,
it does not mean everything is going to snap back to normal – this is particularly
true of business.
Just as business owners were forced to adapt on the fly to lockdowns, and
ever changing and hard to understand Covid-guidelines, they must bring that same
meticulous preparation to the endemic. Endemic does not mean COVID is finished with
us – indeed, the people advocating the loudest that we treat this like an endemic, are
really just saying let’s get back to normal.
Many diseases, like the flu, are endemic, but that does not mean they are not
serious. Business owners and executives must treat the endemic with the same care as they did the pandemic.
No longer can strategies be guided by short-term – and often times, arbitrary-mandates.
Customers are looking for businesses to establish consistent, durable policies. Easier said than done,
because business owners will have pull off a very difficult tap dance – run your business through the transition
to endemic, while preparing for the new normal.
The same seriousness and flexibility business owners and executives exhibited during the pandemic must
be brought to bear for the endemic. Not knowing what the new world or new normal will look like will mean
carefully managing the continual unpredictability of the disease and people’s behavior to it. Some of the
changes we have undergone are permanent, and it is crucial that businesses recognize and fully embrace them.
Adding to the degree of difficulty to this transition is the fact that all signs point to a business uptick in
New York City. As has been widely reported, it would appear conventions, trade events, and business
meetings are back on in the city. The business traveler and tourism are on the rise. In short, businesses
will not have a whole lot of time to prepare for the transition to endemic. Customers will expect businesses
will have adapted to the new permanent, whatever that looks like.
Businesses’ efforts to quickly ramp up endemic procedures to meet customer demand will have their
effort complicated by the massive humanitarian crisis and the economic risks brought on by the Russian
invasion of Ukraine.
It's too early to know how sanctions will impact the U.S. economy, but one can expect at a minimum,
energy costs will continue to grow. What is potentially more of a wild card are the sanctions being imposed
by U.S. companies, organizations, cultural institutions and individual expression of solidarity with the Ukrainian
people – think bartenders pouring Russian vodka down the drain.
The Diamond District is particularly susceptible to sanctions now that diamonds from Russia have made
the sanctions list. Our member businesses are going to have to work extra hard to ensure and convince their
customers that the diamond they are about to purchase has no connection or will not go toward the funding
of the Russian invasion. This on top of what sanctions are doing to the price of gold and palladium.
The transition from pandemic to endemic, welcoming customers back to the new normal, trying to figure
out the new normal, and a war in Europe – businesses and executives have a lot to balance this year and
it will require the same steely commitment that brought them through the last three years.
By the Publisher
Avi Fertig has taken a hiatus from writing this column
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In the News

IN THE NEWS
Cartier’s Milan Store Gets Major Redesign
Cartier’s flagship store in
Milan received a top to bottom
redesign last year by the architect
and interior designer, Bruno
Moinard. Since 2002, Moinard
has remodeled 487 Cartier shops
Pictured: Ground floor
of Cartier’s Milan store.
around the world, culminating in
Image Courtesy of Neri
Oddo, Via Cartier
December 2021 with a makeover
for the four-floor palazzo in Milan,
as reported in The New York Times on February 17th by
Nazanin Lankarani.
Moinard’s redesign of the store embraces a change
in how retail space is beginning to be envisioned. Retail
space is starting to transcend just places where products
are sold and are becoming friendly places for shoppers
to visit, and not just purchase.
“Luxury brands, like high-end hotels, are thinking of
new ways to improve their engagement with clients from
the moment they walk in,” said Moinard in the article.
“It is a choreography that is constantly being tweaked.”
Since the start of the pandemic retailers have had to
rely on e-commerce, which has led to the interminable
discussions about how retail is dead. Moinard concedes
retail space is no longer about selling products,
saying,” As interior designers, we are not concerned
with improving sales per square meter.”
For years Cartier has embraced identical appearances
for its stores so they are instantly recognizable, but since
Cyrille Vigneron become its Chief Executive in 2016,
Cartier has embraced distinct looks for all of
its stores.
The Milan store has been instilled with a distinctively
Milanese look with very high ceilings, mirrored columns
and curtains that hang the length of two floors.
SOURCE: New York Times

War in Ukraine Threatens Diamond
Supply to India
The Russian invasion of
Ukraine has led to a sudden and
uncertain future for diamond
merchants in Guraret India.
Predicting extensive disruptions
4

to world supply, the diamond cutting and polishing
center in Surat have ceased operations, according to
a February 26th article in The New Indian Express,
by Dilip Singh Kshatriya.
There are between 8 and 10 diamond manufacturers
owned by Gujarati diamantaires operating in Russia,
placing diamond supply to India in jeopardy.
Former Gems and Jewellery Export Promotion Council
Chairman Dinesh Nawadia said, “Six percent of rough
diamonds come from Russia. A large part of this is from
Alarosa. If a war or war-like situation continues for a
long time, supply of rough goods will stop and the price
of polished diamond will likely go up.”
SOURCE: The New Indian Express

Diamond Supply Threatened by
Russia Sanctions
Just a few short weeks ago
both Bain and the Antwerp
World Diamond Center (AWDC)
predicted the diamond industry
would continue its “brilliant
recovery” from the COVID 19
pandemic downturn. But that was before Russia invaded
Ukraine and the accompanying Russia sanctions.
With Alrosa on the sanctions list, world supply of
rough diamonds could potentially be cut by over 25
percent – this according to Pamela N. Danziger in her
February 28th article from Forbes.
Alrosa is responsible for 90 percent of Russia’s
diamond production and 33 percent of the company is
owed by the Russian government – indeed, CEO Sergey
Ivanov, Jr. was specifically added to the sanctions list.
Explaining the sanctions the Jewelers Vigilance
Committee (JVC) said, “Effectively, this action bans
U.S. businesses and persons from entering into debt
transactions longer than 14 days with Alrosa but does
not impose harsher sanctions of an asset freeze and
outright prohibition of all business.” Though the
Treasury’s order does not apply to goods purchased
from Alrosa or Alrosa USA before February 24th, it
advised agreements entered into with terms longer
than 14 days should be shortened or closed.
Tom Neys, speaking on behalf of the AWDC, said,
“Sanctions can have a significant impact on the
diamond business. It is a blow that should hurt Russia,
but there is a chance that we do more damage to
ourselves. The Russians can easily trade their
diamonds with non-EU countries.”
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In the News
Diamond jewelry sales surged to $84 billion in 2021
despite rising prices, and looked poised to continue.
Though it will take a while for sanctions to have their
full impact, higher prices for diamonds are a certainty.
The rising price of diamonds may give a boost to the
already underpriced lab-grown diamond market.

Also according to Bloomberg, gold-backed ETFs
scored their biggest daily inflow in 3 weeks on March 1st.
SOURCE: Mining.com

The Solanales Crystal Lake Flower Pin

SOURCE: Forbes
JCK Contributing Editor,
Brittany Siminitz in her March 1st
“Britt’s Pick,” suggests the Solanales
Crystal Lake Flower Pin in Sunset
flower as a way to hasten the arrival
of spring.

Diamond Industry Already Shaken
by War in Ukraine

Image Courtesy of Svetlana
Turchenick/shutterstock.com

As sanctions are imposed
on Russia, the diamond industry
is already feeling the impact,
particularly as “reports indicate
resistance from Italy over
luxury goods, Belgium over
diamonds, and other specific

sectors was waning.”
According to a February 28th article in The Israeli
Diamond Industry, the Antwerp World Diamond Centre
cautioned that the sanctions may hurt the European
Union worse than Russia. The sanctions could cause
the price of rough diamonds to go even higher.
SOURCE: The Israeli Diamond Industry

No matter what the weather,
Siminitz commends the flower
brooch from Alexis Bittar with its
“hand-carved and hand-painted
Lucite petals, enamels, and crystals,”
as just the thing to stop spring
from dragging its feet. It is 14K gold-plated with a green
enamel stem, and big enough to be noticed, but not big
enough that it cannot be pinned to a hat or headband.
Pictured: Solanales
Crystal Lake Flower
Pin in Sunset Flower,
in 14K gold-plated brass
and antique rhodium
brass with enamel,
Lucite, and cyrstal,
Alexis Bittar. Image
Courtesy of JCK Online

SOURCE: JCK Online

Cartier Sues Tiffany for Stealing Trade
Secrets

Gains in Gold as Investors Wait to See
Impact of Russia Sanctions
As investors waited to see the
full impact of Russa sanctions,
gold experienced extended gains,
Mining.com reported on March
1st. Spot gold rose 1.0 percent
reaching a 15-month high, while
U.S. gold futures were up by 1.5 percent.
Under the belief that the Federal Reserve will not
go forward with a half-point rate hike because of the
uncertainty of how the war will impact the U.S. economy,
treasuries also climbed.
Mining.com reported that bullion remains “largely
supported amid haven flows due to the Ukraine
situation,” said Fawad Razaqzada, market analyst at
ThinkMarkets, in an interview with Bloomberg. “The
metal also got additional support from falling bond
yields, which are further weighing on real yields with
inflation continuing to soar. Investors are reducing their
expectations about aggressive tightening from central
banks,” Razaqzada continued.
diamonddistrict.org

Cartier sued Tiffany & Co for
stealing trade secrets regarding
its high-end jewelry collection,
according to a Reuters March 1st
story by Jonathan Stempel.
Cartier claims Tiffany hired
an underqualified junior manager away from Cartier
to reveal secrets about their $50,000 to $10 million
high-end collection of jewelry.
Tiffany’s hiring of Megan Marino from Cartier was
characterized by Cartier as a desperate move by Tiffany
to revive its high-end jewelry unit. Tiffany appeared to
blame Marino as well, firing her after only 5 weeks. In an
affidavit, Marino said Tiffany was, “more interested in
hiring me as a source of information than as a High
Jewelry manager.”
Cartier’s lawsuit seeks a return and non-use of the
trade secrets and unspecified damages.
SOURCE: Reuters
Section Continued on page 12
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Market Trends

Vintage Watch Market Takes-Off
Amid Pandemic
There would seem to be no end to the role played by
the pandemic in our private and work lives, sports and of
course the jewelry market. You can add one more – the high
demand among the young and watch collectors in vintage
and preowned watches.
According to Kate Murphy, writing for the Wall Street
Journal on February 14th, maybe it’s a function of losing
time or losing track of time during the pandemic, but
vintage watches with an interesting origin story are
trending in a big way. Indeed, preowned, vintage watches
are becoming the fastest growing segment of the high-end
watch market. Sotheby’s, Christie’s and Phillips witnessed
the sales of their preowned watches nearly double over the
past two years.
And the most desired watches are the ones that tell
a story about someone else and what they have done.
Collectors and dealers alike are devoting time and money
Pictured: Recognition Watch, Rolex Air-Kings, given to Winn-Dixie
Drivers for spotless driving records. Image Courtesy Wind Vintage
into tracking down evidence of a watch’s origin story, and
the better the story, the more the interest and value.
Interest has also skyrocketed among the young and collectors alike in recognition watches – time pieces
given by companies in recognition of exceptional performance.
Value in these watches are measured in three ways – condition, rarity and provenance. For instance,
Paul Newman’s Rolex Daytona sold at auction for $17.8 million in 2017.
“Part of the appeal is psychological – a desire to capture time when feeling lost in time, and perhaps
longing for better times, but also a watch with known provenance is one of a kind, giving watch owners a
unique story to tell – and bragging rights,” wrote Kate Murphy.
Before the pandemic preowned watches would rarely sell for more than the value of the watch no
matter what cultural or sport icon wore it. Today, vintage watches sell in catalogues with long narratives
about their origins.
Author Ralph Ellison’s 1968 Omega Speedmaster just sold for 60 times its estimate at $667,800.
The previous owner spent years of time and money attempting to prove the watch’s provenance.
The thrill of wearing these time pieces comes in large part from wearing something every day on your
pulse, according to economists. “It feels like you literally own a moment in time and can bring it forward with
you,” said Branden Cunningham, a professor of economics and finance at East Connecticut State University.
The preowned watch market was $18 billion in 2019 and is predicted to reach $29 to $32 billion by 2025.
Though big-time watches like Ralph Ellison drives the market, watches with more humble and obscure
provenance also lend to the market’s rise. A U.S. Navy diver’s watch from the 1960s for instance went
for $126,000.
The vintage watch market appears to be another way we are all trying to regain the time we have lost.
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Industry Spotlight

Major Loophole in U.S. Ban on Russian Diamonds
On Friday, the United States announced it was banning the import of Russian diamonds—
the latest in the series of actions intended to punish the Russian government for its invasion
of Ukraine.
This gladdened some, but frightened others, particularly in India, who argued that many
diamonds are often sold in parcels of mixed origin.
On Friday afternoon, the U.S. Treasury’s Office of Foreign Assets Control (OFAC) issued further
guidance, which seemingly indicates the restriction may not be as severe as originally thought.
According to the OFAC Frequently Asked Questions, the banned goods have to be “Russian
Federation Origin”—which it defines as “goods produced, manufactured, extracted, or processed
Image Courtesy of the U.S. Customs
in the Russian Federation, excluding any Russian Federation origin good that has been
and Border Protection
incorporated or substantially transformed into a foreign-made product.”
The “substantially transformed” may be key, as that likely means the ban would apply to Russian-mined or cut rough, but not goods
cut overseas.
In a little-noticed ruling in 2019, U.S. Customs and Border Protection (CBP) said that Botswana-mined diamonds cut and polished
in India needed to be labeled “Indian diamonds” for import purposes, since they underwent “substantial transformation” in India.
“The cutting and polishing of the rough diamonds performed in India is a significant manufacturing operation
which has the effect of changing the character of the outer surface of the rough diamond, resulting in a substantial transformation,”
wrote Steven A. Mack, a CBP national commodity division specialist. “Therefore, the country of origin of the cut and polished diamonds
will be India.”
That seems to indicate that if a diamond is cut and polished in India, China, or elsewhere, it theoretically would still be allowed to be
imported into the United States, even if it was originally mined in Russia.
However, a diamond cut in Russia would still be subject to the ban, as are imports of Russian rough.
All that said, groups such as the Jewelers Vigilance Committee (JVC), which updated its guidance on this topic Monday morning,
warn that this provision could be tightened up any minute and said industry “members should proceed with extreme caution regarding
diamond imports, as the risk of additional future limitations is high.”
“This could be changed at any time,” says Sara Yood, JVC deputy general counsel. “I think what the U.S. is hoping is that other
countries will join them in this ban, and they’ll narrow the pathway for Russian diamonds to go elsewhere.
“Industry members should be prepared. If you’re bringing in a rough parcel and you don’t have origin information, it could be risky.”
A possible analogy is the original 2008 ban on Burma rubies, which was also originally limited to gems that came directly from
Burma, allowing the country’s gem sellers to circumvent the ban by shipping them through Thailand. The following year, the CBP
banned Burmese rubies even if they were substantially transformed elsewhere.
It was not clear at publication time if the Russian diamond ban, which targets “non-industrial diamonds,” would apply to gem-quality
synthetic diamonds. Once a major lab-grown diamond producer, Russia now produces around 5% of all lab-grown stones, says analyst
Paul Zimnisky.
The country has a far bigger presence on the natural diamond market: It is the world’s largest producer of mined diamonds by
volume, though not by value. Its largest miner, Alrosa, is one-third owned by the Russian government.
Source: Rob Bates, JCK Online, March 14, 2022

Commerce Restricts the Export of Luxury Goods to Russia
and Belarus and to Russian and Belarusian Oligarchs and Malign
Actors in Latest Response to Aggression Against Ukraine
WASHINGTON – Today, the U.S. Commerce Department’s Bureau of Industry and Security (BIS) imposed restrictions on the
export, reexport, and transfer (in country) of luxury goods to all end users in the Russian Federation (Russia) and Belarus and to
certain Russian and Belarusian oligarchs and malign actors located worldwide. This action is in response to Russia’s brutal,
continuing invasion of Ukraine (as substantially enabled by Belarus) in flagrant violation of international law.
“Putin’s war of choice in Ukraine continues to take a devastating toll on innocent civilians in Ukraine, fueling one of the worst
humanitarian crises Europe has seen in decades,” said Secretary of Commerce Gina M. Raimondo. “Putin and the oligarchs who fund
him have gotten rich off of Putin’s rampant corruption and the exploitation of the Russian people. We will not allow Putin and his
cronies to continue living in opulence while causing tremendous suffering throughout Eastern Europe. Today’s action takes away

Article continued on page 14
diamonddistrict.org
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THINK OF YOUR STORE AS A
“RETAIL CANVAS”
Andrea Hill encourages brick-and-mortar retailers to view
their businesses from more than just a merchant perspective
space to its greatest potential? Are you actively searching
for fresh ideas from every industry? Are you fearless about
trying new things, even those that seem silly or risky?

WHAT’S ON YOUR retail canvas, asks Andrea Hill in a
March 1st issue of INSTORE.
After a close painter friend encouraged her to view the
world as empty canvas, Hill is inspired to view retail space
in much the same way and encourages other retailers to do
the same.
Hill writes: Every retail store is a canvas waiting to be
painted. That’s what’s next: Retailers approaching their
physical stores with the eye of a painter, imagining the
potential of the space to create delightful experiences
and emotional connection. Not just imagining, but
reimagining and recreating repeatedly, keeping the space
fresh with new ideas (Deb gleefully pulls out a pot of Gesso
and paints over any canvas that no longer thrills her).
It’s good sport to make fun of Amazon and its continued
forays into retail. Its latest adventure will be a 6,150 square
foot store outside Seattle, in which it will experiment (some
more) with cashierless tech, smart dressing rooms, and
integrations between physical and digital shopping. But
a defining characteristic of Amazon is its commitment to
observing its customers and willingness to experiment with
retail concepts. As any good researcher will tell you, discovery
of what works is generally the result of trying – and failing!
– repeatedly, but getting smarter with each iteration.
Your store is a marketing canvas. Within your walls,
whether you have 500 square feet or 5,000, lies the
potential to try innumerable ideas. Are you using your

Most marketing attention today is focused on bringing
foot traffic, and rightly so. But what good is it to attract
new visitors if the space they encounter upon arrival fails
to enchant them? How can we expect that hard-won visitor
to return if their experience isn’t deemed worthy of the
crosstown trip? The ease of find-anything-anywhereanytime internet shopping has turned the thrill of the hunt
and the finding of the perfect thing a largely online activity.
What’s left for physical retail is its unique ability to embrace
the human, to please the senses and to immerse its callers
in an atmosphere that is different from what they can
experience elsewhere.
This can be a daunting shift for professional retailers
who have heretofore perceived their role to be that
of a merchant. A superior talent for finding the right
products and a sales team that can deliver an unparalleled
experience are certainly part of the new retail palette, but
only part. To be a retailer today is to constantly ask and
answer the question, “what can my store offer a visitor that
they cannot find online, and how can we offer it in such a
way that stands out in memory, makes the hassle of travel
and parking worth it, and makes them actively desire
to return?”
The answer will be — indeed, should be — unique to
each retail establishment. In fact, it should be not one
answer, but a series of answers, expressed over time, all
consistent with your core strategy statement of “who we
are, what we do that makes us different, and why we matter.”
It is time to start imagining your retail space in new ways.
Reinvent a corner, a case, a seating area. Play with lighting
and colors, explore point of purchase options, consider
feng shui. Ever since it occurred to me that I could be
looking at the world as a palette to be painted (and I can’t
paint!), I look at the world with new eyes. Turn new eyes to
your store and envision the opportunity that awaits you.
SOURCE: Andrea Hill, March 1, 2022, INSTORE

Section Continued on page 17
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CORONAVIRUS INFORMATION
AND RESOURCES

While New York City is open and vaccinations have been a boon to everyday life and
local business, Covid-19 remains a reality for all of us. Below you’ll find the most useful
and current information for navigating the five boroughs, plus plenty of resources for
planning ahead.

NYC UPDATES
Governor Hochul announced that beginning February 10, 2022, mask wearing will no longer be
mandated by the state in indoor public places, and that schools, as of March 2, will no longer require
masking. Mayor Adams has followed by announcing that the City will also lift the mask mandate for
schools beginning March 7 and that the Key to NYC initiative—which required patrons ages 5 and
older to show proof of vaccination for indoor activities at restaurants, bars, gyms, cultural venues and
entertainment facilities—will be suspended as well. Individual businesses may, however, continue to
require masks and proof of vaccination at their own discretion. As well, the lifting of the mandate does
not extend to public transit and transit-related spaces, including the subway, airports and bus and train
stations. For more information, visit ny.gov. Also, testing protocols for incoming international travelers
were tightened in recent months. See the “International Travel” section below for details.

VACCINATIONS
In December 2021, City Hall announced a vaccine mandate for all private employers in New York City.
This went into effect December 27: employees who work in person must have one dose of the vaccine
and follow that with a second dose within 45 days. The recent changes by the Governor and Mayor do not
affect this requirement. Those who work remotely will not be required to get the vaccine.
Section Continued on page 10
diamonddistrict.org
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Officials at the Centers for Disease Control recommend that everyone 18 and older get a booster shot five
months after receiving a two-course dose Moderna vaccines and two months after receiving a single dose of
Johnson & Johnson's Janssen vaccine; if you received the Pfizer vaccine, a booster is recommended for
everyone 12 and older. For more information, visit cdc.gov.

MASKING
Governor Hochul announced in February 2022 that the state mandate for masks to be worn in indoor
public places was being lifted. Businesses may still choose to implement the mandate, and the mask
requirement remains in effect for public transit, Broadway theaters and a number of additional locations,
such as health-care facilities.

BROADWAY
Most Broadway shows are ongoing or have scheduled dates in the near future to resume their runs. To help
consumers, the Broadway League has launched BwayToday.com, featuring updated schedules of all the shows
playing on Broadway this season. This resource also provides access to each Broadway show’s website for
more information. All listings include the most current information on performance times and reflect any
cancellations.
Broadway theaters in New York City will require vaccinations for audience members, as well as performers,
backstage crew and staff, for all performances through April 2022. Any FDA- or WHO-approved vaccine
applies. For international travelers, mixed doses, meaning a combination of an FDA- or WHO-approved
vaccines, are acceptable. Masks are also required for audiences inside theaters, except while eating or
drinking in designated locations.
Children ages 5 and older, when accompanied by a fully vaccinated adult, may enter the theater as long as
they can produce proof of full vaccination.
Children under 5, when accompanied by a fully vaccinated adult, may enter the theater as long as they can
produce one of the following:

• A negative Covid-19 PCR test performed by a medical provider within 72 hours of the performance start time
• A negative Covid-19 rapid antigen test taken within six hours of the performance start time
For more information, visit broadway.org.

MTA
The NYC subway continues to operate with 24-hour service. Riders must continue to wear masks.
For more information, visit mta.info.

INTERNATIONAL TRAVEL
As of November 8, 2021, international travelers may once again enter the country to visit New York City.
All travelers over the age of 18 must be fully vaccinated. Full vaccination occurs two weeks after receiving the
second dose of the Pfizer or Moderna vaccine, or two weeks after receiving the single dose of the Johnson
& Johnson vaccine. Vaccines listed for emergency use by the World Health Organization, such as the
AstraZeneca vaccine, as well as FDA- or WHO-approved mixed doses, also qualify.
Testing Requirements
President Biden recently announced the requirement that all inbound international travelers 2 years or older,
regardless of vaccination status, must show proof of a negative Covid-19 test result within the 24 hours prior to
departure (this one-day rule took the place of the previous 72-hour-advance regulation). Either a rapid antigen
test or a nucleic acid amplification test (like a PCR test) will be accepted. For more information, visit cdc.gov.
10
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As of January 22, 2022, both essential and nonessential travelers who enter the States by crossing land
borders or arriving by port must provide proof of full vaccination. We will continue to update this page
as requirements evolve.
For the latest on international travel requirements, visit cdc.gov.

HOW TO GET VACCINATED
Covid-19 vaccines are available in NYC to all US residents who are 5 and older, including domestic visitors to
the five boroughs. Those who are ages 5 through 17 are only eligible for the Pfizer-BioNTech vaccine, which is a
two-dose regimen with at least 21 days between shots.
There are many ways to get vaccinated:

• New York City offers this comprehensive vaccine-finder tool, updated on a rolling basis, which includes links to local
vaccination centers and pharmacies.

• You may call 877-VAX-4NYC (877-829-4692) to schedule an appointment and for more information.
• A number of sites across the five boroughs are now offering walk-up appointments. You can see these here.
• New York State operates vaccination centers across the City, including those at Aqueduct Racetrack in Queens and
Medgar Evers College in Brooklyn.

• See other appointments nationwide with the CDC’s vaccine-finder tool.
To allow visitors access to the vaccine, the City operates a limited number of pop-up vaccination hubs in
areas around the five boroughs, including near movie theaters, libraries and transit stops; locations may
change from week to week. For a list of walk-up sites and for more information, visit nyc.gov.

HOW TO GET TESTED
Covid-19 testing is widely available throughout New York City. A number of resources can assist in
scheduling PCR or rapid-antigen tests:

• New York City offers this comprehensive testing website, which includes a searchable map of all testing locations
throughout the five boroughs, along with basic information about the tests themselves.

• New York State’s Covid-19 testing page also includes a searchable map of testing locations across the
five boroughs.

• NYC Health & Hospitals website includes information about walk-in testing, as well as locations that will allow
pre-registration.

• Quest Diagnostics and Labcorp both offer testing options.
• A number of pharmacies offer convenient Covid-testing options, including CVS and Walgreens.

NEW YORK STATE GUIDANCE
Restrictions remain in effect for large-scale indoor event venues (more than 5,000 attendees), such
as attendees needing to show vaccination status or negative test results. Proof of full vaccination
status can be provided through paper form, digital application or the New York State Excelsior Pass.
Unvaccinated or unknown-vaccination-status individuals who are over the age of 4 must present proof
of a recent negative diagnostic Covid-19 test result. Masks are recommended.
For more information, visit ny.gov.
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De Beers CEO Cites Strong Demand
Post-COVID 19 and Despite Russian
Invasion
De Beers CEO Bruce
Cleaver expressed confidence
in the diamond market in a
March 2nd interview with JCK’s
Rob Bates. Cleaver believes the
worse of COVID 19 is behind the
U.S. and though the Russian invasion of Ukraine is sure
to be unhealthy for the market, he has recommitted De
Beers to diamond exploration and said De Beers had
spent about $200 million on marketing last year.
Cleaver dismissed talk of a 10 to 20 percent shrinkage
of the jewelry market this year, saying, “Polished demand
remains good.” “I don’t think we have seen anything that
would suggest that level of decline.”
Addressing the jewelry market, Cleaver said, “think
back to 18 months ago, how dire it was, and think back to
how it is now. People in the diamond industry sometimes
have short memories. We should remember we’ve been
through tough times. We are in a much healthier place,
and while we live in a world that’s quite cyclical, I think
the fundamentals are good for us.”
SOURCE: JCK Online

Douglas Hucker to Leave American Gem
Trade Association
INSTORE reported on March
3rd that Douglas K. Hucker
would step down as CEO of the
American Gem Trade Association
(AGTA), effective March 2nd.
For 24 years Hucker lead the
AGTA – he was previously
president and partner at antique and estate jewelry
specialists, The Registry Ltd. AGTA President, Kimberly
Collins, will serve as interim CEO.
Douglas K Hucker. Photo
courtesy of instoremag.com

“As more than two decades of service ends with Doug’s
departure, we know there will be stories recollected
for years to come of his involvement in the colored
gemstone industry and all who have encountered him
on personal and professional matters,” Collins said in a
press release announcing Hucker’s departure. “He is a
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respected friend to many, and his leadership will be
remembered as AGTA moves into the next phase of
growth and development.”
SOURCE: INSTORE

Alrosa Suspended by National Diamond
Council
Russian diamond mining
company Alrosa suspended its
membership on March 4th in
the National Diamond Council
(NDC). Alrosa was hit by U.S.
sanctions in late February after
Russia invaded Ukraine.
In the March 4th press release announcing Alrosa’s
suspended membership NDC said the company,
“has stepped down from the Board and will cease all
financial contributions,” adding, “our thoughts remain
with people impacted by the current geopolitical crisis.”
In a statement Alrosa said, “ALROSA decided to
suspend its membership in the Natural Diamond
Council (NDC). The current situation is unprecedented,
the company continues to monitor and analyze
repercussions it might have for the industry and
relationships that have been built over decades
across the world. ALROSA takes time to reassess the
portfolio of its key projects, standing firm with the
principles of sustainability and full transparency.
ALROSA does everything necessary to mitigate the
outcome of the happenings in the interests of its
clients, partners, including industry organizations,
multi thousand family of employees and hundreds
of thousands of people in the regions of operations.
The company hopes that the industry will stand
strong during this tough time and the situation will
soon stabilize.”
Alrosa also left the board of directors for the
Responsible Jewellery Council on March 3rd saying
the company, “stays committed to the RJC’s highest
standards of responsible business practices and
sustainability pledges, and continues to contribute
to the positive impact to the communities and the
people where it operates.”
According to the U.S. Treasury the sanctions are
meant to “target the core infrastructure of the Russian
financial system — including all of Russia’s largest
Section Continued on page 15
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another source of comfort and reminds them that Russia is increasingly isolated.”
“The Department of Commerce will continue to vigorously exercise its authorities to deprive the Russian leadership of the
material support it needs to sustain its aggression as well as the material comfort that insulates them from the harm they are
inflicting,” said Deputy Secretary of Commerce Don Graves. “The people who have benefited most from Putin’s rule should know
that they are international pariahs and that their money cannot insulate them from the unlawful actions they have facilitated.
This action also targets Russian and Belarusian oligarchs and other malign actors who have supported Putin.”
“Before today, controls on luxury goods only applied to rogue state North Korea—a regime where its leaders and their
political cronies live in opulence while their people struggle.” said Assistant Secretary of Commerce for Export Administration
Thea D. Rozman Kendler. “Today’s action should remind Putin and his Russian and Belarusian cronies that the world strongly
condemns the horrors they have wrought. The U.S. and our allies and partners will continue to stand together in imposing severe
consequences on Russia and Belarus for the continued invasion of Ukraine.”
Today’s rule imposes significant restrictions on persons and organizations within Russia and Belarus that have the financial
resources to purchase U.S.-origin luxury goods. Additionally, this rule imposes additional costs on certain Russian and Belarusian
oligarchs and malign actors (regardless of their location) who have been designated by the Department of the Treasury as
Specially Designated Nationals in connection with their support for the Russian government. This action underscores the
consequences of Russia’s invasion of Ukraine and also demonstrates to influential Russian and Belarusian individuals the
material impact on their lifestyle for their support of the Russian government’s actions in Ukraine.
The rule provides a list of U.S.-origin luxury goods that are impacted by today’s sanctions and includes certain spirits, tobacco
products, clothing items, jewelry, vehicles, and antique goods.
The rule takes effect when released in the Federal Register on March 11, 2022.
For more information on the Commerce Department’s actions in response to Russia’s invasion of Ukraine is available online here.
For more information, visit www.bis.doc.gov.

Jewel-Craft Celebrates 75th Anniversary
Jewel-Craft Inc. celebrated its 75th year in the jewelry business on March 10th. The Erlanger,
Kentucky jewelry craft service started as a small repair shop but has grown over three generations
to be an international operation. The third generation of the Wesdorp family credit its popular
jewelry, and the devotion of their customers and employees for their success.
The history of this innovative company was told in The Centurion last month:
Earl Wesdorp founded Jewel-Craft Inc. in 1947 in his garage attic with little money, old tools and
a passion for serving customers. In 1950, his son Bob and his wife Dot jumped on board, solidifying
the foundation of the business. Their sons, Gary and Benet, later took over, successfully overseeing
the expansion of Jewel-Craft throughout the U.S., as well as into other countries. Today, the third
generation of the Wesdorp family continues the Jewel-Craft family legacy.
Through the years, the company has grown its small jewelry repair business to an international operation that provides a full
service of jewelry craft services to small or large-scale businesses. The one thing that remained true during this time is that the
folks at Jewel-Craft Inc. love jewelry. Every single day, the Jewel-Craft team adores honoring, persevering and sharing the craft of
jewelry. This is shown through the many high-quality services they offer, including manufacturing, appraisals, custom design, laser
engraving and trade work. Their high level of work led to three RJO Vendor of the Year awards in 2009, 2019 and 2021.
As the Wesdorp family looks back over the past 75 years at Jewel-Craft Inc., they say they are grateful for everyone who's
supported them and made Jewel-Craft Inc. the success it is today. They say they are “honored to have dedicated customers who
continually work with them and share their soft spot for jewelry. They’re also humbled by their hardworking ‘pit crew’ of wonderful employees, who’ve always made sure Jewel-Craft’s services remain second-to-none in the industry.”
“Jewel-Craft has been around for so long we’re like a familiar old friend in the industry,” said Walker Wesdorp, senior director
of Information. “We don’t anticipate going anywhere anytime soon and that’s because of the people who work here. We have a
lot of new faces, but our core employees have always set the tone for sharing a passion for jewelry and keeping the legacy of the
family business strong.”
The Wesdorp family says it is excited for Jewel-Craft’s future. However, they know one thing will remain constant: “carrying the
joy of jewelry for another 75 years and beyond.”
To learn more about Jewel-Craft Inc., visit www.jewel-craft.com or email nick@jewel-craft.com
Source: The Centurion
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financial institutions and the ability of state-owned
and private entities to raise capital — and further bar
Russia from the global financial system.”
SOURCE: INSTORE

Luxury Brands Suspend Operations in
Russia
Some of the world’s leading
luxury brands temporarily
suspended their businesses in
Russia. According to Mimosa
Spencer in a March 4th story
in Reuters, first among those
brands were Hermes, and Richemont, closely followed
by LVMH, Kering and Chanel.
Sanctions imposed by the U.S., Britain and the
European Union after the invasion of Ukraine by Russia
has made doing business in Russia extremely difficult.
“Given our increasing concerns about the current
situation, the growing uncertainty and the complexity
to operate, Chanel decided to temporarily pause its
business in Russia,” said Chanel in a LinkedIn post
reported in the Reuters story.

Gold remained a sanctuary standing firm at the
$2,000 mark.
The U.S., Britain and European Union has imposed
sanctions on Russia, though Russia accounts for 40
percent of the global production of palladium – a critical
component in catalytic converters.
“(Given) the fact that they’re talking right now after
a lot of ratcheting up of rhetoric over the weekend and
a deteriorating situation in Ukraine, traders are kind of
pausing for a moment here looking to book profits,” said
Bob Haberkorn of RJO Futures.
“If we do not see some of kind of de-escalation
soon, we are going to see gold at a record high sooner
rather than later,” said Jim Wyckoff, senior analyst at
Kitco Metals. “The stock market is in a messy situation
right now. You are going to see selling pressure and that
is also bullish for the metal.”
Bullion is considered safe value during uncertain times
as well as a hedge against rising inflation.
Source: Reuters

Floral Jewelry – Now More Than Ever –
Symbolize Hope for the Future
Floral necklaces are
not new— there have been

LVMH will close 124 stores in Russia but will continue
to pay its 3,500 in country employees. Kering will close
its two stores, and Richemont its nearly dozen stores
in Moscow.
Russians account for only $9 billion in annual sales
of luxury goods, which is only 6 percent of Chinese
spending and 14 percent of U.S.
Source: Reuters

interpretations of them
throughout history culminating
in The Language of Flowers
Pictured: Elizabeth Taylor
wearing the Van Cleef &
Arpels’ Reine Marguerite
necklace, and Lady Gaga
wearing floral necklace by
Tiffany & Co. Image
Courtesy INSTORE

during the Victorian era —
basically a dictionary of
botanical meanings for every
bloom. It was a time when
people couldn’t speak directly

Investors Lock-In Profits from
Palladium Rally

of their affections and jewelers created pieces to
represent the sentiment and symbols. Since then,
flowers have been a motif that the jewelers from
renowned houses to independent designers have

Palladium stalled its
record rally after talks between
Russia and Ukraine continued,
encouraging investors to lock-in
profits, according to March 7th
reporting by Brijesh Patel
in Reuters.

drawn upon. Such was the case of the necklace that
Lady Gaga wore to the 28th Screen Actors Guild Awards,
which was originally designed by Jean Schlumberger
for Tiffany & Co. in 1958. But more on that later.
The flowers are optimistic, signaling happy times
ahead. We don’t know if Lady Gaga’s stylist chose the
necklace for this reason or if it was simply a matter of
Section Continued on page 15
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borrowed a jewel and did not wear her own mesmerizing

the glamorous way it complemented the rest of her

pieces. But after the ceremony, she decided to buy the

look. Immediately when I saw it, I was reminded of

suite as a keepsake to always remember the special

another necklace that signaled joy, and an emblem

evening. It eventually went up for auction with Taylor’s

for a future that was bright and positive — Elizabeth

other jewels, which all raise funds for Aids Research.

Taylor wearing the Van Cleef & Arpels’ Reine Marguerite
necklace. It was actually designed as a suite, and
Taylor wore the earrings but not the brooch when,
in 1993, she was presented with the Jean Hersholt
Humanitarian Award at the 65th Academy Awards.
The honor was for her ongoing commitment to the
war on AIDS. The Marguerite (which means daisies)
necklace was comprised of pavé-set white diamond
petals, pavé-set yellow pistils and chrysophrase
leaves — more colorful than Lady Gaga’s stunner but
representative of the love and purity of heart (symbolism
of the daisy) that Taylor possessed as she continued to
fight in the face of adversity. It was the first time Taylor
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The Flowers and Leaves necklace Lady Gaga wore
is from Tiffany & Co.’s 2022 Blue Book collection. It was
originally designed by Jean Schlumberger in 1958 for
Tiffany & Co. The company has consistently gone back
to Schlumberger’s archive of designs and drawings since
he left the renowned brand in the latter part of the 1970s.
The necklace has a three dimensional feeling and is set in
in platinum and yellow gold as many of Schlumberger’s
original designs were. He captured nature’s irregularities
with grace and elegance. Although these flowers seem to
be a mix of different blooms, the necklace sparkles with
life and the hopefulness like the Marguerite necklace did.
Source: INSTORE
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TRIM THAT BAMBOO

Don’t let your business expenses get out of control.
David Brown on Finances
In the March 2022 issue of INSTORE magazine
David Brown compares business expenses to
bamboo – with very little help they can grow
completely out of control.
Brown writes:
Much like bamboo, regular maintenance is
necessary to ensure they don’t completely overtake
your garden of profitability, rearing their ugly head in
places where they simply aren’t required. This time
of year, following your financial year end, is one of
the best times to review many of your financial
outlays. I recommend a copy of your financial
statements, your ledger, a highlighter, and a decent
period of uninterrupted time.
First, take an overview of your expenses
per your financial statements compared to last
year. Where have costs increased markedly?
These require further investigation to ensure they don’t become permanent increases that aren’t necessary.
Your ledger is your best way to review expenses line by line. According to the 80/20 rule, most of your
costs will be tied up in product purchase, staff wages, rent and marketing, and these areas will deserve special
attention — but other areas can soon blow out also and are worth the time and effort. They include:
Subscriptions. What have you subscribed to that you are no longer using? I had a client who was paying
separately for Microsoft 365, Dropbox, and Google — all services that were capable of doing the same job.
A tidy up and elimination saw him reducing his expenses in this area by over $400.
Credit cards. Do you have multiple cards with multiple fees, many of which you don’t use? Some have
generous travel insurance options worth the annual fee. However, COVID has rendered many of these policies
useless and not worth paying the premium. Again, a review of your cards may reveal several hundred dollars
in fee savings that can stay in your back pocket.
Payment terms. With product being one of your biggest outlays, it pays to look at the benefits of prompt
payment. Some attractive terms for early payment can be well worth the outlay, providing thousands of dollars
a year in savings.
Advertising. Local media, such as newspaper, radio and television are now being outsold by online
platforms such as Google Ads and Facebook. If you’re currently locked into a media contract, it may be time
to renegotiate whether you are getting good value for your money. Online marketing can often reach these
people for a fraction of the cost, and most local media are willing to offer much better rates to stay
competitive with them. This is to your advantage.
Source: David Brown, March 2022, INSTORE Magazine

diamonddistrict.org

17

Crime Report

Distraction Thieves Wanted for
Multiple Thefts Across the Country
Cookeville, Tennessee police are trying to find two women
responsible for multiple distraction thefts at a number of jewelry
stores across the country.
The women, Andreia Anghel and Marioara Munteanu, on
January 31st stole $27,000 worth of jewelry from a Cookeville
jewelry store, and committed the same crime at another store in
Nashville, later that day.
Source: WKRN.COM, Nashville, TN

10 Sought in Jewelry Store
Smash and Grab
Police in Roseville, California are looking for a group of 10
suspects that robbed a Roseville Galleria jewelry store on March 4th.
Armed with guns and sledgehammers, the group terrorized
customers and employees at Valliani jewelers. “They had
sledgehammers, they were breaking the glass, watching the
employees after the fact. They were really shaken up,” one
worker said.
The ten smashed cases and took thousands of dollars of
jewelry before jumping into getaway cars, one of which was
identified by Roseville police spokesperson, Rob Baquera, as
Image Courtesy of KCRA3
a bright orange Dodge Charger. “There’s a number of charges
they could face. Organized retail crime theft is certainly one. They obviously worked in a coordinated fashion
to hit this store,” said Baquera.
Source: CBS13, Sacramento

Jeweler Robbed Three Times
in the Last Year and a Half
On February 9th a distraction thief stole $18,000 worth of
jewelry from a Nashville store, the third time the store was robbed
in the last year and a half.
A man entered Peacock Jewelers asked for help and as he spoke
with an employee two other subjects came into the store and sole
36 items of jewelry.
“They came in, they walked through the store and as they walked
over to where she had been putting the pieces on the display. All
of sudden, they pick up the entire display and put it into a bag that
they carried in and took off,” said the store owner. The robbery
represented the third time since May 2020 that the store was robbed.
Source: News Channel 5 Nashville
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Man Sought for Stealing
Two Engagement Rings Worth $60,000
A search is on for a man who stole two engagement rings from
a Detroit-area jewelry store by ripping the rings out of the hands
of the clerk.
Both rings are valued between $20,000 and $30,000 each.
The man asked to see some engagement rings and when they were
brought out by a female employee, he ripped them out of her hands
causing cuts and bruising. The perpetrator ran out of the store and
into a waiting car.
Image Courtesy of Monroe Police Department

Source: The Detroit News

Large Group Engage in Sledgehammer
Smash and Grab Robbery in California
In early February, 10-15 suspects wielding sledgehammers struck
a jewelry store at the Merced Mall outside the San Francisco Bay area.
The bold attack happened in the middle of a Tuesday afternoon
and was captured on video. “It’s disheartening to see a group of
people can commit crimes like this, just so brazen, out in the open
at the mall,” Merced Police Lt. Joe Perez said. “It was pretty casual –
it wasn’t sprinting to get this job done, it was so casual it was almost
scary. Not a care in the world.”
Video of the robbery shows the perpetrators wearing masks, sweatshirts and gloves, and shattering
the display cases with the hammers and removing the items. Police are investigating the crime as an
isolated incident.
Source: Fox News

Two Men in $400,000 Jewelry Store Heist
Get Federal Prison Terms
Two men that stole $400,000 in jewelry from a Chicago-area
jewelry store were sentenced to federal prison.
Among the stolen items from Razny Jewelers in Hinsdale, Illinois,
were watches by Frederique Constant, Patek Phillipe and Tudor.
According to the March 8th report in INSTORE, in 2020, a federal
jury convicted the two men on robbery and firearm charges, and a
judge sentenced one to 11 years and the other to 8 years this past
week. Two other people participated in the robbery but have evaded
capture. One known assailant was indicted and is a fugitive, the other remains unknown to police.
Three of the assailants entered the store and held a gun at a female employee while the other waited in a
getaway car. One robber tackled the security guard, while the other hit the female employee with his gun
and dragged her by the hair to a back room where they gained access to the store’s safe.
Source: INSTORE
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More information on the new policy
on private sector COVID-19 vaccination
requirements for business owners
Beginning December 27, all workers in New York City who perform in-person work or interact
with the public in the course of business beyond a quick and limited purpose will be required to
show proof of their ﬁrst dose of the COVID-19 vaccine. Workers will have up to 45 days to receive
their second dose of a two-dose vaccine. Covered businesses are required to exclude from the
workplace all workers who have not met this requirement, with the exception of individuals who
have requested reasonable accommodations for medical or religious reasons by December 27. For
a full list of covered businesses, requirements, and exemptions, go to nyc.gov/vaxtowork.

Here is a helpful checklist to make sure your business is prepared for this new policy:

• Familiarize yourself with covered businesses, requirements,
and exemptions.
• Have a plan in place to maintain worker vaccination records
and process reasonable accommodations. Covered businesses
are responsible for collecting proof of vaccination and securely
maintaining records. Your plans should also include a process
for determining whether workers are eligible for a reasonable
accommodation.
• Be prepared to make your records available for inspection upon
request by a city agency.
• When you are in compliance, sign the NYC afﬁrmation and
place it in a clearly visible area of your business. Businesses must
sign and post the affirmation no later than December 27.
You can download the afﬁrmation form at nyc.gov/vaxtowork.
For more information on this policy, please visit nyc.gov/vaxtowork.
If you are a small business with further questions, you can also call NYC
Small Business Services at (888) SBS-4NYC (888-727-4692) for assistance
understanding and implementing this policy.
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