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BROADWAY’S REOPENING
MEANS A RETURN OF
THEATERGOERS TO THE
DIAMOND DISTRICT
The Diamond District and Broadway share a strong
connection. As the theatrical capital of the world,
Broadway is the prime destination for millions of
tourists, New York natives, and denizens of the theater
business. Among them were countless consumers who
relished the trip just a few blocks over to the Diamond
District on West 47th Street—the world’s largest and
most fabulous gift shop—to spend millions of dollars a
year on luxury diamonds and jewelry.
Then came March 2020, when the arrival of the
COVID-19 pandemic led to the unimaginable closure
of all Broadway theaters. For the first time ever, the
show could not go on. Aside from the economic pain
and artistic disruption this caused to the Broadway
community, the closure had an immediate and
disastrous effect all throughout the Diamond District.
Continued on page 11

PRETTY PATRIOTIC!
Rows of flowers and twin American flag displays now line the sidewalks of the
47th Street Diamond District to spread seasonal beauty to our district, convey our
heartfelt gratitude to those who struggled to protect our freedom and wellbeing,
and to express our appreciation for our good fortune to live in this bountiful and
beloved nation.
Continued on page 9

WHAT’S INSIDE
In the News, pg 4; Market Trends, pg 6; Industry Spotlight, pg 7;
Diamond District Partnership News, pg 9; Crime Report, pg 18

diamonddistrict.org

LETTER FROM THE
EXECUTIVE DIRECTOR
Dear Friend,
“May you live in interesting times” is a well-known Chinese curse.
Consider America’s recent protests, social upheaval, cultural discord, political
gridlock, creeping inflation, anti-Semitic and anti-Asian violence, nationwide crime
spikes, tax hikes on the horizon, product shortages, and all on the tail end of
global pandemic.
Interesting times? That’s a definite, yes!
Now consider the bucketloads of rhetorical excrement China and the U.S. have
been dumping on each other these past few years—it brings to mind Japanese
Admiral Isoroku Yamamoto, on the voyage home after the Pearl Harbor that drew
the United States into World War II, ruminating on whether Japan may have just “awakened a sleeping giant.”
There’s no comparable American curse with the same bite as China’s “interesting times” jinx. Have we
awakened our own sleeping giant? You never know.
What we do know is that interesting times arrived on our own doorstep around closing time on May 20th.
A convoy of vehicles turned down West 47th Street packed with Palestinian activists shouting bile-drenched
swearwords and anti-Jewish slurs out their open car and truck windows at pedestrians.
They clearly came to pick a fight and cooler heads did not prevail. Vile insults escalated into shoving and
fistfights culminating with one of the perpetrators lobbing a lit firework at an uninvolved cluster of onlookers
standing on the sidewalk. One woman was burned by the explosion. Several others sustained cuts and bruises
when scuffling with the attackers.
In every sense this event was an anti-Jewish terrorism attack. The Diamond District is well-known for its high
percentage of Jewish occupants. The pretext of the attack was a political conflict in the State of Israel—which
may be a Jewish state but located more than 6,000 miles from midtown Manhattan.
The attackers targeted the Diamond District for its Jews, not its politics.
This was made clear when at least one of the perpetrators of the Diamond District attack was arrested
later that evening for brutally beating a young Jewish man walking through Times Square wearing a yarmulka.
This perpetrator was charged with an anti-Semitic hate crime. Several other suspects have been arrested on
similar charges for their vile behavior in our district.
Isolated incident? It’s possible. Because when I think of our nation, I’m reminded of Calvin Coolidge’s famous
observation that “The business of America is business.” It’s a comforting thought because it acknowledges
that when it comes to America, it doesn’t matter who you are or where you’re from. If you want to succeed,
you need to get along and play nicely.
The level of diversity in the Diamond District is a reassuring proof that what many activists claim they
want already exists: Every single day, tens of thousands of men and women from every corner of the world,
representing virtually every race, ethnicity, nationality, religion, and orientation, turn the corners of 5th or 6th
Avenues onto West 47th Street to work together, do business together, shop together, and peacefully
co-exist together.
Maybe if the world were more like us, it wouldn’t be so interesting. Consider how wonderful that would be.
Warm regards,

Avi Fertig
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IN THE NEWS
Hopeful Diamond Hunters Mob South
African Village After Discovery of
Unidentified Stones

Fortune seekers flock to the village
of KwaHlathi, Diamond diggers flock
to KwaZulu-Natal province, South
Africa, in search for hidden treasure.
Image courtesy of Reuters.

Thousands of
fortune seekers flocked
to the village of KwaHlathi
in South Africa's
KwaZulu-Natal province
after a possible discovery
of diamonds in the area.

The people trekked
from across South Africa
to join villagers who
began to dig as a soon word began to spread about
a herder who discovered a gemstone in an open field.
Some believe the “gems” are quartz crystals. Those
heading to, or already on site, believe the discovery
represents a life changing opportunity.
"This means our lives will change,” said 27-year-old
father of two, Mendo Sabelo, while holding a handful
of tiny stones. “I do odd jobs. When I returned home,
(the family was) really overjoyed.”
The lack of an analysis of the stones has not deterred
the fortune seekers as long lines of parked cars on both
sides of the gravel road could be seen just a few miles
from the open field, where the young, old, female and
male dug through the soil with picks, shovels and forks
to find riches.
The belief in the value of the unidentified stones
remains firm. "I hadn't seen or touched a diamond in
my life. It's my first time touching it here," said another
digger, Skhumbuzo Mbhele
Some people have started selling the stones, with the
starting price ranging from 100 rand to 300 rand.
The South African mines department announced
that it would be sending a team comprising of
geological and mining experts to the site to collect
samples and conduct an analysis.
A formal technical report will be issued in due course,
the department said.
In the meantime, while authorities to conduct a
proper inspection, the provincial government has
requested all other people digging to vacate the site
to avoid potentially spreading the coronavirus.
To some, the government’s concern for the health
and wellbeing of indigent fortune hunters suggests the
mob of newly-minted miners may be onto something.
SOURCE: Reuters; CNN
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May Retail Sales Dip as Stimulus
Spending Dries Up
Retail sales in May
fell month-over-month
as stimulus spending
waned, but sales still
grew by double digits
compared with May 2020.
Overall, U.S. retail
sales were down 1.3 percent month-over-month in
May to $620.2 billion, according to data from the U.S.
Department of Commerce, while year-over-year sales
were up 28 percent.
The results fell short of analyst expectations of a
monthly decline of 0.7 percent.
Sales in April were up 0.9 percent month-over-month
and up 53.4 percent year-over-year as per the revised
figures.
Notably, fewer purchases of automobiles weighed
down May retail sales as automakers face a global
shortage of computer chips, used to power screens and
other features. If automobiles were excluded, retail sales
would be down 0.7 percent for the month.
“While May retail sales were down slightly, largely due
to supply chain constraints, the more accurate indicator
remains in the year-over-year data which, as the NRF
calculates, showed growth of over 17 percent,” said
National Retail Federation President and CEO Matthew
Shay in a press release about the results.
Retail sales are up 17.6 percent year-over-year for the
first five months of 2020, noted Shay.
“While there are downside risks related to labor
shortages, supply chain bottlenecks, tax increases
and over-regulation, overall, households are healthier,
and consumers are demonstrating their ability and
willingness to spend. We are confident.”
The NRF recently upped its annual retail sales forecast
for the year, encouraged by the vaccine rollout and the
resiliency of consumer spending.
Retail sales (excluding automobiles, gas stations
and restaurants) are now expected to grow between
10.5 and 13.5 percent year-over-year to more than
$4.44 trillion.
“Month-over-month comparisons and percentages
of change simply don’t tell the story,” said NRF Chief
Economist Jack Kleinhenz, noting that spending has
been high in recent months.
“Long-term trends in the number of dollars spent tell
much more about the continuing economic recovery
than whether sales were up or down from month
to month.”
The NRF also calculates retail sales, excluding auto
sales, gas stations, and restaurants.
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Its calculations show retail sales were the second
highest on record in May, surpassed only by holiday
spending in December.
“Demand has continued to be strong even as the
concentrated impact from government stimulus has
faded. There is still pent-up demand for retail goods
and consumers are likely to remain on a growth path
into the summer,” said Kleinhenz.
The NRF’s numbers show May sales were down 1.2
percent seasonally adjusted from April and up 17.3
percent unadjusted year-over-year.
May retail sales were down in two-thirds of retail
categories on a monthly basis, but up across the board
year-over-year, excluding grocery stores.
Notable increases were seen in clothing, electronics,
and furniture stores, which were mostly closed last year.
SOURCE: Lenore Fedow for National Jeweler; U.S.
Department of Commerce; National Retail Federation

De Beers Discovers 1,098-Carat
“High-Gem Quality” Diamond
Debswana, De Beers’
joint venture with the
Botswana government, has
discovered a 1,098-carat
rough diamond, one of the
largest in history.
The company found the
“high gem-quality” stone
at its Jwaneng mine on June 1 and will work with the
government and De Beers to value and sell the diamond.
According to a statement from the company, the goal will
be to “maximize returns for the people of Botswana.”
Debswana 1,098-carat diamond.
Image courtesy of De Beers

“This is the largest diamond to be recovered by
Debswana in its history of over 50 years in operation,”
said managing director Lynette Armstrong, according
to reports by Reuters and other news sites.
“From our preliminary analysis it could be the world’s
third-largest gem-quality stone. We are yet to make a
decision on whether to sell it through the De Beers
channel or through the state-owned Okavango Diamond
Company,” she added.
As big as it may be, the new stone is a relative
lightweight in comparison to the 3,106-carat Cullinan
diamond, recovered in South Africa in 1905. It also falls
just short of another record find—the 1,109-carat Lesedi
La Rona unearthed in 2005 by Lucara Diamond Corp at
its Karowe mine in Botswana.
“The recovery of a rare, high gem-quality diamond of
this size is testament to Debswana’s world-class skill and
expertise and reinforces [the] Jwaneng mine’s impressive
standing as one of the world’s most valuable diamond
mines,” De Beers said.

Jwaneng began production in 1982 and is the second-largest contributor to De Beers’ supply, yielding 7.5
million carats in 2020. Previously, the largest gem-quality
Jwaneng diamond was a 446-carat specimen from 1993.
SOURCE: Rapaport; De Beers

Eyeing Larger Stake Online, Jewelers
Mutual Acquires Jewelry E-Tailer
Gem + Jewel
Jewelry insurance
company Jewelers Mutual
announced in June that
it has acquired Gem +
Jewel marketplace—an
e-commerce site that
Image courtesy of Jewelers Mutual
Group
features a number of
jewelry retailers and designers, including independent
jewelers and family-owned businesses.
Retailers within the Gem + Jewel network are
provided with turnkey websites and hosting for their
online inventory while vendors receive the opportunity
to sell online in partnership with the retail partners.
The benefits include an expansion of a jeweler’s online
product offerings and profit-sharing from online sales by
their partner-vendors, said Jewelers Mutual.
Using the technology powering the Gem + Jewel
marketplace, Jewelers Mutual will bolster its Zing
Marketplace, a business-to-business site for retailers
to source products directly.
The Zing platform, which is free to all jewelers even if
they are not a Jewelers Mutual policyholder, offers shipping,
appraisals, and a diamond marketplace courtesy of IDEX.
“The powerful combination of the Zing platform and
Gem + Jewel will allow jewelers the ability to facilitate
more sales and streamline their operations,” said Mike
Alexander, Jewelers Mutual executive vice president,
in a press release about the acquisition.
SOURCE: Lenore Fedow for National Jeweler

Colorless is the New Black as White
Diamond Necklace Makes Bank at
Sotheby’s

Andrew Clunn 28 oval-shaped
diamonds necklace sold at Sotheby’s
jewelry auction. Image courtesy of

An incredible white
diamond necklace exceeded
expectations this spring,
with Sotheby’s selling the
Andrew Clunn creation
for $4.1 million at auction.
The pre-sale estimate was
for between $2 million
and $3 million.
Continued on page 12
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Market Trends

It’s Not Just Microchips and Lumber.
The Next Great Supply Shortage
Is Diamonds
As the world emerges from the pandemic, the laws of
supply and demand are being tested more than any time
in the recent memory. The worldwide production slowdown
caused by a nearly global lockdown has wreaked havoc on
virtually all supply lines.
Among the most disruptive examples are lumber, which
has rocketed to three times its former price, and computer
chips. The scarcity of components for fundamental product
on which society is so reliant, has driven up prices on both
new and pre-owned cars and houses.
Add diamonds to the list. At a recent De Beers diamond
auction, buyers shopping for the kind of stones used to
make an average engagement ring were in for a sticker
shock: some prices had ballooned by 10% since the last sale.
Even more unsettling, when, within hours, some of those
same stones were trading hands at a further 10% markup as
buyers who have access to De Beers flipped them to traders
and manufacturers that don’t.
The spiking prices—and buyers’ willingness to pay them—are the latest sign of roaring demand in the secretive
rough-diamond trade. Just nine months ago, the industry had been brought to a standstill by the pandemic. Now, the
cutters and polishers who form the backbone of the global diamond market are competing fiercely for stones.
Meanwhile, the pandemic caused bottlenecks in cutting centers, particularly in India which was ravaged by COVID just
months ago. Indeed, with reports that Russia might consider selling some diamonds from its state stockpile to help boost
recovery, Alrosa might even end up buying from said stockpile to be able to provide its customers with the stones they want.
Consumers want diamonds, and diamond suppliers are reporting unprecedented sales. The Natural Diamond Council last
week announced some data about current diamond jewelry sales, and it’s encouraging: the first half of 2021, U.S. diamond
jewelry sales grew 30% compared to 2019 (a normal year) and 300% compared to 2020. Even better, those sales were
“heavily supported by millennial shoppers, both male and female.”
This is tantalizingly good news to jewelers. The last few holiday seasons have been outstanding—including the surprise
success of 2020—but many of the sales went to older, more traditional consumers and jewelers. To face inventory shortages
just as a vast new consumer market begins warming to the idea of owning upscale jewelry is a retail fate too painful
to consider.
Diamonds have been a big winner from lockdowns around the globe as access to rival luxury offerings was limited.
That first showed with stronger-than-expected holiday sales, from Thanksgiving through to Chinese New Year, and has
since continued.
“The rough market is hot. There’s enthusiastic buying across all rough categories,” said Anish Aggarwal, a partner at
specialist diamond advisory firm Gemdax. “There are supply shortages at the moment. That’s creating a sense of scarcity
at every stage of the pipeline.”
SOURCE: Thomas Biesheuvel for Bloomberg; The Centurion; Fortune
Continued on page 8
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Industry Spotlight

6-Carat Natural Diamond Is Actually
a “Meticulous” Lab-Grown Counterfeit!

IGI report on 6.18-carat lab-grown stone submitted as a natural diamond. Image courtesy of IGI

According to IGI, the hefty gem came complete with a report from the Gemological Institute of America
stating it was a natural diamond of D color, flawless clarity, and triple excellent cut. An analysis performed
by IGI, however, quickly established it was, in fact, a lab-grown diamond.
The lab’s gemologists realized the natural stone had been swapped with a lab-grown diamond, which
had been cut and polished to match the GIA report’s data for the natural stone with “meticulous precision
previously never seen.”
Additionally, the stone had been inscribed with a counterfeit report number, an issue GIA has been
battling as of late.
IGI called the stone the largest lab-grown diamond to be certified by a gem lab in which “the sole
purpose was to pass (it off) as natural,” and noted an increasing demand among consumers to be sure
about the diamond they are purchasing.
“At IGI, we have seen a huge increase in double verification demand, which means before going for
a major purchase, consumers like to receive confirmation that the stone matches the original report,”
IGI Thailand and Hong Kong Managing Director Bob Van Es said.
SOURCE: Brecken Branstrator for National Jeweler
Continued on page 14
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Diamond District
Market Trends
Partnership
News

Continued from page 6

Macy’s Says Jewelry Attracting
Younger Customers
Jewelry was one of the top-selling categories at Macy’s during the first fiscal quarter
amid an influx of new, younger customers seeking luxury products.
“We had very strong results with new customers,” Macy’s CEO Jeff Gennette said
Wednesday in an earnings call transcribed by Seeking Alpha. “Fragrances, women’s shoes,
big ticket, fine jewelry [and] men’s clothing are all kind of on-ramp categories for us that a
lot of these younger customers transact with us on. These new customers are spending at
much better rates than they have in the past.”
Group revenue rose 56% to $4.71 billion in the three months ending May 1, while
comparable-store sales — at owned and licensed shops open for at least a year — surged
64%. Sales benefited from the US government stimulus and the country’s vaccine rollout,
as well as the company’s sharpened focus on core divisions that drive growth, including fine jewelry.
“As consumers seek to reengage with each other, we are seeing promising signs that our core customers are shopping
again, and we continue to attract new customers,” noted Gennette. “Customers are shopping categories that have been
strong throughout the pandemic, including home, fine jewelry and watches, fragrances, and luxury items.”
Jewelry continues to be in demand, with the category posting “very strong” sales from Valentine’s Day through to the
pre-Mother’s Day shopping period, Gennette explained.
Macy’s has raised its guidance for 2021 in light of its stronger-than-expected results during the quarter. It now
anticipates sales of between $21.73 billion and $22.23 billion for the full year, compared with the $19.75 billion to $20.75
billion it initially projected.

Market Trends

SOURCE: Rapaport

Natural or Laboratory-Grown?
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Diamond District
Partnership News

PRETTY PATRIOTIC!
Rows of flowers and twin American
flag displays now line the sidewalks of the
47th Street Diamond District to spread seasonal
beauty, convey heartfelt appreciation to those
who struggled to protect our freedom and
wellbeing, and to express boundless gratitude
for our good fortune to live in this bountiful
and beloved nation.
The Diamond District Partnership sponsors
magnificent floral displays every spring and
summer. Perched above the sidewalk on our
district lightpoles, these flowers brighten the
atmosphere and add a softer touch to the often
rough and tumble diamond and jewelry industry.
Just before Memorial Day, the Diamond
District Partnership placed twin displays of
American flags on light poles extending the full
length of West 47th Street between 5th and 6th
Avenues. The first of these two flags is flown to
honor and recall those members of our military
who made the ultimate sacrifice to preserve our
nation’s founding values.
That flag is also flown to celebrate America’s
245th anniversary since independence. It is a
proud celebration of our nation’s founding and
a joyful acknowledgement of the enduring liberty and opportunity those Stars and Stripes represent—to its
citizens, and to those around the world who yearn to live and breathe the unique brand of freedom on which
this nation stands.
The second flag in the display is there to recognize, honor and thank all of New York’s essential workers—
especially those in healthcare and law enforcement—who sacrificed so much to keep our city healthy and safe
throughout the long, COVID crisis. Our district and this nation have so much to be thankful for. We dedicate
these symbols to demonstrate the depth of our gratitude.
Continued on page 10
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Continued from page 9

Diamond District
Partnership News

SIDEWALK SIGNS ARE DANGEROUS,
UNSIGHTLY AND ILLEGAL
They appear like weeds through a cracked sidewalk. And it’s
getting harder not to notice. The “they” refers to illegal sidewalk
signs popping up like mushrooms everywhere one wishes to step.
The signs are placed on the sidewalks by various business
owners to advertise various service related to the diamond and
jewelry industry. Doing so in this manner, however, diminishes
the quality of life for everyone else on the block; diminishes the
professional environment the district attempts to convey; and
alienates potential customers from visiting the district just when
their business is needed most.
This topic of illegal sidewalk signs is raised repeatedly and the
subject of countless complaints from district retailers, property
and business owners, and more than a handful of regular visitors
to West 47th Street.
The haphazard manner in which these signs are displayed
is fundamentally unsafe. The district sidewalks are always
crowded. All day long, large groups cluster on the sidewalks to
browse display windows, conduct serious business, or simply to
hang out. Sidewalk signs placed where they don’t belong obstruct
the walkway and pose a serious threat to pedestrians who are
often unable to see more a few feet ahead of where they
are walking.
The Diamond District Partnership has already received
complaints from pedestrians who have had this experience.
One frequent visitor to the district reports walking into a sign,
which she said was obscured by a person walking in front of her.
When that person abruptly moved to the side—presumably to
avoid the sign—this visitor did not react fast enough and all but
tumbled over the sign in her path.
Fortunately, this person was uninjured, though very embarrassed and justifiably angry. Other reports include
people being inadvertently pushed into the signs by fellow pedestrians. It’s clearly just a matter of time before
a serious injury occurs, for which property owners would stand liable.
Putting all that aside, these sidewalk signs are illegal. Unfortunately, the issue of illegal sidewalk signs is
not unique to the Diamond District. It is a common issue which we are told periodically draws the ire of
Department of Sanitation inspectors who are empowered to remove and literally collect sidewalk obstructions,
namely illegal sidewalk signs.
As post-pandemic New York City continues to reopen and reawaken, we can only expect more people
to return to our district. Every effort to maintain a safe, inviting experience for all those who visit will go far to
make the Diamond District a more pleasant and prosperous destination for all.
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Diamond District
Partnership News

THE SHOW GOES ON, AGAIN
The Diamond District and Broadway share a strong connection. As the theatrical
capital of the world, Broadway is the prime destination for millions of tourists, New
York natives, and denizens of the theater business. Among them were countless
consumers who relished the trip just a few blocks over to the Diamond District on
West 47th Street—the world’s largest and most fabulous gift shop—to spend millions
of dollars a year on luxury diamonds and jewelry.
Then came March 2020, when the arrival of the COVID-19 pandemic led to the
unimaginable closure of all Broadway theaters. For the first time ever, the show could not go on. Aside from the
economic pain and artistic disruption this caused to the Broadway community, the closure had an immediate and
disastrous effect all throughout the Diamond District.
But now, with dramatic, miraculous decrease in COVID cases throughout New York State, nearly all state-mandated
social distancing restrictions have been lifted. Finally, Broadway is back!
It’s great news we’ve all been waiting for. According to The Broadway League, the national trade association for
the Broadway industry, based on guidance from Governor Cuomo, Broadway shows are resuming ticket sales for
performances starting this September 2021 at 100% capacity.
The Diamond District Partnership and The Broadway League are presently considering ideas for a cross-marketing
promotion that welcomes those who love theater and jewelry alike back to a revitalized midtown Manhattan.
The Diamond District is enthusiastic to explore opportunities, together with another of New York City’s powerful
centers of artistic expression and economic activity, to hasten the arrival of a prosperous post-COVID future for our city.
To paraphrase our friends at The Broadway League—When Broadway and the Diamond District Are Back, NYC Is Back!
Continued on page 13
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In the News
Continued from page 5
The necklace, set with 28 graduated oval-shaped
diamonds totaling more than 168 carats, was the
centerpiece of a six-piece private collection sold to
benefit an unnamed charity.
Sotheby’s said all six lots found buyers, totaling $15.4
million and beating the pre-sale estimate of $13.6 million.
SOURCE: Sotheby’s; Michelle Graff for National Jeweler

Lucara Wows With Latest Major Find:
470-Carat Diamond
News of another
major find in Botswana
is yet more proof that the
Karowe mine in Botswana
is the gift that keeps on
giving gargantuan gifts!
Lucara Diamond
Corp, which owns 100
percent of Karowe, recently announced the recovery of a
470-carat “top” light brown diamond measuring 49 mm
x 42 mm x 26 mm from the open pit mine’s South Lobe.
Lucara 470-Carat Diamond. Image
courtesy of Lucara.

Karowe’s latest gift to Lucara is also its largest among
a string of large gem-quality stones the mine yielded
recently. The new 470-carat find is the third diamond
weighing more than 300 carats recovered this year,
including a 341-carat diamond and a 378-carat stone,
both discovered in January.
Other huge finds include a 265-carat diamond,
a 183-carat stone, a 161-carat diamond, a 116-carat
diamond, and a 106-carat diamond. The miner recovered
13 stones recently weighing between 50 and 100 carats.
Among its entire May production, 12.7 percent of total
production weight were diamonds weighing 10.8 carats
or more.
Important diamonds like the 1,109-carat “Lesedi La
Rona” Graff purchased for $53 million and the 1,758-carat
“Sewelô” diamond Louis Vuitton is turning into a jewelry
collection were discovered at Karowe.
SOURCE: Ashley Davis for National Jeweler

Chrysler Diamond Auction Sale Eclipses
204-Carat ‘Dancing Sun’
The matchup between
the two top lots at Christie’s
June 8 Magnificent Jewels
sale has been settled.
The winner: “The Chrysler
Diamond.”
“The Dancing Sun” diamond. Image
courtesy of Christie’s Inc.
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The Chrysler Diamond
has an illustrious history.

Originally known as the “Louis XIV Diamond,” the
pear-shaped, D-color, internally flawless 54.03-carat
stone was renamed by Harry Winston when he acquired
the stone in 1958 from the estate of Thelma Chrysler
Foy. Foy was the daughter of railroad and automotive
scion Walter Chrysler, the namesake of New York City’s
Chrysler Building.
Presently set in a necklace, The Chrysler Diamond
was estimated to fetch between $3.5 and $4.5 million
in auction. Instead, it sold for nearly $5.1 million.
While The Chrysler Diamond far surpassed its pre-sale
expectations, another impressive diamond, “The Dancing
Sun,” fell within its $3.5-$5.5 million estimate, selling for
nearly $5 million.
The 204.36-carat, VVS2 fancy intense yellow diamond
was cut from a 552.74-carat rough recovered from the
Diavik Diamond Mine in Canada’s Northwest Territories
in 2018. The Dancing Sun remains the largest gemquality diamond on record mined in North America.
SOURCE: Christie’s; Ashley Davis for National Jeweler

NDC Report Details Consumer’s NewlyInsatiable Demand for Diamond Jewelry
Post COVID, it
seems everybody loves
diamonds. According to
a new report from the
Natural Diamond Council
(NDC), diamond jewelry sales rose by about
The Chrysler Diamond. Image courte30%
between February
sy of Christie’s
through May compared
to the same time period in 2019.
When compared to last year, the numbers are even
more impressive—recent sales compared to the same
period last year are nearly three times higher—but
practically meaningless; this time last year the country
was in near-total lockdown due to the COVID-19 pandemic.
NDC CEO David Kellie says the sales numbers come
from a mix of proprietary, public, and subscription
sources. He notes they roughly track with the latest
results from Signet Jewelers, in which comps rose 27.2%
from the same quarter two years ago, as well as results
from Mastercard SpendingPulse, which saw jewelry sales
rise an amazing 44.7% over two years ago in May.
Kellie says that the average price point is also higher;
he attributes this rise to strong growth in the large-stone
segment of the market.
He also says that there has “been a fair amount of
growth” in sales to millennials. As far as gender goes,
the sales are split, with both men and women buying
diamonds in equal amounts.
Continued on page 16
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36W SCAFFOLD REMOVAL
BRINGS MORE SPACE AND SKY
TO THE DIAMOND DISTRICT

36 West 47t Street

36 West 47t Street

Blue skies once again blend with the long hidden blue glass façade of 36 West 47th Street. After years
of waiting, the lengthy stretch of scaffolding suffocating the space in front of this busy shopping destination
has been dismantled. Sunlight and air now have the freedom to stream uninterrupted across the busy
Diamond District sidewalk. And once again, we see how much small details can contribute
to the physical atmosphere within our historic slice of New York City.
Continued on page 17
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Industry Spotlight

Continued from page 7

Tiffany & Co. Yellow: April Fool’s
Joke or Serious Marketing Strategy?

It seemed like an April Fool’s prank. It’s possibly become more of an elaborate joke that, unless handled with care,
can easily backfire. An April 1st Instagram post from Executive Vice President of Product and Communications Alexandre Arnault announced that Tiffany & Co. would soon be replacing its time-tested robin’s egg blue hue with bold
yellow.
Sure enough, the brand “temporarily remodeled its Rodeo Drive location – with yellow furniture, fixtures and, for the
first time, a yellow Tiffany & Co. box and shopping bag,” Also in the mix was a pop-up photo booth and display of a
collection of yellow diamonds, including the famed nearly 130 karat “Tiffany Yellow Diamond.”
The stunt certainly got the attention it sought, while attracting a fair degree of consumer pushback, i.e., frothing
criticism. Unlikely as it may be, some speculate there is more to the April Fool’s “campaign” than Tiffany’s new owners,
LVMH, may care to admit. Specifically, that the new parent is toying with ways to make the vaunted brand “more
relatable” or relevant to younger consumers.
The yellow theme was a great practical joke. But fiddling with one of the most ubiquitously recognizable brand
images—"Tiffany Blue” is a trademarked color that consumers would correctly identify no matter where or on what it
appears—would be literal marketing suicide. Need proof? You can say it in two words: New Coke.
SOURCE: thefashionlaw.com
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What New York
What
orkers
ers Need to Know
About COVID -19 V
Vaccines
accines
COVID-19 vaccines are available now for all people age 12 and older.
People ages 12 to17 can get the Pfizer vaccine only.

COVID-19 vaccines are safe and effective.

Scientists built off decades of research for
other vaccines when developing COVID-19
vaccines. The vaccines went through large
clinical studies involving tens of thousands of
people of different ages, races and ethnicities.
These studies showed the vaccines are safe and
very effective at protecting people from severe
COVID-19 illness, hospitalization and death.

COVID-19 vaccines are free.

All New Yorkers age 12 and older can get
vaccinated for free. You do not need to have
insurance or share your immigration status
to get vaccinated.

Find a site to get vaccinated.

Visit nyc.gov/vaccinefinder or call
877-VAX-4NYC (877-829-4692) to find a
vaccination site. Many sites have walk-up
vaccination services. You can also
ask your health care provider
or employer if they are offering
vaccinations.

The NYC Health Department may change recommendations
as the situation evolves.
5.13.21

You may experience some side effects.

Common side effects include soreness in the arm
where you got the shot, headache, body aches,
tiredness and fever. The vaccines do not contain
the virus that causes COVID-19, do not change
your DNA and do not give you COVID-19.

You can start easing precautions
after being fully vaccinated.

Fully vaccinated means it has been at least two
weeks since you got your single-dose vaccine
or second dose of a two-dose vaccine. Once
fully vaccinated, you can gather with a small
number of people without face coverings and
physical distancing, unless you are in a public
indoor space. You also do not need to quarantine
following an exposure or get tested, unless you
have COVID-19 symptoms.
For more information, visit nyc.gov/covidvaccine.
For accommodations (such as a wheelchair
provided on-site or in-person ASL interpretation),
call 877-429-4692 or visit vax4nyc.nyc.gov
ahead of time. To give feedback or file an
accessibility complaint, call 311, text 311692
or email hubaccess@health.nyc.gov.

NYC VACCINE FOR ALL:

SAFE, FREE, EASY

In the News
Continued from page 12

with no children, and 35% of parents of adult children.

He attributes the growth to a number of things:
a general boom in weddings; continued reluctance to
travel and engage in experience-related activities; and
“more people out and about” and wanting to dress up.

“After putting up with COVID for more than a year, I
think everyone is entitled to treat themselves,” said Ted
Rossman, senior industry analyst for CreditCards.com, in
the study. “However, I’m concerned that so many people
are willing to go into debt as a result. Credit card rates
have been creeping up, and they generally range from
about 16% to 24%. That’s really expensive debt.”

“Over the last year, people have not created many
memories. Now, they’re saying they want to go out and
create new memories, and diamond jewelry is part of
that desire.”

SOURCE: Emili Vesilind for JCK Online

SOURCE: Rob Bates for JCK Online

Debt is All the Rage Among LuxuryDeprived Post-COVID Consumers
A new survey of 2,663
U.S. adults conducted in
mid-May by CreditCards.
com found 44%
willing to take on debt
to “treat themselves.”
66% of respondents say
Lucara 470-Carat Diamond. Image
they planned to “treat
courtesy of Lucara.
themselves with purchases
to celebrate the pandemic winding down,” even if they
didn’t have a plan to pay off those purchases.
Men were more prepared to head back underwater on
nonessential purchases, with 47% willing to overspend
compared to 41% of women.
Such carefree attitudes toward debt are a radical
departure from the stringent money management
adopted by many Americans during the pandemic when
consumers repaid roughly $82 billion in credit card debt.
According to Wallethub.com, American credit card debt
decreased by $56.5 billion during the first quarter
of 2021.
Economists claim to have anticipated a sharp spending
rebound after the forced luxury-deprivations imposed
by national lockdowns. But most are surprised at how
quickly and wantonly consumers are willing to erase
their possibly once-in-a-lifetime opportunity to get
ahead of their debt.
The top debt spending categories among those polled
include were automotive (15%), home renovations (14%),
and travel (12%).
Younger the consumer were even more willing to rack
up debt obligations. Of the 44% who said they’re willing
to max out their credit cards in the name of fun in the
second half of 2021, 59% were millennials, 56% were Gen
Zers, 40% were Gen Xers, and 32% were baby boomers.
Possibly due to exhaustion after an entire year
forced into cramped isolation, 63% of parents with
children under the age of 18 said they’d go into debt for
discretionary purchases, compared to 40% of people
16

Israel’s Green Rocks Ramps Up New
Nazareth Production Facility

Image courtesy of Green Rocks

Lab-grown diamond
company Green Rocks
has opened up a new
state of the art production and research and
development facility near
Nazareth, Israel.

The new production
plant is being built by Isrough, which is partially owned
by Israeli diamantaire Ofer Mizrahi.
The new 80,000-square-foot facility, which is
expandable to 100,000 square feet, will be fully
operational by the first quarter of 2022.
The facility is being designed to harness the energy
of renewable sources in accordance with SCS Global
Services’ Sustainability Rated Diamond Standards. The
facility will also provide hundreds of jobs to Nof HaGalil, a city with above-average unemployment rates that
houses an ethnically and religiously diverse population.
Green Rocks has declined to provide specifics on production numbers, rather stating plans to “grow and cut
tens of thousands of diamonds” that will all be as-grown.
The company plans to collaborate with academic
institutions in the United States, Canada, and Europe to
create internships and grants programs to “empower the
next generation of diamond scientists.”
SOURCE: Rob Bates for JCK Online

New Jewelry & Watch Show Planned for
October 2021 in New York City
No more COVID restrictions means plenty more
industry’s trade shows.

Image courtesy of the Palm Beach
Show Group

The latest newcomer is
the New York City Jewelry
& Watch Show which is
scheduled to be held this
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DIAMOND DISTRICT WEARS
STRENGTH WITH PRIDE
The NYPD is a huge presence in the Diamond District. And the
Diamond District is a huge presence in New York City. Which is
why the Diamond District Partnership was happy to help when NYPD
Chief of Department, Chief Rodney Harrison called asking us to help
support his five-month, Five Borough Youth Listening tour that began
this summer.
The goal of Chief Harrison’s youth tour is to foster positive
interactions between law enforcement and our city’s youth during small
group discussions with the kids about their concerns in the communities.
Chief Harrison’s request was that we contribute a modest memento of the tour for the kids to take home.
Our answer was to donate a customized T-shirt emblazoned with a clear message of strength to the youth of
our city while expressing the Diamond District’s solidarity with the NYPD.
The Diamond District gets a lot of attention in pop culture—particularly among Hip-Hop performers and
fans. This recognition among our city’s youth population was a credible endorsement of the important messages
and sentiments Chief Harrison conveyed throughout his all inclusive five borough outreach tour. As always,
the Diamond District is ready to help highlight the vital role of the NYPD and contribute to the growth and
development of New York City’s future generations.
In the News

Continued from page 16
year at the Metropolitan Pavilion from October 22nd to
the 25th.
Show producer Palm Beach Show Group describes
an event that will feature antique, estate, modern, and
contemporary jewelry.

Last year’s show was originally scheduled for October
2020, then moved back a month, and eventually canceled.
SOURCE: Rob Bates for JCKOnline

McKinsey and Company: Luxury Rebound
Is Being Led by China
The luxury jewelry and
watch industries are set
to recover gradually over
the next four years, led by
strong growth among
Chinese consumers,
according to McKinsey
and Company.
“We expect demand to increase from younger

diamonddistrict.org

consumers as well as in domestic markets amid
continuing restrictions on international travel and the
rise of domestic duty-free zones in China,” McKinsey
said this week in a report, “State of Fashion: Watches
and Jewellery.”
“Already the biggest regional market, accounting for
45% of global fine-jewelry sales and 50% for watches,
sales in Asia are set to expand even further, with China
leading the way,” it continued.
During the Covid-19 pandemic, global jewelry revenue
declined 10% to 15%, while watch sales decreased
between 25% and 30%, according to the report, which
the consultancy firm compiled in partnership with
The Business of Fashion.
The jewelry industry will grow 3% to 4% per year
between now and 2025 to reach between $340 billion
and $360 billion, McKinsey predicted. The watch sector
will expand 1% to 3% annually over the same period,
totaling $52 billion to $59 billion.
China will play a large role as consumers there
continue to shop domestically. Sales of branded fine
jewelry in Asia will increase 10% to 14% annually and
watch sales will grow up to 4% per year.
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Crime Report

Suspects Arrested in Beverly Hills Restaurant Stickup for $500,000 Watch
Three alleged gang members were arrested in the armed robbery of a man’s $500,000 watch while he was eating lunch outdoors at an
Italian restaurant in Beverly Hills. During the holdup, which took place in March, a woman was shot in the leg when the victim struggled with
thieves over the gun.
The three suspects, who were arrested Tuesday, were members of the Rollin’ 30s Crips, a South Los Angeles street gang, authorities said.
Malik Lamont Powell, 20, Khai McGhee, 18, and Marquise Anthony Gardon, 30, each face up to 20 years in prison on a federal charge of
conspiracy to commit robbery. Two other suspects remain at large.
Police have not yet found the rare wristwatch the men are accused of stealing: a rose-gold Richard Mille RM 11-03 Flyback Chronograph,
which is popular with celebrities.
Surveillance video shows the suspects scouting the area around the restaurant before the robbery, according to a court statement by FBI
agent Michael Fukuda.
Three of the suspects were wearing hoods when they reached the crowded sidewalk terrace where jeweler Shay Belhassen was eating lunch
just after 2 p.m. One of them, Fukuda said, put a gun to Belhassen’s head and told him: “Give it to me.”
Two others yanked Belhassen’s watch from his wrist. Belhassen grabbed for the gun that was being held against his temple. During
a struggle over the weapon, two shots went off, and a bullet hit a female diner in the leg. Police said her gunshot wound was relatively minor.
The suspects left the gun on the ground and ran east on Dayton Way to a getaway car, a black BMW owned by Powell, authorities said.
Powell’s cellphone was tracked near Il Pastaio at the time of the robbery, and images of guns and high-end watches were posted on his
social media accounts, according to the FBI.
A sample of McGhee’s DNA was taken from blood stains on Belhassen’s shirt, Fukuda said. Footage from a surveillance camera shows
Gardon getting out of the BMW’s back seat and getting into the driver’s seat just before the robbery, he said.
Beverly Hills Police Chief Dominick Rivetti said technology, along with “top-notch” police work, helped lead to the arrests. About 40
people witnessed the holdup.
SOURCE: Michael Finnegan for Los Angeles Times

Weak Ceiling and Poor Planning Result in Arrest of JCPenney Jewelry Thief
Even the best laid plans fall through on occasion. But rarely through the ceiling. Yet, that was
the case for an inept and clearly unlucky thief now in custody on charges of attempting to rob
the jewelry counter at a JCPenney store in Springfield, Illinois.
According to police, the 37-year-old male suspect had entered the JCPenney store after
hours and was already in the process of emptying the jewelry showcase when the store burglar
alarm went off.
Responding police units discovered evidence of a break-in and soon spotted a man moving
Springfield JCPenney. Image Courtesy of Google
Maps

through the building. As police closed in, the man ran and managed to hide in the ceiling.

He didn’t get far. Within moments, the ceiling collapsed, he fell to the floor, was taken into
custody by waiting police, then rushed to the hospital to treat various injuries caused by the fall.
According to police, the man was found with stolen jewelry in his possession, along with burglary tools. There’s no word yet on what
charges the man, age 37, might face.
SOURCE: WICS-TV; instoremag.com

Gun-Slinging Salesclerk Foils Smash-&-Grab Jewelry Robbers at Houston Mall
Shortly after 7:00 p.m., two male suspects wearing hoodies, masks and gloves entered a
jewelry store at the Katy Mills Mall in Houston and pulled out a nail gun.
As frightened customers and employees scattered, the suspect used the nail gun to smash
through the glass showcase counter. While the other suspect stood stuffing merchandise into
a duffel bag, a store employee stood up aimed a handgun at the thieves and fired three shots.

Employee shoots at smash & grab robbers at
Katy Mills mall in Houston. Image courtesy of
JSA
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According to police, while the suspects ran out holding the duffel bag, much of the
merchandise inside fell out near the entrance to the store. The men were last seen fleeing
in a white Mercedes or BMW which was later identified as stolen.
Authorities say no one in the mall was injured, and not clear if any of the suspects were shot.
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Police say nearly all of the items taken during the attempted smash-and-grab were recovered at the scene. Police are still searching for
the suspects.
JSA Takeaways:
Jewelers firing a gun during a robbery can result in tragedy, including deadly retaliatory fire, or stray bullets hitting employees, customers
or passersby.
Showcases fitted with burglary resistant glass can withstand many blows from a hammer or tool, often causing robbers to leave empty
handed.
Surveillance cameras placed high often only capture the top of the criminal’s head. To obtain valuable identification photos, position
cameras at eye level.
SOURCE: KPRC2—HOUSTON; JSA

Armed Robber Steals Cash, Diamonds, and Gold Dust from Brooklyn Merchant
A gun-toting robber grabbed nearly $300,000 in diamonds and gold dust from a startled
driver in a brazen Brooklyn heist, according to NYPD.
The 62-year old victim was sitting in his car on E. 19th St. near Ave. U in Sheepshead Bay
at approximately 4:00 PM when a thief, dressed in a black hat, black mask and black pants,
opened the passenger door and jumped in.
“If you say anything I am going to shoot you,” the man said as he pointed a gun, the victim
told police.
NYPD search diamond dealer’s car after brazen
“drive by” robbery in Brooklyn. Image courtesy
of Gardiner Anderson for New York Daily News.

He then bound the victim’s hands and feet and taped his mouth shut, cops said.
According to the police report, the robber sprayed the victim in the face with an unknown

substance, grabbed a satchel and exited the car.
The satchel was filled with $3,000 in cash, six packets of diamonds worth $200,000 total, and a 50-ounce package of gold dust worth
$95,000, the victim told police. The thief remains on the loose.
SOURCE: Kerry Burke and John Annese for New York Daily News

Distracted Salesperson Enables Thief to Snatch Loose Diamond from Open Showcase
Two male suspects stepped inside a Sioux Falls, South Dakota jewelry store in early June, placed a bag
on a showcase, and asked to see diamond studs and loose diamonds.
While a sales associate was showing the first suspect loose diamonds one at a time, the second suspect
drew her attention away for a moment, giving the first suspect an opportunity to lean over and snatch
another loose diamond from the open showcase. The theft, which was captured on security footage,
occurred in a matter of seconds.
The suspects then asked to see another piece of jewelry in another showcase. Both men left the store
shortly thereafter. The theft was discovered after they were gone. So far, no arrests have been made.
SOURCE: Jewelers Security Alliance (JSA); The Centurion

Jewelry Thieves Pepper Spray Pawn Shop Employees
A gang of violent thugs incapacitated several Phoenix pawn shop employees with pepper spray and stun guns before cleaning out several
jewelry showcases. According to a report from Fox10 Phoenix, the pawn shop's surveillance video shows three suspects enter the shop just
before closing time.
After a few minutes of seemingly-innocent browsing, one of the men suddenly attacks store employees with pepper spray and the stun gun.
Another suspect then smashed the glass top of a display case then removes thousands of dollars in jewelry inside.
Arizona police report one person is in custody. The other suspects are described as either Black or Hispanic males in their late 20s.
An interesting twist is that this same pawn shop was previously targeted in 2019 by a lone thief who incapacitated pawn shop employees
with a blast of pepper spray to the face. Surveillance footage in that incident also shows the thief then breaking the glass case with a hammer
and removing several thousand dollars of gold and diamond jewelry before fleeing.
SOURCE: Fox10 Phoenix; azcentral.com; Silent Witness
diamonddistrict.org
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580 Fifth Avenue, Suite 323
New York, NY 10036
(212) 302-5739
www.diamonddistrict.org

2021 MEMBERSHIP APPLICATION
The Diamond District Partnership / 47th Street Business Improvement District (BID) is a non-profit organization
established to provide important supplemental services to elevate the commercial viability of the Diamond District.
All property owners, commercial tenants, and residents of W. 47th Street between 5th & 6th Ave.
(excluding 580 Fifth Avenue & 576/578 Fifth Avenues) are eligible to become a registered member.

** PLEASE NOTE: There is no cost or fee to become a Registered Member. **
Membership entitles you to vote for various issues related to BID operations at our annual meetings, serve on the
board, and receive timely information related to the Diamond District, and a special “FIRST LOOK” at our official
publication—Diamond District Monthly.

IT'S EASY TO APPLY:
(1) Fill out application (2) Take a picture of it (3) Email to: signup@diamonddistrict.org
Please check one:
Property Owner (You own property located on 47th Street)
Commercial Tenant (You own a business, but not property, on 47th Street—excluding 580/576/578 Fifth Ave)
Residential Tenant (You reside on 47th Street)

Name: 									Title:
Company (if applicable):
Property/properties owned within the 47th Street Diamond District:

District Business Address:
Mailing Address (if not same):
Phone:
Email:

Signature: 								Date:

