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DIAMOND DISTRICT
MOURNS THE PASSING
OF “FOUNDING FATHER”
NORMAN LANDSBERG
There are many beloved people in the Diamond District.
But few were as beloved as Norman Landsberg, who died
peacefully from COVID-related illness on February 13th at
the age of 94. Considered one of the “founding fathers”
of the 47th Street Diamond District, Norman Landsberg
began his jewelry career in a small space rented from his
uncle selling class rings that he created for his fellow NYU
classmates.
For nearly 75 years, Norman’s kindness, generosity, and
dedication to the motto, “Never say no, when you can say
yes to a customer,” made him the go-to jeweler on 47th
Street, and a respected and beloved friend and father
figure to generations of Diamond District jewelers.
Continued on page 10

GIA OFFERING $2 MILLION
IN 2021 SCHOLARSHIPS
Whether you are new to the gem and jewelry industry or a veteran
looking to expand your knowledge, education from GIA (Gemological
Institute of America) will equip you with the tools to succeed. A scholarship
from GIA makes achieving your educational goals financially attainable.
GIA is accepting scholarship applications until March 31, 2021 for classes
that start June through December of this year.
Continued on page 13
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LETTER FROM THE
EXECUTIVE DIRECTOR
Dear Friend,
Planning this month’s issue centered on offering a
sunny look ahead to the warmth and promise of the
coming spring. Instead, we present another muted view
of how life is fleeting and precious. As it turns out, these
are not mutually exclusive.
In memorializing three very unique individuals, we
honor how they each achieved greatness in their lives
by adding greatness to each of their days.
Wilfredo “Wolf” Malave added greatness to his days
in his role as a protector. A security agent assigned to
guard the International Gem Tower, after a career in
law enforcement as an officer in the NYPD, “Wolf” transcended the anonymity of a static
security post by making himself a part of the lives of the people he kept safe. He balanced
his strong, imposing presence with the kind heart he wore on his sleeve, and having joined
the ranks of so many other irreplaceable victims of the pandemic will be sorely missed.
José Hess was an acknowledged pioneer of American designer jewelry. He added
greatness to his days by reimagining an established industry in his own image. Understanding
that it was time for American jewelry designers to step forward, he made his name by
placing his name on every masterpiece of jewelry he created.
The greatness Norman Landsberg added to his days was the joy he added to the lives
of everyone he met. Optimistic and inspiring, Norman was beloved by colleagues and
competitors. He did big business by focusing on small details, whatever those might
be—anything to make a customer happier and the Diamond District stronger.
The Diamond District will never be the same without these and other exceptional people
we’ve lost this past year. But all is not lost. We, too, can add to the greatness of their days
by preparing ourselves for greater days ahead.

Warm regards,

Avi Fertig
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METAL PRICES APP
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futures at $48.599 an ounce on April 29, 2011 and
$49.45 in January 1980. Within three days, the price
had already fallen back to $27 and then further still.

IN THE NEWS
Reddit Day-Trader Frenzy
Takes Silver Futures for a Wild Ride
A little-known Reddit
social media investor group
stole headlines last month
after its approximately six
million followers united to
stage a stunning stock market
coup that sent shares of
sagging video game retailer GameStop from $5 to $325.
The investors who launched GameStop’s skyrocketing
stock values were members of a barely visible but
highly active Reddit group called “WallStreetBets.”
A series of posts on the group inspired many of the
group’s approximately 6 million members to drive up
the price of GameStop shares sixteen fold so far by
betting against professional short sellers on Wall Street.
The trade yielded huge profits for many of the Reddit
investors, leading the stock price to soon plummet due
to the quick profit-taking selloff. The Reddit raiders
soon turned their attention to their next buying
bonanza: Silver
The climb began on January 28th around the time
messages began circulating on Reddit amateur investor
forums encouraging users to buy the metal and drive up
prices. By Friday, January 29th, the coordinated silver
buying spree fueled on Reddit began heating up.
iShare Silver Trust, the world’s largest silver-backed
exchange-traded fund, recorded a record one-day
cash inflow of $944 million as investors hopped on
the bandwagon.
The moves are the latest example of small-time
traders buying stocks and other assets that large Wall
Street funds bet against, resulting in large losses for
major investors. “It’s like a swarm of locusts,” said
precious metal market analyst Koichiro Kamei. “Even
if each one is small, they have tremendous destructive
power when combined.”
By February 1st, 2021, silver futures topped an eight
year high, hitting the $30 mark for the highest finish
since February 2013. Though the rise was impressive,
it was still a long way off the all-time high for silver
4

The emergence of day traders on Reddit has been
tied to the COVID-19 pandemic. People stuck at home
are more likely to have extra disposable income and
fewer spending opportunities. New investment apps,
such as Robinhood, make trading as easy as a few
clicks on a smart phone. If anything, the future promises
to be interesting.
SOURCE: Nikkei Asia; BBC; Rapaport; MarketWatch

Natural Diamond Council Launches
Turn-Key Marketing Tool Kit for Jewelry
Retailers
The Natural Diamond
Council (NDC) created
and launched a partnership
program with jewelry
retailers to lend a hand
with marketing natural
diamonds on a local level.
“As we continue working under a new context
where the need for digital content continues to rise,
it has become apparent there is an opportunity to
collaborate and share resources with diamond-jewelry
retailers across the US,” said NDC CEO, David Kellie,
in a statement this past February.
NDC’s Official Partner Program provides local
retailers the polish and influence of the worldwide
advertising campaign — “For Moments Like No
Other” — NDC released in September. According to
the NDC statement, the program is providing individual
retailers with comprehensive online resources,
including educational content, that can be used on
their own marketing channels.
The NDC — formerly the Diamond Producers
Association (DPA) — relaunched under its new name
in June, adopting a new focus of providing content
about diamonds to a consumer audience. Its most
eye-catching move so far was the launch of “For
Moments Like No Other,” a digital, television and print
campaign starring Bond actress Ana de Armas.
The content available through the NDC Official
Partner Program is already attracting over 300,000
daily global visitors to the NDC’s consumer website.
Retailers are encouraged to visit naturaldiamonds.com
for more information.
SOURCE: Rapaport; Natural Diamond Council (NDC)
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Steady Chinese Demand Behind Solid
Gains for Swiss Watches
End of year data on Swiss
watch exports show robust
recovery led by Chinese
demand for luxury timepieces.
The significant gains from
China were enough to offset
steep declines in other
countries due to the COVID-19 pandemic.
According to a report from the Federation of the
Swiss Watch Industry, global shipments for Swiss
watches fell 2.5% year on year to $1.93 billion in the
fourth quarter of FY2020, the mildest drop since the
COVID-19 shutdowns began.
Meanwhile, exports to China soared 45% to $344.6
million. However, lower shipments to large markets such
as the US and Hong Kong outweighed that improvement.
“China continued to post very strong growth during
the final month of the year,” the federation noted.
“Overall, all other markets fell by 9%, pointing to a
gradual recovery, but still on a sharply downward trend.”
US exports fell 2.4% to $210.2 million, along with Hong
Kong, which slid 19% to $197.5 million, and Europe, which
fell 10%, according to the federation report.
A signature feature of this round of rising demand is
the trend toward higher-value watches. While exports
of timepieces priced between $562 and $3,372 rose 20%
for December, sales of timepieces at lower price points
fell by a distressing 19%.
SOURCE: Rapaport

Israeli Diamond Sector Sees Sunshine
Amid Trading Slump
The glass is half full in
Israel’s diamond sector, where
leaders are feeling optimistic
that strong trading in the final
months of 2020 was reason
to believe the worst of the
coronavirus crisis was over.
The feelings of confidence stem from the industry’s
better-than-expected year-end results for polished
exports—only down by 31%, which was far less bad than
most had anticipated. Much of the soft landing was due
to skyrocketing demand during the December holiday
season.
The toll of COVID-19 on Israel’s diamond sector was
diamonddistrict.org

especially severe. After three consecutive lockdowns
and a total halt in US and the Far East business cratered
sales by more than 80% between March to May, many
believed the industry was racing toward a total collapse.
By mid-summer, however, an unexpected turnaround
began taking shape. Just as retailers began prepared
for the holidays, closures in India and other key
manufacturing countries created shortages that allowed
the Israeli diamond trade some much-needed breathing
room. Despite a second national shutdown in September
and October, the sector began to recuperate.
Israel ended 2020 having shipped $2.37 billion of
polished for the year, down from $3.41 billion in 2019,
the Ministry of Economy and Industry reported last week.
The volume of exports dropped 23% to 1.1 million carats,
with the average price slipping 9% to $2,195 per carat.
Polished imports slumped 37% to $1.53 billion for the
year. Rough imports tumbled 40% to $1.07 billion, while
rough exports were also down 40% at $859.1 million.
In contrast, polished exports more than tripled to
$189.3 million in December, from $54.9 million a year
earlier, reflecting the release of pent-up demand. Export
volume rose 37% to 78,057 carats, while the average
price more than doubled to $2,425 per carat, compared
with $966 in December 2019.
“The final months of the year indicated an easing of
the declines and a recovery in the industry,” said Ophir
Gore, Israel’s diamond controller, in a statement. “If this
trend continues, 2021 should bring good news for the
Israeli diamond sector.”
SOURCE: Joshua Freedman for Rapaport

De Beers First Sight of 2021 Hits
Three-Year High of $650 Million
De Beers today reported
$650 million of rough sales
at its first sight of 2021—its
highest figure since January
2018 when actual sales for the
first sight were $627 million.
The 2019 JCK Las Vegas show.
Image courtesy of JCK Events

The robust sales numbers
suggest a widespread need

for midstream suppliers
to restock merchandise coupled with a decision by
De Beers to extend the sight beyond its normal one
week duration due to continuing pandemic-related
travel restrictions. Other possible contributing factors
include the Chinese New Year and Valentine’s Day.
Continued on page 12
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Diamond District
Market Trends
Partnership
News

COVID-19 Forcing Digital
Transformation for Most Retail Jewelers
A new survey shows greater
than ever numbers of jewelers
leveraging social media and
ecommerce technology to cope
with market upheavals created by
the COVID-19 pandemic.

Market Trends

The survey of retail jewelers,
which was conducted at the end
of 2020 and based on more than
200 responses from retail jewelers
throughout the U.S. The survey
was sponsored by a consortium
of industry leaders and technology
service providers, including
BriteCo jewelry appraisal and
insurance, GemFind web services,
Polygon jewelry exchange,
International Gem Society (IGS),
the Jewelers Helping Jewelers
Facebook Group and INSTORE.

The findings reveal the impact of the global pandemic on the sales, operations and marketing of
independent retail jewelry stores. With nearly half of stores closed for two months or more last spring,
a significant portion of business owners were forced to cut staff and hours to minimize expenses.
However, soon after reopening, nearly half these stores rapidly bounced back. Many retailers reported in
the survey that the strongest source of commercial recovery came from sales of engagement rings and from
self-purchasers.
Responses from many of these retailers indicate changing trends toward integrating ecommerce and
technology into the existing marketing mix. Examples of these changes include:

•
•
•

58% of retailers have posted more on social media since the pandemic hit
30% showing inventory on their website
24% have added ecommerce to their websites

Two of the major takeaways from the survey are:

•
•

 o survive and thrive, independent retail jewelers must leverage digital tools to transform their
T
businesses and engage customers where they live — online and on their smartphones.
 ewelers should focus on improving their websites and social media presence to promote interaction online
J
as well as sell online through ecommerce.

To read the entire report, visit: https://instoremag.com/covid-19-forcing-digital-transformation-for-most-retail-jewelers/
SOURCE: INSTORE
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Market Trends

Are Giant Gems the Latest Must-Have
Accessory for Fashion Giants?
They call it Sethunya. “It” is a massive diamond. “They” is Louis Vuitton, which purchased
the hefty 549 carat rough diamond this past November. It wasn’t their first giant gem purchase
and, if the trend plays out, it won’t be their last.
Back in January 2020, Louis Vuitton, arguably the world’s most valuable luxury brand,
revealed it had bought the second- largest rough diamond ever mined—the 1,758-carat Sewelô.
The sale was for an undisclosed amount in collaboration with Lucara Diamond Corporation, the
Canadian company that owns the mine in Botswana where it was discovered, and HB Company,
a diamond-manufacturing business in Antwerp, Belgium.
Now, with Vuitton’s November purchase of a smaller, but still uncommonly large, rough diamond, what may have once
seemed to be an eccentric anomaly appears to be a well-formed strategy. Especially when viewed in the context of its
mining partner Lucara’s impressive ability to consistently find such stones.
The foundation of this ability is the miner’s leading edge in the use of X-ray transmission technology to locate large
diamonds before they’re broken into small pieces during the mining process. As the number of high carat high quality
gem acquisitions begin to add up, other fashion industry icons have begun connecting the diamonds and following Louis
Vuitton’s lead.
For the entire story of how a handful of high-end luxury retailers accumulating stores of large diamonds may signal the
discovery of a new unexamined facet in high-end luxury jewelry, visit: https://www.nytimes.com/2021/01/29/fashion/jewelry-louis-vuitton-diamonds.html
SOURCE: New York Times
Continued on page 16

Natural or Laboratory-Grown?

The GIA iD100® gem testing device distinguishes natural diamonds from
laboratory-grown diamonds and simulants instantly and accurately.

Learn more at store.GIA.edu
diamonddistrict.org

©️GIA 2020. GIA®️ and the GIA logo are registered trademarks of Gemological Institute of America, Inc.
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Industry Spotlight

NYC Jeweler Asks New Yorkers
to Take a Stand By Having a Seat

A New York City jewelry designer took inspiration from the restaurant industry to design and sell a
product to benefit Americans struggling amid the economic fallout from the coronavirus pandemic.
Marla Aaron, who lives in East Harlem, was struck by the sight of stacks of chairs inside so many of
New York’s empty restaurants. She researched common comfortable restaurant seats and then designed
a 2-inch-tall sterling silver charm in the form of a chair you might find at your favorite eatery.
The charm, which can be worn on a necklace, sells for $250. All the proceeds benefit World Central
Kitchen, the highly rated charity founded by Chef José Andrés, the James Beard Award-winning
humanitarian, cookbook author, and restaurateur.
World Central Kitchen, whose stated mission is “using the power of food to empower communities and
strengthen economies,” is running a program during the pandemic that pays restaurants to cook meals for
hungry people and health care workers in their neighborhoods.
“It has been heartbreaking as a New Yorker, but the same thing is playing out with restaurants around
the world,” Aaron said in a news release. “I wanted to do something immediate and am thrilled to support
World Central Kitchen. Their work with Restaurants for the People keeps restaurants open feeding people
who are hungry — I can’t think of a better thing to do.”
The campaign is being called Take a Seat for Restaurants. And the silver charm, simply called the
Chair, is sold online at marlaaaron.com and — most notably — out of a jewelry vending machine located
at Rockefeller Center’s South Plaza between 48th Street and 49th Street. The jewelry vending machine
debuted as an installation at the Brooklyn Museum of Art in 2017.
Continued on page 13
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Memoriam

Diamond District Remembers a
Dedicated Protector, Wilfredo “Wolf” Malave
The entire Diamond District community mourns the untimely passing of Wilfredo
“Wolf” Malave in early February. Wolf was a member of the extended Diamond District
community through his service as a G4S armed security patrol officer assigned to The
International Gem Tower. His friendly face was a familiar sight to countless men and
women who regularly worked in or visited 47th Street.
Prior to his arrival in 2014, Wolf was an esteemed member of the New York City Police
Department who spent his career protecting residents living in some of New York’s
toughest neighborhoods.
Throughout his years in the Diamond District, Wolf was known as a caring and
warmhearted person who took the time to know the people he encountered and could
always sense who needed a friendly smile or a kind word.
Wolf’s colleagues remember his deep passion for his Christian faith, matched only by
the love he had for his Corvette Stingray. He often took time during his lunch to study
from his Bible and was always ready for a serious talk about cars.
Above all, Wolf was respected by all his colleagues and associates for how seriously he took his role of securing
people and property. He was seen a natural protector; a sheepdog who wouldn’t hesitate to get involved in a potentially
dangerous situation.
The extended Diamond District family extends its deepest condolences to Wolf’s beloved wife Kenia with our pledge that
Wolf will always be remembered.

Pioneer of American Jewelry Design,
José Hess, Dies at 87
José Hess, who died this February at 87, is being remembered as one of the giants
of American jewelry design. Among the first to brand himself as a designer, his
undeniable influence on the creative trends of jewelry design has inspired the industry
for over 40 years.
Born to a German Jewish family in 1935, young Josef Hess was renamed José by a
South American customs official when his family fled from Nazi Germany to Colombia
in 1938. He went by the name José for the remainder of his life.
Jose’s was first exposed to jewelry at age 14 when a Viennese goldsmith, also
a refugee, who hired him to sweep floors gave him an apprenticeship. Immigrating
to the U.S. at age 17, Hess finished high school, took gemology courses at the GIA,
and, while working in a series of jewelry industry jobs, earned his degree from the
Mechanics Institute of the General Society of Mechanics & Tradesmen of the City of
New York. His career began to take off upon his return from serving four years in the
U.S. Army during WWII.
Deeply ambitious, Hess established his first jewelry brand in 1958 by stamping his name onto the backs of his creations—a
move the industry then viewed as a cross between groundbreaking and blasphemous.
Interviewed by JCK several years ago, Hess explained branding himself because “Americans were not well-known for
making jewelry.” To further promote his lines of American jewelry design, Hess placed ads in national consumer and fashion
magazines. At the time, this, too, was considered groundbreaking.
José Hess will be remembered for his fortitude, integrity, creativity, and as the designer who helped pioneer the designer
jewelry movement in the United States.

diamonddistrict.org
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Diamond District
Partnership News

DIAMOND DISTRICT
MOURNS THE PASSING OF
“FOUNDING FATHER”
NORMAN LANDSBERG
There are many beloved people in the Diamond District. But
few were as beloved as Norman Landsberg, who died peacefully
from COVID-related illness on February 13th at the age of 94.
Considered one of the “founding fathers” of the Diamond
District and West 47th Street, Norman Landsberg, developed his
admirable work ethic as a young boy helping his father, Jacob,
deliver seltzer to tenements in their Bronx neighborhood.
Following his US Army service during WWII, Norman graduated
from NYU on the G.I. Bill, married the love of his life, Carol, and
launched his legacy jewelry business, Norman Landsberg Creative
Jewelers, after creating a college class ring that he could afford
to buy, he began selling these rings to his NYU classmates.
After a short period of time renting space from an uncle,
Norman moved to his first retail store located at 32 West 47th
Street and expanded his scholastic jewelry business to include a
full line of luxury gold and gemstone jewelry.
For nearly 75 years, Norman’s motto, “Never say no, when you
can say yes to a customer,” led him to become the go-to jeweler
on 47th Street. It wasn’t unusual to see customers standing
three-deep at Norman’s counter, waiting their turn to drink a
celebratory shot of Johnny Walker Black scotch with him.
Never judgmental, and always kind and generous, Norman
believed in sharing his good fortune, encouraging diversity in the
next generation of 47th street jewelers, and having a good word
for everyone he met. These admirable traits will be one of the
lasting legacies Norman leaves behind.
The Diamond District Partnership/47th Street BID honored
Norman by awarding him the prestigious, “Diamond Legacy
Award” in 2016. Norman cherished receiving this well-deserved
honor he earned, and he was very proud to be among the other
distinguished Diamond Legacy Award recipients.
With his dedicated staff—especially his two sons, Jeff and
Jon—at his side, Norman maintained his unrivaled depth of
expertise and industry connections and remained active in his
business until his final days.

Norman Landsberg with sons Jeff and Jon
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He is survived by his sister Diane Sass, his son Jeffrey, wife,
Susan and their children, Harley, William and Quin, son Barry, wife,
Melanie, children Jake and Daniel, and son Jonathan, wife Dana,
and children Brandon and Madison.
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Partnership News

A TRIBUTE TO MY FRIEND AND
MENTOR NORMAN LANDSBERG
By Harvey Nagin
Norman Landsberg was an icon of the Diamond District. His warmth, knowledge, work ethic, and
integrity were what makes 47th Street so special. I had the pleasure of knowing and working closely
with Norman for well over 50 years.
The company Norman established in 1948, Norman Landsberg Creative Jewelers, remains one of
the great examples of how to run and operate a very successful business in the Diamond District.
Without a storefront window—just a small booth in the Futurama Diamond Exchange for many
years—Norman’s amazingly optimistic view on what this, or any day might bring, and the incredible
care and concern he had for every single customer, along with the way he treated people fairly and
with the utmost respect, inspired generations of Diamond District jewelers.
Norman was that rare breed of Jewelers that makes our District such a special place for tourists,
local shoppers, and the entire world to come and visit. Whether Norman’s customers stopped in to
repair a spring ring on a chain or to buy a $100,000 diamond, he gave each person the same level of
attention and high regard. This is what made him such a great businessman, and such an impressive,
well-loved person.
Customers came from all over to see Norman. Saturday mornings were always very special, as
Norman’s customers would often be waiting well before the Exchange opened, just for the chance
to share an early-morning bagel with Norman, chat about life, and, of course, to buy a piece
of jewelry.
Norman absolutely loved the Diamond District and enjoyed what he did each and every day.
He loved and was so very proud of his family, especially his sons Jeff and Jon, with whom he
worked closely together with for many years. His love of the jewelry industry, the diamond district,
and especially the business he founded and led for all these decades was truly unique.
It’s a fact that jewelers in our district come and go. But Norman Landsberg stood head
and shoulders above the others, and he will be missed and remembered by all—
and for always.
(Harvey Nagin, owner of Nagin Jewelry, is the President of the
47th Street BID/Diamond district Partnership)

47th Street BID President Harvey Nagin presenting the
Diamond Legacy Award to his old friend and mentor,
Norman Landsberg

diamonddistrict.org
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In the News
Continued from page 5
De Beers recorded zero sales in sight 3 last year, as
the global pandemic hit. It staged a recovery and during
sights 8, 9 and 10 of 2020 sales reached a plateau of
approximately $450 million to $470 million.
Bruce Cleaver, CEO, De Beers Group, said: “With the
midstream starting the year with low levels of rough and
polished inventories, and following strong sales of
diamond jewelry over the key holiday season in the US,
we saw good demand for rough diamonds at the first
cycle of the year as midstream customers sought to
restock and to fill orders from retail businesses.”
SOURCE: John Jeffay for IDEX Online

JCK Las Vegas, Luxury Moving to August
in 2021

Image courtesy of De Beers
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JCK Las Vegas and
Luxury by JCK, the two trade
fairs that traditionally take
place at the beginning of
June, have been rescheduled
for August in 2021. The two

shows, the largest jewelry events in the United States,
will remain at The Venetian Resort & Sands Expo
in Las Vegas.
Organizers say the shows will follow their standard
date patterns: JCK Las Vegas will take place Friday,
August 27th through Monday, August 30th. Luxury
by JCK will take place Tuesday, August 24th, through
Monday, August 30th. The invitation-only portion of the
show will begin on August 24th through August 26th,
after which the show will be open to all attendees.
“After a year without an opportunity for the
jewelry community to gather together, it is important
to JCK to facilitate an in-person event in the most
positive and safe way possible,” said Sarin Bachmann,
group vice president, JCK and Luxury, Reed Jewelry
Group. “We know our industry is eager to come
together again, and we are excited to bring many
new opportunities in 2021 to source, connect, learn,
and ultimately conduct business on and off the
show floor before, during, and after JCK
and Luxury.”
SOURCE: Rob Bates for JCK
Continued on page 17
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Continued from page 8

GIA Offering $2 Million in 2021 Scholarships
Applications will
be accepted through
March 31, 2021

received a record-breaking number of applications which
shows that now, more than ever, students are in need of
financial support to transform their education goals into
reality,” said, Duncan Pay, GIA senior vice president of
education and chief academic officer. “This cycle was also
the first time we began offering need-based scholarships.
We are committed to helping make GIA education
accessible to all as we continue to evolve how we recruit
and engage with our students.”

Whether you are new to the gem and jewelry
industry or a veteran looking to expand your knowledge,
education from GIA (Gemological Institute of America)
will equip you with the tools to succeed. A scholarship
from GIA makes achieving your educational goals
financially attainable. GIA is accepting scholarship
applications until March 31, 2021 for classes that start
June through December of this year.
The scholarships are open to prospective students
around the world. For this application cycle, all prospective
students may apply for distance education programs,
with limited on-campus scholarship availability due to
pandemic-related capacity restrictions. For details on
eligibility, how to apply and required documents, visit GIA.
edu/gem-education-scholarship-instruction-information.
“In the previous scholarship application cycle, we

The number of scholarships awarded, as well as the
amount of each award, will vary by campus location.
Changes to the scholarship application cycle were made
after assessing how to effectively deliver programs and
courses during the pandemic.
GIA has awarded more than $15 million in scholarships
since 2010, helping more than 3,000 students study at
GIA schools around the world and through distance
education programs.
SOURCE: Gemological Institute of America

Let them know you’re
open for business with
an advertisement in
Diamond District Monthly.
For information and rates:
info@diamonddistrict.org
diamonddistrict.org
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Diamond District
Partnership News

HERE COME THE PLOWS

A fresh blanket of pure snow is indescribably pretty. As in, pretty soon, it gets pretty annoying.
The city’s first major snowfall of 2021 dumped over a foot of snow on the Diamond District. These
days, when every moment is needed to rebuild the district following the COVID-19 disruptions, there
is simply no time for snow-related slowdowns.
To help give district merchants the most effective environment for conducting business, the
Diamond District Partnership reached out to the New York City Department of Sanitation to request
removal of as much snow as possible from the 47th Street curbs and roadway.
Like true New Yorkers, the Department of Sanitation’s “Strongest” saved the day with a fleet of
snow plows that arrived and, within minutes, cleared the street from end to end.
14
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KEEP THE
DIAMOND
DISTRICT SAFE.
GET VACCINATED!
VISIT THE NYC VACCINE FINDER WEBSITE:
VACCINEFINDER.NY.GOV
What is the Vaccine Finder?
The Vaccine Finder is a one-stop website for New Yorkers to find their nearest COVID-19 vaccination location
and information on how to schedule vaccination appointments.

Should I Get Vaccinated?
By getting vaccinated, you are helping protect yourself, your family, your friends and co-workers. You are also
helping make the communities where you live and work safer. Clinical studies show that both Pfizer and Moderna
vaccines were more than 94% effective at protecting participants from COVID-19. They were also shown to be safe
and that you cannot get COVID-19 from them.

Am I Eligible to Get Vaccinated Right Now?
As of February 15, 2021, New York State has expanded eligibility for COVID-19 vaccine to New Yorkers with
certain medical conditions. These include cancer (current or in remission), Diabetes Types I and II, cardiac, kidney,
pulmonary, and liver disease, among others. Individuals will be required to present a doctor’s letter, or signed
certification at the vaccination site to verify their eligibility.
Learn more about updated eligibility guidelines and review the full list of underlying conditions that make a
New Yorker eligible for the vaccine at: https://covid19vaccine.health.ny.gov/phased-distribution-vaccine#phase-1a--phase-1b

Where Do I Start?
Go to vaccinefinder.nyc.gov and type in an address and ZIP code or click “near me” for a list of nearby provider
locations. You will also see links and phone numbers to schedule an appointment. Each site manages its own
scheduling and appointments.
Continued on page 16
diamonddistrict.org
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Must I Call For An Appointment?
Vaccinations are done by scheduled appointment only. This means you MUST call to schedule an appointment before
going as vaccinations sites presently do not accept walk-ins. Also, only sign up if you are currently eligible
for vaccination. If you are NOT eligible, do not sign up.

What Should I Do Before Going to the Vaccination Site?

• Wear a face covering to your appointment. You will not be admitted to the site without one.
• You will also need to complete the NYS COVID-19 Vaccine Form before your appointment.

The person administering the vaccine is required to check that you completed the form before
you can get vaccinated.

• If you are eligible based on your age, you must be able to show proof of age and proof of residence in New York.

This includes a New York State Driver’s License, a New York City ID or one of the following: statement from landlord,
current rent receipt or lease, mortgage records or two of the following: statement from another person, a piece of
current mail, or school records.

• Reschedule your appointment if you are not feeling well on the day of your appointment.
What Precautions Are Necessary After Vaccination?
Even after being vaccinated, you will still need to practice COVID-19 prevention steps such as staying home if
you are sick, washing your hands regularly, wearing a face covering and keeping physical distance from others.

Market Trends
Continued from page 7

Bain & Co. Report Findings Reveal
Falling Prices for Lab-Grown Diamonds

Increased synthetic-diamond production led to a price drop
last year, giving lab-grown a greater share of the fashion-jewelry
market, according to a new report from Bain & Company.
Production of lab-grown diamonds has seen double-digit
growth over the past two years, reaching 6 million to 7 million
carats in 2020, according to Bain’s 2020 annual report on the
industry conducted in partnership with the Antwerp World
Diamond Centre (AWDC).
In 2017, the retail price of a 1-carat, G, VS-clarity synthetic
diamond was 65% that of a polished natural diamond
with the same attributes. That number slid to 50% of the
equivalent polished in 2018 and 2019, and to 35% in 2020.
The downward price trend is seemingly the result of
advancements in synthesis technology, which suggests a
smoother ride for a lab-grown diamond expansion into the
wider mass-jewelry segment, said Bain partner Olya Linde
during an interview with Rapaport News, adding that large
fashion houses are already promoting the category as an
alternative to popular crystal collections.
“We believe additional price drops will make lab-grown
diamonds accessible to a broader group of price-sensitive
16

consumers and push them further into the fashion category,
where they have growth potential,” said Linde.
The Covid-19 pandemic has also sped up the acceptance
of synthetic diamonds in the market, as consumers have less
disposable income and are increasingly shopping online.
“Interestingly, the growth in the US was particularly
strong, probably the strongest,” said Linde. “What we’ve
seen is the fact that lab-grown diamonds were originally in
the e-commerce space, while natural diamonds were not, so it
was easier for the growth to continue because there was less
disruption from the back end.”
Currently, lab-grown occupies a separate share of the market
than natural diamonds due to the continued product
differentiation, Linde stressed. However, should the distinction
between synthetic and natural diamonds become blurred,
lab-grown could offer more competition to mined stones.
“If the trend of product differentiation reverses, we could
see more lab-grown diamonds in the premium-jewelry
segment, compensating for the decreased supply of natural
diamonds,” Linde said.
SOURCE: Leah Meirovich for Rapaport
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mandatory closure between March to May due
to coronavirus.

Rapper Surgically Implants $24 Million
Pink Diamond in his Forehead

The largest find was a 9.07-carat diamond, found by
visitor Kevin Kinard when he and a group of friends
spent their Labor Day searching for treasure. Among
the other gems recovered last year were a rectangular
6.39-carat white diamond; a white diamond weighing
2.73-carat; and a 4.49-carat yellow gem.

An American rapper is to
have a huge natural pink
diamond, valued at $24m,
embedded in his forehead.
Lil Uzi Vert, 26, told fans
he’d been paying for the
Image courtesy of Lil Uzi Vert
gem - which he describes
as “10 almost 11 carats” since 2017 and it was now time
to have it implanted. It cost more than his Bugatti, other
cars and house, he said.
Vert - real name Symere Bysil Woods, from
Philadelphia - explained why he hadn’t chosen a
more traditional setting for the diamond.
“If I lose the ring yeah U will make fun of me more
than putting it in my forehead ha ha jokes on you"
he tweeted.
He reportedly bought the diamond from Elliot
Eliantte, the go-to jeweler for big-money rappers.
Vert gives no details on his Twitter account of the
procedure to embed it.
SOURCE: John Jeffay for IDEX Online

Record Recoveries at USA’s Only Active
Diamond Mine

Image courtesy of Crater of
Diamonds

One of America’s rarest
vacation delights seems to
be getting less uncommon:
Diamond recovered at the
nation’s only active diamond
mine yielded more than 80
carats last year.

The Crater of Diamonds
State Park, near Murfreesboro, in Arkansas, charges day
trippers $10 a day to sift the soil - and lets them keep
any gems they find. In 2020, the policy resulted in far
greater than usual numbers of tourists leaving for home
with souvenirs of substantial value.
Not only was 2020 was a record-breaking year, but
the astounding increase also occurred over a shorter
than typical year, as the park was subject to a

diamonddistrict.org

Altogether guests registered 353 diamonds in 2020,
weighing a total of 81.91 carats. Most of the diamonds,
269, were white, along with 43 brown and 41 yellow.
The average diamond weight was just under
one-quarter carat, but 17 diamonds weighed more than
one carat each. Of the many diamond discoveries, 26
diamonds were spotted by eye on the ground.
SOURCE: IDEX Online

Fewer US Jewelry Retailers
Closed in 2020
A stunning 723 jewelry
stores closed their doors
forever in 2019. But here’s
some good news from The
Jewelers Board of Trade
(JBT), which reports that
only 495 closed in 2020! It’s
Image courtesy of the Horological Society of New York
fair to say that as far as good
news goes, that little tidbit is just so-so; still, 1/3 fewer
closures is progress.
The closure breakdown is 381 categorized as “ceased
operations”; 97 were listed as “consolidations (sale/
merger)”; and 17 were classified as “bankruptcies.”
For a greater dose of optimism, consider that 126
jewelry retail businesses opened their doors in the U.S.
in 2020. That’s down from 193 in 2019. But considering
the year that was 2020, who expected ANY openings?
Factoring in wholesalers and manufacturers with
retailers, only 605 U.S. jewelry businesses closed their
doors in 2020, compared with 912 in 2019.
JBT listed a total of 18,369 jewelry retailers in the U.S.
as of the fourth quarter of 2020, down from 18,777 in
the same quarter a year ago. The group listed 24,233
jewelry businesses in all, including retailers, wholesalers
and manufacturers. That was down from 24,776 in the
fourth quarter of 2019.
SOURCE: Jewelers Board of Trade; INSTOREMAG
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Crime Report

K.R.A.P. in Cincinnati: Feds Seize $5.8 Million Shipment
of Phony Rolex Watches
A U.S. Customs and Border Protection (CBP) raid at the Port of Cincinnati in early February
resulted in the seizure of 85 phony Rolex watches deemed counterfeit by CBP trade experts at the
Centers of Excellence and Expertise.
The watches originated from a plastic goods company in Hong Kong, transited through a freight
forwarder in Saudi Arabia, and were ultimately destined to an apartment in New York City. All of
them displayed the protected Rolex trademark. The total declared value was listed as $402. Had
they been authentic, the cumulative Manufacturer’s Suggested Retail Price (MSRP) of 85 of that
model Rolex watch would have valued at $5,844,500.
Sold in underground outlets and on third party e-commerce websites, counterfeit commodities fund smugglers and
members of organized crime. Consumers often believe they are buying a genuine product but soon realize the item is
substandard and potentially dangerous.
CBP Trade protects the intellectual property rights of American businesses through an aggressive Intellectual Property
Rights enforcement program, safeguarding them from unfair competition and use for malicious intent while upholding
American innovation and ingenuity.
“Consumers should be aware that if a known high-value brand is being offered for an unusually low price, it could
very well be fake. CBP encourages the use of reputable vendors for your valuable purchases,” said Cincinnati Port
Director Richard Gillespie. “Our officers are dedicated to preventing counterfeiters from defrauding consumers and
legitimate businesses.”
On a typical day in fiscal 2019, CBP officers seized $4.3 million worth of products with intellectual property rights
violations, according to the release. Watches and jewelry accounted for the largest portion of these totals at about 15
percent. Eighty-three percent of all counterfeit seizures originated in China and Hong Kong.
Nationwide in fiscal 2020, CBP seized 26,503 shipments containing goods that violated intellectual property rights.
The total estimated value of the seized goods, had they been genuine, was nearly $1.3 billion.
SOURCE: U.S. Customs and Border Protection

10 Year Sentence for Mastermind of
$147 Million “GemCoin” Cryptocurrency Scam
A California man is set to spend the next 10 years in federal prison for manufacturing an
elaborate mining and digital currency scam that yielded $147 million in fraudulently obtained
proceeds. The defendant, Steve Chen, had previously pleaded guilty in federal court to one
count each of tax evasion and conspiracy to commit wire fraud.
Authorities say Chen bilked investors “in a massive investment scam where a
multinational company issued a phony digital currency purportedly backed by billions of dollars’ worth of amber and
other gemstones.” Chen’s marketed his phony digital currency to duped investors as GemCoin.
In a statement from the U.S. Attorney’s Office for the Central District of California, between July 2013 until
September 2015, Chen promoted and solicited fraudulent investments through several phony companies he claimed were
extracting amber and other gemstones from mines in the United States, the Dominican Republic, Argentina, and Mexico
that eventually proved to be non-existent. Before pleading guilty in June 2020, Chen bilked nearly 72,000 victims around
the world out of over $147 million.
According to prosecutors, Chen enticed victims into buying investment packages comprised of amber and other
gemstones ranging in price from $1,000 to $30,000. He rewarded investors who recruited new investors with gifts of
cash, travel, luxury cars, homes in the Los Angeles area, and even EB-5 visas. The value of these investment packages
ultimately proved to be worthless, with investors yielding virtually no returns.
In addition to prison, Chen has been ordered to pay restitution of $1,885,094 to the IRS on the charge of federal
tax evasion.
SOURCE: INSTORE
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Gang of “Hypnotic” Female Felons Fleece Mumbai Diamond Merchant
Police in Mumbai are on the lookout for a cunning gang of female Svengalis for allegedly hypnotizing an unsuspecting
gem merchant before relieving him of a nearly $35,000 worth of diamond merchandise.
According to the police, the incident took place inboard daylight; the victim was a 67-year-old diamond businessman
traveling by bus to deliver a diamond to a customer. The businessman told police that the last thing he remembers is
arguing with two women blocking his path and a third pushing from behind as he attempted to exit the bus when it
reached his destination.
In the account provided to local police, the businessman, who wishes to remain anonymous, claims that when he regained
awareness, the satchel containing his valuable merchandise was missing. “I feel that they hypnotized me due to which I
blacked out, he said.
Police investigating the incident through surveillance video were able to determine that the victim was being followed
by four women and a male accomplice before he boarded the bus. They were again spotted leaving the bus in additional
footage obtained near the merchant’s destination point.
While the diamonds are most definitely gone, the question of whether hypnosis actually had any part in the robbery
remains undetermined.
SOURCE: Sachin Gaad for www.freepressjournal.in

Super Speedy North Carolina
Jewelry Store Robbers Still on the Loose
Detectives in Charlotte, North Carolina remain baffled by the speed with which a
brazen trio emptied a jewelry store of its merchandise during a mid-day, late-December
robbery. The incident happened December 29 around 5 p.m. at the Brownlee Jewelers
store. Surveillance video shows three people enter the store and walk straight behind
the counter toward the employees.
“One suspect went directly towards the victims, who were employees of the business at the time, held both of them down
while two other suspects went and started stealing jewelry,” explained Charlotte Police Detective Adrian Johnson.
The surveillance video shows one of the intruders keeping two of the employees tucked behind the front counter.
A customer can also be seen ducking down once the suspects enter the business. As one suspect is seen methodically
clearing out one display case after another, additional footage shows the third thief entering a back room before emptying
a large, open safe.
“These suspects, I believe they have a lot of experience in robbing businesses. They went in and took total control,” said
Johnson. The three intruders were in and out of the business in two minutes.
SOURCE: WBTV—CHARLOTTE, NC; Jewelers’ Security Alliance

Thieves Cut Through Wall and Safe to Steal $500,000
Worth of Jewelry
Salado, Texas police are searching for two suspects who allegedly cut through a wall to gain access to the store safe
in Salado Creek Jewelers then took $500,000-worth of jewelry. The incident happened on an early Sunday morning in
late January.
Authorities say two unknown suspects were caught on surveillance camera carrying tools to cut through the outside wall
of the building. The two then cut through the dry wall directly into the safe. Once entry was made, the suspects stole a large
amount of jewelry worth roughly $500,000.
Authorities believe the two suspects are men. They are described as slender and were last seen wearing blue jeans,
tennis shoes, and dark hoodies. The two covered their faces and hands.
SOURCE: INSTORE
diamonddistrict.org
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STOP THE SPREAD OF CORONAVIRUS:

MAINTAIN SIX FEET
OF DISTANCE
All New Yorkers must wear a face covering when
outside their home if unable to maintain at least
6 feet of distance between themselves and others.
New York State Executive Order No. 202.17.

6 FEET DISTANCE

Text COVID to 692-692 for real-time updates
or visit nyc.gov/coronavirus.
Call 311 to report harassment, discrimination, or a violation.
*Messages and data rates may apply. Check your wireless provider plan for details.

