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INSIDE THE DIAMOND DISTRICT PARTNERSHIP’S
POWERFUL RESPONSE TO RIOTS AND UNREST
After months of willing compliance with nationwide “stay-at-home” orders enacted to slow
the pace of the coronavirus pandemic, by late May the emptied city began showing signs of a
return. This optimism came to a shocking halt over Memorial Day weekend.
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PHASE TWO BUSINESS RECOVERY REPORT — PAGE 13
WHAT’S INSIDE
In the News, pg 4; Industry Spotlight, pg 6 ; Market Trends, pg 8;
Diamond District Partnership News, pg 10; COVID-19 DISTRICT PHASE TWO
RECOVERY GUIDE, pg 13; Crime Report, pg 18

diamonddistrict.org

LETTER FROM THE
EXECUTIVE DIRECTOR
Dear Friends,
“Round and round she goes, where she stops, nobody knows.”
This familiar phrase originated in a WWII-era radio show. It’s unnerving how much it applies
in the COVID-19-era economy—especially the diamond and jewelry industry.
Where are we going and where will we land? In June 2020, the headlines went giddy about
a sales spike exceeding any in recorded history—17.7% compared to the April 2020!
Jaw dropping leaps like these are celebration-worthy, until one recalls the perfidious
half-truths statistics are known to tell.
Nearly 20% growth in the month immediately following the almost total shutdown of the
U.S. retail economy proves the economy still has a pulse. But it doesn’t tell how Signet is shuttering 380 poor-performing
stores, or that Signet’s closures are a sliver of the 25,000 retail stores expected to shut in 2020 compared to 9,000 in 2019.
Need more reasons to be nonplused about sugar-coated sales statistics? New York City is still wobbly kneed from over
a month of continuing protests and several nights of violent, larcenous unrest that swept through midtown Manhattan.
On the topic of New York City, the city is facing a commercial real estate market collapse triggered by months of
rental defaults.
So, all things being equal, crowing about off-the-charts sales hikes immediately after the worst economic disruption
in the modern era is like bragging that your car is capable of 1000% speed increases because it accelerates from 0 to 10
mph after shifting from Park into Drive.
There’s a crucial difference between false hope and optimism. The former includes the breathless but hollow “May
miracle”, while the latter can be found amid the Signet wreckage—a 6.7% increase in online diamond sales compared to
last year; not last month. This bodes well for high-end jewelry retailers eyeing an escape route from the coronavirus rout.
It reveals the discovery of a way past the monolithic Amazon-effect cannibalizing personalized retail for nearly two
decades. With the pandemic forcing even the most personal social interactions online, credible sales numbers now
suggesting people are getting comfortable having online in real-time sales interactions with real-life retailers.
This month’s Market Trends on Page 8 delves into online sales using video conference technology. If ever, now’s the
time to jump onto the bandwidth wagon. After months of delving into the Millennial / Gen Z divide, we’re broadening
our focus to include the narrowing bridge between online and “glass counter” retail.
One closing point concerns the value of our relationships with local and state elected representatives. When Phase One
and Two began allowing retailers to re-open, malls were noticeable left off the list; it’s still unclear when malls will
be allowed to reopen. Few realize that the Diamond District exchanges fall within the “Mall” category.
With the immense help of our government relations firm, our BID, represented by myself, our President, Harvey Nagin,
and Chairman, Steven Grauer, made a successful appeal to the state to remove our jewelry exchanges from the “Mall”
classification. The result was that the district was able to re-open during Phase One—so people could get back to
business many weeks, or possibly months earlier than we were originally told.
Round and round she goes. Though she never stops, there are reasons for optimism about where all this will go.
Warm regards,

Avi Fertig
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IN THE NEWS
New York’s Diamond Dealers
Club Reopened for Business

May Retail Report—Spike in PostLockdown Sales a Sign of Recovery
The U.S. economy
added 2.5 million jobs
in May 2020 while
retail sales shot up by
17.7% compared to
April, according to
just-released Commerce
Department data. The record sales spike corresponds to
businesses reopening nationwide following coronavirus
lockdowns. The increase brought hopes that the

With strict social distancing protocols in place, the
doors of New York’s Diamond Dealers Club (DDC) in
the 47th Street Diamond District finally swung open
the morning of Monday, June 8th.
The long-anticipated return comes after an
unprecedented, three-month closure due to the novel
coronavirus pandemic and coincided with the start of
Phase One of the state’s reopening plan. The reopening
is a welcome sign that the city may be slowly shifting
back to some degree of normalcy after months
of uncertainty.
“Based on my conversations with members, I felt
it was the highest priority to be open as soon as possible,
as many members rely on the trading floor as a necessity
for their businesses and livelihoods,” said DDC president
Reuven Kaufman in a note to its members the day before
the reopening. “I asked DDC staff to work tirelessly today
to prepare the club in a single day so that we could be
open tomorrow.”
To comply with recommendations and requirements
by the city, state, and the Center for Disease Control,
the DDC management removed half of the tables on the

economy may be starting to recover.
Overall, however, the “May miracle,” which follows
the record drop-offs from March and April, was still
6.1 lower than sales in May 2019. “While the big increase
in retail sales in May is encouraging, there is still a
huge amount of uncertainty about the strength of
the rebound,” according to Gus Faucher, chief
economist at PNC Financial Services.
As many as 25,000 U.S. retail stores are likely
to close their doors for good this year, compared to
9,000 last year, according to Coresight Research. The
trend may already be underway considering jewelry
retail giant Signet Jewelry’s recently announced plans
to permanently close 380 retail locations.
Data from GlobalData Retail also showed an
uneven spread in which retail sectors are showing
signs of regrowth: losses totaled $2.5 billion for a cohort
of 35 non-essential retailers, including jewelry chains,
for the three months ended in May. The same group
posted a total profit of nearly $9 billion for the same
period a year ago, according to the AP.
SOURCE: INSTORE; Associated Press

club floor and has required that all members wear masks
when on the premises.
According to Kaufman, the club is committed to
following all regulations required for the Phase One
reopening, while ensuring a comfortable working

Israel’s Bank Leumi Bid Signals
Return to Diamonds

environment for traders. “Our members are wonderful
Six years

and are complying with all the rules, and I guess are
just thankful to be back in a working atmosphere,”

after exiting the

said Kaufman.

diamond-lending
business, Israel’s

SOURCE: Joshua Freedman for Rapaport

Bank Leumi is
signaling a potential return with its bid to acquire Union
Bank’s diamond-lending business.
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“We submitted an offer,” confirmed a Bank Leumi

will shift gears again before the deal closes, especially

spokesperson to Rapaport News. The surprise bid makes

if Tiffany’s financial condition continues to deteriorate.

Leumi the second Israeli credit provider to enter the fray.

SOURCE: Women’s Wear Daily ; Rapaport; Reuters

Leumi rival Peninsula recently announced that it was in
advanced talks to buy Union Bank’s portfolio.
The Union Bank loans are up for sale as part of Union
Bank’s merger with rival Mizrahi Tefahot. With so few
lenders involved in the sector, the Israel Competition

Reinventing the DPA: Introducing the
Natural Diamond Council

Authority ruled that one of the merger partners must
sell its diamond portfolio to a third party.

The Diamond
Producers Association

Union Bank’s outstanding loans to the industry
reportedly amount to $100 million, while its clients’

(DPA) added a bit more

credit limits total $245 million.

sparkle to its image this

Bank Leumi exited the diamond industry in 2016 to
preempt a wave of banks either leaving the diamond
trade or taking drastic measures to reduce their
exposure to the sector.

spring by reintroducing
Natural Diamond Council new logo

the organization with a

new name and marketing message. The goal of the shift
is to increase its appeal to younger consumers while
touting its position as the leading digital publisher of

SOURCE: Rapaport

information about natural diamonds.
The organization’s new name is Natural Diamond
Council (NDC) and its revamped consumer website

Despite Uncertainty, LVMH Moving
Forward with Tiffany Deal

www.naturaldiamonds.com will serve as a hub of resources
and education for the natural diamond industry.
“Our new digital platforms will inspire and inform
consumers globally about the values and heritage of

It was all smiles

natural diamonds, as well as promoting the significant

in November 2019

innovation happening throughout the world of diamond

when French luxury

jewelry,” said Kristina Buckley Kayel, the NDC’s managing

goods giant LVMH

director. “The younger audience is clearly engaged and

announced its planned

inspired when we present ourselves with authority in the

takeover of storied New

digital world.”

York-based jeweler

The website will include original content from

retailer Tiffany & Co. for $135 per share. In June 2020,

veteran jewelry journalists Jill Newman, Marion Fasel

investors were sulking when Tiffany’s stock valuation

and Carol Woolton. The NDA will also launch a biannual

slumped to $114.

report forecasting natural-diamond jewelry trends for

A statement issued in mid-June by LVMH effectively
quashed rumors that the $16.2 billion deal was on the

retailers and as a reference for consumer publications.
Seven mining companies, notably De Beers and

rocks. According to the statement, following lengthy

Alrosa, launched the DPA in 2015 to promote the diamond

deliberations with advisors, LVMH CEO Bernard Arnault

category, while embarking on its “Real Is Rare, Real Is a

has chosen to not renegotiate the acquisition, nor would

Diamond” marketing campaign.

LVMH consider buying cheap Tiffany stock on the open
market to benefit from the reduced share price.
Instead, LVMH directors say they will “[focus] attention

While planning the overhaul began before the Covid-19
pandemic, the resulting global economic downturn, and
the subsequent dire effect on diamond demand, Kellie

on the development of the pandemic and its potential

recognizes an opportunity for the updated mission to

impact on the results and perspectives of Tiffany & Co.

play a part in its resurgence.

with respect to the agreement that links the two groups.”
The deal has yet to receive some of the necessary

“As the [economic] climate improves, natural diamonds
will connect stronger than ever before,” Kellie predicts.

regulatory approvals, and it’s unclear whether LVMH
Continued on page 15
diamonddistrict.org
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Industry Spotlight

Signet Sacks 380 Stores After COVID-19 Sales Slump
Signet Jewelers announced plans in June to close 150 of its worst
performing stores and will permanently shutter 230 of the 3,172 stores
it temporarily closed due to COVID-19. Of the stores that will remain
closed, 150 stores are in North America and 80 in the United Kingdom.
During a conference call to announce the chain’s quarterly financial
results, Signet Chief Executive Officer, Gina Drosos, said the closures will
shrink Signet’s retail footprint by over 20%.
Drosos told investors that 1,100 stores temporarily closed due to
COVID-19 are already open for business and that initial revenue is
“exceeding expectations.”
The company posted a $142 million loss for the quarter, compared to
a $24.2 million profit last year. With its 6.7% sale increase over last year,
eCommerce proved to be a bright spot for the company during an otherwise dismal quarter.
Signet CEO, Gina Dross.
(Image courtesy of Signet Jewelers)

SOURCE: JCKonline.com

De Beers Study Finds Coronavirus
Brings New “Meaning” to the Gift of Giving
Giving it with meaning will be the primary interest
among gift shoppers during the first holiday season in
strange, changed post-COVID lockdown world, according
to a survey by De Beers. The message to jewelry retailers
is to focus their holiday marketing on messages that
resonates emotionally.
De Beers collected the data over a period of nine
weeks ending on May 25th to understand and monitor
how the Covid-19 pandemic may have affected consumer
perspectives on holiday gift giving.
The chief finding of the study is that more than half of U.S. consumers surveyed want their holiday
gifts this year to be “meaningful.”
To 56% of both men and women surveyed, the term “meaningful” describes gifts that hold
sentimental or emotional value over time. 90% of those surveyed ranked gifts that symbolize intimacy,
connectedness and love above gifts that are practical, functional or fun. Many have diamond jewelry at
the top of their meaningful gift lists that they plan to give or hope to receive.
Stephen Lussier, De Beers executive vice president of consumer and brands, cited a consistent
pattern during and after recessions of increased sales in jewelry commemorating engagements,
weddings, and other personal milestones. Despite the unusual circumstances of the current situation,
one very different from past social and economic disruptions, Lussier feels the market research indicates
that this pattern is not likely to change.
There are some differences from past events. For instance, De Beers found that living in lockdown,

6
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Industry Spotlight

rather than instilling feelings of frustration or dissatisfied with relationships, led consumers to feel more
grateful for the things most often take for granted. Many felt gratitude toward family members and plan to
share “meaningful” gifts to express their appreciation.
“People have had to re-bond with those who are closest to them,” says Lussier. “We aren’t in this world
where everybody is racing everywhere. There are a lot of people you went through this experience with that
you might now want to express something symbolically to. It’s our task as an industry to unlock that,
because diamonds are the perfect product for doing that.”
Three-quarters of the consumers surveyed said Covid-19 would not impact their likelihood to purchase
diamond jewelry. A majority felt that for the foreseeable future, purchasing diamond jewelry online was the
safest shopping option. However, a large margin of consumers who said they would shop in a physical retail
establishment cited independent jewelers to be the safest all retailers.
Meanwhile, 75% of respondents were optimistic about their financial situation over the next three years,
with two-thirds saying their financial situation had not been affected. Some 45% of shoppers said they were
more likely to purchase fewer, better things.
“The Covid-19 crisis and associated lockdowns have caused people all around the world to reevaluate
aspects of what’s important in their lives, and have reinforced the value of personal relationships,” said De
Beers CEO Bruce Cleaver. “While consumer confidence and spending has been significantly impacted in the
US, this research highlights that diamonds will nonetheless have a unique role to play in people’s lives in a
post-lockdown world as they seek to celebrate their most meaningful relationships.”
SOURCE: Rapaport News; Rob Bates for JCKonline

Natural or Laboratory-Grown?

The GIA iD100® gem testing device distinguishes natural diamonds from
laboratory-grown diamonds and simulants instantly and accurately.

Learn more at store.GIA.edu
©️GIA 2020. GIA®️ and the GIA logo are registered trademarks of Gemological Institute of America, Inc.
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Market Trends

Jewelry Retailers—Get Ready for Your Close-up
Take a hint from Grandma and start connecting with customers via video conference
For all the talk in the past two decades about
cyber-everything, it seems as if the internet age truly
began this year during the COVID19 pandemic lockdown.
From movies to work to shopping to school to weddings
to funerals to dating to happy hour—our society, these
past few months, was violently flung into a surreal
networked universe where even the most fundamental
face-to-face interactions were virtual. Somehow, we
managed, and maybe even liked it.
There is still a bright future for in-person socialization, but it seems we can expect this two-dimensional,
on-screen existence to remain for at least the foreseeable future. For the duration, we would be well served to
focus on an important lesson this worldwide ordeal has taught: Internet interactions have more soul than was
previously believed.
Isolated, at-risk elderly have ably adapted to grandchildren, friends and extended family online visiting via
Zoom. Romances and relationships have formed and blossomed on video chat. Business interactions and
government administration didn’t screech to a halt. It’s a testament to human adaptability and the ingenuity
of free societies. It’s also a kick in the pants to brick and mortar jewelry retailers who believe only that stores
need front doors.
Retailers who insist that eCommerce is best left to Amazon, and to themselves the magic of glass
counter-retail, are setting themselves up for a steep fall. Surely there’s no substitute for an in-person sales
encounter. But just like grandparents who had to choose between seeing their grandchildren on screen or
not at all, jewelry retailers in the age of social distancing must accept that right now, going online is the only
path of survival, without which they simply won’t.
This is the time to invest in online, video conferencing resources for sales, service and strengthening customer
relationships. The step online may feel steep, but society is in a moment of flux when change is accepted less
begrudgingly and barriers to enter the unfamiliar are lower than they’ve been in generations.
A feature article written by Instore Magazine’s Andrea Hill, details how what retailers must do to embrace
and exploit video conferencing as a crucial sales tool. Hill advises retailers to proactively incorporate video
conversations into regular customer communications. She acknowledges that there is a learning curve.
For instance, initiating an online interaction often require several steps. Not all of them are straightforward,
which increases the risk of losing the momentum of the sale. The solution Hill gives is to practice. We all once
found email daunting. Yet, somehow, we all got the hang of email; and we got the hang of Facebook, and then
so many other technological leaps that we now somehow see as commonplace.
Hill suggests practice launching and joining video conference calls with employees until the process becomes
familiar and comfortable. There are various video platforms that are commonly used, from Zoom to Facetime to
WhatsApp and others.
8
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PREVENT THE SPREAD
OF COVID-19 IN NYC!
TAKE THESE STEPS:
Stay home if sick

Only leave for essential medical care
and testing or other essential errands.

6 ft

Keep physical distance

Stay at least 6 feet away from other people.

Wear a face covering

You can be contagious without symptoms.
Protect those around you by wearing
a face covering.

Keep your hands clean

Wash your hands often with soap and water
or use hand sanitizer if soap and water are
not available.

Get tested: There are COVID-19 testing sites in all five boroughs.
To find a site, visit nyc.gov/covidtest or call 311.
For the latest information, visit nyc.gov/coronavirus.
diamonddistrict.org
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Diamond District
Partnership News

DIAMOND DISTRICT PAR
TO NYC PROTESTS AN
After months of willing compliance with nationwide
“stay-at-home” orders enacted to slow the pace of the
coronavirus pandemic, by late May the emptied city
began showing signs of a return.
This optimism came to a shocking halt over Memorial
Day weekend when horrifying video footage appeared
on social media showed a white Minneapolis police
officer, with three others standing impassively nearby,
pressing his knee on the neck of George Floyd, an
African American man, for almost nine minutes. In the
video, Floyd is seen handcuffed and lying face down,
while begging for his life while repeatedly saying “I can’t
breathe.” His death was later ruled a homicide.
The unconscionable barbarity of Floyd’s demise
sparked immediate worldwide outrage—first, in the form
of massive peaceful protests then soon eclipsed by days
and nights of looting, arson, vandalism and violence.
New York City was not spared this unrest.
Fear gripped the city as roving gangs of vandals and
thieves exploited the tragedy by tearing through the city
in an orgy of rage, theft and destruction. Several days
dawned on a fresh trail of shattered display windows,
demolished showrooms, and emptied stockrooms. The
premises of Rockefeller Center were devastated and one
landmark retailer after another along one of the world’s
most storied shopping avenues were trampled and
stripped bare.
The 47th Street Diamond District, though it lay directly
in the path of the demonic tornado of demonic unrest
that swept through midtown Manhattan—much of it
between 34th to 57th Streets along 5th and 6th
Avenues—thankfully, fared well.
This good fortune is attributable to the efforts of the
Diamond District Partnership. From the very beginning,
the BID—in an effort spearheaded and led by our BID
Chairman, Steven Grauer—was in continuous personal
10
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Partnership News

RTNERSHIP RESPONDS
ND SOCIAL UNREST
contact with NYPD commanders of our local precincts and in 1 Police Plaza to advocate prioritizing the protection
of our district.
In response to these efforts, in acknowledgement of the great likelihood of rioters and looters surging down
the block and causing significant destruction to the Diamond District, the NYPD placed the entire block in full
lock-down—denying all vehicle AND pedestrian access to 47th Street between 5th and 6th Avenues—from evening
to daybreak throughout the period of unrest.
The lockdown was enforced with rows of interlocking, steel riot barriers positioned corner to corner on both
sides of the district. Squad cars positioned in perpendicular fashion reinforced the barriers, and additional NYPD
officers were assigned to guard the barriers in order to prevent vandals and looters from entering the block.
The BID bolstered the NYPD presence by substantialy increasing the number of supplemental security personnel
on the block, adding overnight shifts and increasing the length of each shift by several hours.
These measures, combined with the proactive efforts of property owners to secure their street level facades
with plywood barriers, minimized the value of our district as a target for looters and vandals. The Diamond
District Partnership and the merchants and property owners throughout the Diamond District owe a great deal
of heartfelt gratitude to the fantastic, dedicated efforts of the women and men of the NYPD. They are all truly heroes.

THE SUN COMES OUT OVER 47TH & 6TH

Years of gloom under the scaffolding off the corner of 47th & 6th have been replaced by sunshine and fresh
air—just in time for summer.
diamonddistrict.org
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Market Trends
Continued from page 8

The commitment to incorporate video conferencing technology into your retail sales mix requires an additional
investment. Until retail as we define it is back in full, retailers should expect customers to pay far more scrutiny
to their existing websites.
Consumers already do the bulk of browsing on their chosen retailer’s website. Due to the pandemic experience,
this practice will become far more entrenched. Your website must be up to the task to showcase merchandise
and integrate video communication technology to engage shoppers from a distance.
Video conferencing platforms allow retailers to share their screen with images of jewelry, or to show live jewelry
in real time while you speak with your customer.
While the technology may be an effective substitute, there’s no argument that in-person retail connection
remains unmatched when connecting with customers. But don’t wait around for the glorious day when the
crisis is behind us and the familiar ways of retail fully return. Those who wait risk learning that change is
inevitable, and in some ways permanent.
The retail survivors this time will be those who were able to look beyond the future to focus on what’s now.
Choosing to refocus your vision of retail to include selling online is the first step to making sure you’ll still be
in business when that future finally arrives.
SOURCE: Andrea Hill for Instore Magazine
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COVID-19 DISTRICT PHASE TWO RECOVERY GUIDE

What to Do During
Phase Two?

Phase Two of New York State’s multi-Phase reopening plan began on Monday, June 22, 2020. During Phase Two,
business offices, outdoor dining, places of worship, storefront retailers, professional-service providers, financial and insurance
firms, administrative support, and the real estate and property rental and leasing industries have been permitted to reopen.
While retail malls with common indoor retail space with 100,000 or more square feet are not permitted to reopen, malls
with common indoor retail space of less than 100,000 square feet of may reopen for all in-store retail activities.
Most exchanges in the 47th Street Diamond District fall within the “below 1000,000 square feet” category and are
therefore permitted to reopen.
PLEASE NOTE: While most diamond and jewelry exchanges are permitted to reopen, merchants and property owners
must still follow the general requirements related to social distancing, capacity limitation, hygiene, sanitation, and wearing
PPE (Personal Protective Equipment such as face masks, gloves, etc.).

General Requirements
(During All Phases) for Reopening Businesses
New York State emphasizes that the general requirements that must be met in order to reopen, are as follows:

•Strict cleaning and sanitation standards must be met.
•Social-distancing protocols must be in place, and workplace hours and shifts must be designed to reduce
the density of people working at the business.

•It is mandatory for all employees and customers to wear face masks in situations where there is frequent,
unavoidable person-to-person contact.

•Coronavirus cases must be traced, tracked, and reported to regional public-health officials.
•Nonessential travel must be restricted for employees.
Who will enforce the requirements?

The details of enforcement remain unclear, but the state has empowered local governments to make sure businesses
follow the rules. New York City has already issued various fines and summonses to businesses within the city for not
adhering to these requirements.

When Will Business Offices Reopen?
Every employer is entitled to determine the reopening plans and schedules of their individual business office, but
business offices are permitted to reopen during Phase Two provided they maintain 50 percent capacity and follow several
mandatory guidelines, including:

•Enabling office occupants to remain six-feet-apart at all times.
•Placing effective social-distancing markers (floor markings) to denote proper spacing.
•When six-foot spacing is not possible, requiring workers to wear face masks and face shields, which employers must
Continued on page 15

diamonddistrict.org
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How to Safely Wear and Take Off a Cloth Face Covering
Accessible: https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/diy-cloth-face-coverings.html

WEAR YOUR FACE COVERING CORRECTLY
•
•
•
•
•

Wash your hands before putting on your face covering
Put it over your nose and mouth and secure it under your chin
Try to fit it snugly against the sides of your face
Make sure you can breathe easily
Do not place a mask on a child younger than 2

LO
TH
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USE THE FACE COVERING TO HELP PROTECT OTHERS
• Wear a face covering to help protect others in case you’re infected
but don’t have symptoms
• Keep the covering on your face the entire time you’re in public
• Don’t put the covering around your neck or up on your forehead
• Don’t touch the face covering, and, if you do, clean your hands

C

FOLLOW EVERYDAY HEALTH HABITS

PHARMACY

• Stay at least 6 feet away from others
• Avoid contact with people who are sick
• Wash your hands often, with soap and water, for at least
20 seconds each time
• Use hand sanitizer if soap and water are not available

TAKE OFF YOUR CLOTH FACE COVERING CAREFULLY,
WHEN YOU’RE HOME
•
•
•
•
•

Untie the strings behind your head or stretch the ear loops
Handle only by the ear loops or ties
Fold outside corners together
Place covering in the washing machine
Wash your hands with soap and water

Cloth face coverings are not surgical masks or N-95 respirators, both of which should be saved for
health care workers and other medical first responders.

For instructions on making
a cloth face covering, see:

cdc.gov/coronavirus

CS 316488A 05/27/2020
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provide free of charge to all employees and train them how to use
(face coverings cannot be shared or reused unless they are properly
cleaned first).

•Businesses should reduce on-site workforces and interpersonal
contact and congregation as much as possible by adjusting or
staggering work hours.

•In-person gatherings must be limited, meaning that meetings

and such should still be conducted virtually as much as possible.
Essential in-person meetings must occur in socially distanced,
well-ventilated areas.;

•Occupancy of elevators, vehicles, or confined spaces must be limited

How many more
reopening PHASES
are there?
New York City has already concluded
Phase One and currently is in Phase Two.
There are still two more phases to complete
before the city can be considered fully
reopened:
Phase Three focuses on the hospitality

to 50 percent capacity with occupants wearing face masks.

industry, allowing restaurants and other

Shared workstations must be disinfected after each use.

food-service businesses to reopen for

•
•Per the state, businesses must also “limit the sharing of objects,

dine-in service, and to allow hotels to

such as tools, laptops, notebooks, telephones, touchscreens, and

once again provide guests access to

writing utensils, as well as the touching of shared surfaces; or,

in-house restaurants, spas, and gyms.

require workers to wear gloves when in contact with shared objects

The city allowed certain food establishments

or frequently touched surfaces; or, require workers to perform hand

to provide customer seating in outdoor

hygiene before and after contact.”

areas during Phase Two.

Nonessential common areas, like workplace gyms, must remain closed.
The state also suggests various best practices for offices, including

Phase Four, the final phase, will allow
schools, and arts, entertainment, and

reconfiguring workspaces in ways best suited to social-distancing;

recreation businesses and institutions

requiring strict clean-desk policies; limiting bidirectional foot traffic in

to reopen.

halls and aisles; and to close nonessential amenities and communal areas.

DOWNLOAD OUR PRECIOUS
METAL PRICES APP
• Pay-Outs Of Up To 99%*
• Same Day Settlements & Wire Transfers
• One-stop shop for your precious metal needs

*Pay-outs of up to 98.5% when hand testing and up to 99% on melts.

ON-SITE IN THE DIAMOND
DISTRICT. COME WATCH!
Reputable Metal Refiner Since 1985
diamonddistrict.org

One of the only precious metal reﬁners
in NYC with our own branded bars!
45 W 47th Street, New York, NY 10036
Call 212-398-1454 Continued
for a quote. on page 10

www.mgsreﬁning.com
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Attention Business Owners:
PHASE TWO Requires
Personal Protection Equipment
(PPE) For Your Employees
To prevent the further spread of COVID-19, the city and state now
requires all employees of businesses reopening during Phase Two to
wear face masks during work hours.
To help your small business comply with these regulations, the Diamond
District Partnership, in collaboration with the NYC Department of Small
Business Services, is providing face masks free of charge.
Request free face masks sending email to covid19@diamonddistrict.org
with the word “PPE” in the subject heading. Let us know how many
employees you need to supply, name of your business and contact
person, address and phone number.
Please Note: Free masks are for employees only and cannot be used for
customers or other non-employees. Due to supply limitations, we can
provide only up to five (5) masks per employee.

Let them know you’re
open for business with
an advertisement in
Diamond District Monthly.
For information and rates:
info@diamonddistrict.org
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Continued from page 5
“Consumers will have a greater respect for all things
natural and seek brands that have an honest mission to

Coronavirus Leaves Miners Holding
a Diamond Bag Worth Billions

be truly sustainable. They’ll be purchasing luxury goods

While much of

with a greater meaning, particularly those celebrating

the world sits home

connections between friends and loved ones.”

waiting for the

SOURCE: Rapaport

coronavirus crisis
to pass, the world’s
diamond miners are

Alrosa Eyes on August for a Rough
Diamond Summer Revival

sitting on growing
stockpiles of gems
worth billions of dollars. Unfortunately for them, as soon
as the pandemic stay-at-home began, diamond

Alrosa is keeping the
faith for a rebound in

The Lomonosov mine. Image courtesy
of Alrosa

sales sank.
According to a June report from Bloomberg Quint,

rough diamond demand,

the world’s five largest diamond producers are

believing it will begin

accumulating “excess inventories” valued at $3.5 billion

around August 2020.

since jewelry stores and kept cutters and polishers were

Viewing the strong

forced to close or stay at home during the worst of

return of diamond-

the pandemic.

jewelry sales in China
and other Asian markets,

the miner expects the shift will continue to spread as the
worldwide impact of the Covid-19 pandemic begins
to ease.
However, the Russian miner still has concerns that the

The report predicts that figure may reach $4.5 billion
by the end of the year due to the predicted annual
yield of 30 million carats by Russian miner Alrosa.
Though Alrosa and London-based De Beers — two
of the industry’s leading players — have “barely sold
any rough diamonds since February,” they have kept

coronavirus will adversely affect its performance in the

their prices steady and turned down customers asking

second quarter and beyond, depending on how long

to buy on “special terms,” according to the report.

pandemic-related restrictions last.
“After mid-February, the demand and customer

De Beers reportedly took in some $35 million at a
May sale after canceling its March event, which is a

activity declined amid the uncertainty surrounding the

fraction of the $416 million the same sale generated

Covid-19 pandemic,” said Alrosa chief financial officer

last year.

Alexey Philippovskiy in a recent statement. “In March, the
situation escalated, with sales dropping considerably as
the restrictions were being introduced around the world.”
Net profit for the first quarter ending March 31 slid
87% year on year to $45.1 million due to the revaluation
of its foreign-currency debt. Revenue fell 11% to RUB

Meanwhile, according to Bloomberg, smaller players,
so-called junior miners, have cut prices and have been
offering discounts as large as 25 percent.
SOURCE: Bloomberg Quint; Noah Manskar for the
New York Post

62.7 billion ($912.6 million), while the average price for
gem-quality diamonds was flat at $123 per carat.
Rough-diamond sales dropped 11% to $904 million,
with sales volume falling 11% to 9.4 million carats as the
virus continued to spread. Alrosa receives additional
revenue from polished diamonds, transportation, real
estate and other business lines.
SOURCE: Rapaport

diamonddistrict.org
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Crime Report

During Live TV Interview, BLM Protester
Threatens to Burn Down NYC Diamond District
During a live interview broadcasting on Fox News to a national audience on
Saturday, June 6th, a man calling himself Ace Burns threatened to burn down
the New York City’s 47th Street Diamond District. NYPD arrested him later that
day for making “terroristic threats and aggravated harassment.”
Activist arrested after Diamond District
arson threat

While talking to a Fox News reporter about his role in the protests, Burns

looked directly into the camera and said on live television:
“You know I’m a leader of this ‘FTP’ movement. It means a lot of things. It can mean ‘free the people,’ it can
mean ‘for the people,’ it can also mean ‘fire to property…’
“Today, I’m giving a demonstration from Barclays Center at 6 p.m. to City Hall, and that’s the first stop and
we’re hoping de Blasio and Cuomo come out and talk to us and give the youth some direction.”
“But if they don’t, then [the] next stop is the Diamond District … And gasoline, thanks to Trump, is awfully
cheap. So, we’re giving them a chance right now to do the right thing.”
Burns’ attorney Ken Belkin hopes the Brooklyn district attorney declines to prosecute the case, arguing his
client didn’t actually mean what he said.
SOURCE: Wes Parnell for New York Daily News

Suspects Arrested in Murder of Retired Police Captain
St. Louis police have arrests two men in connection with the tragic fatal
shooting of a 77-year-old and municipal chief shot to death by looters at a St.
Louis pawn shop.
David Dorn, 77, was shot in the torso about 2:30 AM on a night of violence
and destruction in St. Louis during rioting that followed protests over the
Slain police captain David Dorn

Memorial Day death of George Floyd in Minneapolis. Dorn, who was at the

pawn shop to protect it from looting, died on the sidewalk in front of the shop.
The Ethical Society of Police, which represents black officers in St. Louis, mourned Dorn as “the type of
brother that would’ve given his life to save them if he had to.”
According to police, Stephan Cannon, 24, Mark Jackson, 22, and an unidentified third person were captured
by surveillance cameras fleeing the store in a Pontiac G6. Cannon has been charged with first degree murder;
Jackson was charged with second-degree murder, robbery, burglary, stealing and three counts of armed
criminal action. Both men are being held without bail.
In addition to the surveillance footage, police also report that Jackson’s debit card was found inside the
shop, along with his fingerprint on a television set inside the pawn shop. Police later found the Pontiac seen in
the footage parked near Jackson’s home. The car had a temporary license plate registered to Jackson. Police
also found property and paperwork inside the car with Jackson’s name on it, according to the charges.
SOURCE: STLtoday.com
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Crime Report

Four Arrests in Texas Smash & Grab Robbery
Four Texas men have been arrested in
connection with a “smash-and-grab” robbery
at a jewelry store in Lake Charles, Louisiana.
The suspects range in age from 22 to
30 years old.
According to Lake Charles police, the four
men entered Nederland Jewelers and began
Suspects in Nederland Jewelers smash and grab robbery

immediately to shatter rows of glass display

cases inside the store and grabbing hundreds of thousands of dollars in jewelry before fleeing.
A police spokesman said that after apprehending the perpetrators, detectives discovered the men were
armed during the alleged incident. Police were also able to recover the stolen merchandise once the thieves
were in custody.
SOURCE: KPLC

JSA Recommendations Regarding Smash & Grab Robberies:
1. D
 o not resist in a smash and grab robbery. In addition to sledgehammers and other
dangerous tools, the suspects may be armed with guns.
2. S
 howcases with burglary-resistant, laminated glass and special frames can withstand
many blows with a hammer and can prevent or reduce large losses. JSA has not seen
robbers take retaliatory action when laminated glass is used and robbers are unable to
enter a showcase or are able to take only a small amount of merchandise from a small
hole. Furthermore, robbers frequently cut themselves on small holes and leave behind
valuable DNA evidence from blood.
3. H
 aving an audible glass breakage alarm on your showcases can scare smash and grab
robbers away, who are trying to remain in a target store for less than a minute.
4. K
 eeping the door locked and having buzzers for the door can help to keep out
potential robbers.
5. H
 iring armed, off-duty police officers in the store is a deterrent to smash and grab robbers.
6. S
 preading high end watch and loose diamond merchandise among several showcases, and
not concentrated in one showcase, can reduce the amount of the loss in a smash and grab
robbery.
7. S
 urveillance photos from eye-level cameras inside and outside the store provide excellent
evidence for police. Ceiling cameras too often capture useless photos of the top of heads
or hats.
8. K
 eeping a logbook of suspicious incidents and setting aside and saving surveillance video
of suspicious incidents, can be a great help in subsequent investigations.
9. S
 haring information and photos among local jewelers and police regarding casings and
suspects can help prevent crime and assist with investigations.
diamonddistrict.org
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STOP THE SPREAD OF CORONAVIRUS:

MAINTAIN SIX FEET
OF DISTANCE
All New Yorkers must wear a face covering when
outside their home if unable to maintain at least
6 feet of distance between themselves and others.
New York State Executive Order No. 202.17.

6 FEET DISTANCE

Text COVID to 692-692 for real-time updates
or visit nyc.gov/coronavirus.
Call 311 to report harassment, discrimination, or a violation.
*Messages and data rates may apply. Check your wireless provider plan for details.

