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COVID-19 BUSINESS RECOVERY REPORT:

REOPENING THE DIAMOND DISTRICT
SIGNET’S PRICEY VIRTUAL SALE PROVES
POTENTIAL FOR REAL REVENUE ONLINE
Necessity is the mother of all invention, and the novel coronavirus
pandemic may just be the mother of all necessity. COVID-19 was a monkey
wrench in the well-laid plans of countless grooms-to-be, hoping to pop the
question this spring but left emptyhanded when jewelry stores were forced
to close. But some of them discovered that, thanks to Signet Jewelers,
invention is firmly on the side of love.
Continued on page 9
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LETTER FROM THE
EXECUTIVE DIRECTOR
Dear Friends,
This month’s Small Business Recovery Report begins with a paraphrased
quote from our 30th President.
Calvin Coolidge served during the prosperous and optimistic early
20th century decade we refer to as “The Roaring Twenties.” Coolidge was
decisive, spoke little and decidedly pro-business—which lends context to
his actual quote:
“The chief business of the American people is business. They are
profoundly concerned with producing, buying, selling, investing and
prospering in the world.”
His insight is as true today as it was nearly 100 years ago. The greatest proof is the nation’s current
rallying call: It’s time to get back to business.
But getting back to business is one tall order. Are we close to beating COVID-19? Or will it continue to
be more unpredictable that any virus we’ve encountered so far? Without answers, social distancing will
remain a government policy as much as a life insurance policy.
What is known, is that we should anticipate continued disruption to our district and industry.
Proximity and personal contact are tools of our trade and the impact of restrictions on both is
predictable. The physical layout of the district, a lot of open floor exchanges, makes receiving
customers very tricky. Public mask requirements create considerable security challenges—thousands
of surveillance cameras are of no use when faces aren’t visible. These are just the tip of the iceberg.
An accessible solution can be derived from another famous quote. 19th century editor of the New
York Tribune, Horace Greeley, who advised enterprising young Americans to, “Go west, young man…,”
to settle America’s newly incorporated western states.
Greely’s quote jibes with the latest good advice to all enterprising businesses to, once and for all,
“Go online, young man.” To survive COVID-19, your business needs an online strategy.
Articles and reports about migrating business online are everywhere. One is on our front cover,
with several more inside. The goal is to segment sales to environments immune to social distancing
challenges, —whether it be Instagram, Tik Tok, your business website, or on teleconferencing software
such as Zoom. Fortunately, decades of technological advances make this easier and less expensive
than ever before.
Our business is still business. That means we must go where business is heading.
Warm regards,

Avi Fertig

ATTENTION:

Diamond District Property & Business Owners
IMPORTANT COVID-19 INFORMATION
The 47th Street Diamond District is one of the most heavily concentrated commercial
districts in New York City. Nearly 2,600 small businesses operate on this one street.
As the COVID-19 crisis plays out, the Diamond District Partnership’s IMMEDIATE concern
is to help you:
1) Preserve the health and safety of you and your employees
2) Preserve the financial health and stability of your business

To receive accurate, up-to-date information about COVID-19, specific to the
Diamond District, please send email with the word “COVID-19” in the subject line
to: covid19@diamonddistrict.org
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IN THE NEWS
April 2020 Sets Record for Largest
Monthly Drop in Retail Sales
April 2020 was a record-setting
month, but for all the wrong
reasons. According to a report
from the Department of
Commerce, April retail sales
fell by 16.4%, setting a new U.S.
record for the largest monthly
drop ever. The previous record for biggest drop was set
in March 2020 when retail sales plunged 8.3%.
Total sales for April, including online and brick-and-mortar
sales, were the lowest since 2012. Restaurant and bar sales
are down by almost 50% for March and April combined,
and clothing stores are down 89%.
As for when the economy will turn around, economists
have been cautiously optimistic. Most expect retail to rise
steadily as the numbers of COVID-19 cases drop and states
slowly begin to reopen.
However, economists have also voiced concerns that
skyrocketing unemployment caused by the pandemic
and the distinct possibility that consumers, for at least the
next while, may be skittish before buying anything beyond
essential items may result in a recovery too gradual to save
many struggling retailers.
“Getting back to work or shopping in a pre-virus manner
is difficult to predict at this time, with households likely
to tiptoe back in rather than making an immediate return
to the lives they experienced before,” says National Retail
Federation chief economist Jack Kleinhenz.
“As states begin to slowly reopen and assuming the
coronavirus does not come back, the economy should
begin a process of gradual recovery,” says Kleinhenz. “My
overall impression is that the recovery will have fits and starts
among states, regions and cities depending on the severity
of the pandemic in their localities.”
SOURCE: Emili Vesilind for JCKonline.com

More Pain for Luxury Retail:
Nordstrom Kills 16 Stores; Neiman
Marcus Files for Chapter 11

Photo courtesy of
Nordstrom
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As if they needed any more,
this past May brought two more
reasons US luxury retailers may want
to hide under their beds until 2021:
Nordstrom announced to investors
this month plans to permanently
shutter 16 underperforming stores by
year’s end; and 112-year-old luxury

retail icon, Neiman Marcus, filed for Chapter 11.
According to the statement, Nordstrom’s closure strategy
is about “restructuring its regions, support roles, and
corporate organization for greater speed and flexibility.”
All 116 Nordstrom stores throughout the United States
have been closed since mid-March due to nationwide
coronavirus restrictions. Stores slated for permanent
closure, while concentrated in California, include locations
in Arizona, Florida, Texas, several Midwest and mid-Atlantic
states, and in Puerto Rico. Estimated savings from the
closures are approximately $150 million.
To explain the reason for this second blow to luxury
retail this past May, Neiman-Marcus chairman and chief
executive officer Geoffroy van Raemdonck issued a
statement blaming the filing on “inexorable pressure”
caused by COVID-19. “Prior to COVID-19, Neiman Marcus
Group was making solid progress on our journey to
long-term profitable and sustainable growth,” he said.
While COVID-19 certainly didn’t help—all Neiman Marcus
stores have been closed since March 17—the company
was struggling financial and legal woes long before the
pandemic. Despite recent payroll cuts and renegotiating
debt repayments with creditors, the company has a
staggering $4.7 billion in outstanding debt, and is still
smarting from its 11th hour decision to kill plans to go
public in 2017.
SOURCE: JCKonline.com

Twin 20-Ton Dragon Chandeliers
May Soon Hold Record for World’s
Biggest Pieces of Jewelry
Some may say they’re
gaudy, but creators of the
two, 40-ton combined
dragon chandeliers hanging
from the ceiling of Saipan’s
Imperial Palace say their twin,
2.5 million Swarovski crystal
Image courtesy of Lasvit
encrusted lighting fixtures
qualify for a Guinness world record.
The two massive, dragon-shaped chandeliers were
designed and manufactured by Lasvit, a Czech design
firm that specializes in making innovative lighting
elements. Adorned with 2.5 million Swarovski crystals
set, gem-style, into 13,000 scales—the chandeliers each
weigh a staggering 20 tons and together span 60 meters.
Lasvit plans to present their dazzling creation to Guinness
World Records to have it certified as the world’s
largest jewelry.
The chandeliers depict two levitating beasts fighting
over a flaming pearl—an image derived from ancient
Chinese. The chandeliers’ centuries-old mythological
design blends ancient imagery with modern technology
and expertise.
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“In this project, we approached the limits of what is both
technically and physically possible,” said Leon Jakimič,
Lasvit’s founder and president, in a press release. “Master
glassmakers and metalsmiths brought the know-how of
hundreds of years of craft tradition while their work was
backed by a high-tech design process throughout.” The
entire process, from initial sketch to final installation, took
over three years.
SOURCE: Martin Lerma for Robb Report

Show Organizer Cancels Baselworld
2021; Soothes 2020 Refund Revolt
For the second consecutive
year, MCH Group, organizers
of the famed Baselworld 2021
watch show, is calling it quits.
After canceling Baselworld
2020 show due to the novel
coronavirus pandemic, comes
news that the 2021 show, originally scheduled to run from
January 28 to February 2, is called off for want of “options
for new platforms,” according to show organizers.
“Together with the exhibitors and visitors, we are working
intensively on clarifying and discussing the requirements
and options for new platforms,” said Michel Loris-Melikoff,
managing director of Baselworld. “We will be taking a
decision on possible follow-up formats by the summer
and will then provide information on the new concept and
scheduling.”
Five major watch brands jointly announced in midApril that they wouldn’t be participating in the 2021 event.
Instead, Rolex, its sister brand Tudor, Patek Philippe,
Chanel and Chopard said they were planning their own
show with the Fondation de la Haute Horlogerie.
MCH Group also announced that it had reached a
settlement with exhibitors for the canceled Baselworld
2020. That show was called off due to the COVID-19 crisis,
and a controversy over refunds ensued.
“I welcome the constructive attitude of the representatives
of the MCH Group, which has enabled us to find a
balanced solution,” said Hubert J. du Plessix, president
of the Swiss Exhibitors’ Committee. “I would also like
to thank Patek Philippe, Rolex, Tudor, Chanel, Chopard,
Hublot, Zenith and Tag Heuer, who, in a spirit of solidarity
with the sector as a whole, have agreed to a lower refund
so that the other exhibitors can benefit from
better conditions.”
Bernd Stadlwieser, CEO of MCH Group, said: “We are
pleased to have worked together and, in just a short time,
found a solution that is acceptable to everyone. In the
light of the large loss of revenue due to COVID-19 and our
responsibility to all our stakeholder groups, this solution
marks the limit of what is possible for us. With the
amicable settlement for Baselworld 2020, we can
now concentrate fully on the future.”
diamonddistrict.org

As for now, no new dates have been scheduled and if
rumors prove true, the Baselworld show as it has existed
in the past may be gone for good.
SOURCE: INSTORE; jewellermagazine.com

Feds Raid Long Island Jewelry Store
in Mask Price-Gouging Probe
Homeland Security
Investigations agents raided
a Long Island jewelry store
during an investigation that
the owner of the “Jewels
by Viggi” jewelry store was
hoarding and price-gouging
personal protective equipment (PPE).
Officials reported that investigators seized 20,000 of
the valuable N95 masks believed to be most effective in
protecting users from being infected by or spreading the
COVID-19 novel coronavirus. The store was allegedly
selling the masks on Facebook and other online sources
for more than five times the fair value price. The masks
are in very short supply and widely being reserved for
first responders and frontline medical personnel.
After a successful sting operation confirmed the
allegations, Homeland Security Investigations agents
and NYPD officers converged on the jewelry store,
which is located on Middle Neck Road in Great Neck
and removed dozens of cases of PPE from the premises.
At this time, no arrests or criminal charges have been
filed. The investigation is ongoing.
SOURCE: NBC New York

Christie’s Online Jewels Sale Will
Feature Massive, Near-Perfect Diamond
Sotheby’s head-spinning
$1.3 million sale last month of
a Cartier Tutti Frutti bracelet
represents the first, ever
million-dollar-plus purchase in
a dedicated online auction.
Less than two weeks later,
Christie’s aims to crush
Sotheby’s record by featuring the largest D-color diamond
ever to be sold at an online auction. Valued between $1
million and $2 million, the 28.86-carat, D color, VVS1 clarity
diamond is the top lot at Christie’s Jewels Online sale, June
16 – 20. Christie’s massive diamond will be the highest
valued lot ever offered for an online sale.
Image courtesy of Christies

As spectacular as the diamond may be, it’s still only part
of the story. The rest is about how online sales of extremely
high-value statement diamonds and gems may be ready
for primetime.
Continued on page 11
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Industry Spotlight

The Story of 15 Famous Engagement Rings
Every diamond has a story to tell. This is especially true when used for
an engagement ring—particularly those worn by celebrities. Did you know
actor and singer Zoë Kravitz found her ring on Instagram? Or that Princess
Dianna chose hers out of a catalogue?
These are just two of 15 fascinating stories about some of
the world’s most famous rings, and the women who wear them—from
Elizabeth Taylor to Queen Elizabeth to Grace Kelly to Halle Berry—in a
recent issue of Harper’s BAZAAR
For a unique peek behind the scenes at the most storied engagement
(Image courtesy of Harpers Bazaar

rings in celebrity history, take time to visit: www.harpersbazaar.com.au/

bazaar-bride/celebrity-engagement-ring-stories-20301.
SOURCE: Harpers Bazaar

Jared Aims to Make Virtual Weddings a Real Thing
Ever hear the old Yiddish expression that “You can’t
dance at two weddings at once”? Jared’s new push for
online nuptials may prove that it’s no longer true. Online
weddings give guests the ability to attend and dance at as
many weddings as they choose—without ever leaving home.
The idea of tying the knot on-screen isn’t new. The first
attempt at virtual weddings was over 25 years ago when
do-it-yourself furniture giant IKEA presented their vision of
online marriage. Their innovative arrival was clearly a few
pieces short because it never got off the ground. Ever since
the COVID-19 pandemic hit, our quarter-century-old online
(Image courtesy of Jared)

revolution seems to have entered a whole new dimension.
Suddenly, the world is stuck at home, large gatherings have

been canceled or outright prohibited, and seemingly overnight, eCommerce morphed into eLife as whole
categories of strictly face-to-face events—school, dating, work, funerals, engagement parties, and even
Happy Hour—migrated online.
Many engaged couples have chosen to postpone their big day; just as many are choosing to say, “I do”
as soon as possible and inviting their guests to “log on.”
“About 80,000 marriages are scheduled to take place,” says William Brace, Signet’s chief marketing
officer and executive general manager of Jared. Before COVID-19, “it wasn’t a trend on our radar screen,”
admits Brace. “A lot of couples wanted to move forward with their weddings. We thought, ‘What we can
do to help?’”
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Industry Spotlight

In seeking to help, Jared found opportunity in the virtual wedding platform. Jared’s platform allows
couples to set dates, invite guests, receive gifts, and get married for real in an online virtual environment.
The screen reserves a dedicated spot for the couple, the wedding party, and an officiant. Jared’s wedding
platform can also be customized with different backgrounds and music and records the entire ceremony.
While many fundamental features of the interface differ little from Zoom, Brace insists Jared’s platform is
a lot more elegant. “This has been heartbreaking for a lot of couples,” he says. “They have planned their
wedding. It’s a dream day for a lot of these couples, and they are not able to do it in the way that they want.
But some are willing to say, ‘Okay. We still want to move forward.’”
Brace says it’s too early to tell if it will drive sales. But even if the concept leads to more customers for
Jared, it’s a noble cause to help love prevail in times of crisis. Underscoring the nobility, Jared is offering use of
the platform for free—no purchased required, and many of its employees are studying to become officiants.
Some pundits expect that with school, work, and most other important life events already on Zoom, even
if due to extenuating circumstances, the virtual Genie is out of the bottle and there’s little chance of a
permanent, exclusive return to the real world anytime soon—COVID-19 or not.
The better bet is that a virtual wedding, even if Jared’s idea catches on at all, will always remain, like
furniture from IKEA, an attractive, inexpensive, but ultimately temporary alternative to the real thing.
SOURCE: Rob Bates for JCKonline.com

DOWNLOAD OUR PRECIOUS
METAL PRICES APP
• Pay-Outs Of Up To 99%*
• Same Day Settlements & Wire Transfers
• One-stop shop for your precious metal needs

*Pay-outs of up to 98.5% when hand testing and up to 99% on melts.

ON-SITE IN THE DIAMOND
DISTRICT. COME WATCH!
Reputable Metal Refiner Since 1985
diamonddistrict.org

One of the only precious metal reﬁners
in NYC with our own branded bars!
45 W 47th Street, New York, NY 10036
Call 212-398-1454 for a quote.

www.mgsreﬁning.com
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Market Trends

Signet’s $16,000 Engagement Ring
Virtual Sale Proves Potential for Real
Revenue Despite COVID-19 Closures
If necessity may be the mother
of all invention, the novel coronavirus
pandemic is the mother of all
necessity. This nasty truth has been
the monkey wrench in the well-laid

love is important,” said a company representative. “Given
our size and scale, there are things we are doing right now
to drive relevance and deliver our company mission to help
customers celebrate life and express love.”
SOURCE: Business Insider

What to Do if You’re Rich and Bored?
Buy Giant Diamonds.

plans of countless grooms-to-be,

A record 22 million Americans

hoping to pop the question this

lost their jobs in the first half of

spring only to find jewelry stores closed and themselves

2020 thanks to nationwide stay at

emptyhanded. Fortunately, Signet Jewelers is proving that

home restrictions in response to

invention is firmly on love’s side.

the coronavirus pandemic. Many
are already falling behind in rent

Signet, which controls more than 3,000 stores,

or spending their days wondering

including those under the Kay Jewelers, Zales, and Jared
brand, temporarily closed all its North American locations

how they’ll be able to buy groceries. On the other side of

in late March from the very beginning of the crisis. To keep

the wealth divide is a class of high-income earners who feel

business going, Signet began to implement its arsenal of

trapped in their homes and bored out of their skulls.

online sales tools such as Virtual Consulting Services—a new

these fortunate COVID-19 captives have been passing time

photos and talk over the phone.

by spending hundreds of thousands of dollars on high-end

Signet’s Virtual Consulting Service allows potential
customers to speak to salespeople over the phone or

jewels purchased at luxury online auctions.
When widespread social-distancing mandates due to the

through their computer. Salespeople show customers a

novel coronavirus put an abrupt end to live auctions, auction

broad variety of engagement rings and other jewelry and

houses like Sotheby’s. Overcoming made a quick transition

able to ship purchases directly to a customer’s home.

to online auction platforms. Recent auction sales trends are

One notable example of a “virtual” sale was a $16,000
pear-shaped diamond engagement ring purchased this

proving this pivot to be prescient.
Bloomberg reports that since auctions have gone online,

past April from Washington State-based Kay Jewelers

wealthy consumers have been spending more money than

salesperson, Shenae Comer.

ever. Prior to its four sales events in March and April,

Working from home since her store closed, Ms. Comer

Sotheby’s estimated bringing in, at best, $5.7 million. To

helped a customer complete the purchase through a handful

everyone’s amazement, auctions totals came to $6.1 million.

of phone calls totaling about an hour and a half. She and the

“Anything of good quality is performing well,” Catharine

customer discussed the ring’s features in detail while using

Becket, Sotheby’s “magnificent jewels” specialist in New York,

the system’s features to look at photos of it online.

told an industry reporter. “Better than it would have just a

“It does make it a little bit different,” said Ms. Comer
in an interview with Business Insider. “But one of the

couple of months ago.”
So what motivates people to make luxury purchases

things that working from home has taught me, with our

during lockdown? The most likely theory is that all people

technology and everything, is that love is definitely not

seek comfort when they’re under stress: Some people eat,

canceled. Our customers are still needing jewelry for many

others shop. In a sense, for those who can afford it, diamonds

different reasons and being able to have this technology

are the new ice cream. Buying jewels makes them feel better.

means that we’re able to help them still celebrate life and
express love in the same way we were before.”

Another possibility is just as fundamental: High net
worth shoppers aren’t buying as much as they’re preparing.

Signet is also testing a pilot program that will involve

Says Becket, “[Everyone] is waiting for this to be over, and

placing a jewelry consultant inside an empty store, which

I suppose knowing that a million-dollar piece of jewelry is

would allow consultants to show customers actual jewelry

waiting for you is a fulfillment of when things return to the

options over video chat.

new normal.”

“In a time like this, we all know that celebrating those you
8

According to a new report from Bloomberg, a handful of

sales strategy that allows salespeople to show customers

SOURCE: The Cut
Vol. 119 | June 2020

Market Trends

COVID-19 BUSINESS RECOVERY REPORT:

REOPENING THE
DIAMOND DISTRICT
President Calvin Coolidge was famous for saying very little. People called him “Silent Cal,” but he is
quite famous for his famously paraphrased quote: “The business of America is Business.” That simple
observation he uttered in the 1920s carries astonishing weight during the unprecedented commercial
lockout of the COVID-19-era. The waning trajectory of the coronavirus pandemic thankfully suggests
we’re moving closer to the green light that officially allows us to get back to work.
Unfortunately, New York State is not making reopening a simple task, especially for retail proprietors.
Many guidelines have been mandated, most directly related to social- or physical-distancing. To learn
what these guidelines are in detail, and to learn more about the schedule of phased business reopening
throughout the state, visit forward.ny.gov.
To determine if your business is eligible to reopen, use the state’s “Reopen Lookup Tool” at
www.businessexpress.ny.gov/app/nyforward. The tool also provides guidance for each reopening phase.
For answers to the most frequently asked questions on how the New York Forward re-opening plan
may impact your business, go to: esd.ny.gov/nyforward-faq.
New York State Business Re-Opening Safety Plan
New York State is requiring re-opening business to develop a written “Safety Plan” outlining how
proprietors will prevent the spread of COVID-19. Plans do not need to be submitted to the state for
approval but must be on the premises and made available in the event of an inspection.
Please review the following suggestions for content to include in your plan:

I. BACKGROUND INFORMATION

• Name of Business:
• Industry:
• Address:
• Contact Information:
• Owner/Manager of Business:
• Human Resources Representative and
Contact Information, if applicable:

II. EMPLOYEES

• Physical Distancing:
• Ensure 6 ft. distance between personnel.

personnel must wear a mask for activities
requiring less than 6 ft. distance.
• Keep capacity in enclosed spaces below
50% the maximum, all occupants must
wear masks

Continued on page 10
diamonddistrict.org
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• Post social distancing reminder signs in

common areas
• Hold in-person gatherings in well-ventilated
spaces or use phone or video conferencing.
• Specify how all items above will be implemented;
list situations that may not allow 6 ft. distance
between individuals, and how you will ensure
employee safety in such situations.

III. PHYSICAL LOCATION

• Protective Equipment: Employers must provide

clean, designated face covering / PPE at no-cost
to the employee with adequate replacement
supplies. Specify quantity of face coverings /
PPE needed, how you procure these supplies,
and how you will ensure PPE is appropriately
cleaned, stored, and/or discarded.

• Hygiene and Cleaning: Specify location of

soap, water, paper towels, and/or alcohol-based

10

hand sanitizerprovided for employees and how
frequently surfaces, workspaces, shared tools,
restrooms and other high transit areas are being
cleaned and disinfected.

• Communication: Post employee reminder
signs about hygiene, cleaning and disinfecting,
social distancing rules, and PPE use. Maintain
a log of who enters the worksite (excluding
customers and deliveries) and specify where the
log is kept. Specify who is designated to notify
state and local health departments if an
employee tests positive for COVID-19.

IV. PREVENTIVE MEASURES

• Screening: Specify and implement mandatory

health screening (e.g. questionnaire, temperature
check) of employees and essential visitors and
document and responses and / or results.

Vol. 119 | June 2020

In the News
Continued from page 5
When live auctions were closed in response to the coronavirus
pandemic, auction houses, rather than close shop, chose to
crank up their arsenals of robust online auction systems they’ve
been incrementally developing and improving over the past
number of years.
Christie’s and Sotheby’s already make use of these systems,
which they report reliably delivers sell-through rates well above
90 percent and that items frequently sell above estimates. Until
now, however, most of the items sold have been signed and
unsigned period jewels at lower values than those normally
received during live auctions.
The successful use of online platforms to sell gems which rank
among the highest-priced items sold at live jewelry auctions
means we’re entering an entirely new era for online sales.
According to Rahul Kadakia, International Head of Jewelry at
Christie’s, this is just the beginning.
SOURCE: Forbes

GIA Offers Essentials eLearning Courses at
No Charge from May 4 through June 29
As the global gem and jewelry
industry navigates through the
COVID-19 pandemic, the
Gemological Institute of America
(GIA) is making access to its
introductory courses easier

than ever before. From May 4, 2020 through June 29, 2020, the
GIA Essentials online courses in diamonds, colored stones and
jewelry will be available at no cost for first-time enrollments.
This limited time opportunity teaches the fundamentals
needed for a profession in gems and jewelry. By completing
the three GIA Essentials eLearning courses, students may earn
the GIA Applied Jewelry Professional™ (AJP) diploma. Eligible
courses include Jewelry Essentials (GEM 110), Colored Stone
Essentials (GEM 120) and Diamond Essentials (GEM 130).
“Giving access to these foundational courses during this
unprecedented time is part of our mission,” said Duncan Pay,
senior vice president and chief academic officer of GIA.
“Helping to train gem and jewelry professionals ultimately
protects consumers and helps to ensure their trust.”
“By offering this course at no cost, GIA is providing the
AGS community the opportunity to further develop their
gemological knowledge. In turn, this allows our members to
better serve consumers,” said Katherine Bodoh, CEO of the
American Gem Society. “I appreciate the investment GIA is
making in our industry by giving back in so many ways.”
The Essentials courses are entirely online and allow students
to work at their own pace within the three-month maximum
completion period for each course. These courses are required
for many other GIA credential programs. No prior experience
or gemological equipment is necessary for these courses.
SOURCE: GIA

A GIA Education –
Your Place, Your Pace.
Online courses from the Gemological Institute
of America offer a multimedia experience that
brings to life essential knowledge on jewelry,
diamonds, colored stones and pearls. Work
towards your GIA credential from the comfort of
your own home.

Learn more at

GIA.edu/gem-education/distance
©2020 GIA. GIA®, the GIA logo and Gemological Institute of America® are registered trademarks of Gemological Institute of America, Inc.
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Jewelers Security Alliance:

Recommendations Regarding
Store Re-Openings Following Covid-19 Closure
As more stores in more states
re-open, Jewelers Security
Alliance (JSA) is sharing its
concerns that criminals who have
been idle since the non-essential
business closures began may be
primed to lead an explosion of crime.
JSA is therefore encouraging jewelers to exercise
extreme vigilance before and after reopening to
protect their safety, health, and property by
following these valuable recommendations:
1. Keep doors locked and make sure employees or
guards know to admit only small numbers of people
at a time. A buzzer system may be very helpful, and
an employee or guard should be directed to act as
a greeter. In locations where a locked door is not
an option, an employee or security guard should be
stationed near the entranceway to control who may
come or go.
2. If a you want a person remove their mask, make the
request BEFORE the person can enter the store.
Also, the person should not be asked to remove a
mask before other nearby people are moved away.
3. In addition to a surgical mask, criminals may attempt
to conceal their identity with a hat, hoodie, or
sunglasses. Some may substitute a surgical mask
with a scarf, bandana or a rolled tee shirt. If you feel
someone is trying to conceal their identity, or is not
sufficiently protected without a mask, the person
shouldn’t be admitted to the locked store at all,
whether they remove the mask or scarf outside or
not.
4. Customers should not be asked to remove a mask
inside the store, putting the health of the jeweler,
employees and customers at risk, or possibly
provoking a criminal to become violent.
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5. Social distancing needs to be maintained inside the
store for both employees and customers.
6. Installing a camera focused at the outside of the
store is a useful security tool and helpful when
admitting customers to a store.
7. If a store owner furloughed or permanently laid off
employees, they must be mindful of store or showcase
keys, alarm codes, and safe combinations that may
be in the possession of a former employee. If there
is even the slightest concern, the owner must make
appropriate changes to prevent future misuse.
8. Until the business climate returns to its full capacity,
it is advisable to shorten or adjust their store hours
to ensure that they are not the only open business
in their neighborhood.
9. If you engage in curbside pickup:
a. Look out for criminals who may be waiting nearby,
probably in cars, and watching your store, putting
both the jeweler and the customer at risk.
b. Curbside pick-up of repairs or items ordered
online or by phone should be paid by credit card
before pick-up.
c. Two employees should be involved with each
pickup or delivery—one to surveil the area and
handle the door, while the second goes to the car
for pickup or delivery.
d. Remove signage that indicates fixed or posted
hours for pick-up. Every transaction should be
by appointment only; car description and license
plate number should be obtained beforehand.
e. Customers arranging for curbside pick-up should
be given a designated area that is visible from
inside the store and located as close to the front
of the store as possible.
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f. Know the details and limits of your jeweler’s block
insurance coverage when you deliver merchandise
outside the store.
10. Keep a quantity of various Covid-19 supplies in the
store: extra gloves and masks for employees and
customers, hand sanitizer, disinfectant for wiping
showcases and door handles, and a jewelry-friendly
disinfecting product and cloth for wiping jewelry
and watches before and after presentations.
While there are a small number of new security
issues presented by Covid-19, basic security principles
long promoted by Jewelers Security Alliance will
now be more important than ever.
Jewelers should follow the following time-proven
crime prevention procedures, especially when operating
with reduced staff:
a. Don’t resist in a robbery.

b. Look for the red flags to help spot criminals, such
as three or more people wanting to enter together,
nervous behavior and body language, inappropriate
clothing for the season and staring up at cameras.
c. Follow opening and closing protocols with two
employees.
d. Keep all showcases locked except when taking
merchandise out or putting it back.
e. Show one item at a time.
f. Don’t bring goods home.
g. Put goods away each night in a safe or vault, or at
a minimum put low end merchandise in a locked
drawer or closet and out of sight.
h. Respond to all alarm conditions accompanied by
security, alarm or police personnel. A full inspection of
the interior and exterior of the premises is necessary.

Let them know you’re
open for business with
an advertisement in
Diamond District Monthly.
For information and rates:
info@diamonddistrict.org
diamonddistrict.org
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Crime Report

VH1 Star Charged for Lux Shopping Spree with Fed-funded COVID-19 Emergency Grants
There’s no love lost between Maurice Fayne, the star of VH1 show “Love & Hip Hop: Atlanta,”
and the federal government. Fayne, who goes by the name Arkansas Mo, is being charged for bank
fraud by federal law enforcement officials. Charges stem from Fayne’s allegedly illegal purchases of
expensive jewelry and a Rolls Royce with funds he obtained through the federal Paycheck
Protection Program.
The Paycheck Protection Program is a federal funded emergency grant program created to
allow struggling businesses to pay business expenses and keep employees on the payroll amid the
Image courtesy of
COVID-19 pandemic. According to a statement from the Department of Justice, Fayne borrowed
Atlanta JournalConstitution
more than $2 million to keep 107 workers of his transportation business, Flame Trucking, on his
nearly $1.5 million monthly payroll.
To receive the funds, the reality TV star certified that grant proceeds would be used to retain workers and maintain
payroll. Within days, however, prosecutors say Fayne allegedly spent more than $1.5 million of the loan proceeds on
$85,000 in jewelry, as well as a diamond bracelet and a 5.73 carat diamond ring, purchased a Rolex Presidential watch,
made $40,000 in child support payments, and leased a 2019 Rolls Royce.
When interviewed by federal agents, Fayne allegedly denied using PPP loan funds to buy things for himself, insisting
the money was used entirely for his trucking company.
“The defendant allegedly took advantage of the emergency lending provisions of the Paycheck Protection Program
that were intended to assist employees and small businesses battered by the coronavirus,” U.S. Attorney BJay Pak said
in a statement. “We will investigate and charge anyone who inappropriately diverts these critical funds for their own
personal gain.”
SOURCE: Atlanta Journal-Constitution (AJC)

Colorado Health Aid Swiped Diamond Ring and Credit Card from
Dying Coronavirus Patient
Colorado prosecutors have charged a nursing home attendant of swiping credit cards
and a diamond engagement ring belonging to an 86-year-old Denver woman in her care.
According to the Denver District Attorney’s Office, just days before Barbara Gust died
of the coronavirus at The Carillon, a retirement community in Denver, her nursing aid,
Elizabeth Daniels, 29, allegedly swiped Gust’s diamond engagement ring, and sold it to a
pawn shop.
Elizabeth Daniels Image Courtesy
of Denver District Atorney Office

According to an arrest affidavit from the Denver Police Department the ring has a
reported value of between $20,000 and $25,000. Prosecutors also accused Daniels of
charging $3000 with Gust’s credit card.

“We were unable to have any access to her for four weeks, and then we found out she had the virus, which is just
heartbreaking,” Gust’s daughter-in-law told reporters from local television, KDVR. “[Daniels] should not have had access
to vulnerable people at a time of crisis like this, where her own family couldn’t reach her, but a thief could.”
According to the arrest affidavit, while making the funeral and burial arrangements, the family realized the ring was
missing then noticed fraudulent charges made on Gust’s credit cards after her April 15th death. Family members
immediately contacted Denver police.
Prosecutors say detectives were able to quickly recover Gust’s engagement ring from the pawn shop and arrested
Daniels that same day.
Daniels, of Aurora, was hired as a temporary worker to provide additional coverage needed to address the growing
number of coronavirus cases at the facility. She’s been charged with theft from an at-risk person,
identity theft, providing a false statement to a pawnbroker and criminal possession and sale of stolen property.
SOURCE: Ashley Boucher for People.com; NY Post
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Star rapper “Rich the Kid,” Slapped with Suit for Stiffing
Beverly Hills Jeweler
Queens native, Dimitri Roger, is known to his fans as “Rich the Kid,” and for wearing and
rapping about xpensive diamond jewelry. According to a Beverly Hills jeweler, Peter Marco,
the star singer is less known for paying his bills.
Marco, the owner of Extraordinary Jewels of Beverly Hills, is now suing the 27-year-old rap
phenom, born Dimitri Roger, for racking up an extraordinary tab of $234,800. According to court papers obtained by TMZ, after
years of buying diamond pieces from Marco without incident, Roger stopped paying his bills in October 2017.
Roger’s purchases included diamond incrusted necklaces, crosses, two Patek Philippe watches, and other pricey
baubles he has been seen wearing on the red carpet and in numerous music videos.
According to the suit, Marco considered Rich the Kid a good customer who made steady payments to Marco via wire
transfer, and even provided additional jewelry on credit. Hence, the nearly quarter-million-dollar debt. The suit is pending.
SOURCE: TMZ; Daily Mail

LA Police Report Dramatic Rise in Robberies by Masked Perpetrators
Pointing a gun right at a gas station clerk in Santa Ana, California, a man cloaked in a mask,
traffic vest and baseball cap demanded money as his accomplice, also wearing a mask emptied
the register.
The robbery was just one in a growing number of similar incidents involving masked
perpetrators who eluded suspicion due to local orders for face masks as a precaution to slow
the spread of the coronavirus.
“We’re sitting here not knowing who’s going to walk through that door,” said store owner, Elias Khawan. He said local
face covering requirements put his staff in danger. “You don’t know who’s coming, who’s walking in.”
Santa Ana police confirmed Thursday that robberies in the city have increased by 50% since the lockdown. “We’re
seeing more and more suspects wearing the mask and using that to their benefit,” admitted a
spokesperson for the Santa Ana Police Department.

Re-opened Texas Jewelry Store Struck by Violent Armed Robbery
A jewelry store employee in Austin, Texas sustained a “potentially life-threatening” gunshot
wound during a robbery shortly before 5 p.m. in May. The store, Korman Fine Jeweler, had
reportedly just re-opened after a government forced the shutdown of non-essential businesses
due to COVID-19.
According to a story in the Austin American-Statesman, the was hospitalized in stable
condition. Officials say at least nine employees and two customers were in the store at the time. Three suspects have
been named by the FBI in robbery and shooting at a jewelry store: Darius Limar Sonnier; Wallace Daiveon Charles;
Tye Joseph-Phillip Gobert. Several other perpetrators have not yet been apprehended.
Witnesses told authorities they saw the suspects enter the store then heard loud noises that could have been gunshots,
before seeing two people fleeing in a car, and three others on foot.
Authorities recovered four stolen watches scattered along where the suspects fled. One was a Rolex Submariner watch,
and the other three were Rolex Oyster Perpetual watches. The stolen merchandise, both recovered and not recovered,
totaled $207,000, in addition to $150,000 in damage to the store.
Sonnier is accused of shooting a jewelry store security guard in the abdomen during the robbery. The guard survived
and is recovering from the gunshot wound and blunt force trauma to the head. A female employee was also struck in the
back of her head with a gun, according to federal investigators.
The suspects face a variety of federal charges including robbery and conspiracy and using/carrying/discharging a
firearm in relation to a violent crime. If convicted, all three suspects could get up to life in federal prison.
SOURCE: Austin American-Statesman; KXAN
diamonddistrict.org
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Face Masks and Coverings for COVID-19

• You must wear a face mask or face covering in public when social distancing (staying at least 6 feet apart) is not possible,
unless a face covering is not medically tolerated. This includes on public transport, in stores and on crowded sidewalks.
• Children over 2 years of age should wear a face mask in public, too. Children under 2 years of age should NOT wear face
coverings for safety reasons.
• Cloth face coverings should be made from fabric you can't see through when held up to the light. They must be cleaned
before reusing.
• Disposable paper face masks should be used for one outing outside the home. They cannot be properly cleaned.
• The best way to prevent COVID-19 is to continue social distancing (staying at least 6 feet away from others), even when
wearing a face covering.

Putting On Face Covering

Taking Off Face Covering

• DO clean your hands with soap and water or if that’s not
available, alcohol-based hand sanitizer, before putting on
your face covering.
• Make sure the face covering covers both your nose
and mouth.

• DO clean your hands with soap and water or if that’s not
available, alcohol-based hand sanitizer, before taking off
your face covering.
• Remove your mask only touching the straps.
• Discard the face covering if it is disposable. If you are
reusing (cloth), place it in a paper bag or plastic bag for
later.

• DON'T wear your mask hanging under your nose or
mouth or around your neck. You won't get the protection
you need.
• DON'T wear the face covering on top of your head, or
take it off and on repeatedly. Once it is in place, leave the
covering in place until you are no longer in public.
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• Wash your hands again.
• When cleaning a cloth face covering, DO put in the
washer (preferably on the hot water setting).
• Dry in dryer at high heat. When it is clean and dry, place
in a clean paper or plastic bag for later use. If you live in a
household with many people, you might want to label the
bags with names so the face coverings are not mixed up.
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