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LETTER FROM THE
EXECUTIVE DIRECTOR
Dear Friends,
This war against an invisible enemy, as President Trump
repeatedly calls the COVID-19 pandemic, will likely cause collateral
damage more immense than the most pessimistic prognosticator
could imagine. When you read this, the tragedy will still be
ongoing, and the extent of the catastrophe will still be unknown.
For these reasons, we’re still some time away from aspirational
imagery of a rising phoenix and predictions of greater success
than ever before. Of course, those are a given. It is our fate as
Americans to sense hope when there seems to be none, and
to expect a brighter tomorrow without regard to the bleakness
of today.
But we’re not there yet. The cover of this magazine represents
our current reality: An industry deserted, deemed non-essential and closed for business. The words ‘eerie’ and
‘unprecedented’ come to mind, but even these overused terms seem insufficient.
To be honest, it’s sad. To be more honest, all is not lost. This issue of Diamond District Monthly is not
dedicated to what comes next—rather to what we do now. The federal, state, and local governments have
dedicated staggering sums of money to help small businesses regain their footing. This is where we are
this moment.
The President repeatedly underscores that this catastrophe occurred during a booming economy; that when
the COVID-19 enemy is defeated, a firm financial foundation awaits beneath the wreckage for us to rebuild.
It is not naïve to believe that this is fundamentally true.
I recommend you carefully read this issue of Diamond District Monthly and take advantage of the programs
being offered now, and the programs coming down the legislative assembly line. I further urge you to send your
email address to covid19@diamonddistrict.org to sign up for regular email updates about COVID-19 recovery
efforts specific to the diamond and jewelry industries.
Let me end with a thought attributed to Winston Churchill—“If you’re going through hell, keep on going.”
And so, we will.
Warm regards,

Avi Fertig

ATTENTION:

Diamond District Property & Business Owners
IMPORTANT COVID-19 INFORMATION
The 47th Street Diamond District is one of the most heavily concentrated commercial
districts in New York City. Nearly 2,600 small businesses operate on this one street.
As the COVID-19 crisis plays out, the Diamond District Partnership’s IMMEDIATE concern
is to help you:
1) Preserve the health and safety of you and your employees
2) Preserve the financial health and stability of your business

To receive accurate, up-to-date information about COVID-19, specific to the
Diamond District, please send email with the word “COVID-19” in the subject line
to: covid19@diamonddistrict.org
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SMALL BUSINESS SUPPORT
SOCIAL MEDIA: THINK BEFORE YOU POST…JUST DON’T STOP

COVID-19 seems to be rewriting all the laws of
personal and commercial interaction. The nowfamiliar term ‘social distancing’ practically says it
all. Nevertheless, technology has provided a precious
loophole to human connection. Social media, until
recently the bane of modern society, has emerged
as an unlikely hero helping keep a fragile and
frightened society in touch and at ease.
Business should be taking advantage of the social
media tools at our disposal. While the ultimate use
for higher level online platforms utilizing real-time
video, much like the telehealth model, will likely
become the standard, for the time being, traditional
social media platforms such as Instagram, Facebook,
Twitter, TikTok, among others are where retailers
should be.
Retailers who have been familiar with these social
media environments are likely to have developed
considerable online social standing, for their product
and personal name brand. Those with a sizable
following shouldn’t assume that this is a time to
maintain radio silence. Much the opposite.

normal about current events and situation. When
real life resumes, whenever that may be, you’ll want
to have the reputational currency your online
activities created pre-COVID-19.
On the other hand, great care must be taken to
moderate what you post and the tone you use for
the time being. Airlines and resorts are not running
commercials about exotic vacations. Commercial
messaging is focused on comfort and stability.
Jewelry is a product that offers both. More than
beautiful and meaningful, jewelry has enduring
value and convey stability.
People crave escape during difficulty times, but
we’re still in the eye of the COVID-19 storm. Until
it passes, online messages that paint whimsical
pictures when people are dying will seem insensitive.
Emili Vesilind of JCKonline.com has offered several
suggestions of what your customers need to hear
and what you need to say:

Be Useful

As with all things, good and bad, this too shall
pass. Don’t be fooled by those who refer to this very

Are you sharing useful information on your
social media channels? Focusing exclusively on your
products and brand might come off as selfish and
uncaring. Include information about and links to

unusual time as the “new normal.” There is nothing

resources that your customers may need. Perhaps
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share an interesting story about how Kate Middleton has been
photographed recently without her magnificent rings, presumably
to prevent spreading the virus, in a post about proper virusprevention hygiene that includes advice on sanitizing jewelry
(see page 6). Or perhaps how jewelry is meaningful and a source
of solidity and solace when the world is feeling unstable. It doesn’t
have to be about jewelry. It’s your choice. Just choose to be useful.

Be Charitable
The diamond and jewelry industry is traditionally charitable.
Aside from the billions of dollars mining companies pour into the
communities surrounding diamond mines, which have brought
healthcare, education, and stability to once lawless areas of the
world, jewelers have often banded together during difficult times
to help those in need. Organizations that combat hunger, childhood
illness, and various other charities are extensively supported by
people in our industry. Let people know that you support COVID-19
related organizations such as the COVID-19 Response Fund and
others. This is a good time to support charity independently, and
as a percentage of sales.

URGENT
SMALL
BUSINESS
SCAM ALERT:
Aside from the standard
scams aimed at unassuming
consumers, there’s a new breed
of brazen scam-artists attempting
to exploit the confusion surrounding
the $2 trillion CARES ACT and the
various economic aid programs the
government is creating to help
small businesses.
To prevent your business from
becoming the victim of a scam,

Reframe Jewelry

the Federal Trade Commission has

The beauty, rarity, and craftsmanship of jewelry is what makes
it so endearing. But these intrinsic values only tell part of the
story. Emphasize how the permanence of jewelry provides comfort.
Reframe jewelry as concrete reminders of less stressful, less fearful
days. Emphasize the unique human quality of fine jewelry and how
they transcend the realm of material objects to objects that provide
stability amid uncertainty and convey grace in the face of danger.

issued the following guidance:

Demonstrate Humanity
As your customers struggle to acclimate to the vast financial
and social disruption surrounding them, you can share how your
company is made up of real people, including you as well, who are
experiencing the same tension and sharing the same unease. You
can convey this message with pictures of your employees, if they
allow, or your family—introduce them to your customers to remind
them that we are all in this together. Remind them that you appreciate
what they mean to you and your employees and how you all look
forward to having them remain a part of their lives. Showing
vulnerability is an endearing quality when times are rough. Give
your customers a reason to relate to you. The feelings of trust and
familiarity will endure long after the current COVID-19 crisis retreats
into history.

•N
 o one from the government
will ask for your social security
number, bank account number
or credit card number.
•Y
 ou will not be asked to confirm
your date of birth.
•A
 nyone attempting to get this
information from you is trying to
scam you.
• T here is NO FEE for getting a
relief check.
•P
 rotect Yourself. Be skeptical
about phone calls
and emails.
• I f you receive a suspicious
email-DO NOT RESPOND
• I f you receive a suspicious
phone call-HANG UP

SOURCE: Emili Vesilind for jckonline.com
Continued on page 6
diamonddistrict.org
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Continued from page 5

Experts Advise Retailers to Educate
Customers About COVID-19 and Their Jewelry

Since the outbreak of the COVID-19 pandemic, much of the world’s population has redirected their attention from
the challenges of everyday life to a much more mundane, but currently urgent priority: Personal hygiene.
Are you washing your hands? Is the hand sanitizer supply holding up? Are you changing towels, washing clothes,
and keeping surfaces sanitized? Attention these areas are incessantly touted by health experts as key means to
halt the spread of COVID-19. But one very personal potential source of transmission that is seeming to be largely
overlooked is jewelry.
Some scientists believe rings provide a protected area where microorganisms can thrive. As reported in an article
appearing in the New York Post, officials from the U.S. Centers for Disease Control and Prevention warn of some
studies showing that skin underneath rings contains more germs than comparable areas of skin on fingers without
rings, although more study on the topic is needed.
According to Ramon Tallaj, MD, a board-certified physician and chairman of the board of SOMOS Community
Care, if you’ve been exposed to COVID-19, whether you’re experiencing symptoms or not, there may be coronavirus
on your jewelry.
“Removing your rings may lead to better hand hygiene,” says Tallaj. “If the rings are contaminated and you put
them back on after washing your hands, you’ve just re-contaminated your hands.”
One way to prevent this from happening is not to wear jewelry until the pandemic has passed. Another is to learn
how to clean jewelry to prevent any additional risk of catching or transmitting the virus.
Jewelry retailers are in a position to provide the following important information to their customers by sharing
information about how to clean their jewelry:

• Wash rings and bracelets with soap and water every time during handwashing.
Hand sanitizer won’t be enough to remove coronavirus from your jewelry as it may not be as effective in
•
penetrating hard to reach areas.

• Most pieces of jewelry can be disinfected using household isopropyl alcohol or hydrogen peroxide.
For those who may be concerned about applying harsh substances to delicate jewelry should instead
•
scrub their treasures using a soft toothbrush and antibacterial hand or dishwashing soap.

Healthcare professionals in hospital settings, people caring for a COVID-19 patient at home, or those who are
•

infected with the virus and in quarantine, should adhere to a higher standard, and not wear jewelry altogether.

Continued on page 14
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a glittering
new destination
THE CROWNING JEWEL IN THE SOUTH FLORIDA MARKET,
METRO MALL MIAMI WILL BE THE CHOICE DESTINATION FOR
JEWELRY WHOLESALERS, RETAILERS AND CONSUMERS.
WITH ITS BEAUTIFULLY REIMAGINED ARCHITECTURE AND INTERIORS,
ELEVATED AMENITIES, AND HIGH VISIBILITY, THIS IS DESTINED TO BE
THE HEART OF THE DOWNTOWN JEWELRY DISTRICT.
DISCOVER MORE AT METROMALLMIAMI.COM

now leasing
Be part of the most brilliant new addition to Downtown Miami’s jewelry district.
Call Isis Pellegrino at 786.534.8550 or email at leasing@metromallmiami.com
diamonddistrict.org

SITE LOCATION: 1 NE 1ST STREET, MIAMI, FL 33132 786.464.9191

7

SPECIAL COVID-19 REPORT:

DIAMOND DISTRICT
RECOVERY GUIDE
The sudden, violent descent of
the COVID-19 novel coronavirus
over our society and economy
has, by all accounts, virtually
suffocated the promising bloom
of a sustained economic boom
for the United States. Within a
few days, hundreds of thousands
of businesses were forced to close their doors and tens of millions of
people were told they no longer had jobs.
It isn’t a complete fantasy to anticipate a similarly sudden, explosive
economic liftoff to occur soon after the pandemic passes. But it would
be foolish to imagine the nation will emerge from the catastrophe
unscathed. The present devastation is certainly not anyone’s imagination,
and when it will end is still anyone’s guess.
To its credit, the federal government acted to provide emergency
economic aid with unprecedented speed and aggressiveness. The $2
trillion federal CARES ACT raced through both houses of Congress and
off the president’s desk into law within a week and a half. The similarly
unprecedented result is a range of programs designed to incentivize
employment and keep business cashflow as close to the black
as possible.
The recovery begins here with this detailed guide of the most
important federal, state, and local business economic aid programs
introduced so far:

8
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9 Things To Know About Economic Injury Disaster Loans
In response to the remarkable circumstances of the COVID-19 pandemic, the Small Business Administration
(SBA) has allocated an unprecedented $50 billion in Economic Injury Disaster Loans to small businesses affected
by COVID-19.
The SBA is ready to loan qualifying small businesses affected by COVID-19 up to $2 million at a 3.75% interest
rate. Payment terms can extend as much as 30 years, and payments may be deferred for up to a year. There’s no
obligation to accept the loan if offered, no cost to apply, and no closing fees.
The program sounds very promising, but applicants would be well served to have some basic knowledge of the
program before applying. Here are 9 things that are valuable to know:
1. Loans will be processed as quickly as possible—Possibly as quickly as two or three days.
2. Less documentation will be required—Applicants will only be required to submit*:
a. Business loan application (SBA Form 5)
b. IRS Form 4506-T, listing a business’s owners and managing members
c. P
 ersonal financial statement (SBA Form 413) completed, signed, and dated by the applicant as well as each
principal and managing member of the business.
*Some businesses may be asked to supply a federal tax return along with profit and loss statements.

3. Most jewelry businesses qualify as “small businesses”—According to SBA definitions, a small jewelry store
(NAICS code 448310) conducts under $16.5 million in business a year; a small jewelry wholesaler (NAICS
423940) has 100 employees or fewer; and a small jewelry manufacturer (NAICS 339910) has 500 employees
or fewer. To determine if your business qualifies, check here.
4. Several past preconditions have been waived—Traditionally, a business had to be operational for a least
a year prior to the disaster to qualify for the emergency assistance loan. Now the business needs to have
been operational prior to Jan. 30, 2020.
5. The first $10,000 may be yours to keep—The new stimulus legislation all provides all disaster assistance
loan applicants with a $10,000 grant. The grant, which can be part of a larger loan or may just be offered
on its own, would not have to be repaid.
6. Borrowers may apply for additional money—Because of the many unknowns related to the present crisis, the
legislation allows for business to request the SBA for a larger or additional loan. There is no prepayment penalty.
7. Loans must be used only for working capital purposes—Businesses may use loans to pay debts, payroll,
accounts receivable, and other expenses that would have been paid had there been no pandemic. Businesses
may not use loans to purchase fixed assets, for bonuses, or to pay off shareholders loans.
8. Prepare to Be Audited—Though it’s no guarantee your business will be audited, it’s a good idea to hold onto
receipts of every expense paid with SBA finds for at least three years.
9. Loans granted based on creditworthiness and perceived
ability to repay—While the SBA will not decline a loan based
on no collateral, it requires borrowers to pledge whatever
collateral is available (including real estate).
For more information and applications, go to
disasterloan.sba.gov. You can also call 800-659-2955 or
email disastercustomerservice@sba.gov.
SOURCE: Rob Bates of JCKonline
Continued on page 11
diamonddistrict.org
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STOP THE SPREAD OF GERMS
Help prevent the spread of respiratory diseases like COVID-19.
Avoid close contact with people who are sick.

Cover your cough or sneeze with a tissue,
then throw the tissue
in the trash.

Clean and disinfect frequently
touched objects and surfaces.

Avoid touching your eyes, nose, and mouth.

Stay home when you are sick,
except to get medical care.

Wash your hands often with soap
and water for at least 20 seconds.

10
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Continued from page 9

SBA Payroll Protection Program Aims to Aid Small Businesses
The Paycheck Protection Program (PPP) is an SBA
loan backed by a $350 billion allocation from the $2
trillion federal CARES ACT. The program is designed to
provide a direct incentive for small businesses to keep
their workers on the payroll through June 30, 2020.
Businesses that receive PPP loans, and comply with
its provisions, may apply for loan forgiveness, which
essentially transforms the loans into grants.
Provisions for loan forgiveness:

• SBA will forgive PPP loans if all employees are

kept on the payroll for eight weeks and the
money is used for payroll, rent, mortgage
interest, or utilities.
• Businesses must document that the money
was spent on payroll, health care costs, and
other expenses such as loans and utilities.
• The forgivable amount for businesses that reduce
employees’ wages or cut will be reduced.
• Businesses that rehire employees or restore their
salaries can reduce this reduction.
• Businesses may apply for and receive both
Economic Injury Disaster Loan (EIDL) and
Paycheck Protection loans, provided the loans
are not used for the same expenses.
Who qualifies?

• Businesses with 500 or fewer employees, which
includes full- and part-time workers.
• Businesses able to demonstrate “economic
uncertainty” due to COVID-19, which applies
to most businesses that were subject to
mandatory closure.
• Businesses that have been operational as
of February 15, 2020.
• Sole proprietorships, self-employed individuals,
and gig workers.

• The Payroll Protection Program interest rate is

determined by a loan officer and capped at 4%.
• Repayment can be extended for up to 10 years.
• Businesses may defer repayment for up to a year.
• There are no borrower or prepayment fees.
How to apply:

• Paycheck Protection Program loans are offered

by SBA-certified lenders, including banks, credit
unions, and other financial institutions. To apply,
download an application here.
• Click here for a valuable FAQ about the Paycheck
Protection Program and how to apply. Other
information resources can be found here, here,
and here.
• To apply, applicants can contact their current
bank or lender to apply or click here to locate
an SBA certified lender.
• SBA began accepting Paycheck Protection
Program loan applications on April 3, 2020.
The Paycheck Protection Program is available
through June 30, 2020.
Additional Information:
To figure out the best loan option for your
business, experts advise businesses to consult with
their accountants, attorneys, bankers, or local SBA
Small Business Development Center.
The U.S. Chamber of Commerce compiled a small
business loan checklist, which can be seen here.
(Portions of this report were sourced from
JCKOnline.com.)

What are the loan terms?

• PPP loans cover up to 2.5 times the business’s
average monthly payroll cost in 2019 up to
$10 million.
• Payroll, in addition to wages, includes money
paid for sick leave and other benefits.
• No collateral or personal guaranty is required
for the loan.
diamonddistrict.org

Continued on page 13
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SYMPTOMS OF CORONAVIRUS DISEASE 2019
Patients with COVID-19 have experienced mild to
severe respiratory illness.
Symptoms* can include

COUGH

Seek medical advice if you develop
symptoms, and have been in close
contact with a person known to
have COVID-19 or if you live in or
have recently been in an area with
ongoing spread of COVID-19.

FEVER

*Symptoms may appear 2-14
days after exposure.

SHORTNESS
OF BREATH

cdc.gov/COVID19-symptoms

12
CS 315252-A March 20, 2020, 12:51PM

Vol. 117 | April 2020

NEW YORK STATE PROGRAMS:

State Tax Relief for Quarterly and Annual Sales Tax Vendors
Affected by COVID-19

After declaring a State Disaster Emergency due to the COVID-19 (virus) outbreak, Governor Andrew
Cuomo issued an executive order to expand the Tax Commissioner’s authority to halt late filing and
payment penalties and interest on quarterly sales and use tax filings and remittances due
March 20, 2020 for those who were unable to timely file and pay as result of the COVID-19 virus.
If you are a quarterly or annual sales tax vendor, and you were unable to file or pay your March 20,
2020, sales tax return due to COVID-19, you may be eligible to apply to have penalty and interest waived.
Eligible sales tax vendors include:
• Taxpayers who were unable to meet tax filing, payment, or other deadlines because key employees
were treated or suspected to have COVID-19
• Taxpayers whose records are necessary to meet tax filing, payment, or other deadlines are not
available due to the outbreak
• Taxpayers who have difficulty in meeting tax filing, payment, or other deadlines because of closure
orders or similar business disruptions directly resulting from the outbreak
• Taxpayers whose tax practitioners were unable to complete work to meet tax filing, payment,
and other deadlines on behalf of their clients due to the outbreak
Returns must be filed, and the amount due must be paid within 60 days of the due date for this
relief to apply. To request relief, click “Tax Department Response to Novel Coronavirus (COVID-19).
To learn more, click here.
Please Note: Sales tax vendors who are required to file returns on a monthly basis and participants in
the Promptax program for sales and use tax or prepaid sales tax on fuel are not eligible for this relief.
diamonddistrict.org
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Continued from page 6

JVC Warning to
Retailers New to Ecommerce:
“Laws Still Apply in a Pandemic”
With jewelry businesses forced to close their in-person operations around
the country, many are planning to ramp up digital marketing efforts to retain
existing customers and attract new ones.
Before going full speed ahead with new digital marketing, the Jeweler’s
Vigilance Committee is reminding retailers to keep in mind that the federal
CAN-SPAM Act of 2003 establishes several key requirements for commercial

messages including:
Don’t use false or misleading header information. Your “From,” “To,” “Reply-To,” and routing information –
•
including the originating domain name and email address – must be accurate and identify the person or
business who initiated the message.

Don’t use deceptive subject lines. The subject line must accurately reflect the content of the message.
•
Identify the message as an ad. The law gives you a lot of leeway in how to do this, but you must disclose
•
clearly and conspicuously that your message is an advertisement.

Tell recipients where you’re located. Your message must include your valid physical postal address.
•

This can be your current street address, a post office box you’ve registered with the U.S. Postal Service,
or a private mailbox you’ve registered with a commercial mail receiving agency established under Postal
Service regulations.

Tell recipients how to opt out of receiving future email from you. Your message must include a clear and
•

conspicuous explanation of how the recipient can opt out of getting email from you in the future. Craft the
notice in a way that’s easy for an ordinary person to recognize, read, and understand. Creative use of type
size, color, and location can improve clarity.

Honor opt-out requests promptly. Any opt-out mechanism you offer must be able to process opt-out
•

requests for at least 30 days after you send your message. You must honor a recipient’s opt-out request
within 10 business days.

Monitor what others are doing on your behalf. The law
•

makes clear that even if you hire another company to handle
your email marketing, you can’t contract away your legal
responsibility to comply with the law. Both the company whose
product is promoted in the message and the company that
actually sends the message may be held legally responsible.

To protect your business, familiarize yourself with all
requirements of the CAN-SPAM Act by visiting the Federal
Trade Commission website.
SOURCE: Jeweler’s Vigilance Committee (JVC)
Continued on page 17
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Property & Business Owners
Are You Prepared for COVID-19?
Dear Diamond District Business Owner:
In response to the state of emergency declared in New York City due to the novel coronavirus, known as COVID-19,
the Diamond District Partnership is working closely with NYC government agencies, law enforcement, and our district
vendors to ensure the most comprehensive response in ways that are specific to the unique business needs of the
Diamond District.
These include crucial actions to preserve the health and safety of you and your employees and the financial health and
stability of your business.
Unfortunately, all official predictions anticipate a serious and extended crisis that will worsen considerably before
conditions begin to improve. One way to protect yourself, your employees and your business is by staying up to date with
accurate information concerning the COVID-19 crisis.

For regular updates from the Diamond District Partnership about the COVID-19 crisis, we urge you
to send email with the word “COVID-19” in the subject line to: covid19@diamonddistrict.org.

DOWNLOAD OUR PRECIOUS
METAL PRICES APP

pg 15 market trends (1/2) / Manhattan (1/2)

• Pay-Outs Of Up To 99%*
• Same Day Settlements & Wire Transfers
• One-stop shop for your precious metal needs

*Pay-outs of up to 98.5% when hand testing and up to 99% on melts.

ON-SITE IN THE DIAMOND
DISTRICT. COME WATCH!
Reputable Metal Refiner Since 1985
diamonddistrict.org

One of the only precious metal reﬁners
in NYC with our own branded bars!
45 W 47th Street, New York, NY 10036
Call 212-398-1454 for a quote.

www.mgsreﬁning.com
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Passionate About Gems and Jewelry?
A GIA Education Will Set You Up for Success.
Diploma and Certificate Programs that
Prepare Students for a Wide Range of Careers

Design and Create Jewelry • Computer-Aided Design • Gemology
Gem Identification and Grading • Appraisal • Sales

Scholarships and Financial Aid (for those who qualify)
Federal Loans and Grants • Veterans Education Benefits

Learn more at GIA.edu/gem-education

Gemological Institute of America, Inc.
50 W 47th Street, 8th Floor
New York, NY 10036
T +1 800 366 8519 T +1 212 944 5900
E nyadmissions@gia.edu
GIA.edu
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A branch of GIA’s campus in Carlsbad.
Licensed by the New York State Education Department.

©GIA 2020. GIA® and Gemological Institute of America® are registered trademarks of Gemological Institute of America, Inc.
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Continued from page 14

What Can the
CARES Act Do for You
Can there be such a thing as too much help? Considering the wreckage following in the wake of COVID-19,
the answer is a definite—No. But problem emerged, nevertheless, even before the CARES (Coronavirus Aid,
Relief, and Economic Security) Act was signed into law. That problem is TMI—too much information.
Small business owners struggling to regain their footing amidst the COVID-19 economic avalanche are now
fighting to control the firehose of information online and in the press about all the recovery programs, loans,
grants, allowances, and exceptions now available.
According to a valuable article by Sherry Smith in the most recent issue of INSTORE Magazine, the three most
pressing questions retailers must answer but are being lost in this torrent of knowledge are:
1. Is it better to lay off employees or keep them on paid leave?
2. If I have already laid them off, will I be ineligible for loan forgiveness?
3. Can I use these funds toward vendor payables?
Instead of contributing to the repetition by providing a summary here, you’re best served by reading
Ms. Smith’s article firsthand. You can find the article, the answers to these and other pressing questions by
clicking here:
SOURCE: Sherry Smith for Instoremag.com
diamonddistrict.org

17

Crime Report

COVID-19 PUBLIC FRAUD ALERT
The sad truth is that in every crisis, a misguided few will seek to exploit people’s vulnerabilities.
Please take a close look at this important advisory from the Federal Trade Commission to
educate individuals on how to avoid becoming the victim of a COVID-19 related scam:
• Hang up on robocalls. Don’t press any numbers. Scammers are using illegal robocalls to pitch
everything from scam Coronavirus treatments to work-at-home schemes. The recording might
say that pressing a number will let you speak to a live operator or remove you from their call list,
but it might lead to more robocalls, instead.
• Ignore online offers for vaccinations and home test kits. Scammers are trying to get you to buy
products that aren’t proven to treat or prevent the Coronavirus disease 2019 (COVID-19) —
online or in stores. At this time, there also are no FDA-authorized home test kits for the
Coronavirus. Visit the FDA to learn more.
• Fact-check information. Scammers, and sometimes well-meaning people, share information
that hasn’t been verified. Before you pass on any messages, contact trusted sources. Visit What
the U.S. Government is Doing for links to federal, state and local government agencies.
• Know who you’re buying from. Online sellers may claim to have in-demand products, like
cleaning, household, and health and medical supplies when, in fact, they don’t.
• Don’t click on links from sources you don’t know. They could download viruses onto your
computer or device.
• Do your homework when it comes to donations, whether through charities or crowdfunding
sites. Don’t let anyone rush you into making a donation. If someone wants donations in cash,
by gift card, or by wiring money, don’t do it.

18
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CONNECTICUT JEWELRY STORE OWNER KILLED IN ROBBERY
The owner of Marco Jewelers in Stamford, CT, was killed during a Saturday afternoon robbery in late
March. A customer entered the store at about 2:45 p.m. and “observed evidence of a crime,” according
to Stamford police in a Facebook post.
Police and paramedics responded and found owner Mark Vuono with a gunshot wound. Paramedics
pronounced Vuono dead at the scene. He was 69. Police are still searching for suspects.

ARMED EMPLOYEE IN CORPUS
CRISTI JEWELRY STORE FOILS
FOUR ARMED ROBBERS
A robbery suspect was shot by an employee at Gold
Exchange in Corpus Christi, TX, KRIS-TV reports.

Image courtesy of KRIS-TV

The suspect walked into the store and fired a gun on
Thursday afternoon. The employee fired back. The suspect
ran away and was eventually caught by police. He was taken
to Spohn Shoreline Hospital with non-life-threatening injuries,
according to KRIS-TV.

Three other suspects in the attempted robbery jumped into
a car and drove away, police say. They were arrested soon afterward. KRIS-TV reports that the men “are
facing a slew of charges including aggravated robbery.”

DNA LEFT AT SCENE LINKS TAMPA JEWELRY STORE
THIEF TO CELEBRITY HOME BURGLARY
A burglar arrested for a Tampa, FL jewelry store break-in last April
has been linked to a February 2019 home burglary of actors Kurt
Russell and Goldie Hawn. The connection was established when
police investigated DNA found on a water bottle the burglar left
behind in the Tampa jewelry store.
The DNA evidence from that burglary came back to a match to
a February 2019 case investigated by the Los Angeles Police
Department in which the home of actors Kurt Russell and Goldie
Hawn was burglarized.

DNA led to the arrest of this
thief Image courtesy of JSA

Later investigation disclosed that a person with the same DNA was
arrested on October 3, 2019 in another residential burglary. Tampa and
LAPD detectives worked together, and the various DNA samples from
the burglaries matched. Tampa police arrested the suspect in California
on March 4, 2020.

The Jeweler’s Security Alliance advises robbery victims that items
left at the scene by criminals such as water bottles, tools, Kleenex or any item may contain valuable
DNA evidence that can help lead to the arrest of criminals and should not be touched or discarded.
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