JANUARY 2020

ND

DISTRICT MONTHLY

VOL. 114

DIAM

DIAMOND DISTRICT
PARTNERSHIP
ANNUAL MEETING
The Diamond District Partnership
Annual Meeting this past December 5th
was an exciting reminder that our Business
Improvement District is being powered by
the momentum of involved local merchants
and property owners who believe in the
future of this district.
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SBA WARNS SMALL BUSINESS OWNERS:

BEWARE THESE NOTORIOUS
POST-HOLIDAY SCAMS
It is estimated that Americans spent more than $1.1 trillion
this holiday season-an increase of 4% compared to 2018.
Now that the holidays have drawn to a close, we enter 2020
with a strong reminder: Keep an eye out for costly cons!
Continued on page 13
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LETTER FROM THE
EXECUTIVE DIRECTOR
Dear Friends,
December is about looking back. In January, we look forward.
And there’s a lot to look forward to in the coming year.
Our website overhaul for starters. A goal for the new year is
to have a completely redesigned website that better reflects
today’s Diamond District. It will be more concise, easier to find
information, and will include features to make communication
more efficient and more inclusive to district merchants.
These efforts will be especially important this year, as
we anticipate several significant changes to the physical
composition of 47th Street during the early part of 2020.
Our BID is committed to keeping merchants informed and
in the loop to the best of our ability.
Enhancing public relations is also on the agenda. Our efforts this past year went toward
shaping up the aesthetics of our district. This was an essential precursor to a greater investment
in public relations. By working to make 47th Street more pleasant and accommodating, we can
be confident that when we draw more people to the block, they will be pleased by what they see.
Helping our local merchants better prepare themselves for new generations of customers is
another priority. Aside from doing more to leverage this publication to provide better resources
for our small business owners, we aim to provide more public seminars and workshops.
The goals listed above are just several items on the 2020 “to-do” list. They will not, however,
interfere with ongoing work with local government officials to tackle some of the more complicated
challenges we face, namely high property taxes, enhanced security, among others.
We’re all busy. So, let me leave you with one final thought before we all get back to work:
The Diamond District Partnership is one of 76 Business Improvement Districts in the five
boroughs of New York City. Each one of these BIDs are led and managed by creative, motivated
individuals who care about their districts and are committed to the success of the merchants they
represent. But out of 76 BIDs, only one is your home. And with each passing day, you will see the
Diamond District become a home you are proud to call yours, more than ever before.
Warm regards,

Avi Fertig
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In the News

IN THE
NEWS

Famed Israeli Security Firm Retained
by Dresden Museum to Recover
Stolen Jewels
The daring
robbery is being
referred to by

De Beers Decides Less is
More for 2020

German media as
the largest jewelry
robbery in modern
Germany. Now,

Feeling uncertain
about the direction
of the world’s

CGI founder Jacob Peri (Image courtesy
of Globes)

diamond markets in

security authority is on the hunt.

the coming years,
De Beers announced
it will be lowering its
production forecasts
De Beers Jwaneng mine in Botswana
(Image courtesy of De Beers)

German newspaper,

for 2020 and
possibly beyond.

According to De Beers’ parent company, Anglo
American, the original 2020 forecast for recovery
was between 33 million to 35 million carats; the miner’s
recovery goal for 2020 is now between 32 million and
34 million carats.
The projected output forecast for 2021 is now for
between 34 million and 36 million carats, slightly lower
than an initial forecast of between 35 million to 37
million carats.
In a recent interview with Rapaport News, David

Bild, reports that
Israel’s leading

The stolen jewels in reference are the priceless
collection of 18th century jewels and diamonds lifted
during last month’s brazen heist from the Dresden
Green Vault. The hunter referenced is Jacob Peri, leader
of Israeli business intelligence company, CGI Group, and
former head of the Israel’s security agency, Shin Bet.
Peri’s mission, should he choose to accept it, is
straightforward: Locate the thieves and recover our jewels.
So far, all attempts to find the perpetrators and
locate the stolen treasure have proven fruitless, though
according to several media reports, German investigators
have begun to explore the possibility that the thieves
received inside information from staff at the Green
Vault museum.
SOURCE: The Globes

Johnson, head of strategic communications for De
Beers, described the downgrade as “a slight trimming
of production [and] a prudent approach to supply
outlook for next year, given the rebalancing the industry
is going through.”

Accredited Gemologists Association
Issues Urgent Consumer Fraud Alert

Johnson also said he does see the possibility for

Following multiple

flexibility in the future. “If we did see things change

reports about the

significantly,” he told Rapaport, “we could edge things

sudden appearance

back up again.”

of certification

SOURCE: Rapaport

reports issued by the
Accredited Gemologists
Association, the
organization issued
FAKE Accredited Gemologists
Association certificate
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the following
urgent alert:
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In the News

The Accredited Gemologists Association/AGA is
NOT a laboratory and does not provide laboratory
services of any kind. In the event that you are shown
a report that appears to be issued by the AGA, be
assured it is fake. Use of a fake report is cause for
concern about the integrity of the seller presenting it.
Please report such cases to the local authorities in your
area. Please note that any use of our name and/or
website image/logo is unacceptable and should raise

a boon for the company, and a source of substantial
financial, economic and social support for the region.
According to Konstantin Garanin, Alrosa’s chief
geologist, the Russian miner is still in the process of
performing further evaluation surveys to ascertain a
more precise estimate of the deposit’s ultimate
recoverable contents.
SOURCE: Alrosa; Rapaport

a red flag to any consumer considering these reports.
The Accredited Gemologists Association was established
in 1974 as a network to share gemological information
and skills. The AGA operates as an independent,
international, nonprofit organization dedicated to

The Watch That Jack Wore is
Up for Sale

gemological education and research, identifying and
evaluating gem materials, and the development of

The familiar Rolex

professional standards of analysis, best practices and

wristwatch strapped

trade ethics.

to legendary golfer
Jack Nicklaus’ golden

SOURCE: Accredited Gemologists Association; JCK

arm for more than
50 years is headed

Alrosa Explorers Identify Three
New Potential Diamond Resources
It may be too early
to tell, but Alrosa
believes a recent
geologic exploration
mission has led to
the discovery of
three new exploration
sites near Alrosa’s
Alrosa diamonds from Verkhne-Monskoye
(Image courtesy of Alrosa)

Mir mine in the
Yakutia region of
Russia. Combined,

to auction. Experts
already speculate
A Rolex watch worn by golfer Jack
Nicklaus for more than 50 years

that Nicklaus’ iconic
timepiece may sell
for more than the

breathtaking $17.8 million received for actor Paul
Newman’s Rolex in 2017.
The watch is described as an 18-carat gold Rolex 1803
Day-Date and will be sold by the Phillips Auction House
in New York City. According to Phillips, the watch “has
graced the wrist of Mr. Nicklaus nearly every day since
he received it as a gift from Rolex in 1967 and was
present when he won 12 of his record 18 professional
major championship titles.”
“This is the very first watch I ever owned, and the

the new sites have a potential lifetime output of nearly

only watch I wore for every professional tournament

18 million carats of rough.

I’ve won throughout my career,” said Nicklaus. “It has

The discovery is the result of an intense study ranging
nearly 200,000 square meters within the company’s
Malo-Botuobinksy license area. Using magnetic and
electric exploration and high-frequency seismic surveys,
Geologists testing for diamond deposits were able to
identify three promising sites.
In Alrosa’s announcement about its newest discovery,
the miner predicted that in the long run, the new
diamond deposits in Nizhne-Botuobinskaya area will be

accompanied me at U.S. Opens, Masters Tournaments,
PGA Championships, Open Championships and countless other events for over five decades and has served
me well at every step along the way.”
Proceeds of the sale will go to benefit the Nicklaus
Children’s Health Care Foundation. How does he feel
about parting ways with this bellowed watch “[It’s]
certainly bittersweet,” said Nicklaus. “While I will
certainly miss the opportunity of wearing the watch
Continued on page 14
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In the News

Pursue Your Passion for
Gems and Jewelry
The Gemological Institute of America® offers programs and classes that teach in-demand skills that
can help advance your career – from buying and selling gemstones to designing custom jewelry.

Upcoming Offerings at our New York Campus:
Graduate Gemologist®
Jan 9-Jul 24
Apr 2-Oct 16

Graduate Diamonds
Mar 12-May 8
Apr 2-May 29

Jewelry Design
Jan 23-Mar 27
Jul 23-Sep 25

Diamond Grading Lab Class
Jan 13-17
Feb 24-28

Gem Identification Lab Class
Jan 20-24
Mar 2-6

Colored Stone Grading Lab Class
Jan 27-29
Apr 20-22

Learn more at

GIA.edu/school
Gemological Institute of America, Inc.
50 W 47th Street, 8th Floor, New York, NY 10036
T +1 800 366 8519 T +1 212 944 5900 E nyadmissions@gia.edu GIA.edu

A branch of GIA’s campus in Carlsbad.
Licensed by the New York State
Education Department.

©GIA 2020. GIA® and Gemological Institute of America® are registered trademarks of Gemological Institute of America, Inc.
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In theSpotlight
News
Industry

Diamond Producers Association Promo
Videos Artfully Mock Lab-Grown Diamond Claims

(Image courtesy of Diamond Producers Association)

A new promotional campaign sponsored by the Diamond Producers Association is getting lots of
laughs and plenty of attention to the significant differences between natural and lab-grown diamonds.
The campaign consists of three individual videos reminiscent of the iconic “Get a Mac” television
commercials series that ran between 2006 and 2009 featuring actors representing young, hip “Mac” and
glitchy, stodgy “PC”. The characters depicted in the DPA videos are: Honest, straightforward “Natural
Diamond Guy,” and annoying, superficial “Lab-Grown Diamond Guy.”
The DPA video campaign debuted on www.funnyordie.com, the satirical website popular with millennials
and Gen Z’ers. The choice of platform suggests that natural diamond producers are finally getting serious
about the threat lab-grown diamonds pose to the industry, and strategic about outreach to younger
generations of customers.
During an interview with Rob Yates of JCK Online, Jean-Marc Lieberherr, CEO of the DPA, said, “The
Funny Or Die team was given license to talk about natural and lab-grown diamonds in a fun, irreverent,
yet respectful manner, on key questions of value, uniqueness, and origin.”
Demonstrating the substance beneath the humor, each video artfully underscores a distinctive,
irreplicable benefit a natural diamond has that a lab-grown does not. These include synthetic diamonds’
inability to retain value; the inimitable uniqueness of a natural diamond compared to the soulless
commoditization inherent to synthetics.
The scripts are funny and spot on, including memorable lines such as: Natural Diamond: “I was formed by
mother nature over 3 billion years ago,” to which Lab-Grown Diamond smugly responds: “And I was formed
in a microwave just over 2 weeks ago.”
The DPA videos have already attracted more than nearly half a million viewers. If you haven’t yet, take a
moment to see for yourself at: www.funnyordie.com/diamondtruths.
Continued on page 8
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Industry Spotlight
Continued from page 7

Museum Watchmaker Movado Group Struggles to Remain Relevant
Successful advertising strategies can usually be summed up in a
sentence. This is especially true in the one-dimensional, traditional watch
category. Take Rolex: “If you want to look rich, buy a Rolex. Or Casio: If you
want an 100% accurate wristwatch that you wouldn’t miss if you drove
over it with your car, buy a Casio.
Movado is having a harder time with this exercise. Premium quality
wristwatches that occupy the middle ground between Swiss “humble-bling”
and a dirt-cheap, ever-reliable commodity timepiece is shrinking fast. The
younger consumers in mid-spending categories tell time with smartphones they carry, not wristwatches they
wear; and if they must, they wear a Smart Watch.
These lines of preference are getting thicker and deeper than they’ve been for generations. Movado, though
it’s always placed near the front of the middle road, are slowly being squeezed. Predictably, Movado Group,
reported a sharp drop in earnings last month.
According to the company, net income sank by 35% in the third quarter, to $17 million, while sales slipped
by $3 million to $205 million. The company attributed the shortfall to disappointing results from an expensive
marketing campaign. If you’ve been reading from the top, it shouldn’t require more than a sentence to sense
what went wrong.
Perhaps this year’s holiday sales will prove to be the lifeline Movado and its illustrious peers in the high
quality, beautifully styled, second tier. But it’s still too soon to know if this tenuous category got what it asked
for this Christmas. Only time will tell.
SOURCE: Aaron Elstein for Crain’s New York Business
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Bain & Co. Study Hails Secondhand Jewels as
Second Coming for the Jewelry Trade
Is old jewelry a new opportunity for the flagging jewelry industry? A new
study from Bain & Co. says it is. According to the researcher, the nearly $29 billion
secondhand jewelry market will soon be generating enough momentum to
reverse the decades of doldrums plaguing the jewelry industry.
“We see the secondhand market as a potential avenue for luxury brands to
reach a new audience and enlarge their customer base,” said Federica Levato, a
Bain partner and co-author of the study. “For many customers, this may be their
first luxury purchase, but luxury brands shouldn’t see this as a threat and should
manage it strategically to grasp the full potential of this opportunity.”
Bain researchers anticipate the luxury customer base will expand to
450 million by 2025, up from 390 million in 2019. The study attributes this meteoric rise to the growing middle-class, worldwide
and particularly from Asia.
The belief is that secondhand jewelry sales will further stimulate entry-level price segments, which in 2019 already represented
30% of the jewelry category, and off-price channels, which increased in 2019 by 11% reaching nearly $40 billion.
SOURCE: INSTORE

Rebranded “Diamond Empowerment Fund”
Is Now “Diamonds Do Good”
The Diamond Empowerment Fund (DEF), a charity established in 2007 focused on giving back to
people in diamond-producing countries, has a new name: Diamonds Do Good.
The name change is part of an extensive rebranding effort that includes a redesigned logo and a
“reimagining” of its annual Las Vegas gala held right before the JCK show. Next year’s event is scheduled
for Monday, June 1, 2020.
The shift to “Diamonds Do Good,” a phrase DEF trademarked when it launched its consumer website
in 2014, is consistent with the organization’s evolution in recent years, according to a statement from
Diamonds Do Good.
The original aim of the organization was to support people in communities where the stones are mined, cut, polished and sold.
The non-profit’s evolved focus is on telling the actual stories of people whose lives have been transformed due to their proximity
and connection to the diamond trade.
The timing of the rebranding effort coincides with the rising demands of younger consumers to place the social and
environmental impact and authenticity of the brand and product they purchase above most other considerations, including
price. Natural diamond suppliers and manufacturers are facing the need to embrace greater transparency and simplicity if they
wish to prosper in this new consumer reality.
Telling these stories will reverse the absence of consumer education about the decades and fortunes natural diamond producers
invested to protect the environment and maximize positive social impacts. Until now, lab-grown diamond producers have exploited
this knowledge gap by, often disingenuously, portraying synthetic diamonds as better for the environment.
In the statement announcing its rebranded image, Diamonds Do Good describes how the stories it shares on its
DiamondsDoGood.com website “resonate with consumers and the trade alike.”
Consumers reading these stories learn about the many ways the natural diamond industry invests in people and communities
worldwide. This enhanced positive image of the natural diamond industry makes a crucial difference to consumers who desire
owning a natural diamond but need reassurance that their choice is as good for those people impacted by the industry as those
who enjoy its products.
SOURCE: National Jeweler; JCK
diamonddistrict.org

Continued on page 12
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Diamond District
Partnership News

DIAMOND DISTRICT PARTN
The Diamond District Partnership Annual Meeting this past December 5th was an exciting reminder that our Business
Improvement District is being powered by the momentum of involved local merchants and property owners who believe in
the future of this district.
We are proud of the support we have from this dedicated group and look forward to working closely together in the coming
year. Congratulations to our Annual Diamond Award winners for their commitment to New York City and the success of the
millions of people who choose to live and work in the greatest city on earth.
Continued on page 17

Left to right: Denis Marlow, Vincent DeMeo, MBP Brewer, Michael Oistacher, Ilan Elishayev .

BID Treasurer Vincent DeMeo presents the
annual budge
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DDP President Harvey Nagin and Manhattan Borough
President Gale Brewer

Diamond Dealers Club President, Reuven Kaufman,
welcoming the Annual Meeting attendees
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Diamond District
Partnership News

NERSHIP ANNUAL MEETING

Deputy Borough President Matthew Washington shares his thoughts on the
future of the Diamond District

Executive Director Avi Fertig and BID President Harvey Nagin present an
annual Diamond Award to Ilan Elishayev of SYU Properties, LLC, accepting
an annual Diamond Award on behalf of his father, Joseph Elishayev, for his
demonstrated commitment to the quality of commerce and long term success
for member of the Diamond District.

Board Members Vincent DeMeo, Sammy Abramov, Jeff Mordekai

Board Members Ronnie VanderLinden and Jay Holtzer

Diamond District Partnership Board member and President of the Diamond Dealers Club, Reuven Kaufman (left), and our newest member on the DDP Board of
Directors, Abba Barnett of Extell Development Corp. (right), catching up on the latest news from the 47th Street Diamond District.

diamonddistrict.org
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Market Trends
Continued from page 9

Start Feeling Good About Being Blue

The Pantone gods of color have spoken. As creators of the famed Pantone Color System—the standardized color matching
tool used by printers and graphic artists everywhere—the folks at Pantone take their role as the universal codifiers of color very
seriously. So seriously, in fact, that each December since 2000, the world of design and fashion pauses to learn what Pantone
has decreed the coming year’s official color will be. The choice for 2020 is Classic Blue.
The factors dictating the annual choice of hue is anyone’s guess. Speculation this year is the familiar, reassuring consistency
of Classic Blue is Pantone’s contribution to calming the jangled nerves of our fractious, politically obsessed, social media-addled
society. Or perhaps, it was inspired by featured blue pieces that exceeded expectations at two recent New York jewelry auctions.
When the hammer dropped at Bonhams’ New York Jewels auction in December, a set of intense blue diamond earrings had
fetched just under $1.3 million, healthily surpassing its high estimate of $1.25 million
The gems were VS1 clarity marquise-shaped, brilliant-cut fancy intense blue diamonds, weighing 1.81 carats, and an oval-shaped
modified brilliant-cut, fancy-blue diamond, weighing 1.62 carats. The main gems were topped by two cushion-shaped, modified
brilliant-cut diamonds, weighing 2.24 and 2.28 carats, and enhanced by caliber, marquise and round brilliant-cut diamonds carrying
a total weight of 2.60 carats.
Meanwhile, another blue diamond from Tiffany & Co. was the top seller at the Phillips New York Jewels auction in December.
The cut-cornered square modified brilliant-cut, 3.02-carat, fancy-intense-blue, VS2-clarity diamond ring sold for an impressive
$1.6 million.
Blue diamonds were first sourced from the legendary Golconda mines in India, which are now depleted. In recent years, the main
source of blue diamonds has been the mines in South Africa.
Today, the ‘Hope Diamond’, which presently resides at the Smithsonian in Washington, D.C., is considered one of the most famous
blue diamonds in the world. Incredibly rare and exceedingly difficult to cut, blue diamonds are considered the most prized above
all gemstones. And perhaps just the color we need.
SOURCE: Bonhams; Phillips; Forbes
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SBA WARNS SMALL BUSINESS OWNERS:

BEWARE THESE NOTORIOUS
POST-HOLIDAY SCAMS
By Steve Bulger
It is estimated that Americans spent more than $1.1 trillion this holiday season-an
increase of 4% compared to 2018. Now that the holidays have drawn to a close,
we enter 2020 with a strong reminder: keep a watch eye out for costly cons!
Small business owners usually know to remain vigilant and alert during the holiday
season. But it’s easy to drop your guard once the holiday crowds thin out. Small
businesses, especially those coming off a successful holiday season, are ripe targets
for scammers seeking a big payday to start the new year.
Businesses throughout New York, especially the Diamond District, where commerce
is centered on extremely high-value merchandise, are especially vulnerable and must
defend themselves from malicious attacks that could mean the difference between a
banner year or a total bust.
According to the FBI, the key culprit small businesses must protect against are internet fraud. The three top
scams that often-hit small businesses are directory listing, fake check, and bank or credit card imposter scams.
Directory listing scams artists fool their victims into paying for a listing in a nonexistent directory by asking
them to confirm contact information for their “free” listing, then later harassing them into paying a huge bill
using details or even a voice recording from the initial phone call.
Fake check scammers first overpay with a check, then asking their prey to wire the extra funds to a third party.
By the time the victim learns the check has bounced, their wired money is gone.
Bank and credit card imposter scams are the riskiest to business owners due to how simple it is to fall
victim, and the severity of damage they cause. These scammer prey on the inattention or unearned trust of
the business owner using a technique called “phishing”
A typical phishing scam involves an unsolicited e-mail that appears to be a routine, automated requests from
a legitimate, trusted company or bank to verify basic account information, update a credit card on file, view an
urgent message, or confirm suspicious credit card activity. The moment they do so, the victim has allowed entry
to malicious viruses or malware that can corrupt a single computer or an entire company network, which in
some cases may be used to block access to crucial files until a ransom is paid.
A single careless response to one simple email request may instantly open the door to potentially devastating
harm to business or personal finances. The damage goes further than immediate momentary losses— an
owner who falls victim to a scam that results in the loss or exposure of private customer payment information
may damage relationships from trusted, long-time customers.
Proactive steps a small business owner can take to prevent being snarled in a scam is to educate your
employees about how to avoid putting your business and reputation at risk. And, of course, it goes without
saying that you should always back up all your data and have access to it, so you do not fall prey to a
crippling cyber-attack.
Continued on page 16
diamonddistrict.org
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Continued from page 5
and having it serve as a constant reminder of some of my
life’s most memorable moments I know that parting with

Meghan Markle’s Designer Pal Panned
for Duchess Pics on Instagram

it will help countless children and families impacted
through the work of the Nicklaus Children’s Health

Buckingham

Care Foundation.”

Palace has ordered

SOURCE: INSTORE

one of Meghan
Markle’s Hollywood
pals to cease posting

Legendary Jeweler and Pearl Expert,
Paul Fisher, Dies at 92
Legendary jeweler

jewelry brand.
Jewelry designer

of the stars, Jennifer Meyer, 42, frequently posts pictures

estate jewelry, pearl

and especially her close friend, the Duchess Sussex,

and gemstone dealer,

Meghan Markle.

pneumonia. He was
92 years old.
Fisher was born
in Vienna, Austria in

1927. A fifth-generation jeweler, he learned his trade at his
family firm, which was founded in the 1850s in Vienna by
his great-grandfather, Julius Fisher, who was a natural pearl
dealer specializing in pearls used as buttons. When the
market for cultured pearls began to grow, his grandsons,
Ferdinand and Robert, transitioned the business into buying
and selling fine jewelry.
Robert Fisher took the business to London in 1938 before
opening a New York office in 1941. His son, Paul, established
Paul Fisher Inc. in 1956, which is now run by the sixth
generation of jewelers in the Fisher family.
According to his daughter, Marianne Fisher, Fisher worked
in the jewelry industry for 74 years— from 1945 until he was
hospitalized in November 2019. “He was a wise man—always
an old soul and knowledgeable,” she said in an interview
with National Jeweler.
Fisher was well known for taking in apprentices, mostly
from outside the United States, and for six months at a time,
would teach them everything he knew, including giving them
access to clients and allowing them to purchase pieces on
account. He did this, said his daughter, “out of the goodness
of his heart.” Fisher is survived by his six children.
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Meghan Markle jewelry on Instagram
(Image courtesy of Instagram)

on social media of celebrities wearing her jewelry,

complications from

SOURCE: National Jeweler

Markle to hawk her

Paul Fisher, a well-known

died Dec. 4 due to

Paul Fisher, a well-known estate jewelry,
pearl and gemstone dealer, died Dec. 4 at
the age of 92 (Image courtesy of National
Jeweler magazine)

Instagram photos of

Buckingham Palace officials, angry at the commercialization
of a member of the royal family ordered Meyer to immediately
remove images of the Markle from her Instagram page and
company website.
Prior to Meyer’s royal reprimand, the nearly a dozen
posted images of Meghan wearing Meyers’ original jewelry
designs were attached to a link allowing customers to
purchase that particular item.
According to an interview with an unnamed royal
source by the Daily Mirror, “Jennifer Meyer has been told
to remove the images and in no uncertain terms how
damaging this could be for Meghan and the royal family.”
The newspaper article also included a confirmation from
a senior palace spokesman who confirmed Jennifer Meyer
Jewelry was in breach of a non-disclosure agreement.
The 38-year-old Duchess is a long-time enthusiast of
Meyer’s work, and frequently seen in photographs wearing
Meyer’s designs during high-profile royal occasions. In
one notable photograph from a baby shower before the
birth of her son Archie, Markle is wearing Meyer’s $850
18-carat gold “mummy” necklace. She appeared in
another photograph wearing a three-stone turquoise
necklace when she and husband, Prince Andrew, Duke
of Sussex, introduced Archie to the world this past May.
Though Meyer’s Instagram page and website still
pictures scores of images of her celebrity clients wearing
her jewelry, photos of Markle are reportedly nowhere to
be seen.
SOURCE: Daily Mirror; NY Post
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join us for

GIA Science Talks
A New Quarterly Series on
Gem Research Discovery

Natural Diamonds and Continent Formation
By Dr. Karen V. Smit

Diamond research provides insight into the
geological processes – that created the stable
foundation of today’s continents.

Wednesday, February 19, 2020
From 5:00 - 7:30 p.m. at GIA
50 W. 47th Street, 8th Floor
New York, NY 10036

RSVP is required at GIA.edu/science-talks
The World’s Foremost Authority in Gemology™
GIA® and Gemological Institute of America® are registered trademarks of Gemological Institute of America, Inc.

ADT190142_Diamond_Dist_NY_Science_Talks_v4.indd 1

SHACHRIT
MINYAN
9:00 AM

Monday — Friday

20 West 47th Street, Suite 204
Followed by a sit-down continental breakfast

Please Join Us!
All Are Welcome!
10 Sets of Talit & Tefillin available for use
For more information, please email or call:

info@syuproperties.com
(212) 302-0472

12/16/19 3:57 PM

Diamond District
Small
Business News
Support
Partnership
Continued from page 13

Lately, small business owners are being targeted by purportedly helpful consultants offering to help them
obtain SBA grants, or provide research about government programs, for a fee, even though the SBA does not
offer grants to small business owners, and information about most government programs is easily available and
completely free.
Scammers are getting sneakier all the time, but there are still ways to outsmart them. It starts with
understanding that no matter who a person claims to be, if something doesn’t seem right, then something
is wrong. When that happens:

• DO NOT share private information (Social Security numbers, credit card or banking information) in response to any
unsolicited call, letter, or email.

• Contact the Better Business Bureau (BBB) for more information on a company before you commit to anything.
• D o a reverse internet search of the phone number-you’ll often find that several people have listed the number
as belonging to scammers.

• Search “scam” or “scams” on www.sba.gov. You’ll find many of the scams that we already know exist.
• Report scams to the Better Business Bureau, the Attorney General, or local law enforcement.
My advice to small business owners is: Don’t allow your desire to sustain a healthy holiday sales streak, or
desperation to make up for an unexpected sales shortfall blind you to common sense about common scams.
The only result of trusting these criminals is serious, lasting harm. To make 2020 a great year for business, avoid
becoming a victim by remembering this rule of thumb: “If something sounds too good to be true, it probably is.”
Steve Bulger is the U.S. Small Business Administration’s Atlantic Regional Administrator overseeing agency
operations in New York & New Jersey, Puerto Rico and U.S. Virgin Islands.

DOWNLOAD OUR PRECIOUS
METAL PRICES APP
• Pay-Outs Of Up To 99%*
• Same Day Settlements & Wire Transfers
• One-stop shop for your precious metal needs

*Pay-outs of up to 98.5% when hand testing and up to 99% on melts.

ON-SITE IN THE DIAMOND
DISTRICT. COME WATCH!
Reputable Metal Refiner Since 1985
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One of the only precious metal reﬁners
in NYC with our own branded bars!
45 W 47th Street, New York, NY 10036
Call 212-398-1454 for a quote.

www.mgsreﬁning.com
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Diamond District
Partnership News
Continued from page 11

Executive Director Avi Fertig and Manhattan Borough President
Gale Brewer

Our keynote speaker, Manhattan Borough President Gale Brewer, welcomes
the crowd at the Annual Meeting and congratulates them for their dedication
to the idea of commercial communities and commitment to unified
commercial districts.

Executive Director Avi Fertig presents an annual Diamond Award to Diamond
Dealers Club President Reuven Kaufman for his hard work and dedication over
his years at the helm of this famed New York institution.

Left to right: Michael Melamed, NYC Department of Small Business Services;
DDP Board member Jay Holtzer

Left to right: Avi Fertig, Executive Dir.; Nina Saxon, representing City
Comptroller Scott Stringer; Harvey Nagin, President

diamonddistrict.org

Left to right: Avi Fertig, Executive Dir.; Gale Brewer, Manhattan Borough
President; Richard Winick, Executive Board member; Vincent DeMeo, Treasurer
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Crime Report

Real Cops Bust FBI Fraudster Buying
$15,000 Diamond with a Forged Check
Nassau County police arrested a Brooklyn man on
allegations that he impersonated an FBI agent then
used a forged cashier’s check to purchase a diamond
from a Garden City jeweler.
According to the criminal complaint, Michael Morgan, 51, of
Crown Street, Brooklyn, entered HL Gross & Bro. Jewelers at
840 Franklin Ave in Garden City to purchase a loose diamond
worth $15,987.43. After agreeing to the price, Morgan told the
jeweler he was going to the bank to get a cashier’s check.
Police say he returned a short time later wearing an FBI
jacket and presented a JP Morgan Chase cashier’s check.
The store owner told police that during the transaction,
Morgan placed an FBI badge on the counter.
Investigators later determined that the cashier’s check
Morgan used to purchase the diamond was a phony as was
Morgan’s FBI credentials. He was charged with third-degree
grand larceny, second-degree possession of a forged
instrument and first-degree criminal impersonation.
SOURCE: Garden City Patch

Greedy UK Treasure Hunters Jailed
for Plundering Viking-era Booty
Two greedy British treasure
hunters are sailing to a lonely
prison exile in a UK jail for
looting a hoard of 1,100-year-old
Anglo-Saxon coins and jewelry
worth millions of dollars.

Judge Nicholas Cartwright said the irony was that if
the two treasure-hunters had just reported the find to the
authorities, they would have been in line for a tidy treasure
of their own—a reward of a third to half of the value of
their discovery.

Four Dead in Florida After Botched Jewelry
Heist Leads to High Speed Police Chase
A botched jewelry
store robbery in
Florida this past
December led to
a 20-mile police
chase through
rush-hour traffic,
a wild shootout at a busy intersection, and four deaths.
The fatalities include the two suspects, a bystander, and
the UPS driver whose vehicle the thieves stole in their
getaway attempt.
The mayhem began about 4 p.m. when Broward County
police were dispatched to investigate a silent alarm signal at
the Regents Jewelers store in Coral Gables. The cops arrived
to find a robbery in progress. Moments later, they were being
shot at by suspects attempting to flee in a van.
After the van was disabled during the ensuing police chase,
the suspects carjacked a UPS truck with its driver inside and
embarked on a lengthy getaway attempt — much of which
was captured by local news helicopters.
Blowing through red lights and striking other vehicles, the
stolen truck barreled through Broward County with a fleet of
law enforcement vehicles in tow.

The collection of gold and
silver jewelry and up to 300 coins
was dug up in 2015 on farmland
in central England by metal detectorists George Powell and
Layton Davies. The trove is thought to have been buried in
the late 9th century by Viking armies being pushed eastward
across England by an alliance of defending Saxon forces.

The chase came to an abrupt end when the stolen
truck became blocked by a gridlocked intersection. Shots
exchanged between the fugitives and police led to the fatalities.

Instead of reporting their historic find, as required by
law, Powell and Davies attempted to sell much of the
bounty to antiquities dealers. Since their illicit selling spree
was discovered, only about 30 coins and some of the
jewelry have been recovered.

Atlanta Fraudster Jailed for Jewelry
Shipping Scheme

Viking ring Image courtesy
of British Museum AP

Experts believe the ancient treasure could have shed new
light on a period when Saxons were battling the Vikings for
control of England. Most of the stolen booty, estimated to be
worth between $4 million to $15 million, is still missing. The
two men have so far refused to disclose the location of the
missing items.
The hoard “represents a nationally important assemblage
created at the very point England was forming and becoming
a nation with a single identity under the vision of (King)
Alfred the Great,” said prosecutors, lamenting how the
actions of the two men led to the loss of artifacts containing
“immense archaeological, historical and academic value.”
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“This is what dangerous people do to get away,” Coral
Gables Police Chief Ed Hudak said at a news conference.
“And this is what people will do to avoid capture.”

An Atlanta man was sentenced to prison for
defrauding over a dozen diamond and jewelry dealers
and wholesalers nationwide.
According to a press release from U.S. Attorney for the
Northern District of Georgia, Byung J. Pak, Cory Smith, 32,
conspired to defraud diamond and jewelry retailers and
wholesalers by taking advantage of the fact that many
transactions in the industry are done by memo financing.
Between November 2016 and September 2018, Smith
attempted to defraud nearly $1.2 million in diamonds and
jewelry merchandise; he succeeded in obtaining
nearly $570,000.
Smith was alleged to have contacted jewelry and
diamond suppliers across the U.S. claiming to be employed
Vol. 114 | January 2020

Crime Report
by or affiliated with an established diamond or jewelry
firm. Smith would request merchandise and give the actual
address of the business he was purporting to represent as
the shipping destination.
After receiving the tracking information for a particular
shipment, however, Smith would contact the shipper to
request re-routing the shipment to a different address in the
vicinity of the original address. Smith would then arrange to
have “runners” pick-up the package of diamonds and jewelry
from that location as soon as it was delivered.
Aside from Atlanta, Smith repeated this process in
multiple states during his nearly two-year scheme. These
included North Carolina, Oklahoma, South Carolina, Tennessee
and Virginia, where he is accused of defrauding more than
a dozen diamond and jewelry wholesalers and retailers.
Smith was convicted in May after pleading guilty to
interstate transportation of stolen property. He’s been
sentenced to seven years and eight months in prison to be
followed by three years of supervised release and restitution
payments of $567,669.70.
SOURCE: INSTORE

The dramatic heist took place at dawn on Monday, after
a fire broke out at an electrical distribution point nearby,
deactivating the museum’s alarm and plunging the area into
darkness. It’s believed that the culprits set a fire nearby to
trigger a power outage.
Shrouded in dark and able to side-step the now-disabled
alarm system, the thieves broke a window to enter the building,
then smashed a display case and grabbed the artifacts.
Officers were at the scene within minutes of being alerted
to the robbery shortly before 5am local time, but the suspects
had escaped. A burning car found in Dresden early on Monday
may have been the getaway vehicle, police said. They have set
up roadblocks on motorway approach roads around the city in
an attempt to prevent the suspects from leaving. But the close
proximity of the gallery to the autobahn is likely to
have helped the thieves’ speedy escape, police said.
The Green Vault, or Grüne Gewölbe, is one of Europe’s
oldest museums, according to The Guardian. Created by
Augustus the Strong, the Elector of Saxony, in 1723, and
got its name because some rooms were decorated with
malachite-green paint. Grünes Gewölbe is one of 12 museums
which make up the famous Dresden state art collections.

Jewels and Artifacts of “Immeasurable
Worth” Stolen from Dresden Museum
Are Uninsured

The building was heavily damaged during the second
world war but has been successfully restored, reopening to
great international fanfare in 2006. It has been a tourist
magnet since 1724, when it first opened to the public.

German media
resources estimate the
combined value of the
three collections of
historical 18th century
jewels and artifacts
stolen last month
from the Green Vault
Jewels stolen from the Green Vault museum
museum in Dresden,
in Dresden Image courtesy of Police Saxony
nears $1 billion. Museum
officials estimate the value of these “cultural treasures,” which
include a diamond-encrusted dagger, pearl necklace, and
dozens of other glittering artifacts, as “immeasurable.”

The theft is the second high-profile heist in Germany in
recent years, after a 100kg, 24-carat gold coin was stolen
from Berlin’s Bode Museum in 2017.

German media has described the robbery as the
biggest such theft since the second world war. According
to Bloomberg, the treasures were not insured.
The German state of Saxony, the owner of the Green
Vault museum in the eastern city of Dresden, carried no
insurance on the jewels, standard practice because the
premiums typically exceed potential damages in the
long-term, the state Finance Ministry said Tuesday.
While public museums usually insure works of art that are
loaned to other institutions, they often don’t take out policies
on their permanent collections, according to Julia Ries, head
of fine art and jewelry at insurer Ergo Group AG.
“The budgets of public museums are limited,” Ries said.
“You can’t replace such a collection from a monetary or
art-historic value. If the jewels aren’t recovered, this part of
the collection will be lost forever.”
diamonddistrict.org

SOURCE: INSTORE; The Guardian; Bloomberg; Agence
France-Presse

Truck Slams Jewelry Store in
$200,000 Burglary
In a brazen early
morning stealing
frenzy, a pair of
burglars slammed
a truck through the
façade of the Marcel
Jewelry Design jewelry
store in Los Altos,
Burglars slam truck into Los Altos jewelry
California. Police say
store
the thieves were able
to escape with $200,000 worth of merchandise.
As seen on surveillance video, the driver of a stolen truck
rammed the front window of the store three times before
making it through. Both burglars ran through the collapsed
wall with hammers in hand and began smashing jewelry cases
and scooping up whatever was inside.
They left after less than a minute leaving the truck at
the scene.
SOURCE: INSTORE
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