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47TH STREET WELCOMES
MANHATTAN BOROUGH
PRESIDENT GALE BREWER
On October 10th, the Diamond District
Partnership was honored to host Manhattan
Borough President Gale Brewer as our guest
for a tour of the district. According to a recent
article in City & State, Gale Brewer is New York
City’s most popular elected official. But we
didn’t need a magazine article to know this.
We simply had to meet her.
Continued on page 13

PLEASE NOTE: THE DIAMOND DISTRICT PARTNERSHIP ANNUAL
MEETING IS BEING RESCHEDULED. THE NEW DATE IS TO BE DETERMINED.

ADAM SANDLER AND
DIAMOND DISTRICT
CO-STAR IN “UNCUT GEMS”
43-years after West 47th Street took its first closeup
in the 1976 thriller Marathon Man, the Diamond District
will grace the big screen once again as the setting for
“Uncut Gems.”
Image courtesy www.dailymail.co.uk
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LETTER FROM THE
EXECUTIVE DIRECTOR
Dear Friends,
Each one of the recent district happenings detailed below could be
its own letter. But with so much to report now, and so much to come,
a list seemed like the best approach:
Light Poles: Once quaint, now long-antiquated, the lampposts
on 47th Street are being replaced with sleek, attractive, LED-powered
streetlamps. They upgrade the aesthetic quality of the district and
promote a greater sense of security due to their wider radius of
illumination. Best of all, they lack the “cocktail table” —the broad, flat,
waist-high marble base of our old lamp poles on which countless coffee
cups, empty bottles, and various other garbage would be left each day.
Small Business: As promised in our previous issue, the focus of Diamond District Monthly
has expanded beyond reporting news about the diamond and jewelry trade. Each issue now
includes a new section that provides small business owners with targeted information about
new generations of customers, and how best to reach them.
Payphone Booths: Months of effort working with the city is finally yielding results, and if all
goes according to plan, 47th Street’s six remaining and non-functioning payphones will soon be a
memory. They will no longer clog our crowded streets or serve as oversized garbage receptables.
Like the new light poles, removing the payphones is a long-awaited street enhancement.
Uncut Gems: The Adam Sandler movie, Uncut Gems, filmed last year on 47th Street, is
scheduled for release on December 13th, 2019. The first movie in generations to shine some light
on the Diamond District has some concerned that the movie’s gritty portrayal of the district may
send the wrong message. I’m confident the movie will remind New Yorkers and visitors that we
are the nation’s first and best source for unlimited selections of high quality, competitively priced
diamonds and jewelry; located on one of Manhattan’s safest streets; and unrivaled in our number
of small, family-owned businesses delivering honest, forthright service to generations of customers.
Manhattan Borough President Gale Brewer: Our recent visit from the Manhattan Borough
President included a sit-down strategy session centered on the huge tax increases plaguing the
street since 2013. These increases negatively effect the aesthetic qualities of the street and increase vacancies by draining ever-rising sums of money property owners would otherwise use for
capital improvement projects. With the help and guidance of Manhattan Borough President Gale
Brewer and her expert staff, we are beginning the preliminary legwork needed to pursue several
possible ways to improve the tax burden.
It’s quite a list, but with the holidays straight ahead, we’re proud to confirm that the Diamond
District Partnership, too, is moving the district in the right direction: Straight ahead.
Warm regards,

Avi Fertig
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In the News

IN THE NEWS
“Shark Tank” Marc Cuban Digs
Death Diamonds

when they were born and put it in a diamond and give to
my wife as a gift.”
SOURCE: Rob Bates for JCK

Peace Diamond Auction Proceeds
Will Support World’s Poorest

Image courtesy of ABC

Austin, Texas-based ashes-to-diamonds company,
Eterneva, received a financial infusion from billionaire
Marc Cuban during an October episode of Shark Tank.
Shark Tank is a reality show, which airs on ABC and
features entrepreneurs pitching business ideas to a
panel of investors who then decide whether or not to
invest in the company.
Eterneva uses the high-pressure high-temperature
(HPHT) method to manufacture lab-grown diamonds
with carbon from people’s remains. Though Eterneva is
one of several companies offering these services, company cofounder Garrett Ozar told the Shark Tank panel that
his company does more than three times more business
than even their closest competitor.
Prices for the diamonds range from $3,000 to
$20,000, according to Eterneva cofounder Adelle
Archer. She said the average order value is $8,000,
and customers “pay upfront, in full.” It takes 10 months
to make the diamond, and it costs Eterneva between
$3,000 to $5,000 to make. Ozar projects Eterneva will
do $27 million in sales this year.
Ozar and Archer originally offered the “sharks” a
5% stake in the company for a $600,000 investment
before agreeing to Cubans offer to invest $600,000 for
a 9% stake.
“I love the idea,” Cuban said. “You’re a celebration
company. I would have loved to take a hair from my kids
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The Peace Diamond was discovered in 2017 by
a team of five artisanal diggers near the village of
Koryardu in Sierra Leone. Weighing 709-carats and
measuring approximately 2.5 inches wide and 1 inch
deep, the rough is ranked the world’s 14th largest
rough diamond.
Pastor Emmanuel Momoh, the legal owner of the
diamond and a leader in the village and community
where it was found, insisted it be sold through official
government channels, turning down multiple offers to
smuggle the diamond, to ensure the financial benefits
would be with the people of Sierra Leone.
After the May 2017 auction arranged by President
of Sierra Leone Dr. Ernest Bai Koroma failed to reach
the minimum acceptable sale price, the Sierra Leone
government appointed the Rapaport Group to facilitate
an international auction to attract a larger group of
buyers and a winning bid valued at a fair market price.
Over 50% of the auction proceeds will go directly
to the people of Sierra Leone, to provide villages with
clean water, electricity, healthcare, schools, vital bridges
and roads. It will create opportunities for sustainable
economic development and jobs.
15% to the Diamond Area Community Development
Fund to help and provide hope to some of the world’s
poorest people. The remaining 26% will go to the
diggers who discovered the diamond.
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“There is a reason that God gave diamonds to the
poorest people in the world and made the wealthiest
desire them,” said Martin Rapaport. “The sale of the
Peace Diamond is ‘Tikun Olam,’ fixing the world. The
sale of the Peace Diamond will make the world a
better place.”

Sotheby’s Sees Green After
$20M Pink Diamond Auction

The auction is scheduled for December 4th in the
Rapaport Group offices in New York.
SOURCE: Rapaport

Botswana’s Karowe Mine Yields
Rare Blue and Pink Diamonds
Image: The 10.64-carat pink diamond. (Sotheby’s)

A pink diamond ring took top lot at Sotheby’s Hong
Kong auction when it sold for $19.9 million, or $1.9 million
per carat.
The cut-cornered rectangular mixed-cut, 10.64-carat,
fancy-vivid-purplish-pink, internally flawless stone, set
between two white trapeze diamonds, had a presale
estimate of $19.1 million to $25.5 million.
Total proceeds at the Magnificent Jewels and Jadeite
auction came to $38.3 million.
Image: The 9.74-carat blue and 4.13-carat pink diamonds.
(Lucara Diamond Corp.)

Lucara Diamond Corp has recovered two gemquality colored diamonds from the high-value portion
of its Karowe mine in Botswana.
The company unearthed a 9.74-carat blue diamond
and a 4.13-carat pink from run-of-mine ore taken from
the south lobe. The recovery follows the recent sale of a
2.24-carat blue from the site for $347,222 per carat, the
miner said last week. Last month, the company found two
gem-quality white stones in the south lobe, weighing 123
and 375 carats.

SOURCE: Rapaport

Costco Sails into High-End After
Selling $220,000 Diamond Ring

“Lucara is extremely pleased with the recovery of these
rare, sizeable, fancy-colored diamonds, which have the
potential to contribute meaningful value to our regular
production of large, high-value type IIa diamonds,”
Lucara CEO Eira Thomas said.
The miner will offer the blue and pink diamonds at
tender in December, she added.
SOURCE: Rapaport

Image courtesy of Costco

Costco sold a diamond ring worth $220,000 in the
fourth fiscal quarter, the membership-based warehouse
retailer said earlier this month.
Continued on page 6
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Continued from page 5
Executive vice president and chief financial officer
Richard Galanti confirmed the sale during the company’s
fourth-quarter earnings call on October 3, just months after
the retailer casually mentioned a “significant diamond-ring
purchase, in the $400,000 range” during its third-quarter
earnings call this past May. Galanti describing that sale as a
“highlight” for the period.
“Highlights” may be an understatement considering
Costco’s brisk diamond sales contributed to a 7.9% increase
in Costco’s net sales to $149.35 billion for the year ending
September 1. “We’re selling close to 200,000 carats of diamonds a year,” said Galanti. “That’s a lot of carats.”
Many Costco outlets sell jewelry, though the retailer’s
higher end pieces are available almost exclusively online.
Prices for the 690 diamond-jewelry pieces listed on the
retailer’s US website range from $250 for a 0.08-carat diamond set in a stackable yellow-gold ring to $470,000 for a
necklace featuring 78.19 carats of diamonds in white gold.
SOURCE: Rapaport

And the Paul Newman variants of vintage Daytonas—
characterized by a very particular dial style—are downright
legendary.” The $15.5 million winning bid for Paul Newman’s
very own Daytona broke the record for the most expensive
watch ever sold at auction.
The woman called the thrift store to see if anyone had
reported a missing watch or could identify the couch’s
previous owner. No records were available. She had the
watch appraised to confirm that it was indeed a genuine
vintage Rolex Daytona 6241 Paul Newman, worth somewhere north of $250,000.
As if this story could get any weirder, when asked
what she would do with her newfound fortune, the woman
replied that she would “buy a house and get a boob job.”
SOURCE: INSTORE; www.robbreport.com

INSTORE 2019 Survey:
Stress is Leading Mental Health
Issue for Jewelers

Woman Finds $250,000 Rolex
in $25 Couch

Image courtesy of A24

People always find loose change in their couch. But a
woman in Canada just found a chunk of change under her
couch cushions that will likely change her life.
The woman, who chooses to remain anonymous, says
she was relaxing on the $25 second-hand sofa she bought
nearly four years ago when she felt her phone starting to
slip under the cushions. She reached down to grab her
phone and came up holding a vintage Rolex Daytona 6241
“Paul Newman” worth $250,000.

Jewelry store owners responding questions in the INSTORE magazine “2019 Big Survey” about mental issues
they may have struggled with during their professional
careers report that the leading mental health concern they
struggle with is stress.
Based on the results, it may help jewelers suffering the
effects of stress of the job to know then that more than half
their peers have either considered getting professional help
or are already working with a professional to deal with their
stress levels.
The leading responses following stress include sleeplessness, depression and anxiety.
SOURCE: Chris Burslem for INSTORE magazine

According to www.robbreport.com, “in the world of
vintage watches, Rolex Daytona chronographs are king.
6
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Lab-Grown Diamond Companies
Audit Environmental Impacts
Concerns about the
social and environmental
impacts of every imaginable product are everywhere these days. Labgrown diamonds are hardly
exempt. To pre-empt broad
brush accusations of social
delinquency, six lab-grown
diamond manufacturing
companies and retailers
(Image courtesy of SCS Global
Services)
have joined a pilot program to audit their environmental, social, and governance
performance against a subjective set of preset criteria.

General Becerra.
“With the passage of Senate Bill 647, California has
raised the bar to better protect the health and safety of our
people,” he said. “Lead and cadmium are highly toxic and
can cause serious health problems, even at low levels of
exposure, and especially for children.
“California’s laws regulating toxic metals in jewelry
are now the most comprehensive in the world. With this
law, our state continues to lead the way with advanced
standards that reflect current science and address the
danger that these toxic metals pose to our communities.”
The bill was introduced by Sen. Holly Mitchell (D-Los
Angeles) in February. “We had to take a harder stance
and elevate California’s cadmium and lead jewelry law
because the damage these toxins have on our bodies
and environment is irreversible,” Mitchell said.

SCS Global Services (SCS) has announced the launch
of a pilot program to audit and analyze the sustainability
of lab grown diamonds. SCS is a third-party certifier and
standards developer that has been retained by the Lab
Grown Diamond Council to create an independent “product” sustainability certification standard for diamonds.

According to Susan Little, senior advocate for California
government affairs at the Environmental Working Group,
which advised on the legislation, “There is no safe level of
lead exposure, and even low blood lead levels can cause
children to have learning and behavioral problems.”

“The pilot audits mark an important step in the process
of certifying sustainability,” says Stanley Mathuram, SCS
vice president.

• Adopts the federal standard for lead in all accessible

Sustainability areas to be addressed cover environmental,
social and governance (ESG) issues, including a commitment to becoming climate neutral. These criteria will be
reviewed through a multi-stakeholder process, informed by
the results of the pilot assessments.
The certification will support the lab diamond growers’
business-to-business sustainability claims to distribution
and retail customers.
Recent consumer research by MVI Marketing found that
over 85 percent of jewelry purchasers view independent,
third-party verification of the social and environmental
impact of any diamond they consider purchasing
as important.
SOURCE: IDEX Online

California Law Tightens
Lead and Cadmium Restrictions
in Jewelry
California Gov. Gavin Newsom has signed off on
an update to the state’s metal-containing jewelry laws.
The new limits “better reflect current science and international standards on the toxicity of lead and cadmium
in jewelry,” according to a press release from state Attorney

diamonddistrict.org

The legislation does the following:
components of children’s jewelry

• Adopts the federal cadmium standard for paint and
surface coating of children’s jewelry

• Amends the definition of children’s jewelry to conform

with Canada’s definition of jewelry intended for children
under 15 years of age

• Applies EU lead jewelry standards (<500 ppm total
lead) to certain metals in adult jewelry

Ground-breaking Gemology
Discoveries Revealed in
New GIA Lecture Series
This past October, GIA (Gemological Institute of America)
launched a dynamic and informative series of talks, “GIA New
York Science Talks Series,” where GIA researchers will share
ground-breaking discoveries related to gemology – including natural diamond formation, what diamonds tell us about
Earth’s deep mantle, laboratory-grown diamonds and more.
The quarterly talks are free and open to the public. The first
lecture took place on Oct. 30. The series continues through
August 2020.
“GIA New York Science Talks Series” gives guests the
opportunity to learn about cutting edge developments in
Continued on page 10
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LIVING HAPPILY EVER AFTER WITHOUT
LEAVING THE JEWELRY STORE
A new promotion launched this past October by Helzberg Diamonds lets customers
tie the knot on the spot—for free— in any of Helzberg’s 216 stores.

Image courtesy of Helzberg Diamonds and
NYTimes.com

The Berkshire Hathaway-owned jewelry store retailer is promoting its new “Hitched
at Helzberg” program with “Elope here” signs prominently placed outside its stores. All
Helzberg’s soon-to-be-wedded couples need is a marriage license, and depending on
state law, a witness or two, and proof of identity to verify their names and ages. Though
the retailer says it hopes the couples buy an engagement ring or other jewelry before
(or even after) the ceremony, no purchase is necessary.

After the ceremony, couples receive a custom celebration kit from Helzberg, which includes two champagne flutes, a bottle
of Moët & Chandon rosé, and a commemorative marriage certificate.
Marriages are officiated by Helzberg Diamonds salespeople ordained as Universal Life ministers. “Since the program was
announced, more than 900 associates have voluntarily gotten ordained [as Universal Life ministers],” said Wendy Gibbone,
divisional vice president of store operations, via email with JCK. The retailer plans to have all of its 1,700 store associates
ordained through the Universal Life Church over the next few years.
According to Gibbone, while the promotion may sound like a gimmick, Helzberg is simply responding to changing
attitudes among younger consumers. “We found that eloping is no longer viewed as a last resort, rather, it’s a preferred
choice among millennials today,” she says.
A survey conducted by Helzberg of 1,000 young adults ages 23 to 39 bears this out. 91 percent said they would consider
eloping; 63% of already-married millennials said they would elope if they could do it all over again. 56 percent said they
preferred to have someone other than a religious figure officiate.
The idea began to develop five years ago after a couple from UK vacationing in Orlando walked into Helzberg’s at the
Florida Mall with their marriage license and marriage officiant.
“That event was pretty special and certainly unique,” said Ms. Gibbone, who was then a regional manager and present
during that first Florida Mall ceremony. “The store manager and assistant manager served as their witnesses, and we put
them in the center of the store in a busy mall. And if you can imagine, all of these people are walking in and looking happily
at the couple, who were suddenly surrounded by about 30 people, all of whom applauded when the couple were pronounced
husband and wife.”
There is one hitch to getting hitched at Helzberg’s: Several states, including Virginia and Tennessee, do not recognize
marriages officiated by Universal Life ministry. To remedy this limitation, Helzberg Diamonds now offers the services of a
“third-party officiant” who would be legally empowered to perform marriages throughout all 50 U.S. states.
“I think it’s a whole lot of fun,” said Beryl Raff, the chief executive and chairwoman of Helzberg. “We’re all about
celebrating life’s most important moments and getting married is right up there at the top of that list.”
SOURCE: Vincent M. Mallozzi for the New York Times; Rob Bates for JCK

DIAMOND CONSUMERS “MORE LOYAL” TO
BRANDS WITH INDEPENDENT VERIFICATION
A new research study by MVI Marketing LLC finds that over 85% of purchasers
of both mined diamonds and lab-grown diamonds responded that independent
3rd party verification of chain of custody and social and environmental impact is
Very or Somewhat Important when choosing a diamond to purchase.
Asked whether they would be more loyal to a retailer or brand that sells
diamonds verified by an independent 3rd party company, 67% of respondent said
Yes, citing higher credibility, transparency, and independent quality control as the top three reasons for this preference.
Consumers are also prepared to pay a premium for a diamond that has been verified as responsibly sourced, according
to the MVI survey.
“Retailers and brands should take notice of this growing trend among jewelry consumers and get on board early to establish
credibility for any claims they make to position their brand above the competition,” stated Liz Chatelain, president of MVI.
8
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“We know from other studies that diamond consumers are becoming increasingly concerned and interested in the
country of origin of the diamonds they purchase,” Chatelain continued. “This new study further confirms the need for claims
of origin, as well as claims of social and environmental impact, to be independently verified. This is particularly important
for claims related to sustainable production and responsible mining,” she added.
The key is independent 3rd party verification. Very few respondents indicated having confidence in companies that
self-report claims of social and environmental responsibility. When asked how they would feel if those claims were confirmed
by an independent 3rd party verification, consumers expressed far greater confidence.
“This research confirms that it’s time for the diamond industry, both mined and lab-grown, to give consumers what they
want. At a time when the diamond industry is struggling to reassure the next generation of consumers, independent
3rd party verification will reinforce that trust,” notes Chatelain.
This MVI research study was completed in July 2019 by 1,506 fine jewelry consumers (77% from the U.S. and 23% from
Canada) with household incomes over US$50K, and between the ages of 23 and 55.
To download the entire study, visit www.mvimarketing.com/download-report.php?report=49
SOURCE: MVI Marketing LLC; INSTORE magazine

AMAZON INTRODUCES
ALEXA-ENABLED SMART RING
Echo Loop is a smart ring that lets users access Amazon’s Alexa voice-control services.

Image courtesy of Amazon

The ring has a black titanium outer shell and a stainless-steel inner shell. Presently
sold “by invitation only” the eventually price when it becomes available to the general
public is likely to be $179.99. Rings sizes range from small, medium, and large to
extra-large, and Amazon will send purchasers a “fit kit” to determine their proper
ring size.

Here’s how it works: Users click the ring’s action button to ask Alexa questions or
give it commands. The ring is equipped with two microphones and a small speaker, which means the Loop can be used for
short phone calls, though to do so requires users to lift the ring to their ear in order to hear the person on the other end.
It also vibrates when the user receives notifications or an incoming call or to signal that Alexa is streaming a request to
the cloud.
Similar to a smartwatch, the Echo Loop replicates many functions of smartphones when connected to a nearby phone
utilizing the wearer’s smartphone data plan.
The ring’s battery can last an entire day on one charge, Amazon says, and is water-resistant allowing users to keep it on
while washing their hands. The ring is just one of a suite of new Echo products released by Amazon this fall. Others include
Alexa-enabled prescription eyeglasses and earbuds.
SOURCE: Rob Bates for JCK

NRF FORECASTS RISE FOR RETAILERS
FOR HOLIDAY SALES
The National Retail Federation (NRF) brings glad tidings for the coming holiday
season with a rosy prediction for strong US holiday sales, suggesting that, at least in
the short term, healthy economy is outweighing tariff fears.
Retail sales in November and December are expected to advance 3.8% to 4.2% year
on year, for a total of between $727.9 billion and $730.7 billion, according to the NRF
forecast. The average increase over the past five years was 3.7%.
“There is significant economic unease, but current economic data and the recent
momentum of the economy show that we can expect a much stronger holiday season than last year,” NRF chief economist
Jack Kleinhenz said last week. “Job growth and higher wages mean there’s more money in families’ pockets, so we see both
the willingness and ability to spend this holiday season.”
Continued on page 11
diamonddistrict.org
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gemological research and ask questions of leading researchers. The hourlong evening sessions begin at 5:00 p.m. at GIA’s education campus on the
8th floor of the International Gem Tower at 50 W 47th Street, New York,
NY 10036. Refreshments will be served.
Four initial sessions are planned, though dates and topics may
be subject to change:
•O
 ct. 30, 2019: GIA Research Scientist Dr. Evan Smith shares his breakthrough research on remarkably large,
high-clarity diamonds and what they reveal about Earth’s geology.
• Feb. 19, 2020: GIA Research Scientist Dr. Karen Smit will present research on what natural diamonds indicate
about continent formation.
•M
 ay 2020: GIA Research Scientist Dr. Chunhui Zhou uncovers what oxygen isotopes in pearls tell us about
paleoclimate.
•A
 ugust 2020: GIA Postdoctoral Research Associate Dr. Chloe Peaker talks about transition metals causing gemstone
and diamond color.
“With research being the foundation of GIA’s expertise and activities – including laboratory services, education and instrumentation – we are delighted to offer these informal and informative talks at our campus on 47th Street to give the
public, students and members of the trade a chance to hear first-hand about GIA’s discoveries and the mission of our
research,” said Tom Moses, GIA executive vice president and chief laboratory and research officer.
For more information and to register, visit www.GIA.edu/science-talks.
Continued on page 17
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“The US economy is continuing to grow, and consumer spending is still the primary engine behind that growth,” NRF
CEO Matthew Shay said last week. “Consumers are in good financial shape, and retailers expect a strong holiday season.”
The NRF also predicts an increase for in online and other non-store sales this year of 11% to 14%, between $162.6 billion
and $166.9 billion.
SOURCE: Rapaport

INSTORE SURVEY: NO LOST LOVE BETWEEN
JEWELERS AND VALENTINES DAY
Where’s Cupid when you need him?
According to the INSTORE magazine 2019 Big Survey of over 800 American
jewelers, Valentine’s Day is dying in Minnesota, where 85 percent of jewelers said it
was no longer attracting customers the way it once did.
The trend continues across North America, where nearly one in two jewelers are
saying that the day of love in the past decade had steadily become SIGNIFICANTLY LESS important to their bottom lines.
Significant dates still nearing the top of the list include Father’s Day, selected by 53% of jewelers, and Mother’s Day, chosen
by 41%. Christmas remains the nation’s top contender for strong retail jewelry sales, with only 14% of jewelers who believe it
has become less important.
Only jewelers in Indiana consider Valentine’s Day a slam dunk for sales: Seventy-nine percent of jewelers in the Hoosier
state consider Valentine’s Day a reliable crowd pleaser.
SOURCE: Chris Burslem for INSTORE magazine

LIGHTBOX ON SALE NOW AT A BLOOMINGDALE’S
AND REEDS STORE NEAR YOU
Lightbox, De Beers’ lab-grown diamond brand arrived on Main Street in a shift from
exclusively online sales to brick and mortar retailers. The brand made its first jump into retail
this past October, arriving in fashion jewelry sections of Bloomingdale’s in New York City and
San Francisco, and thirty Reeds Jewelers stores in Southeast malls. The stores will also sell the
Lightbox lab-grown merchandise on their respective websites.
Image courtesy of Lightbox Jewelry

Launched in September 2018, Lightbox sells fashion jewelry with lab-grown diamonds that
retail for $800 per carat. The price point is the same at outside retailers, plus the cost of the
setting. The Lightbox selection includes pendant necklaces, stud earrings, bracelets and stacking rings, set with lab-grown
diamonds in blush pink, pale blue and traditional white.
“It was important to us to find partners that understand the positioning of the brand, why it needed to be sold in this
way at this price point, but also had a history of very strong training, since we feel [our diamonds] need to be sold very
transparently,” , says chief marketing officer Sally Morrison. “It will also be a great opportunity for us to talk to consumers.”
“We have talked to many consumers since launch, and it’s clear that they are interested in fashionable, affordable lab-grown
diamond jewelry, which is not currently available in store but is exactly what Lightbox offers,” said Lightbox CEO Steve Coe
in a press release.
The Lightbox brick-and-mortar trial is being supported by a digital ad campaign that presents the brand as “very inclusive
and showcase a broad range of women,” says Morrison. “They feel fresh and joyful and exuberant.”
SOURCE: National Jeweler; JCK
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ADAM SANDLER AND
DIAMOND DISTRICT
CO-STAR IN “UNCUT GEMS”

Image courtesy of A24

43-years after West 47th Street took its first closeup in the 1976 thriller Marathon Man, the Diamond District will
grace the big screen once again as the setting for “Uncut Gems.”
The crime drama starring Adam Sandler is the story of Howard Ratner, a Diamond District jewelry store
owner with a serious gambling addiction, two intense relationships, mountains of debt, and large number of
dangerous enemies. The cast includes Idina Menzel playing Sandler’s wife, Lakeith Stanfield, Eric Bogosian
and Judd Hirsch in other key roles.
Much of the movie was filmed here in the district last fall and early winter. It was a pretty exciting event,
even for an industry that already spends nearly every moment at work on camera. Word on the street is that
the movie is indescribably intense, and that Adam Sandler’s performance, after a career as central casting’s
favorite idiot, is being viewed as a serious contender for an Academy Award nomination.
And to think that you saw it all here on 47th Street. On December 13th, we really get to see what all the fuss
was about when Uncut Gems opens in theaters.
12
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47TH STREET WELCOMES
MANHATTAN BOROUGH
PRESIDENT GALE BREWER

On October 10th, the Diamond District Partnership was
honored to host Manhattan Borough President Gale Brewer as
our guest for a tour of the district. According to a recent article
in City & State, Gale Brewer is New York City’s most popular
elected official. But we didn’t need a magazine article to know
this. We simply had to meet her.
During an hourlong meeting with a roomful of Diamond
District property and business owners, followed by an extensive
tour of 47th Street, Gale demonstrated a remarkable grasp of
local policy and legislation, and thoroughly aware of the many
social and economic issues affecting our district. She further
impressed us with her broad range of practical solutions to a
number of problems we brought to her attention.
Friendly, approachable, and sympathetic to the needs and challenges of the district, we appreciate Borough
President Brewer’s visit and welcome her back anytime.

diamonddistrict.org
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MILLENNIALS VS. GEN Z: HO
Contrary to popular belief, millennials and Gen Z’ers are
vastly different in how they shop, interact with brands, and
view money. Understanding key differences between these
two groups is a crucial first step in how you relate and
communicate with new generations of customers.

Gen Z adjective

Millennials are an optimistic generation focused on
doing right and saving the world. Gen Z’ers tend to be more
inwardly focused and pragmatic. While millennials were
raised during an economic boom, Gen Z grew up during the
recession. This generation has been shaped by the economic
pressure that occurred during their childhood years, when
their parents and communities may have been struggling
with employment and finances. The most successful method
of marketing to the Gen Z mindset is by focusing on
long-term value and smart investment of their purchase.


Was
born between 1996 and 2015; Will be
between ages 5 to 24 years old in 2020.

Millennials buy experiences, Gen Z saves money

Millennials adjective
 orn between 1980 and 1995; Will be between
B
ages 25 to 40 years old in 2020.

Millennials trust companies and brands;
Gen Z, not so much
While 71% of millennials say they trust companies, 63% of
Gen Z. Over half of millennials (55%) are comfortable with
how companies use their personal information, but only 44%
of Gen Z agree. The silver lining is that Gen Z are even more
likely than millennials (62% vs. 56%) to trust companies if
they believe they demonstrate social responsibility.
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Gen Z is pragmatic; millennials are idealistic

Again, the formative experience of Gen Z’ers was the
nation’s economic meltdown. Those financial hardships
have bred a generation of savers and prudent shoppers.
Reflexively wary and mindful of their money running out,
Gen Z’ers seek purchases that maximize value. Marketing
to Gen Z should stressing valuable, durable products as
high-quality investments. Offering deals and bonuses like
free shipping or free add-ons is a smart strategy.
Millennials who grew up in rosier times don’t share these
fears or tendencies. But they are less materialistic than
generations past. When millennials buy fewer products
and experiences.
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OW ARE THEY DIFFERENT?
Gen Z elevates authenticity above everything
The diamond industry knows all too well that millennials
prefer brands that promote transparency and share their
values. But Gen Z is positively obsessed with finding brands
that feel authentic. For example, retailers experienced with
Gen Z finds that showing real customers’ before and after
photos instead of polished photoshoots bring the most
success. Companies that publicize “no-Photoshop policies”
resonate deeply with Gen Z’ers who want to see content
that’s seems attainable and tend not to want content that
feels too fake or staged.

 hile millennials shop online, Gen Z prefers
W
in-store shopping
Millennials are professional online shoppers. They pull out
their smartphones or laptops anytime they want something
new. As witnesses to the great online migration and the
rising miracle of e-commerce, they seek the advantages of
convenience at every opportunity. There is no doubt that
recent brick-and-mortar doldrums are due to millennials’
disenchantment with the mall.
But there’s a corner we’re about to turn. While Gen Z and
technology are synonymous, surprisingly, according to a
study by IBM and the National Retail Federation, they prefer
diamonddistrict.org

shopping in stores. How do these go together? Gen Z
uses technology to thoroughly research and review items
before purchasing them in-store later. But like to feel and
see products to make sure they’re buying something
high-quality. They also value and appreciate the help given
by in-store experts, salespeople or consultants, but resent
feeling like they are being exploited or lied to by insincere
sales staff.

Millennials like brand names; Gen Z prefers

brand “me”

When millennials were in middle and high school, the
hottest brand names on t-shirts, jeans, and shoes proved
your fashion sense. As adults, millennials are more willing
to pay for their preferred brands.
With a focus on independence and originality, Gen Zers
are not as label focused and actively avoid being defined
by any brand other than their own individuality. This preference is driving a trend toward vintage clothing and other
“authentic” products.
The best marketing approach for Gen Z is to celebrate
the individual, telling customers they can be whatever and
whoever they want, not trying to prescribe a specific or
too-narrow image.
15

DOWNLOAD OUR PRECIOUS
METAL PRICES APP
• Pay-Outs Of Up To 99%*
• Same Day Settlements & Wire Transfers
• One-stop shop for your precious metal needs

*Pay-outs of up to 98.5% when hand testing and up to 99% on melts.

ON-SITE IN THE DIAMOND
DISTRICT. COME WATCH!

One of the only precious metal reﬁners
in NYC with our own branded bars!
45 W 47th Street, New York, NY 10036
Call 212-398-1454 for a quote.

Reputable Metal Refiner Since 1985

www.mgsreﬁning.com

Passionate About Gems and Jewelry?
A GIA Education Will Set You Up for Success.
Diploma and Certificate Programs that
Prepare Students for a Wide Range of Careers

Design and Create Jewelry • Computer-Aided Design • Gemology
Gem Identification and Grading • Appraisal • Sales

Scholarships and Financial Aid (for those who qualify)
Federal Loans and Grants • Veterans Education Benefits

Learn more at GIA.edu/gem-education

Gemological Institute of America, Inc.
50 W 47th Street, 8th Floor
New York, NY 10036
T +1 800 366 8519 T +1 212 944 5900
E nyadmissions@gia.edu
GIA.edu
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GIA Commits $1.3 Million to Artisanal Mining Education Project
Building on a successful pilot and feedback from
small-scale colored gemstone miners in Tanzania,
GIA (Gemological Institute of America) will expand
distribution of its innovative gem guide for artisanal
miners to other communities and countries in Africa.
Speaking at the ICA Congress in Bangkok on Oct.
15, GIA President and CEO Susan Jacques announced
a four-year, $1.3 million commitment, funded from the
GIA endowment, to expand the program in Tanzania to
Madagascar, Nigeria, Rwanda and Zambia. Working
with Pact, a Washington D.C.-based international
development nonprofit organization with expertise in
the region, GIA plans to reach 10,000 miners with relevant information on how to evaluate the quality of the rough
they mine.
“This is a tremendous step forward in our efforts to bring information directly to artisanal miners right at the
beginning of the gem and jewelry supply chain,” said Jacques. “We know that this investment will bring an invaluable
benefit to miners, their families and the communities in which they live.”
The gem guide project began shortly after GIA Distinguished Research Fellow Dr. James Shigley saw the difficult
working conditions of artisanal miners during a 2008 trip to Kenya and Tanzania. Dr. Shigley and Dona Dirlam,
then-director of the GIA library, working with GIA research and library staff, created the booklet, “Selecting Gem
Rough: A Guide for Artisanal Miners.”
First developed in English and later translated into Swahili, the photo-rich booklet has images of the gemstones
found in East Africa and illustrations of how to examine and evaluate rough gems. The booklet is waterproof and
comes with a durable plastic tray that can be used to sort gems and do basic gemological evaluations. GIA piloted
the program in 2016, working with Pact.
“We found that for every dollar invested, there was a 12-fold social return that will last years into the future,” said
Cristina M. Villegas, technical program manager for Pact’s Mines to Markets program. “With their new knowledge,
miners improve their income, send their children to school, invest in their mines and their communities.”
GIA staff, including Robert Weldon, current director
of the Richard T. Liddicoat Gemological Library and Information Center at GIA and a major contributor to the
development and content of the guide, trained more than 1,000 artisanal miners on how to use the guide
and tray during a two-week period earlier this year
in Tanzania.
GIA’s initial efforts to provide information to small
scale, artisanal miners came full circle when the GIA
team visited the Tanzanian Association of Women
Miners (TAWOMA), who participated in the very first
training session for the guide.
“There is nothing more rewarding than seeing the
reaction of the miners as they learn the material – you
instantly see that you’ve positively made a change in
someone’s life,” said Weldon. “These transcendent
moments make us so proud that we can provide artisanal
miners with a gem guide that gives them the confidence
to know their value in the market.”

diamonddistrict.org
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Crime Report

Kings Plaza Crook Walks
Away with $95K in Jewelry
A brazen jewel thief
stole 18 rings worth
about $95,000 from a
busy Brooklyn mall while
surrounded by shoppers,
police said Monday.
The bare-bones heist
happened at Gallery
Jewelry in Kings Plaza mall just after 5 p.m., cops said.
Security footage shows the bandit, sporting a blue bucket
hat and a blue jacket, nonchalantly leaning on a display case
— then reaching behind the counter to lift open an unlocked
display case door.
The bandit is seen in security footage wearing a blue
bucket hat and a blue jacket and nonchalantly leaning on a
display case before reaching behind the counter to lift open
an unlocked display case door. He lifts out an entire tray
rings, slips it into his jacket, and casually walks out the door
with two other men, who were most likely his look- outs.
Police are still investigating the robbery.

JSA Report, Jewelry
Crime Didn’t Pay (as
much) Last Year
2018 was not a banner year for
crime against jewelers, according
to annual statistics compiled by the Jewelers’ Security
Alliance (JSA).
The industry crime prevention group found that dollar
losses against U.S. jewelry firms in 2018 decreased by
25.9% to $53.4 million, from $72 million the year before.
The total number of crimes increased marginally, from
1,394 in 2017 to 1,441 in 2018.
JSA president John Kennedy credits the decrease
in dollar losses to his group’s focus on more violent,
big-money crimes. Lower-level robberies, such as graband-runs and smash-and-grabs, are still tracked but
harder to prevent, he says.
JSA also found that there were fewer robberies that
involved the public display of guns. Instead, criminals
seem to be opting for sledgehammers and committing
smash-and-grabs. The number of those robberies
increased 81.6% in 2018.
Kennedy says there are fewer guns being brandished
“because there are higher penalties for using a gun in a
crime as opposed to a smash-and-grab.”
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He also says the arrests of people involved in smash-andgrabs increased, from 28 in 2017 to 65 in 2018.
The JSA report found that only one jeweler was killed
last year, which is tied with the year 2007 as a record low
since 1980, and a sharp decline from five jewelers killed in
2017. Kennedy says that so far in 2019 there have been zero
reports of jewelers killed, and he hopes this year can go in
the books as the first with no fatalities.
The JSA’s report is not all rosy, Kennedy says, pointing to
the spurt of burglaries in 2019 that were preceded by the
cutting of a jeweler’s power source.
SOURCE: Rob Bates for JCK

Customs Agents in Kentucky Seize
Counterfeit Jewelry Equivalent of $90M
Since mid-July,
U.S. Customs and Border
Protection (CBP) officers
at the Express Consignment Operations hub in
Louisville, Kentucky have
seized counterfeit jewelry
that would be worth $90 million if genuine.
Among the counterfeit merchandise were three large
shipments of counterfeit copies of Cartier’s iconic Love
bracelet—totaling more than $42 million. In August, the
confiscated goods were traced to a North Carolina church
pastor, JianGang “Frank” Lan, who was found to have more
than 3,200 fake Cartier bracelets. Lan was charged with felony criminal use of a counterfeit trademark and held under
$25,000 bond in the Orange County Jail.
The next large find came in September, when officers
seized five shipments of counterfeit jewelry, which would be
worth more than $48 million if they were genuine, according
to the agency.
Thomas Mahn Jr., Louisville port director noted that
counterfeit jewelry is often forged with lead and other
hazardous materials. “These seizures protect the rights of
the intellectual property rights holder, health and safety
of Americans, and the reputation of online marketplaces
involved in these transactions,” he said.
CBP’s Intellectual Property Rights enforcement program
combats the importation of counterfeit merchandise, which
the agency said is behind significant revenue loss, damage
to the U.S. economy, and a threat to the public’s health
and safety.
The agency said its officers seized $3.7 million in
counterfeit goods per day in 2018.
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LAPD Recovers $100,000 Diamond
Stolen from Washington Jeweler
Master jeweler Kianoush
Fanaeian of Diamonds Inc.
in Bellevue, Washington
thought he was helping a
brave soldier pop the question. Sadly, he soon learned,
the man in uniform he was
trying to help was just a
thieving coward.
The man came inside the store this past February and told
Fanaeian he was a soldier shopping for an engagement ring.
The story struck a chord with Faneian who recalled going
all out to help a young man serving his country. “[His] army
clothes made me more comfortable to work with him, he
seems like a good guy,” said Fanaeian.
Moments after Fanaeian placed a 5.5-carat marquisecut diamond on the display countertop, the man snatched
the stone and ran out the door. For Fanaeian, the loss
wasn’t a financial hit, his insurance covered the loss, but
an emotional blow that a U.S. soldier had stooped so low.

Other staff and merchants are furious, claiming that if
proper security had been provided the robgbery would
not have happened.
“Security is a problem — I don’t like to work at this mall,”
said Belal Hossain of the NS Jewelers kiosk. He said the
kiosk’s glass showcases have repeatedly been broken into
over the nearly three years that he’s worked there.
“Ask any employee. Their life is not safe,” he added.
The robbery took place at 4:00 PM, in a busy mal during
peak business hours. Four male robbers wearing masks
walked into the store and pulled out guns. Fortunately,
there were no injuries.
According to a statement from Baltimore police spokesman Jeremy Silbert, the RK Jewelers robbery was the fourth
in a spree of commercial robberies at the mall so far this year.
He said the police response has been to increase vehicular
and foot patrols outside and inside of the mall. But tenants
question how long the extra protection will last and demand
more effort concrete measures to ensure their safety.

Police investigating the case finally caught up with
the thief in April in Vancouver, Washington where he
was arrested thanks to surveillance video from Fanaeian’s
security camera.

To make their point a number of shops and kiosks in
the mall are refusing to open their doors in solidarity with
the robbery victims. RK Jewelers remains closed since the
incident and a number of signs plastered on its windows and
front gate read “Protect Mall from Daily Incidents,” “Malls
Are For Shopping Not For Shooting,” and “Safety First,”
among others.

To Fanaeian’s relief, the diamond-thief suspect was not
a military veteran, rather 26-year-old multiple offender
Arquae Kennedy. Unfortunately, Kennedy no longer had
the diamond, nor knew where it could be found.

Meanwhile, other jewelry stores have begun taking
precautions, which include limiting the amount of merchandise on display or in its vaults to deter potential robberies
or burglaries from taking place.

That changed this week when a captain with the Los
Angeles Police Department tweeted that their Commercial
Crimes Division had recovered a stolen diamond. The diamond was quickly identified and reunited with its owner.
“One person cannot kill my trust no, no,” Fanaeian said.
“People getting engaged… happiness comes into this business. I am happy to do this job,” he said.
Meanwhile, Kennedy remains in an Aberdeen, Washington
prison awaiting trial.
SOURCE: Sebastian Robertson for K5News,
Seattle, Washington

Jewelry Store Workers Are Fearful
and Angry After Armed Robbery in
Baltimore Mall
After being held at gunpoint during a Sunday
afternoon armed robbery some jewelry store employees at
the Mondawmin Mall in Baltimore fear for their safety.
diamonddistrict.org

SOURCE: Hallie Miller for Baltimore Sun

Jewelry Store Wins $350,000 Suit
Against Insurer Over Armed Robbery
Case
An Illinois appellate court has rule that Lloyd’s of London
Inc. must pay $349,507 to a jeweler in connection with
losses from a 2013 armed robbery.
Until the ruling, Lloyd’s underwriters have argued they
didn’t need to cover the losses of Turmusaya Jewelry Inc.
in Burbank, Illinois due to the company’s failure to have two
employees on duty as required by its policy.
When Turmusaya sued for breach of contract, the Cook
County Circuit Court ruled in favor of the jeweler; the
appellate court upheld the ruling.
SOURCE: INSTORE magazine; Law360
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