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MEET GENERATION Z:

THE ‘NEXT GREAT
JEWELRY-BUYING
GENERATION’

Here come the millennials. And there
they go. Get ready for the next big
generation while they’re still kind of small.
Generation Z (Gen Z) ranges in age from
15 to 25. But with spending power already
an estimated $163 billion this year, they
are a market force the diamond and jewelry
industries cannot afford to ignore.
Continued on page 10
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LETTER FROM THE
EXECUTIVE DIRECTOR
Dear Friends,
What’s the difference between Millennials and Gen Z’ers?

About 4 seconds.

That isn’t a punchline. Contrasting the two age groups
by attention span, researchers found that Millennials have
a 12 second attention span, while Gen Z’ers are down to
about 8…
…not much time to get your point across.
As in, talking to customers about the “4C”s may soon be about 4 “C”s too many.
Every marketing research study on Gen Z’ers, including the study reported in this
issue of Diamond District Monthly, centers on their outsized demand for authenticity.
It’s a desire to have “what’s real” that extends to a product’s affect on the environment
when it was produced, questions about its origin, and its social impact—an elastic
term in its own right that could mean any issue such as politics, social justice, diversity,
or economics.
All this points to a wholesale reevaluation on how products on this street are sold.
The Diamond District has a lot to learn. The Diamond District Partnership aims to
assist by orienting this publication to include a regular feature on marketing to younger
generations of consumers.
Change is scary, but it’s the one constant you can rely on. That, and one more:
The business of this district is to sell timeless products that meet a timeless human
need to express love and feel beautiful. That kind of authenticity never gets old,
regardless of your generation.

Warm regards,

Avi Fertig
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In the News

luxury, individuality and personalization so they will feel
comfortable making high ticket purchases.

IN THE NEWS

SOURCE: Rapaport

Tiffany & Co. Goes Big in China

Saks’ Jewelry Vault is Wide Open

Image: Image courtesy of Tiffany & Co.
Image: The Vault – Image courtesy of Saks Fifth Avenue

The Vault at Saks is now open with luxury jewels
galore there for the taking. In the next phase in its new
strategy to better serve its high-end consumers, Saks
has dedicated an entire floor of its fabled Fifth Avenue
flagship to diamonds, fine jewelry and watch designers.
The jewelry floor, named The Vault, is located on the
retailer’s lower level. According to Saks, The Vault will
display more than 25 luxury jewelry brands and boasts
the largest selection of high end watches ever offered.
The 12,000-square-foot space is more than double
the previous area Saks allotted to jewelry. The Vault will
feature six fine-jewelry shop-in-shops, Boucheron and
Repossi among them, eight vendor-designed watch
shops and two additional private VIP rooms.
Featured designers at The Vault include upscale
watchmakers Bulgari, Chopard, IWC Schaffhausen,
Lorraine Schwartz, TAG Heuer, and others.
“We have created the ultimate luxury destination for
fine jewelry and high-end watches in New York City,”
said Saks’s chief merchant, Tracy Margolies. “With an
enhanced and elevated collection of brands, The Vault
features a stunning selection of pieces — from diamond
engagement rings and collectible men’s timepieces, to
limited-edition and one-of-a-kind styles.”
The strategy driving the choice to dedicate so much
of its valuable retail real estate exclusively to jewelry is
part of Saks’ new commitment to provide customers
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Tiffany & Co. is going all in on expanding its
legendary brand in mainland China. The decision to
branch out stems from recent shifts in the Chinese
market toward local purchasing, possibly in response to
growing tensions and tariffs between the United States
and the Chinese government. According to Tiffany CEO
Alessandro Bogliolo, the luxury retailer plans to open
scores of new stores, including its Blue Box Café, in
“key strategic markets” within the Chinese mainland.
Though Tiffany’s second quarter sales sagged by
1% across Asia Pacific compared to last year, Bogliolo
reports strong double-digit growth among local
consumers in China.
The new stores will be located in some of the most
prominent luxury-shopping locations in Beijing and
Shanghai, including the Beijing airport. Wealthy Chinese
clientele, who previously flew to Hong Kong to purchase
luxury goods, have increasingly been spending
more locally.
The company also plans to increase its jewelry offering
in mainland stores. “We have shifted high-jewelry
assortments to mainland China to stores in Shanghai
and Beijing, because Chinese tourists tend to spend
less abroad,” said Bogliolo.
In addition, Tiffany will debut its Blue Box Café in
Hong Kong and at its new flagship in Shanghai, marking
the first permanent locations for the eatery outside of
New York. The cafes will begin operations in the second
half of the year.
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Tiffany is still weighing the effects of higher taxes
imposed on goods traded between the US and China as
a result of the tariff war. The company manufactures its
products in the US and ships them to China. Recent
escalations in taxes could see import fees for the jeweler’s
imports to China rise from approximately 28% to more
than 30%, an increase Tiffany hesitates to pass on to its
customers, chief financial officer Mark Erceg explains.
The company’s European competitors do not face the
same levies when importing to China since they don’t
manufacture in the US, Erceg noted. If Tiffany raised
its prices to offset the increased tax, it would place the
company in a situation where it would be unable to
compete with those European brands’ prices, he added.
SOURCE: Rapaport

Jewelers for Children Announces
2019 Hope for the Holidays Program

ognition cards that can be purchased with a donation
to JFC and sent to special contacts on everyone’s
holiday list. Contribution card inserts are available as
an option for use with any holiday card. This year there
are three different designs to choose from, all drawn
by children who were either patients at the hospital, or
a sibling. JFC has supported St. Jude since 1999 with
more than $ 12 million in donations that have been used
to fund research projects, including a bone marrow
transplant clinic.
Honor donation programs are conducted by a number
of companies in the industry who send letters to their
customers and suppliers asking that in lieu of holiday
gifts, a donation be made in their honor to JFC. The
honor donation program can be utilized by anyone in the
industry to easily complete their gift giving for the season
and support children in need. JFC provides suggested
language for a letter and customized donation forms.
Information on purchasing holiday cards, contribution
cards and inserts, and the honor donation program can
be found on JFC’s website at www.jewelersforchildren.org,
or by calling 212-687-2949.

Historic 81ct Emerald Cut White
Diamond on the Auction Block

Photo: Images courtesy of Jewelers for Children

Holiday campaign features greeting
cards produced by Hallmark
Jewelers for Children, the industry’s
charity, has unveiled their 2019 Hope
for the Holidays program. The program
includes holiday greeting cards produced by Hallmark
from the designs of children representing St. Jude Children’s Research Hospital. The program also includes an
honor donation program, and contribution cards
and inserts.

A flawless white diamond with a high estimate of $13
million is on the auction block in at this year’s Sotheby’s
Magnificent Jewels and Jadeite auction in Hong Kong.

This is the third year that Hallmark has donated all the
printing for the cards. The card designs feature original
children’s artwork and include the Hallmark logo on back
of every card and embossed on the envelope flaps.

The emerald-cut, 80.88-carat, D-color, type IIa stone is
valued at $10 million to $12.8 million, and, according to
Southeby’s one of just five emerald-cut diamonds over 80
carats in auction history.

In lieu of traditional holiday greetings, members of the
jewelry industry can send holiday cards showing their
support for the charity. There are also contribution rec-

SOURCE: Southeby’s
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Image: The 80.88-carat diamond (Courtesy of Sotheby’s)
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Continued from page 5

directly could find themselves subject to sanctions or law
enforcement action.

U.S. Treasury Claims Overseas
Jeweler Helped ISIS

SOURCE: Rob Bates for jckonline.com

Citigroup Report Predicts Gold
Spike to $2,000

Image courtesy of the U.S. Department of the Treasury

Al-Hebo Jewelry Co., which has locations in Turkey and
Syria, has been slapped with sanctions by the U.S. Department of the Treasury’s Office of Foreign Assets Control
(OFAC) for allegedly providing support to the terrorist
group ISIS.
Al-Hebo Jewelry Co. is also known as Al-Habu Jewelry,
Al-Habu Jewelry and Money Exchange, and Al-Habu Money Exchange, the Treasury Department said.
The U.S. Treasury statement charged that “Al-Hebo has
materially assisted, sponsored, or provided financial, material, or technological support for, or goods or services
to, ISIS. As of late 2017, al-Hebo’s location in Gaziantep,
Turkey was involved in an ISIS scheme to convert gold
into cash to more efficiently and secretly send funds via
hawalas in Turkey to ISIS sleeper cells in Iraq and Syria.”
The Treasury Department further alleged that al-Hebo’s
location in Raqqa, Syria, was a cash transfer business used
by ISIS members.
The OFAC statement charged that Muhamad al-Hebo,
general manager of the al-Hebo Raqqa and Sanliurfa,
Turkey locations, helped ISIS procure metals to produce
its own coinage. He is also said to own jewelry stores and
money exchange and transfer businesses in Istanbul, Sanliurfa, and Gaziantep, Turkey, under the name al-Khalidi.
Entities on OFAC’s Specially Designated Nations list
cannot own property in the United States. Any current
property must be blocked and be reported to OFAC. In
addition, U.S. citizens as well as people within the United
States are prohibited from dealing with the sanctioned
entities. Any person or entity that deals with them

Get ready for the next gold rush. Citigroup Senior analyst
Aakash Doshi says recent global economic uncertainty
and historically low interest rates may soon push the
pedal to the yellow metal for a supercharged ride above
$2,000 an ounce. He predicts the rise will occur within the
next year or two.
Gold’s previous price to beat is $1,917 an ounce, a
record set in August 2011. “We think there is a probability
the Fed will take the policy rate back down to zero, as
global central banks converge,” says Doshi. “We think that
recession risks, which are exacerbated by the U.S.-China
trade war, which we are far from resolving. We believe
that trade tensions will persist through 2020 and that
the recession risks will likely increase.”
But Doshi acknowledges that certain events could also
send gold prices plummeting, including a “surprise trade
deal,” a sudden increase in worldwide manufacturing, as
well as a “sudden hawkish turn” from the Federal Reserve
and other central banks.
Traditionally, the first move investors make when
good market conditions threaten to sour, Doshi says, is
a stampede toward safe haven assets; gold is usually
among the first on that list. Doshi’s prediction are right on
schedule: Gold prices this year have risen 17% so far—the
highest jump since 2010—which is consistent with his prediction in January of $1,400 an ounce within six months.
SOURCE: Rob Bates for www.jckonline.com
Continued on page 19
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The Second Edition of a NY Tradition
New York City Jewelry Week 2019: November 18th to 24th
New York City Jewelry Week (NYCJW) is pleased to announce new
programming and the new wave of partners and sponsors for the second edition
of its city-wide, weeklong celebration of jewelry and jewelry art and design from
November 18-24, 2019.
NYC Jewelry Week is New York City’s first and only week dedicated to
promoting the world of jewelry through educational and innovative NYC-focused
programming. The inaugural week in 2018—the first of its kind in New York City—
attracted over 10,000 attendees from around the globe, spanning 95 events and
more than 40 jewelry-related museum and gallery exhibitions.
For its second year, NYCJW will welcome international curators and designers to present contemporary jewelry
exhibitions and projects with artists from Italy, Korea, Sweden, Greece, Denmark, United Kingdom, Canada, France,
Germany, and more. A highlight will be Greek Jewels at the Museum of Arts and Design (MAD).
The partners for NYCJW’s second year reflect its mission of promoting design, diversity, sustainability, and
technology. Elliot Carlyle, New York City-based branding & creative consultant, empowerment speaker, and life
coach, will lead NYCJW’s Diversity and Inclusion Initiative.
By partnering with world-renowned museums, art galleries, schools, independent workshops, and heritage
houses, NYCJW celebrates and educates the general public, as well as jewelry connoisseurs, about all forms of
jewelry, whether they take the shape of sustainably-sourced diamond necklaces or artist-made brooches from
unexpected materials.
Multiple partners from last year’s inaugural edition will return, including Bergdorf Goodman, who will host a
series of activations in their jewelry salon including a cocktail event. One of the week’s leading exhibitions will be
a show by contemporary jeweler Karl Fritsch at Salon 94.
New for this year, NYCJW will partner with the Madison Avenue Business Improvement District for a day of
exclusive tours and events. The Fashion Institute of Technology (FIT) will be NYCJW’s education hub, hosting a
series of free jewelry-related talks and panel discussions throughout the week. Cooper Hewitt will serve as the
official museum partner with a series of programs throughout the museum. NYCJW has also forged a sponsorship
relationship with the Diamond District Partnership, which represents the more than 2,600 merchants in the
47th Street Diamond District.
“New York City’s jewelry industry is one of the most successful in the world, and we’re proud to offer the public
an exclusive look at its inner workings,” says Bella Neyman and JB Jones, NYCJW Co-Founders. “This week couldn’t
exist without the help of our partners and we’re thrilled to expand upon last year’s success.”
Programming details and additional partner and sponsor announcements will follow. For further information and
the list of partners, visit www.nycjewelryweek.com.

New Mineral Named for Famed
GIA Gemologist John Koivula
Johnkoivulaite! You probably can’t say that ten times fast. But if
you’ve been in the diamond industry for even a few years, John Koivula—
the famed microscopist, gemological researcher, and now namesake of
a new mineral recently discovered in Myanmar—is a name that rolls right
off your tongue.

Photo: Renowned gemologist John Koivula image
courtesy of Kevin Schumacher-GIA

diamonddistrict.org

GIA (Gemological Institute of America) researchers, in collaboration
with scientists from the California Institute of Technology, recently
Continued on page 17
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NEW REPORT: GET TO KNOW
GEN Z—THE ‘NEXT GREAT
JEWELRY-BUYING GENERATION’
Here come the millennials. And there they go. Now, get
ready for the next big generation while they’re still kind of
small. Generation Z (Gen Z) ranges in age from 15 to 25. But
with spending power already estimated at $163 billion this
year, “Z” is the “Gen” the diamond and jewelry industries
cannot afford to ignore.
According to a report prepared by Jonathan Kendall,
head of CIBJO’s (World Jewellery Confederation) marketing
and education commission, released in advance of CIBJO’s
November congress in Bahrain, the future may depend on how well marketers get to know this emerging
demographic. Findings presented in the CIBJO report include:

• Gen Z’ers are heavy users of social media, particularly WhatsApp, WeChat, and Instagram; more than
80% read product or merchant reviews before making a purchase.

• Gen Z wants to change the world: Around 40% said they want to be entrepreneurs, and half of them
said they want to invent something revolutionary.

• Gen Z’ers value authenticity and are more inclined to buy secondhand goods.
•G
 en Z buyers are principally concerned about the environment, with 70% reporting that they consider
how a product may affect the environment before making a purchase.

• Gen Z’ers “celebrate diversity and imperfection,” with six out of 10 reporting they like to see ads with
“diverse” families and people who “look like they do.”

• Gen Z’ers grew up amid the wreckage of the 2008 financial crisis, which conditioned them to be
financially savvy and more likely to save up for a purchase rather than impulse buy on credit.
“Gen Z is prepared to splurge, but it must be worth it,” said Kendall. “The more added value the better, and
that can come from its environmental credentials or its social value.”
SOURCE: Rob Bates for www.jckonline.com; www.instoremag.com

Closing the Deal with Gen Z Shoppers
Gen Z’ers may have grown up online, but they don’t mind going brick & mortar when shopping for
jewelry. Like most shoppers, they prefer good old-fashioned customer service with instantaneous and clear
responses to their questions. Here are a few other Gen Z shopping preferences from the CIBJO report:

• T he training of retail staff must be the top priority for jewelers. Sales staff must really talk with confidence
about diamonds, pearls, metals, colored gemstones, precious coral and responsible sourcing.

•M
 embers of Gen Z are most impressed by friendly staff that go out of their way to help and find what
they need.

•W
 ell organized, easy-to-navigate stores are popular with Gen Z’ers, who have notoriously short
attention spans, and little patience to wade through a maze of displays to find what they want.
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SO YOU WANT SELL
JEWELRY ON AMAZON…
Roll up Sears Roebuck in its heyday, Walmart, the Mall of
America, and virtually every other retail market in the nation
into one place to shop, and maybe you can approximate what
Amazon.com has become in the era of e-commerce. Amazon’s
size, reach, variety, convenience, and raw market power simply
exceeds even the wildest marketing imagination going back
less than two decades.
It’s a selling bonanza regardless of what one sells. And
though current market studies consistently find that there is
still no substitute for in-person retail, Amazon can provide a reliable and virtually limitless path to more sales
than any resource in the world. The caveat is that like any promising prospect, success on Amazon takes time
and effort.
Fortunately, JCK has compiled an approachable, comprehensive guide to getting started on America’s
new miracle marketplace. This compilation of advice, insights, and anecdotal case studies taken from sellers,
consultants, and various online experts instructs on what to know, what to do, and what to avoid in order to
tap into the amazing world of Amazon.
JCK’s complete guide to selling on Amazon is at: www.jckonline.com/magazine-article/how-to-conquer-amazon/
SOURCE: Martha C. White for www.jckonline.com
Continued on page 11

DOWNLOAD OUR PRECIOUS
METAL PRICES APP
• Pay-Outs Of Up To 99%*
• Same Day Settlements & Wire Transfers
• One-stop shop for your precious metal needs

*Pay-outs of up to 98.5% when hand testing and up to 99% on melts.

ON-SITE IN THE DIAMOND
DISTRICT. COME WATCH!
Reputable Metal Refiner Since 1985
diamonddistrict.org

One of the only precious metal reﬁners
in NYC with our own branded bars!
45 W 47th Street, New York, NY 10036
Call 212-398-1454 for a quote.

www.mgsreﬁning.com
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NYC
JW19
NEW
YORK
CITY
JEWELRY
WEEK
2019

Join us
November
18th-24th
2019

nycjewelryweek.com
@nycjewelryweek

Study Gems at GIA in NYC
Fit your gemological education into your busy schedule with
lab classes offered day and night at GIA in New York.
Diamond Grading
Oct 28-Nov 1
Dec 2-6

Gem Identification
Nov 11-15
Dec 9-13

Colored Stone Grading
Oct 28-Nov 5 (Night)
Nov 4-6
Dec 16-18

Pearl Grading
Nov 7
Dec 19

Enroll online at GIA.edu
A branch of GIA’s
campus in Carlsbad.
Licensed by the New
York State Education
Department.

Gemological Institute of America, Inc.
50 W 47th Street, 8th Floor
New York, NY 10036
T +1 800 366 8519 T +1 212 944 5900
F +1 212 719 9563
E nyadmissions@gia.edu
GIA.edu

GIA® and Gemological Institute of America® are registered trademarks of Gemological Institute of America, Inc.

10
diamonddistrict.org
ADT190102_Diamond_District_News_Labs_v2.indd 1

Vol. 111 | October 2019
10
9/13/19 3:44 PM

Diamond District
Small Business
Partnership
News

Jewelers’ Security Alliance (JSA) Endorses Health Insurance
Program for Jewelry Industry Employees
The Jewelers’ Security Alliance has joined with Jewelers of America
and the American Gem Society to endorse a health insurance program for
the jewelry industry. The program is sponsored by MJM Global Insurance
Brokerage Group and designed to provide cost savings, a simplified enrollment process, flexible benefits and wellness solutions for its member firms.
The Jewelers’ Security Alliance (JSA) is a non-profit trade association
providing crime prevention information and services to the jewelry industry.
Founded in 1883, JSA, has over 21,000 member locations and works closely
with the FBI and law enforcement agencies.
John Kennedy, President of JSA, said, “It is very rare for JSA to venture
outside the realm of crime prevention. However, JSA has felt the tremendous
challenges faced by JSA’s 21,500 member businesses in securing quality and affordable health insurance, which
can be one of a member’s largest business expenses. JSA believes that the MJM program is the right solution
for improving healthcare coverage options for its members, their families and employees.”
The program enables an 8-12% average healthcare coverage savings and offers national coverage with every
major carrier. In addition to cost savings, the program offers helpful assistance through a Health Advocate
benefit, and on-demand, rapid healthcare advice through a Telehealth benefit.
Richard Reiman, VP Employee Benefits at MJM Global Insurance, said, “This partnership between JSA
and MJM Global offers a solution to jewelry companies looking for access to competitive insurance rates.”
MJM has provided commercial and personal risk insurance to businesses and individuals in the jewelry industry
for over 70 years.
To learn more about the program, visit www.JewelersHealthCare.com.

Market Trends
Continued from page 9

RETAIL JEWELRY BUSINESS
CLOSURE RATES TREND SLOWER
Market analysts covering the U.S. jewelry trade found
distinct signs of contraction in the second quarter of 2019.
The good news is that a subsequent market report from the
Jewelers Board of Trade (JBT) marked a concurrent decrease
in the rate of retail downsizing.
135 retail jewelry businesses closed shop during the
three-month quarter ending June 30—an encouraging 21%
drop compared to the same period in 2018.
While many of these closures were the result of financial failure, a notable number of others were due to
takeovers or mergers. Meanwhile, the JBT recorded 68 new business openings, compared to 71 during the same
period in 2018.
SOURCE: Rapaport
diamonddistrict.org
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MAGNIFICENT DEBUT FOR
NEW DIAMOND DISTRICT
SYNAGOGUE

Beth Gavriel Synagogue in the Diamond District

The 47th Street Diamond District has a brand-new Orthodox synagogue open for the entire
district and anyone looking for a minyan or to study Torah in a beautiful, serene setting.
Congregation Beth Gavriel, conveniently located in Suite 204 (second floor) at 20 West
47th Street, was founded over 20 years ago by the Alishaev brothers, Simon, Joseph, and Uri,
in memory of their father Gavriel, of blessed memory. The new shul is actually an extension of
an established congregation, which serves the entire Forest Hills community in Queens.
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Open to the public, Beth Gavriel features daily scheduled Mincha minyanin starting at 2
pm, Monday through Thursday, with Arvit at the last minyan (plans are underway for a daily
Shacharit minyan) and Torah classes throughout the day.
Beth Gavriel in the Diamond District also has 10 sets of Tefillin available and an impressive Torah library on premises. For an up-to-date Minyan schedule, visit: www.BethGavrielCenter.com.

Diamond District Torah Scroll: Coming Soon
Beth Gavriel has commissioned the writing of a new Torah Scroll to be housed in its
new synagogue in the Diamond District. Once completed, the Torah will be escorted to
its new home in the Diamond District during a festive parade this coming November.
Event details will be provided as they become available.

diamonddistrict.org
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Images courtesy of Diamond Dealers Club

DIAMOND
DEALERS CLUB
HOSTS 10TH
ANNUAL INDIA
DIAMOND
WEEK
14

The Diamond Dealers Club (DDC) of New York,
considered the nation’s largest diamond trade
organization and one of the world’s leading
diamond exchanges, partnered with the Gem
& Jewellery Export Promotion Council (GJEPC)
this past summer to host over 50 exhibitors and
several hundred buyers at its tenth India Diamond
Week on the DDC’s state-of-the-art trading floor
at the International Gem Tower in Manhattan. The
DDC is creating trading opportunities in today’s
market by welcoming international diamantaires
to trade at the largest bourse in the U.S.
“As with past editions of this show, we have once
again been successful at achieving our original
goal, which is to create a space for people in the
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industry, from all over the world, to meet together
in one place,” DDC President Reuven Kaufman
says, “We find that not only are the exhibitors
returning year after year, but buyers continue to
attend in order to maintain those relationships.
Especially in today’s market, we see this show as
a tremendous opportunity for companies to stay
relevant and connected to others in the industry.”
Venus Jewel had an enthusiastic response to
this year’s show. Hemal Kansara reports that
“It really was a very good show, our table had a
lot of traffic, and even though we come every year,
we met a lot of new clients this time. We will definitely be back for the next edition of the show.”

diamonddistrict.org

Rushabh Shah has been coming from Excel
Overseas since the first India Diamond Week in
2014. Shah says “The show was great for us, we
come back every time, and we always get at least
four or five new customers. We plan on coming
back for every future show.”
Another long-time exhibitor, Ayush Shah from
Janam Corporation, noted “As it often does,
business at the show outperformed the general
market, and we are happy to have participated.”
For more information on India Diamond
Week, or to become a member of the DDC and
participate in an upcoming Diamond Week event,
call 212-790-3600.
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Data Analysis of U.S. Trade Patterns in Fine Jewelry

Imports and Exports to the World Including
Dollar and Percent Changes
In the following analysis, import and export trade patterns are depicted and described using the HS 7113
product code, which represents articles of jewelry and parts of precious metal or clad. The HS code is a
universal classification system put in place by the United Nations for all United Nations member states.
Not only does this analysis report the trade patterns in relation to world imports and exports of fine jewelry
with the U.S., it also represents more detailed analysis corresponding to the top ten international markets, as
ranked in 2018, for imports and exports of fine jewelry to and from the United States.
This report was prepared on request for the Diamond District Partnership by Natalia Avila, International Trade Intern at the U.S.
Department of Commerce, and Anastasia Anastasia Xenias, PhD, Senior International Trade Specialist and Global Team Leader
for the U.S. Department of Commerce, International Trade Administration
Imports and Exports to the World Including Dollar and Percent Changes
Figure 1 represents the total exports of fine jewelry from the U.S. to the
world from 2016 to 2018. In 2016, the U.S. exported a total of over $9 billion
in fine jewelry to the world. In 2017, the U.S. exported a total of over $10
billion in fine jewelry to the world. Then, from 2016 to 2017, the percent
change for U.S. exports of fine jewelry to the world was 5% and this figure dropped from 2017 to 2018 to -4%. In 2018, the U.S. exported a total
of $9,939,057,849 in fine jewelry to the world. Thus, after 2016 there was a
large increase in exports of fine jewelry from the U.S. to the world and this
figure dropped significantly in 2018 by nearly $1 billion.
This graph, figure 2, represents the total imports of fine jewelry from the
world to the U.S. from 2016 to 2018. In 2016, the U.S. imported a total of
nearly $9 billion in fine jewelry from the world. Further, in 2017, the U.S. imported a total over $9 billion in fine jewelry from the world. In 2018, the U.S.
imported a total of more than $8 billion in fine jewelry from the world. After
2017 there was a significant drop in imports by more than $600 million. The
U.S. has experienced trade surpluses in recent years, meaning that the U.S.
exports more than they import. In 2016, there was a trade surplus of almost
$1 billion, in 2017 the trade surplus reached over
$1 billion, and in 2018 the trade surplus also reached over $1 billion.
Figures 5 and 6 represent the dollar change and percent change of
U.S. exports of fine jewelry to the world from 2016 to 2018. As seen in the first figure, from 2016 to 2017, the dollar change was a total
of $490,661,731 whereas in the 2017 to 2018 period, the dollar change dropped to -$368,443,175 for total U.S. exports of fine jewelry to
the world. In other words, the dollar change rose from 2016 to 2017 and dropped from 2017 to 2018. Further, the percent change from
2016 to 2017 can be noted in the second image as 5% and this figure changed to -4% in the 2017 to 2018 period.
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Industry Spotlight

Continued from page 7

confirmed a new mineral species, johnkoivulaite, named in honor of the renowned microscopist and GIA researcher
John Koivula. The 1.16 ct crystal – accepted by the International Mineralogical Association as a new mineral species –
was found in the Mogok Valley of Myanmar by local gemologist Nay Myo.
“We are privileged to be able to name this mineral after John Koivula who has contributed so much to science
and the gem and jewelry industry as a prominent gemologist and innovator in photomicrography,” said Tom Moses,
GIA executive vice president and chief laboratory and research officer. “Discoveries such as this remind us of the
importance of our mission-based research and of the numerous important contributions John has made in his
Continued
on four
pagedecades
18
more than
of scientific work.”
Koivula has more than 40 years of industry experience in research and photomicrography. A prolific author,
diamonddistrict.org
Koivula co-authored the immensely popular, three-volume Photoatlas of Inclusions in Gemstones, The Microworld
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of Diamonds, co-authored Geologica with Robert Coenraads, and was named one of JCK magazine’s 64 Most
Influential People in the Jewelry Industry in the 20th Century.
A specimen of the new mineral now resides in the GIA museum collection, located at the Institute’s world
headquarters in Carlsbad, California.

diamonddistrict.org
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Crime Report

“Vacationing” 82-Year-Old Steals $400,000 in Jewelry
An 82-year-old Florida man had another kind of R & R in mind before he
headed to Manhattan’s Upper East Side for a vacation this past summer.
Rather than resting & relaxing, Samuel Sabatino spent his summer break
robbing & repeating—making off with nearly $400,000 in pilfered jewelry,
watches and other luxury objects from multiple break-ins.
Targeting upscale residential buildings and using his advanced age as a shield
from suspicion, Sabatino would slip past unwitting doormen to enter the vacant
homes of vacationing New Yorkers. Sabatino was arrested during one such heist
on Labor Day weekend.
Police say Sabatino had been on the run for a decade. He’s been charged
with 11 counts of burglary following an extensive investigation that authorities
say covered multiple states. He could face up to 15 years in prison.
Samuel Sabatino (Image courtesy of NYPD and
New York Times)

SOURCE: instoremag.com; The New York Times

Solid Gold Toilet Stolen from Winston Churchill’s Birthplace
Let’s play this straight: British police are searching for a solid 18K gold toilet worth
nearly $6 million stolen from Blenheim Palace in Oxfordshire, England, the stately
home where former prime minister Winston Churchill was born.
The fully functioning toilet was installed as part of an exhibition by Italian artist
Maurizio Cattelan titled “Victory is Not an Option.” Police received a report of
the toilet’s theft at 4:57 a.m. on a Saturday morning. Surveillance equipment
recorded the thieves leaving the scene and a 66-year-old man has since been
arrested in connection with the theft.
Detective Inspector Jess Milne said in the statement: “Due to the toilet being
plumbed in to the building, this has caused significant damage and flooding,” adding, “We believe a group of offenders
used at least two vehicles during the offense.” The toilet has not been recovered and police are appealing to the public for
help locating the perpetrators.
SOURCE: www.cnn.com

Robber Runs with $43,000 Watch
A man posing as a customer grabbed a diamond watch from the display
counter at Flawless, a Diamond District jewelry store on 6th Avenue and West
47th Street and walked out the door, according to the NY Post. The watch is
reportedly worth $43,000
“A guy came in and asked to see watches,” store owner Eddy Rubin told a Post
reporter. “He was looking at two Rolexes. Then he grabbed a $43,000 diamond
Rolex watch and ran out.”
Police are investigating the incident as a grand larceny. So far, no suspects have
been detained.
SOURCE: NY Post

Armed Robber Shot Dead After Jewelry Store Stickup
One man was shot and killed, and another remains at large following the armed robbery of a jewelry store in Glendora,
California, a city located about 25 miles east of downtown Los Angeles.
According to the Glendora Police Department, at 12:14 p.m. on Sept. 6, officers responded to a call of an armed robbery
at a store in the 700 block of West Route 66. Lt. Robert Westfall, of the Los Angeles County Sheriff Department’s
18
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Homicide Bureau, told a reporter from KTLA television news that the two individuals robbed the store then ran out
the back.
After police contained the area, which included placing two nearby schools on lockdown, police located one of the
alleged perpetrators in a parking lot outside a nearby apartment complex. The suspect did not comply with officers’
repeated instructions and was shot and killed by police.
The second suspect remains at large. A third individual, a woman found in a waiting vehicle at the crime scene, was
detained and later arrested, say Glendora police.
SOURCE: www.nationaljeweler.com

DIAMOND DISTRICT ROBBERY UPDATE:

Feds Arrest First of the Trio

Federal agents arrested Pedro Davila, 27, in Pasco County,
Florida on September 17th in connection with an armed robbery
at the Avianne & Co. jewelry store in the heart of New York’s
47th Street Diamond District on August 25th.

The three suspects—captured on video—in the August 25th robbery
at Avianne & Co. (Image courtesy of Jewelers’ Security Alliance)

Three gun-toting diamond thieves entered the store that
Sunday morning, tied-up store employees, and in full view of a
phalanx of security cameras grabbed nearly $4 million in diamond
and gold jewelry before fleeing on foot. Davila, who was identified
from security video footage, had been hiding in Florida.

“In the day and age of technology and cameras, you would think robbers trying to pull off a cinematic heist would
think twice,” FBI Assistant Director-in-Charge William Sweeney said. “But these men allegedly took over a jewelry store
in Midtown, tied up the employees and robbed it without believing they would get caught.”
Two of Davila’s co-conspirators remain at large. One has been identified as Jaysean Sutton, 39, while a third, so far
unidentified accomplice wore a red-and-black bandana on his head. In the crime scene footage, Sutton is seen wearing a
suit and fedora and Davila with a black bucket hat pulled down to eye level.
According to the Daily News, Sutton and Davila met at a homeless shelter. Both suspects are charged with robbery,
robbery conspiracy and brandishing a firearm and if convicted on the top counts may face life in prison.
In another interesting development, police arrested Shalonda Washington, girlfriend of alleged perpetrator Jaysean
Sutton, in Stamford, Connecticut last month. Police responding to Washington’s apartment on an unrelated criminal
matter found jewelry stolen from Avianne & Co. inside her purse.
SOURCE: New York Daily News; NY Post

In the News
Continued from page 6

There Was a Young Lady Who Swallowed Her Ring…
Jenna Evans from San Diego abruptly woke up from a disturbing
dream about swallowing her diamond engagement ring. Looking down
at her ring finger for reassurance she realized to in horror that it wasn’t
a dream.
She immediately woke her fiancé, Bob Howell, who rushed her to
urgent care, then to a gastroenterologist for an upper endoscopy. Sure
enough, during the exam the doctor was able to locate Jenna’s ring in
her intestines. Then, in a Facebook post about her experience Jenna
wrote, “He retrieved it and gave it to Bobby, not me.”
SOURCE: www.instoremag.com
diamonddistrict.org
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