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“POWER CUT”
ROBBERY TREND
PROMPTS JSA TO ISSUE
“CODE RED” ALERT
JSA (Jewelers Security Alliance) issued an
emergency “Code Red” alert throughout the
summer to warn jewelry store owners about a
dangerous trend of jewelry store robberies by
thieves that cut electric power lines to disable
store security systems.
Continued on page 9

ANALOG WATCHES OUTSELLING
SMARTWATCHES AGAIN
The analog watch market hit bottom in March 1983.
Down to 600 watchmakers from a 1970 record high
of 1,600, the once-venerable Swiss watch industry was
having its clock cleaned by Japanese manufacturers
of cheap, digital quartz watches that, in less than one
decade, had nearly decimated global demand for
analog watches. Instead of winding down, the
watchmakers fought back.
Continued on page 8
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LETTER FROM THE
EXECUTIVE DIRECTOR
Dear Friends,
The Law of Unintended Consequences is that virtually any
action taken in the name of progress will inevitably spawn new,
unforeseen, and often worse problems than that which the original
solution was intended to solve. A case in point is the Corporate
Transparency Act.
The recently introduced Corporate Transparency Act, is a
congressional bill that would require small businesses to disclose
details about their beneficial owners to the Treasury Department.
Businesses that fail to comply could face up to $10,000 in fines,
or a prison sentence of up to three years.
The term “beneficial owner” refers to an individual who
either has substantial control over a company or gains substantial
economic benefits from it. The objective of this legislation is to root
out hidden money laundering activities operating beneath the cover of anonymous shell companies.
While the intent of the legislation is to put drug dealers and terrorists out of business, in practice,
it may do as much, if not more damage to small businesses. In the case of the Corporate Transparency Act,
the definition of a small business is a corporation or limited liability company with 20 or less employees
and $5 million dollars or less in annual revenue.
By mandating such substantial reporting responsibilities, coupled with the threat of such onerous
penalties for noncompliance, it seems the Federal government is giving little thought to the inordinate
burden they may soon place on “mom and pop” business owners.
From the language of the bill, one could surmise that it is aimed directly at the majority of small
businesses that operate within the Diamond District. With over 2,500 small businesses on 47th Street
alone, this legislation represents an overbearing intrusion into the daily operations of a majority of our
district’s merchants.
Significantly, this new legislation will have a similar effect on the tens of thousands of small business
owners who are represented by the over 75 other Business Improvement Districts in New York City alone.
Regardless of how noble or well-intentioned the actions of our government representatives may be,
before moving forward it is imperative that they weigh the possibility of unintended consequences on
commercial activity.
The Diamond District Partnership is monitoring the status of this legislation carefully. Together with
our fellow BID leaders, and the BID Association, we will fight to prevent the passage of this, or any such
legislation that has the potential to harm the success of our district’s businesses, and the livelihood of
their owners.
Sincerely,

Avi Fertig

Darrow
& Holmes
A Collection Agency
Like NO Other
Collections | Skip Tracing | Asset Recovery
Jerry Hauser

(516) 226-3200 Fax: (516) 226-3238
jdh@darrowandholmes.com

www.darrowandholmes.com
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In the News

IN THE NEWS
World’s Biggest Diamond
Mine Is Not Forever

“In terms of the pink diamonds, the impact is going to
be even more dramatic” from Argyle’s closure, said Rio’s
Soirat in the interview with Bloomberg about the effect
of the closure on the availability of pink diamonds. “You
can imagine the laws of supply and demand will apply,
and you can imagine the impact that will have on those
very rare pink, red, blue and purple diamonds.”
Production at Argyle, about 2,600 kilometers (1,600
miles) northeast of the state capital Perth, is scheduled
to end before the end of next year after finally exhausting
its supply of economically viable stones, said Soirat.
SOURCE: Bloomberg; JCK

India Creates Import Classification
Codes to Track “Lab-grown” Imports

The Argyle Diamond in Australia is known to be the world’s largest
(Image courtesy of Carla Gottgens/Bloomberg)

90% of the world’s pink diamonds, arguably some
of the world’s most expensive gems, originate from
the world’s biggest diamond mine: The Argyle mine in
Western Australia.
Rio Tinto’s Argyle mine, due to shut next year, has
operated since 1983. Long considered the world’s largest
diamond mine, Argyle produced 14.1 million carats of the
total global output of 21 million carats in 2018.
More than three-quarters of Argyle’s output is composed of lower-value white and brown diamonds, which
sell for an average of between $15 to $25 a carat. Argyle’s
magnificently hued pink, red and purple stones account
for less than 0.01% of the site’s total output.
Coveted throughout the world, pink diamonds command the sector’s highest prices. Even as prices for pink
diamonds more than quadrupled in the past 10 years,
most industry experts expect the closure will send pink
diamond prices higher than ever.
“Rio Tinto’s Argyle mine is the first and only ongoing
source of rare pink diamonds in history,” Arnaud Soirat,
Rio Tinto’s CEO for copper and diamonds, said in a
statement. “With the life cycle of this extraordinary mine
approaching its end, we have seen, and continue to see,
unstoppable demand for these truly limited-edition diamonds, and strong value appreciation.”
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The Indian government has established a new import classification code for lab-grown rough diamonds.
According to a report from the Gem & Jewelry Export
Promotion Council (GJEPC), the new classification will
separate synthetic gemstones into two distinct categories, diamonds and non-diamonds, to better monitor
synthetic gems entering the country.
Colin Shah, the council’s vice chairman, explains that
new import code will help organizations such as the
GJEPC track the precise quantities of lab-grown diamonds coming into the market.
Previously, all rough synthetic gemstones imported to
India carried the same import code. The new codes will
apply to man-made diamonds, with another distinct code
set aside for other rough synthetic stones.
Indian Trade Classification (ITC) codes are unique numbers for each type of product and are based on the
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international Harmonized System (HS) used to classify
traded goods on a common basis for customs purposes.
India has already designated distinct ITC codes to differ-

Christie’s Historic $109.3 Million
Auction Haul for Indian Art

entiate polished synthetic diamonds with other polished
synthetic gemstones. According to the GJEPC, India is one
of the first countries to mandate such meticulous tracking
for lab-grown trading.
SOURCE: Rapaport; Gem & Jewelry Export Promotion
Council (GJEPC)

GIA Announces 10% Price Cut Amid
Market Slowdown

Image: The Cartier Belle Époque diamond Devant de Corsage brooch
sold for $10.6 million—Image courtesy of Christies

Sotheby’s and Christie’s, two of the world’s most
storied auction houses, each made historic sales this
past month: Sotheby’s by selling itself to telecom billionaire and art collector, Patrick Drahi, for $3.7 billion; and
Christie’s for its record breaking auction of Indian art and
Mughal objects that yielded a total of $109,271,875.
The spectacular auction of the Maharajas & Mughal
Magnificence collection in New York represents the highest
amount brought in for Indian art and Mughal objects, falling
just short of the overall highest sale record still held by the
Image: Color grading at a GIA laboratory. (Eric Welch/GIA)

Rapaport reports that the Gemological Institute of
America (GIA) will temporarily reduce grading fees for
certain smaller diamonds in response to a slowing rate of
submissions likely due a recent industry slowdown.
Citing a letter from Tom Moses, the GIA’s executive vice
president and chief laboratory and research officer, to GIA
clients, prices of reports for polished weighing from 0.30
to 0.49 carats will be reduced by 10% until October 15.
“Right now, GIA is issuing fewer laboratory reports than
normal because the industry is experiencing challenging
times,” wrote Moses.
According to a GIA spokesperson, reports subject to the

2011 auction of Elizabeth Taylor’s jewelry for $116 million.
The auction attracted bidders from over 45 countries
and consisted of nearly 400 lots, including the legendary
Golconda diamonds, bejeweled swords and daggers once
owned by Indian rulers, and a king’s ransom in dazzling
colored stones.
The top-selling lot was the Belle Époque diamond
‘devant-de-corsage’ brooch, which went for $10,603,500.
Fashioned in 1912 by Cartier, the brooch featured a pear
brilliant-cut diamond of 34.08 carats (E color, VS1 clarity), an oval brilliant-cut diamond of 23.55 carats (D color,
VVS2 clarity, potentially Internally Flawless, Type IIa),
modified marquise brilliant-cut diamond of 6.51 carats (D
color, VS1 clarity, Type IIa), heart modified brilliant-cut di-

price decrease include natural and lab-grown diamonds

amond of 3.54 carats (3.54 carats, E color, VS2 clarity), as

submitted for Diamond Grading Reports, Diamond Origin

well as Lily-of-the-valley old-cut diamond links, platinum

Reports, Diamond Dossiers, Laboratory-Grown Diamond

and 18k white gold (French marks), 7 ½ ins., signed Cart-

Reports, Focus Reports, Diamond eReports and Colored

ier, accompanied by a later added unsigned double-row

Diamond Grading Reports.

Lily-of-the-valley necklace of 15 ½ inches.

SOURCE: Rapaport

SOURCE: www.thediamondloupe.com
Continued on page 6
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In the News
Continued from page 5

Royal Asscher Introduces Two New
Diamond Cuts

grant from the Gemological Institute of America (GIA)
for DCA graduates enrolling in GIA online distance
education courses.
Scholarships may be applied toward any of the
following GIA eLearning courses, based on availability:
Jewelry Essentials, Colored Stone Essentials, Diamond
Essentials, Pearls, Colored Stones, Diamonds and Diamond
Grading and Gem Identification.
Scholarships are open to DCA members and their
employees who are: at least 18-years old, currently
employed at a DCA member store, a graduate of at least
one DCA course and not already enrolled in another
distance education course from GIA.
DCA will administer the GIA scholarship grant. Applications will be accepted through December 31, 2019 and will

The new Royal Asscher cushion-cut diamond (Image courtesy of Royal
Asscher)

Royal Asscher, celebrated its 165th birthday with the
international introduction of two new patented diamond

be given on a first-come, first-served basis. For more information, applicants should visit www.diamondcouncil.org.
SOURCE: INSTORE; Diamond Council of America;
Gemological Institute of America

cuts. The Netherlands-based jeweler sells its diamond-jewelry collections in approximately 150 locations worldwide.
The two new cuts, Royal Asscher Oval and the Royal
Asscher Cushion, join the renowned Royal Asscher Round
Brilliant and the Royal Asscher.
SOURCE: Rapaport News

Burger King in Germany
“Whopper Diamonds” Make for
a Tasty Love Story

GIA Announces Continued
Education Tuition Scholarships for
DCA Graduates

Image from the Facebook page of Burger King Deutschland

Burger King’s German arm is talking up “Whopper
Diamonds”—gemstones grown from the ashes of its
signature burger. The fast-food chain is also running a
contest—with Whopper Diamonds as the prize.
Promotion for the contest included a 90-second comDiamond Council of America, a nationally accredited

6

mercial that featured a gay couple, Dimi and Alva, travelling

school that offers jewelers the opportunity to earn pro-

to Germany to get married. To commemorate the cere-

fessional certifications in diamonds, colored gemstones,

mony, which the fast-food chain paid for, the couple both

and fine jewelry sales through distance education, has

received Whopper Diamonds, set in wedding rings.

announced that they have received a $25,000 scholarship

Continued on page 7
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Continued from page 6
On Facebook, it is telling its followers to post a
“picture of you & your partner here in the comments and
tell us what makes him your favorite person. We are fire
and flame for your love stories.”
The winner, chosen at random, will win two 0.19 ct.
Whopper Diamonds, worth approximately $2,000.
The diamonds are meant to give Burger King fans “the
exclusive opportunity to love the Burger King brand as
well as to unite their partner in the form of a diamond,”
said Klaus Schmäing, marketing director at Burger King
Deutschland, in a statement.
SOURCE: JCK

The new Gucci store at Place Vendôme in Paris (Image courtesy of Gucci)

The new Hortus Deliciarum collection features more
than 200 one-of-a-kind pieces. Each item was made
in Italy and is centered around one of three themes:
eternal love, the animal kingdom and solitaires. Gem-

Gucci Moving into High-End Jewelry

stones feature heavily, making Gucci’s entrance into the
high-value jewelry space distinctly colorful.
Though not its first foray into fine jewelry, this is the first

Luxury fashion house Gucci has inaugurated its first
boutique dedicated exclusively to jewelry. The storeopened on July 2 at Paris’s historic Place Vendôme,
with an original collection designed by creative director

time Gucci has branched into higher-value pieces. The new
pieces are priced between $56,000 to $900,000.
SOURCE: www.professionaljeweller.com; Rapaport

Alessandro Michele.
diamonddistrict.org
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Industry Spotlight

Analog Watches Outselling Smartwatches, Again
The analog watch market hit bottom in March 1983.
Down to 600 watchmakers from a 1970 record high of
1,600, the once-venerable Swiss watch industry was
having its clock cleaned by Japanese manufacturers
of cheap, digital quartz watches that, in less than one
decade, had nearly decimated global demand for
analog face watches.
Instead of winding down, the watchmakers
fought back. Two years and 2.5 million Swatches later,
digital watches were practically a punchline, and the
Swiss watch industry had proved it was possible to
turn back time.
The inevitable rematch came 32 years later. Only
this time, the possibility of an analog victor in a digital age deathmatch seemed far less remote. The Apple
Smartwatch began appearing on wrists everywhere soon after its 2015 launch. According to respected watch
industry tracker the NPD Group, it took just three years, the 2018 holiday season, for U.S. Smartwatch sales to
outpace traditional watch purchases for the first time ever.
“That was definitely a milestone,” says Reginald Brack, NPD industry analyst for watches and luxury.
However, in the first quarter of 2019, sales for traditional analog watches unexpectedly surged, capturing
nearly two-thirds of the watch market, said NPD. Watches made with precious metals saw a double-digit
gain. But, why?
Before watchmakers trumpet their victory, some reflection is necessary. Smartwatches—a sales category
all of 4 years old—still claim about one-third of overall watch sales; first quarter Smartwatch sales grew more
than 20%. In addition, last year’s three top watchmakers—Apple, Samsung, and Fitbit—sell only Smartwatches.
“Market share is definitely growing,” says Brack. But in that fact lies a possible permanent redemption
for traditional watchmakers. As NPD has found, most Smartwatch wearers are younger consumers who
grew up holding cellphones. When they need to know the time, they look down at their phone, not at their
wrist. This cultural shift put all watches at risk.
Even if Smartwatches supplant the $500-and-under analog watch market, they may be simultaneously
acclimating many non-watch wearing Millennials and Gen Z’ers— to the idea of wearing something on their
wrist. By reversing trends away from wristwatch wearing, the Smartwatch category may yet prove to be the
high tide that lifts all ships.
Millions of 1980s-era Swatch wearers didn’t grow up and buy digital watches, or more $30 Swatches
for that matter. They got jobs and started buying high-end Swiss-made timepieces. Emerging studies also
indicate that as consumers become more and more submerged in technology, many may opt to reserve the
intimate domain of their wrists to technologies of a simpler age: A classic analog watch, particularly the
higher-end Swiss models, which radiate the aura of history, craftsmanship, and cachet no Smartwatch
can ever replicate.
In the span of two generations, analog watches are proving to be worthy competitors for technologically
superior disrupters. With no less resilience than of many generations prior, traditional analog watches once
again show that the choice of which watch to wear goes far beyond how well it tells time.
SOURCE: JCK
Continued on page 19
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SPECIAL CRIME ALERT
Industry Spotlight

JSA ISSUES RARE NATIONWIDE
“CODE RED” ALERT FOR SUMMER
HOLIDAYS AND WEEKENDS
JSA (Jewelers Security Alliance) issued an emergency

store arrested two suspects, one a Chilean national,

Code Red alert prior to the July 4th holiday weekend to

after they broke through the front door and smashed

warn jewelry store owners about a dangerous trend of

several display cases using a crow bar.

jewelry store robberies by thieves that cut electric power
lines to disable store security systems. JSA advises store
owners to maintain vigilance throughout the summer.
JSA has so far identified over 50 cases of burglars
cutting off power at U.S. jewelry stores in 2019. The
organization is actively working with law enforcement
to contain this trend.
Right now, JSA urges jewelry store owners and
employees to consider any interruption or electric power
as a red flag for a burglary, and after immediately alerting
local police, to notify JSA at (212) 687-0328 or
jsa2@jewelerssecurity.org.
The following are accounts of recent burglaries where
thieves gained entry by cutting power lines:
Scottsdale, Arizona; May 25, 2019
Acting on information provided by law enforcement agencies in Santa Barbara, CA about a crew of known Chilean
jewelry burglars who cut the power lines to and robbed
two jewelry stores in their jurisdiction. Scottsdale Police

METHODS USED:

• J ewelry stores are being targeted on nights prior to
a day the store will be closed such as weekends and
holidays.

•B
 urglars cut off power to the store to disabling alarms
and camera systems by gaining access to outside
electrical service panel.

•B
 urglars wait to see police or other response time, and
then wait until police depart.

•B
 urglars wait until back up battery is exhausted.
•M
 any suspects are Chilean burglary crews reportedly
based in California and Florida, but who travel
throughout the U.S.

• S uspects may cut through the roof or break into the
jewelry store from a neighboring business, but also
may break open or pry open front or rear doors.

• S uspects may cut power to numerous jewelry stores

arrested three suspects at an area motel who were in the

in the same area and wait to observe response time

country illegally and in possession of stolen jewelry from

and then identify best target store.

these local jewelry stores.
Leawood, Kansas; June 22, 2019
Suspects cut the power to a jewelry store, pried open the
rear door, and attempted to break into the safe, but were

RECOMMENDATIONS FROM JSA:

• J ewelers must respond to cases of power
interruptions at their stores.

unsuccessful. The suspects then stole a large quantity of

• In the event of suspicion of an imminent burglary,

jewelry items from the showcase. Police learned of four

proprietors should not respond alone, but rather

other Kansas City jewelry stores with cut power lines

request police accompaniment.

that same night within the same time frame. None of the
other stores were burglarized.
Yorba Linda, California; June 24, 2019
A store owner checking on his store noticed the security
system was disabled due to a cut power line. He immediately contacted the Orange County Sheriff’s Department.
Several hours later, Sheriff’s Deputies staking out the
diamonddistrict.org

•P
 olice should be aware that burglars may be waiting
nearby to observe the response, if any, after cutting
power lines.

• J ewelers should inspect electrical boxes daily and
report signs of tampering, even if the power is not
cut off and no burglary occurred.
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Market Trends

BAIN & CO. LUXURY MARKET STUDY:
“GROWTH IS THE NEW NORMAL”
China’s “Gen Z” Fuels 6% Rise in 2018;
Stable Global Growth Expected in 2019
Many of China’s Gen Z’ers are still too young to get a driver’s license. Yet, according
to the Bain & Co. Luxury Goods Worldwide Market Study released this past spring, this
single market segment drove much of the 6% global growth in the $290 billion personal
luxury goods industry in 2018.
“Gen Z” was born between 1995 and 2015. Still in their early twenties and younger, Gen Z’ers rely on their parents as
financial safety nets, so they feel free to splurge on luxury goods. The Bain report described China’s Gen Z shoppers as a
“segment to watch” in the luxury category, with a proud and empowered attitude, significant spending power, and a penchant
for impulse purchase.
Emergent Chinese Gen Z spending strength coupled with various other market trends is why Bain & Co. views the 2018
growth level “the new normal” and predicts consumer expenditure on luxury goods in 2019 to rise to $305-$310 billion in 2019,
reflecting 4 to 6 percent growth at constant exchange rates.
The Bain report stressed the major role China’s Gen Z’ers will soon play in the rise of the luxury industry, “a new force to be
reckoned with in the luxury goods industry.”
“China continues to dominate the luxury scene,” said Claudia D’Arpizio, a partner at Bain. “Elsewhere we are continuing
to see geopolitical uncertainty shape and reshape tourism spending patterns, with Chinese consumers choosing to spend
domestically with more frequency.”
Purchasing in the U.S. will rise 2% to 4%, rebounding from slow sales in 2018 due to economic uncertainty brought about
by trade-war concerns, the report noted. Increased tourism from Mexico and Brazil will offset the loss of consumer spending
by Chinese visitors.
“We expect stable growth in 2019,” D’Arpizio added. “Overall we are seeing moderate growth in most markets.”
SOURCE: www.thediamondloupe.com; Rapaport

WEDDINGWIRE STUDY SHOWS
MILLENNIALS ENGAGEMENT-RING
SPENDING HOLDS STEADY AT $5,000
A new study released by WeddingWire shows that Millennials are willing to pay any
price for a diamond engagement ring as long as that price is $5,000. They are proving
to be more flexible when it comes to the kind of stone they choose.
The average price couples spent on engagement rings in 2018 was $5,000, the
same amount they were willing to spend in 2017 and 2016, according to data collected
by WeddingWire. The wedding-services marketplace surveys approximately 18,000 newlyweds in the U.S. each year to predict
future trends in the industry.
While the cost of a ring remains unchanged, Millennial couples are trending toward greater flexibility in terms of the stone
they choose. In 2018, 71% preferred a diamond as the main stone. In 2017, the first year the question was included in the
survey, over 74% said a diamond was their first choice.
On average, Millennial couples will spend $1,900 on wedding rings, and $300 for non-ring jewelry. The study found that
Millennials tend to be proud of their purchase, with 64% posting pictures of the ring on social media sites.

Additional Highlights from the WeddingWire Study:

• 5 0% of all couples prefer to purchase their ring from a brick-and-mortar store
• 2 0% of all couples prefer to choose the ring together
• P rice and positive reviews are the two primary factors couples consider when choosing where to purchase a ring
10
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DOWNLOAD OUR PRECIOUS
METAL PRICES APP
• Pay-Outs Of Up To 99%*
• Same Day Settlements & Wire Transfers
• One-stop shop for your precious metal needs

*Pay-outs of up to 98.5% when hand testing and up to 99% on melts.

ON-SITE IN THE DIAMOND
DISTRICT. COME WATCH!
Reputable Metal Refiner Since 1985

One of the only precious metal reﬁners
in NYC with our own branded bars!
45 W 47th Street, New York, NY 10036
Call 212-398-1454 for a quote.

www.mgsreﬁning.com

•A
 majority of couples will choose to purchase from a

questions on purchasing benefits. The participants employ up
to 500 people, with the majority, 61%, running a business with
four employees or fewer.

• C ouples also favor merchants that post online photos

Among the 1,000 participants, 47% said they “somewhat
agree” or “strongly agree” that they are able to provide
employees with good coverage options, with 40% answering
“somewhat disagree” or “strongly disagree,” and the remainder saying they didn’t know or weren’t sure. Of the industries
represented, retail had the lowest percentage of owners who
thought they could provide good coverage options, at 36%.

business with both negative and positive reviews over
one with no reviews at all
of their merchandise when deciding where to buy

•D
 ecember is the most popular month to get engaged
• C hristmas is the most popular day to propose
• 5 0% of those who propose, will purchase a ring at least
two months before popping the question

SOURCE: WeddingWire; Rapaport

SMALL-BIZ SURVEY SHOWS
TOLL OF RISING HEALTH COSTS
Less than half of small-business owners said they were
able to provide good health
coverage options to their
employees in a recent survey
on the economy conducted by
the U.S. Chamber of Commerce
and MetLife.
The Small Business Index
for the second quarter of this
year highlighted health care and asked small-business owners
diamonddistrict.org

Despite concerns about transparency, 74% of respondents
said they had enough information to make informed decisions about health care for their business. About one-third of
respondents said they turned to benefit brokers, consultants
or agents for information on buying coverage.
Still, health spending, which represented 17.9% of GDP
in 2017, is a concern to small-business owners. Fifty-seven
percent of participants said the cost of health care crowds
outother priorities.
“For small-business owners, health care costs and
complexity continue to gobble up time and resources that
could otherwise be spent growing their companies and
creating more jobs,” said Tom Sullivan, vice president of
small-business policy at the U.S. Chamber of Commerce,
in a statement.
SOURCE: Crain’s New York Business
Continued on page 17
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Study with the Education Leader
for Gems and Jewelry
Gemological Institute of America® programs teach in-demand skills that can help advance
your career – from buying and selling gemstones to designing and making fine jewelry.

Upcoming Offerings at our New York Campus Include:
Graduate Gemologist
Aug 22, 2019-Mar 27, 2020
Oct 17, 2019-May 22, 2020

Graduate Diamonds
Sep 26-Nov 22, 2019
Oct 17-Dec 20, 2019

Diamond Grading Lab Class
Sep 30-Oct 4, 2019
Dec 2-6, 2019

Learn more at

GIA.edu/school
Gemological Institute of America, Inc.
50 W 47th Street, 8th Floor, New York, NY 10036
T +1 800 366 8519 T +1 212 944 5900 E nyadmissions@gia.edu GIA.edu
Gainful Employment Information: GIA.edu/GE-info
©GIA 2019. GIA® and Gemological Institute of America® are registered trademarks of Gemological Institute of America, Inc.

A branch of GIA’s campus in Carlsbad.
Licensed by the New York State
Education Department.

Diamond District
In the News
Partnership
News

ATTENTION DIAMOND DISTRICT
JEWELRY DESIGNERS…
The Diamond District Partnership Wants to Send YOU and
Your Designs to Milan

The Artistar Jewels Exhibition and Competition during Milano Jewelry Week in late
October is an exciting opportunity to showcase your best work before an international
audience of your peers.
The Diamond District Partnership wants to help you get to Milan.
We are accepting entries* to a jewelry design competition for one up-and-coming Diamond District designer to
be judged by a panel of recognized industry experts.
The winning designer will receive a $2200 stipend** toward the cost of two (2) submissions of their original
work*** to the Artistar Jewels competition and airfare to Milan.
To enter the Diamond District Design Competition, please send the following to: rsvp@diamonddistrict.org
• Personal biography, email address, phone number, website URL (if applicable)
• Photos of the design creations you wish to enter
•S
 pecific information about the piece you submit including materials used, techniques, theme, inspiration
and country of origin of all materials

Last Day for Entries is Thursday, August 15, 2019****
For more information about the Artistar Jewels Exhibition and Competition, please refer to the article on
Page 15 in this edition of Diamond District Monthly (August 2019, Vol. 109).
* Each designer may submit up to three (3) entries to the Diamond District Partnership Design Competition. There is no cost to enter.
Any design entered must be an original creation by that specific entrant. The winning design stipend will be awarded only to its specific entrant.
** The cost to enter two (2) designs to the Artistar Jewels Exposition and Competition is approximately $1700. The Diamond District Partnership stipend
is not meant to cover the entire cost of entry and airfare, rather to offset the total cost of entering and traveling to the Artistar Jewels event in Milan.
*** IMPORTANT NOTE: Any design pieces entered to the Diamond District Partnership Design Competition MUST be manufactured in the New York
Diamond District.
**** Employees and Board Members of the Diamond District Partnership, and members of their family are not eligible to enter the Diamond District
Partnership Design Competition.

diamonddistrict.org
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Diamond District
Partnership News

A COAT OF PAINT AND A
LITTLE CARING MAKES ALL
THE DIFFERENCE
The six fire hydrants on 47th
Street in the Diamond District
have always been in good
working order. As for how they
looked, not so much. All were
covered in stickers, graffiti, and
the filth that accumulates over
decades of neglect.
Not anymore. Through the
kind assistance of the NYC-DEP,
in response to a request by the
Diamond District Partnership, all
six hydrants and their protective
bollards have been scrubbed
clean and freshly painted. The
pictures below show what a
difference it makes.

Before
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Before

After

After
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Diamond District
Partnership News

ARTISTAR JEWELS ACCEPTING
ENTRIES FOR 2019 EXHIBITION
AND COMPETITION UNTIL
AUGUST 30
The Artistar Jewels exhibition and competition is an annual project established in 2012 to showcase
the work of established jewelry artists and serve as a springboard for emerging designers.
The exhibition takes place in the heart of Milan from October 24th to 27th 2019 during the Milano
Jewelry Week—a weeklong celebration of contemporary jewelry design through workshops, lectures,
exhibitions from international jewelry galleries, and other unforgettable programs and events
Artistar Jewels is considered the highlight of Milano Jewelry Week by exhibiting the creations of
over 150 artists and designers who share the same dedication and mastery in gold and creative art.
Every year the creations of more than 100 international artists are selected by a panel of well-known
jewelry design luminaries to be published in the Artistar Jewels’ annual book titled Artistar Jewels.
The book is distributed in all Italian bookshops and in the major European cities and sent to a current
list of 5,000 major buyers, gallery owners, luxury boutiques, and fashion stylists.
All the jewels published in the book are displayed throughout Milano Jewelry Week, and selected
artists receive access to the artistarjewels.com online sales channel where they are able to market
their creations throughout the world.
Selected artists also have opportunities to participate in various exhibitions, fairs and exhibitions in
galleries around the world.

The final day to enter is AUGUST 30TH, 2019.
For more information about the Artistar Jewels competition, please visit:
www.artistarjewels.com/aj/en/participation-artistar-jewels.html.

24 TH - 27 TH OCTOBER 2019

MILANO JEWELRY WEEK
Call for Entries

Deadline August 30, 2019
The Contemporary Jewel as never seen before

diamonddistrict.org
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Crime Report

Gloved Perpetrators Smash
& Grab Pawnshop Jewelry
Two men wearing gloves
entered a pawn shop and
after browsing for several
seconds before meandering
over to the jewelry cases.
Suddenly, one of the suspects pulled out a small
pointed tool and slammed
it down onto the glass
counter top.
The laminated glass
countertop shattered
instantly but did not break
apart. The second suspect repeatedly punched the glass
several times in to create a hole in the glass. After several
unsuccessful attempts, the suspect fled. The second
suspect was able to penetrate the glass sheet, grabbed
six rings and ran from the store.
According to video surveillance footage, the robbery
suspects were in the store for less than two minutes.
Both suspects remain at large.

NFL Quarterback Scores $6.1M Jury
Award in Jewelry Fraud Lawsuit
A San Diego jury has
awarded New Orleans
Saints quarterback and
Super Bowl MVP Drew
Brees over $6 million in
damages from a jeweler he
claims sold him diamonds
at grossly inflated prices.
Brees said he bought $15
million in diamonds, including an $8 million ring, from
Vahid Moradi and CJ Charles Jewelers over a four-year
period ending in 2016. Brees and his wife Brittany had
been friendly with Moradi for over 15 years and trusted
him completely.

tions by claiming that the higher prices he charged Brees
was a standard retail markup.
SOURCE: www.nola.com

5 Years for Brussels Airport
Diamond Heist Mastermind
The suspected mastermind of a major diamond
heist on the runway of a
Brussels airport in 2013 was
found guilty by a Belgian
court and sentenced to five
years in prison.
The Brussels Criminal
Court ruled that the defendant, Marc Bertoldi, played
a decisive role in the planning of the crime. The prosecutor sought an eight-year prison sentence. Bertoldi’s
extradition from France was delayed because he had
been serving a prison sentence in an unrelated kidnapping case.
Last year, 19 other suspects believed to have been
involved in the heist were acquitted due to a lack of evidence. Belgian prosecutors appealed the decision, and a
new trial of the 19 suspects is scheduled to begin at the
end of 2019.
In 2013, eight men disguised as hooded police officers
with machine guns cut a hole in the fence at Zaventem
airport in Brussels, then barged through security before
seizing diamonds and precious metals worth around $50
million from the cargo hold of a plane waiting on the
tarmac before takeoff.
Their successful escape prompted an international
manhunt. A spokesperson for the Antwerp World Diamond Center called the heist “one of the biggest” ever.
SOURCE: www.dw.com

Phony “Senior
Citizen” Jewelry
Heist Foiled by
Alert Store Owner

Their trust was shattered when Brittany learned from
an appraiser that Moradi had inflated the prices of his
merchandise by about $7 million. Brees brought suit
against Moradi, alleging fraud and breach of contract in
violation of California business law.
Moradi and his attorney, Kevin Rooney, released a
statement saying they “passionately disagree” with the
verdict and intend to appeal it. Moradi defended his ac16

A Miami jewelry store
owner foiled what appeared
to be an attempted robbery
by two men in rubber party
Continued on page 18
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Market Trends

Continued from page 11

CHINESE CONSUMERS
INCREASINGLY DAZZLED
BY DIAMOND JEWELRY
Changes in relationships,
perceptions of femininity,
and the rapid shift to online
buying are leading to a new
dawn for diamond jewelry
in China, according to diamond industry analysts.
Unlike any generation
prior,
Chinese consumers
Image courtesy of A Jing for China Daily
born after 1995, an age
cohort universally referred to as “Generation Z”, see diamond
jewelry as having a place within a wider range of “moments”
in life, which analysts predict will give rise to more discretionary purchases.
“Diamonds are increasingly being bought to celebrate
occasions such as landing a new job, securing a promotion
or other personal achievements in a broader sense,” said
Mabel Wong McCormick, managing director of Diamond
Producers Association in China during a recent interview
with China Daily.
diamonddistrict.org

A survey conducted last year by the trade group on
consumers in Beijing and Shanghai revealed a shift in
perceptions about love that departs from traditionally-held
beliefs of “eternity and everlasting” to “seize the moment”.
These changes signal a welcome shift in consumer attitudes
considering a diamond jewelry purchase from the traditional
approach of cautious contemplation to impulsive satisfaction
and self-gratification.
A 2018 De Beers study that substantiates McCormick’s
findings found that Chinese Millennials and Generation Z’ers
purchased nearly 80% of all diamond jewelry in China sold
in 2017, compared to 60% in the United States.
While the giving of diamond jewelry as a token of love
and commitment continues to constitute the majority of
purchases, De Beers Chief Executive Officer Bruce Cleaver
was encouraged by the study showing the emergence of
additional sources of demand.
“Apart from marriage, the traditional occasion for diamond
gift-giving, a new perception of personal meaningfulness is
emerging that is closely associated to joy, confidence and
pride in themselves, especially among women,” said McCormick. “These would lead to greater interest in purchases that
can reflect these characteristics.”
SOURCE: www.ecns.cn/business/2019-07-03/detail-ifzkrnzp2019190.shtml
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Industry
Crime Report
Spotlight

Continued from page 16

masks disguised as senior citizens.
“We are in downtown Miami, so we do get some suspicious folks,” the owner, who did not want to be identified,
said, “but nothing like this ever.”
The duo could be seen in surveillance video disguised
in rubber masks that made them look like elderly men.
Cameras recorded them slowly crossing two lanes of
traffic in the direction of a jewelry store on the opposite
side of the street. “They waited for all of the cars to pass
by, and then they walked over casually to us,” said
the owner.
The store owner noticed their disguises as soon as
the men rang the doorbell. “We just started screaming,
‘Don’t hit the buzzer! Don’t hit the buzzer! They have
masks on!’” he said.
“These guys were obviously up to no good,” said
Miami Police Officer Kenia Fallat. “Their faces are partially
covered, and their hands are too. Clearly, they wanted
to make their way inside the business, and that’s
exactly what they weren’t able to do.” Denied entry,
the two men gave up and walked away. Their identities
remain unknown.

Jewelry Store
Owner Helps
Recover Stolen
$30K Ring
The moment Esther
Morse and her husband
stepped through their
front door one night this past spring, she knew their
home had been robbed. The thief had rummaged
through all her possession and among other items, made
off with the one item closest to her heart: A $30,000
diamond ring from her husband in honor of their 20th
wedding anniversary.
The Morses filed a police report and waited, for what
they thought was in vain. But it didn’t turn out that way.
Several weeks later, a man walked into the Golden
Swann Jewelry store in Sacramento and offered to sell
the owner a nearly three-carat ring for $2,000.
“Immediately it hit me that it was stolen,” said Golden
Swann Jewelry owner Ben Swann, who thought, “That
diamond is [worth] almost $30,000… why is he selling
it so cheap?”
18

The stolen ring struck Mr. Swann as exceptionally
beautiful and he imagined how heartbroken its owner
must be over its loss. He handed the man $2,000. Then
he took the ring and headed straight to the nearest
police precinct.
Swann’s insight, empathy, and selfless investment
quickly led to Esther Morse’s police report, and soon
after led to him reuniting Esther with her beloved ring.
SOURCE: Yasmeen Hassan for CBS13 in Sacramento

Distracted New Jersey Jeweler
Down $500,000
A well-orchestrated distraction in a New Jersey jewelry
store showroom was just the first act in a brash, high-volume robbery.
Late one afternoon in early summer, a couple came in
to the New Jersey jewelry store and started browsing.
Soon after, another man came to the door, followed a
few minutes later by three more females. They spent
about 30 minutes in the store. They were loud and
pulling the three staff members all over the store. They
purchased a few items then left quickly.
After they left, store video showed a member of the
group crawling into the safe room and removing numerous items from the safe by hiding them in a long flowing
skirt. Approximately $500,000 in expensive merchandise
was taken.
The suspects, who were described as Middle Eastern,
speaking Arabic, and between the ages of 20 and 40, are
still at large.

Distraction Crime Prevention Tips from the New York
Jewelers Crime Alert Network

• K eep safes and safe room locked during the day
• Keep showcases locked
•O
 nly let in the amount of people you can safely serve
•N
 ever let anyone behind the counter or into back rooms
H
•  ave an alert word or phrase that will get all staff to the
•
•

showroom
Insist on helping only one customer at a time
D
 evelop a security plan for suspicious situations which
activates all the steps mentioned above

SOURCE: New York Jewelers Crime Alert Network
(www.nyjcan.com)
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IDE Launches “I Love Natural Diamonds” Social Media Campaign
The Israeli Diamond Exchange is leading a global awareness
campaign that highlights the unique and extraordinary features of
natural diamonds. The social media campaign will consist of several
short videos to be released over the span of this summer, starting with
a piece entitled “Fake Times. Real Diamonds.”
The project was first announced at the World Federation of
Diamond Bourses (WFDB) executive committee meeting in Israel.
The message of the campaign is “In a fake world, real things are rare,”
and tells the story of the natural diamond: its singularity, astounding beauty, natural creation, geological age
and immeasurable value. The videos end with the tag line “I love natural diamonds.”
IDE President Yoram Dvash said, “At a time when counterfeit products and fake reproductions flood almost
every market, few commodities remain as rare and exceptional as natural diamonds.”
Israel is the first global diamond center to introduce an international campaign aimed at differentiating
natural diamonds from lab-grown and other synthetic stones. Says Dvash: “In this campaign we want to
highlight the exceptional qualities of natural diamonds, as symbols of love and timelessness over the
generations and throughout the world.”
For more information and to view the videos, visit: en.israelidiamond.co.il/news/press-releases/i-love-natural-diamonds-campaign/

Love on the Rocks After Bankrupt Diamond Ring E-tailer Disappears
Scores of planned proposals by would-be Romeos are on the rocks since online
engagement ring retailer Enchanted Diamonds filed for Chapter 7 in late June.
The sudden shutdown of the online jeweler prompted floods of furious
complaints to the Better Business Bureau, and rivers of tears from couples claiming
they ordered and paid for expensive engagement rings they never received.
The target of outrage is Joshua Niamehr, a Manhattan-based diamond
jeweler who co-founded Enchanted Diamonds in 2012 and is now alleged to have
scammed customers out of many tens of thousands of dollars in unfulfilled orders.
The story first appeared in a New York Daily News front page article, which quotes Niamehr claiming that
Enchanted Diamonds’ collapse occurred because “A business relationship with Rare Carat went bad,” referring
to a listing site for jewelry and diamond retailers; he insists that “There is no scam here, no fraud.”
But Niamehr’s fuming, frantic customers quoted in the Daily News article are in no mood for his excuses
or protestations of innocence. They want their rings or their money back. Unfortunately, as of now, neither
appear forthcoming.
Bankruptcy papers for the e-tailer, whose business name is Online Diamonds International Corp., list assets
as $203,000 and liabilities as $1.7 million. The site says it is no longer accepting orders, and its phone number
is currently out of service.
Read the rest of the story at: www.nydailynews.com or www.jckonline.com
*NOTE: For easy access to these important market stories, rather than type the entire URL into your browser,
visit online at www.diamonddistrict.org/dd-monthly/.
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