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LETTER FROM THE
EXECUTIVE DIRECTOR
Dear Friends,
Following a press conference at City Hall in mid-April, I was
honored to join with a coalition of NYC small business leaders to
testify on behalf of the nearly 2,600 Diamond District business
owners at an all-day hearing before the City Council Committee on
Consumer Affairs and Business Licensing.
Our goal was to urge city lawmakers to reevaluate proposed
legislation concerning street vending that may negatively affect
many New York small businesses, including many within the
Diamond District.
If passed, the proposed legislation would more than double
the number of street vendor permits issued by the city despite a
severe lack of sufficient oversight or adequate enforcement of
illegal vending. The bills would also allow street vendors to operate as much as two feet from the curb,
further restricting pedestrian access on our already crowded sidewalks.
While the controversial legislation remains up for discussion, it is important for our local business
community to continue speaking out when outside interests threaten our livelihoods. This fight is not over…
While on the topic of fighting, an important milestone in the fight against crime is coming to the
United States. Overseas, CSI Protect is a recognized leader in high-tech DNA crime fighting technology.
This technology employs forensic marking science to prevent inventory losses, break-ins, and smash and
grab thefts.
Their signature technology product, the DNA Intruder Spray system, is responsible for a 99% drop
in robberies at the Bank of New Zealand, following the installation of the system in its over 200 branches.
Small businesses to Fortune 500 companies in 47 countries rely on the technology, many of which receive
considerable discounts from insurers by installing the system.
CSI Protect is one of the key presenters at a special security technology event on May 13th here in the
Diamond District. The program will feature representatives of CSI Protect, as well as the NYPD Crime Unit,
USPIS (United States Postal Inspection Service) along with other Federal and States agencies we are not at
liberty to mention in print.
Please see inside for more information. You will not want to miss this very interesting, informative,
and unique program.
Sincerely,

Avi Fertig
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In the News

IN THE NEWS
Billionaire Diamond Trader,
Ehud Laniado, Dies at 65

A statement posted on the Omega Diamonds
website lauding Laniado as a “visionary businessman,” confirmed his death: “It is with great sadness
that we confirm that our founder Ehud Arye Laniado has passed away. After living an exceptional life
Ehud will be brought back home to Israel as his final resting place. He will be dearly missed by us all.”
SOURCE: Rapaport News

Sotheby’s 88ct. “Goose Egg”
Fetches $14M

Photo credit: www.mercurydiamond.com

Ehud Laniado, the Israeli-Belgian founder of diamond-pricing consultancy firm Mercury Diamond
and Omega Diamonds based in Antwerp, died in a
Paris clinic last month following complications from
an elective surgical procedure. According to French
magazine Le Point, the billionaire diamond mogul
suffered a fatal heart attack during the procedure.
He was 65.
Laniado began his 40-year career in the
diamond business in Africa as a polished-price
forecaster while in his early 20s. He achieved
financial success and industry-wide recognition
after he developed a proprietary computerized
valuation system for rough and polished stones.
Laniado made history again at a 2015 Sotheby’s auction by selling the world’s most expensive
diamond, a 12.03 carats, fancy vivid blue diamond
called the Blue Moon of Josephine, to a Hong Kong
businessman for $48.4 million.
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The 88.22-carat Manami Star. (Image by Sotheby’s)

A rare oval diamond sold for nearly $14 million
at Sotheby’s Magnificent Jewels and Jadeite sale
in Hong Kong this past April, well beyond its $12.7
million presale estimate.
The oval brilliant-cut, 88.22-carat, D-color,
flawless, type IIa stone is one of only three oval
diamonds over 50 carats offered in auction history,
according to a Sotheby’s spokesperson.
The gem was purchased by a private Japanese
collector who first saw the stone while it was on
display in Japan. He named it the Manami Star, after
his eldest daughter.

Vol. 106 | May 2019

In the News

“We were thrilled to handle a diamond of such
rarity, which now takes its place in the roster of top
white diamonds to have come to the market here at
Sotheby’s Asia,” said Patti Wong, Sotheby’s chairman in Asia. “Three clients from the region competed for the stone – testament to the strong demand
for diamonds of this quality in this part of the world.
At 88.22 carats, this lucky stone now carries the
name of the fortunate child whose father has chosen
to give it her name.”
According to Sotheby’s, the 88-carat polished diamond, which was fashioned from a 242-carat rough
stone from De Beers’ Jwaneng mine in Botswana, is
considered lucky, as the number eight signifies good
fortune in Chinese and other Asian cultures.
SOURCE: Rapaport News

Lesedi La Rona Yields World’s
Largest Ever Square Emerald
Cut Diamond

The 302.37-carat polished Graff Lesedi La Rona (Image by Graff)

Multinational jeweler Graff has cut the largest
square emerald cut diamond in the world, which
ranks as the largest high-color, highest clarity
diamonddistrict.org

diamond ever graded by the Gemological Institute
of America.
Dubbed the Graff Lesedi La Rona, the diamond
weighs in at 302.37 carats, and is a top D-color.
It was cut and polished from the principal 1,109
carat Lesedi La Rona rough diamond, which was
recovered in 2015 at the Lucara Karowe mine
in Botswana.
The Lesedi La Rona diamond is the largest
gem-quality rough diamond discovered in more
than 100 years and the second largest ever found.
Lucara Diamond Corp. sold the Lesedi La Rona in
2017 to Graff Diamonds for $53 million, or $47,777
per carat.
The sheer size of the stone presented an unanticipated challenge for Graff gemologists who
discovered the stone was too large for existing
scanning equipment. According to Graff founder
Laurence Graff, the company had to custom build a
new, larger scanner, including developing new imaging software capable of mapping its vast expanses.
It took 18 months to shape the Graff Lesedi
La Rona diamond, from the initial cutting with
precise lasers, followed by the shaping, faceting
and polishing.
Graff initially thought it wouldn’t be able to
create a polished diamond weighing more than
300 carats from the rough. However, further assessments, carried out over the course of a few months,
determined that Graff could produce a stone of that
size. The jeweler planned out each stage of the process, including the initial laser cutting, the shaping,
as well as the faceting. It took hundreds of hours to
polish the table, the facet at the top of the diamond,
Graff noted.
In addition to its record breaking 302 carat diamond, the 1,109-carat Lesedi La Rona has yielded 67
Continued on page 10
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Diamond District
Partnership News

Fighting 21ST Century Crime
with 21ST Century Technology
How many times have you heard that “crime doesn’t pay”?
Thanks to new, 21ST century theft prevention technology,
it may finally be true.
Please join the Diamond District Partnership at a very important security
technology seminar to discover some of the latest developments in
business security and theft prevention technology.

Monday May 13TH
9:00 AM

Featuring presentations from:
CSI Protect: the world’s innovation leader in DNA-based forensic tagging technology,
NYPD Crime Unit, USPIS (United States Postal Inspection Service) along with other
Federal and States law enforcement agencies.
576 Fifth Avenue (entrance on 5th Avenue)
2nd Floor
New York, NY 10036
Complimentary Kosher Breakfast
Due to security considerations and space limitations,attendees must request a reservation at:

rsvp@diamonddistrict.org.
Sponsored in part by:
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GIA Revises Laboratory-Grown Diamonds
Report to Align with New FTC Requirements
CARLSBAD, Calif. – April 1, 2019 – On March 29, 2019, GIA (Gemological Institute
of America) announced changes to its laboratory-grown diamond grading report
to align with recent revisions to the U.S. Federal Trade Commission (FTC)
Jewelry Guides.
Effective July 1, 2019, GIA will discontinue the GIA Synthetic Diamond Grading
ReportTM, introduced in January 2007, and introduce the GIA Laboratory-Grown
Diamond ReportTM.
The GIA Laboratory-Grown Diamond Report will include the standard GIA color,
clarity and cut grading scales for reference purposes.
The GIA Laboratory-Grown Diamond Report will continue to use Colorless, Near
Colorless, Faint, Very Faint and Faint to report the color grades for laboratory-grown diamonds, rather than the letters
used to report the color grades for natural diamonds.
The standard GIA color grading scales will be included on the report for reference, for example: Colorless for D, E and
F; Near Colorless for G, H, I and J; and Faint for K, L and M.
The GIA Laboratory-Grown Diamond Report will continue to use Flawless, Internally Flawless, Very Very Slightly
Included, Very Slightly Included, Slightly Included and Included to report the clarity grades for laboratory-grown
diamonds, rather than VVS1 and VVS2; VS1 and VS2; SI1 and SI2; and I1, I2 and I3 used to report the clarity grades for
natural diamonds.
The standard GIA clarity grading scales will be included on the report for reference, for example Slightly Included for
SI1 and SI2.
The GIA Laboratory-Grown Diamond Report will use ‘laboratory-grown’ in the identification line of the report;
‘synthetic’ will not be used in the report.
The GIA Laboratory-Grown Diamond Report includes the following statement: This is a man-made diamond produced
by CVD (Chemical Vapor Deposition) or HPHT (High Pressure High Temperature) growth processes and may include
post-growth treatments to change the color.
All detected clarity treatments will be disclosed.
The QR code on the GIA Laboratory-Grown Diamond Report will link to GIA’s online Report Check Service which can
be used to confirm that the information on a report matches what is in the GIA report database.
The Report Check record for each GIA Laboratory-Grown Diamond Report will include educational material about the
CVD and HPHT methods for growing laboratory-grown diamonds to help educate consumers and fulfill our mission of
ensuring the public trust in gems and jewelry.
GIA specifies ‘natural diamond’ on its grading reports for natural diamonds – the GIA Diamond Grading ReportTM and
the GIA Diamond DossierTM.
Any GIA Synthetic Diamond Grading Report issued since Jan. 1, 2018, may be returned and exchanged for the GIA
Laboratory-Grown Diamond Report at no cost.
Visit GIA.edu for an illustration of the GIA Laboratory-Grown Diamond Report.

diamonddistrict.org
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Industry Trends

State Department Warns of
Coming Jewelry Industry Crackdown
Industry groups and companies received a blunt
message from U.S. State Department officials during a
meeting on April 15th in New York City: It’s come time for
jewelry businesses to know and declare where all their
materials originate. These officials, however, did not make
clear what penalties, if any, were in store for those who do
not, or will not, comply with possible new regulations.
“[The government] wants to know where every part of a piece is sourced,” said one attendee, who spoke
to JCK’s Rob Yates on condition of anonymity. “Not just the diamonds or gems, but the gold, everything.”
The momentum propelling this shift is reportedly a renewed effort by United States foreign policymakers
to halt the use of jewelry materials and other minerals by rogue regimes, specifically Iran, Venezuela, and
certain African countries, to fund conflicts and terroristic activities.
According to several attendees, this was not the first instance of State Department officials expressing
frustration with the industry’s plodding progress for instituting transparent sourcing practices. This time,
however, the tone used to present these demands was decidedly more serious, if not, threatening.
According to JCK’s source: “[The officials] made clear this was coming all the way from the top, that
President Trump and Secretary of State [Michael] Pompeo are focused on this.”
Please take the time to read this important report from JCK about possible new government regulations
or a coming executive order imposing stricter requirements to determine the exact provenance of every part
of a jewelry item.
You can find it at: www.jckonline.com/editorial-article/state-department-warns-industry/

De Beers’ New Provenance Initiative
Aims to Enhance Transparency
De Beers Group announced the start of its enhanced
transparency initiative regarding diamonds purchased from
its Sight sales by introducing a “Diamonds from DTC” (Diamond Trading Company) source of origin claim. Diamond
Trading Company is the trading name of the De Beers Group
Sightholder Sales (GSS) division.
Photo Credit: Rough diamond parcels in a De Beers sight box
(Image courtesy of De Beers)

“We are proud of where our diamonds are discovered,
how we recover them responsibly and the role our activities

play in building thriving communities,” said Bruce Cleaver, CEO, De Beers Group. “By enabling our customers
to share the source of origin of our diamonds, we hope to drive further transparency throughout the
diamond value chain.”

8
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Diamonds from the DTC come from mines and recovery areas in Botswana, Canada, Namibia and South
Africa. The provenance initiative aims to support the diamond trade by supplying Sightholders and Accredited Buyers with factual provenance information about diamonds, beginning with diamonds purchased at the
third Sight of 2019, which ran from April 1st to April 5th.
According to De Beers, “The ‘diamonds from DTC’ provenance claim will offer greater significance than
many other industry provenance claims, as it not only states corporate provenance, but is also supported by
the provision of sustainability performance and transparency information on each of the mines of origin.”
Learn more by visiting: www.debeersgroup.com/media/company-news/2019/de-beers-group-supports-diamond-trade-enhanced-transparency-dtc

Diamond Industry’s New Message
for Millennials: Got Jewelry?
De Beers’ iconic “A Diamond is Forever” advertising campaign is widely regarded as one of history’s greatest marketing triumphs. According to a report from JCKonline.com,
Jewelers of America (JA) is planning to replicate some of
that success by launching a consumer marketing campaign
designed to boost consumers’ interest and affinity in jewelry
and ultimately present jewelry as an attractive purchase.
The target consumers are young people who somehow didn’t get the message earlier in life to love being
draped in jewelry. The still-to-be-completed ad campaign, which is being produced by Milwaukee-based
advertising agency Cramer-Krasselt, is reportedly patterned after the memorable “Got Milk” campaign
launched in the early 1990s.
Get More at: https://www.jckonline.com/editorial-article/ja-previews-campaign-conclave-2019/

Why High Rough-Diamond Prices Must Go
Rough-diamond prices are too high and reducing them is a must, says Avi Kravitz of Rapaport News,
who impressively and persuasively posits that doing so would accomplish more than ensuring profitability
for manufacturers; it would raise market sentiment to revive an industry just coming off an uncharacteristically weak first quarter.
Whether you agree or not, Avi’s rationale is worthwhile reading: www.diamonds.net/News/NewsItem.aspx?ArticleID=63575&ArticleTitle=Why+Rough-Diamond+Prices+Must+Drop

*NOTE: For easy access to these important market stories, rather than type the entire URL into your browser,
visit online at www.diamonddistrict.org.

diamonddistrict.org
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Continued from page 5

polished stones, ranging in size from less than a carat
to more than 26 carats.
“Cutting a diamond of this size is an art form, the
ultimate art of sculpture,” Laurence Graff, founder of
Graff Diamonds, said in a statement. “It is the riskiest
form of art, because you can never add, and you can
never cover up a mistake; you can only take away.
You have to be careful and you have to be perfect.”
SOURCE: Rapaport News; Bloomberg News;
Mathew Nyaungwa, Rough-Polished.com

percent increase from the second-cycle sales total of
$496 million.
The $575 million, which is provisional and likely
will be revised when De Beers releases fourth-cycle
sales figures next month, is the company’s highest
total since the fifth sales cycle of last year.
SOURCE: Michelle Graff, National Jeweler

LVMH “Buoyant” Over Strong
First Quarter

De Beers: Diamond Demand
Is ‘Stable’

‘De Beers’ Jwaneng mine in Botswana (Image by De Beers)’

At De Beers, “Demand is stable” is just another
way to say “$575 million in rough diamonds in the
third sales cycle of 2019, a 10 percent increase over
the same period last year.”
De Beers described diamond demand as “stable”
so far this year as it posted healthy gains in its latest
round of auction and sightholder sales.

Led by a strong performance at Bulgari,
LVMH Moët Hennessy Louis Vuitton credited a
“buoyant market” for luxury products for its first
quarter jump in jewelry and watch sales. Revenues
in its luxury category, in all geographic regions,
increased 9% to $1.18 billion for the three months
ending March 31.
SOURCE: Rapaport News

In its third sales cycle of 2019, the company sold
$575 million in rough diamonds, up 10 percent from
$524 million in the same period last year, and a 16
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Diamond District
Crime Report
Partnership
News

Armed Jewelry Thieves Still on the Loose
Walking into a Tampa, Florida jewelry store, two thieves,
posing as customers, pulled out guns and ordered everyone
inside to lie on the ground, then proceeded to ransack several
diamond and jewelry cases towards the back of the store.
Detailing the robbery, store owner Marcelo Suarez explained
that most of the stolen merchandise was actually “repairs from
customers, jewelry their grandparents gave them…it’s heartbreaking to them to lose that kind of jewelry,” he said. “I’m not
so worried about the inventory. I’m worried about the memories,
and that’s really the heartbreaking part of it.”
The subjects fled in a black Ford F-150 pickup truck and remain at large.
SOURCE: Jewelers Security Alliance

Five Arrested for $10 Million Icebox Hostage Heist
Atlanta police arrested five people, including a mother and son, responsible for stealing $10 million in diamonds and
watches from the high-end Icebox Diamonds & Watches in Atlanta last month.
According to Atlanta police, two masked gunmen followed the store manager home and after pushing their way
through the door, tied up the manager and his wife, before forcing him to give them keys and codes to the store. At this
point, one of the robbers took the keys to the jewelry store, where a waiting accomplice assisted in burglarizing it.
The arrests came following an exhaustive, monthlong local and federal investigation that began with images of the
suspects captured on surveillance cameras and ended in an early morning raid of the suspects’ homes.
The DA’s office has pledged to bring the “maximum amount of pain that we can to this racketeering enterprise.”
Pressed for details, the DA seemed only happy to elaborate: “These people will not see the light of day again.”
SOURCE: Jewelers Security Alliance; Fox 5 News, Atlanta

No Smiles for Jewelry
Thief Subdued by Comedian
Did you hear the one about the brazen daylight thief who
tried to run off with merchandise snatched from a booth in the
47th Street Diamond District? Let’s just say he’s still smarting
from a very different type of punchline.
On February 12, 2019, Canadian standup comedian, Russell
Peters was talking to a friend inside a jewelry store in New York
City’s 47th Street Diamond District. Suddenly a thief clutching a
stolen $150,000 ring sprinted past the comedian in an attempt
to escape.
Peters noticed the fleeing perpetrator, stood up to block the
aisle, and then knocked the crook to the ground. Together with

Photo: Comedian Russell Peters foiled a jewelry thief in NY’s
Diamond District.

a second man, Peters kept the thief pinned to the floor until
police arrived.
Can you guess who wasn’t laughing all the way to jail?
12
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STRONG TURNOUT FOR
DIAMOND DEALERS CLUB MEMO
FRAUD AND NON-PAYMENT
PROTECTION SEMINAR
The Diamond Dealers Club (DDC) hosted an evening
seminar in early April aimed to educate diamond dealers
about protecting their memo transactions and the benefits
of DDC arbitration. Diamond Dealers Club General Counsel,
William Zev Lerner, delivered the seminar to a full house of
DDC members and non-members alike.
The program covered multiple topics including how to read
the warning signs of a bad transaction before it goes wrong,
best practices for conducting memo transactions, and using
arbitration to protect your business. The latter half of the
Continued on page 19
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JOINS NYC BUSINESS LEADERS
TO OPPOSE LEGISLATION TO
INCREASE VENDOR LICENSES
AND EASE RESTRICTIONS
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Illegal vending has long been problem in the Diamond
District. New laws that would give unlicensed vendors free
reign in the city, especially within the Diamond District,
could prove to be a step too far.
After attending an early morning press conference at
City Hall this past April 11th, District Partnership Executive
Director Avi Fertig, together with a coalition of NYC small
business leaders, testified about illegal street vending in
the Diamond District before the City Council Committee
on Consumer Affairs and Business Licensing at an all-day
hearing in the City Hall Council chambers.

The following are excerpts from his testimony:
“Every day, for decades, the 47th Street Diamond District has been uniquely impacted by
unlicensed vendors who stand on the sidewalk and solicit pedestrians to buy or sell jewelry, gold
or diamonds.”
“Our merchants are mostly small, family-owned businesses; some have been here for 70 years or
more. They play by the rules, and after rent, taxes, fees and all the other expenses of doing business
in New York, many are just getting by.
“I must stress that we do not oppose legal street vending in areas where vending is permitted.
Most licensed vendors are hardworking and lawful; many are veterans or people with disabilities who
seek little more than to support their families and achieve the American dream.
“Our concern is with unlicensed vendors who impede pedestrian access and limit the commercial
prospects of established businesses. Our opposition centers on years of observation that the city
is already spread too thin when it comes to regulating its vending economy. Issuing more vendor
licenses while relaxing existing requirements invites more abuse from unlicensed vendors and less
fairness for struggling businesses.
“Rather than damage our quality of commerce with more vendors and less oversight, we strongly
urge these bills be shelved until the city is sufficiently able to regulate its existing vendors.
“We want our elected officials to fight just as hard to improve the quality of commerce in business
districts as they would to improve the quality of life in residential areas.”

diamonddistrict.org
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FIGHTING 21ST CENTURY CRIME
WITH 21ST CENTURY TECHNOLOGY
Diamond District Partnership to host security technology seminar
on Monday May 13 TH
The infamous bank robber Willie Sutton supposedly
once said that he robbed banks because “that’s where
the money is.” Whether he was misquoted or not is
beside the point for those who deal daily in businesses
that handle high value merchandise.
There will always be thieves willing to take a
chance to take what is yours. The twin challenges
merchants with high value inventory must overcome
are deterrence, and if that fails, recoverability. The
challenge for law enforcement is to link a perpetrator
to the crime with absolute certainty.
Because high value merchandise is often portable
and relatively easy to unload, because the burden of
proof lies on the property owner and law enforcement,
for a skilled and fearless thief, the payoff to the crime may feasibly be worth the risk. In many cases, they
are right.
On Monday May 13th, 2019 at 9:00 AM, the Diamond District Partnership will host a valuable security
technology seminar to showcase some of the most significant technological advances in 21st century security.
The program will feature representatives of CSI Protect, the security industry innovators in DNA-based
forensic tagging technology. For nearly a decade, the CSI Protect DNA Intruder Spray system has helped
small businesses to Fortune 500 companies overseas, and recently within the United States, combat high
value theft.
The DNA Intruder Spray system uses forensic marking science to prevent inventory losses, break-ins
and smash and grab robberies. The technology is employed to irrefutably link perpetrators to a crime scene
through DNA-based forensic marking. It virtually eliminates any incentive to profit from merchandise that
can be identified as stolen within seconds and linked with complete certainty to the thief and its owner.
This remarkable technology is upending every known assumption about the challenges of criminal
deterrence and merchandise recovery.
The program will also feature innovative presentations from the NYPD Crime Unit, USPIS (United States
Postal Inspection Service), additional Federal and States agencies we are not at liberty to mention in print,
as well as security chiefs from several major US retailers.
The seminar will take place at 576 Fifth Avenue (corner of 5th Avenue and 47th street) on the 2nd floor.
A complimentary Kosher breakfast will be served. For purposes of security and space limitations, attendees
must pre-register at rsvp@diamonddistrict.org.
16
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Sign Up for the Fastest Way to Get
the Latest Diamond District News
The latest edition of the Diamond District Monthly
appears in news boxes up and down 47th Street on
the first of every month. Now is your chance to bring
it even closer!
Send your email address to signup@diamonddistrict.org
and we’ll send a link to the latest edition straight to
your email box as soon as it appears on the street.

DOWNLOAD OUR PRECIOUS
METAL PRICES APP
• Pay-Outs Of Up To 99%*
• Same Day Settlements & Wire Transfers
• One-stop shop for your precious metal needs

*Pay-outs of up to 98.5% when hand testing and up to 99% on melts.

ON-SITE IN THE DIAMOND
DISTRICT. COME WATCH!
Reputable Metal Refiner Since 1985
diamonddistrict.org

One of the only precious metal reﬁners
in NYC with our own branded bars!
45 W 47th Street, New York, NY 10036
Call 212-398-1454 for a quote.

www.mgsreﬁning.com
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Legal Alert

Jewelers Vigilance Committee (JVC)

Important Legal Alert

FTC ANNOUNCES WARNING
LETTERS SENT TO DIAMOND
MARKETERS
Earlier this week, the Federal Trade Commission (“FTC”) announced that it sent letters to eight jewelry
marketers cautioning them that some of their marketing of laboratory-grown diamonds or simulated diamonds
violates the revised FTC Jewelry Guides. The Guides were revised in July 2018. JVC had requested that the FTC
step up enforcement in this area, as there are many companies violating the revised Jewelry Guides.
The FTC’s warning letters addressed examples of each company’s advertising where the advertising might
imply that a simulated diamond is a lab-created or natural diamond, or that a lab-created diamond is a natural
diamond, or where required disclosures about the source of the diamonds are not proximate to the individual
product descriptions.

Study With the Education
Leader for Gems and Jewelry
Gemological Institute of America® (GIA) programs teach in-demand knowledge
and skills that can help you get started – from buying and selling diamonds and
colored gemstones to designing and making fine jewelry.
One of the most sought-after gemology credentials, the GIA Graduate Gemologist®
Diploma Program is an in-depth, hands-on immersion into the world of diamonds
and colored gemstones.
Upcoming Graduate Gemologist Diploma Programs at our New York Campus
• June 27, 2019 - January 31, 2020
• August 22, 2019 - March 27, 2020
• October 17, 2019 - May 22, 2020

Learn more at GIA.edu/GG
A branch of GIA’s campus in Carlsbad.
Licensed by the New York State Education Department.

GIA® and Gemological Institute of America® are registered trademarks of Gemological Institute of America, Inc.
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Gemological Institute of America, Inc.
50 W 47th Street, 8th Floor
New York, NY 10036
T +1 800 366 8519 T +1 212 944 5900
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The letters caution companies not to use the name of any precious stone to describe a simulated or
lab-created stone, unless the name is immediately proceeded by a clear and conspicuous disclosure that the
product is not a mined stone.
As a reminder, the FTC has stated that there are three acceptable phrases to use to describe laboratory-grown diamonds: “laboratory-grown”, “laboratory-created”, and “[manufacturer name]-created.” Those
selling imitation stones should use “simulated” or “imitation” to disclose the true nature of their products and
should not use the laboratory-grown language above.
In addition, the FTC’s warning letters addressed the “eco-friendly” and “sustainable” claims that some
laboratory-grown gemstone sellers use to advertise jewelry. The FTC reiterated that these types of claims fall
under the FTC “Green Guides.”
Under the Green Guides, the FTC cautioned, sellers are unlikely to be able to substantiate their “eco-friendly” or “eco-conscious” claims. Advertisers making “green” types of claims should review their advertising to
ensure that they can substantiate any green claims they are making with hard evidence that would satisfy all
reasonable interpretations of these claims.
JVC is available to help its members assess marketing materials including ads, brochures, and websites to
ensure compliance. Please feel free to call (212) 997-2002 to set up a review, or visit www.jvclegal.org for
more information.
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seminar focused on how, by putting an
acceptable arbitration clause into their
memos, invoices, or on their letterhead,
DDC members can use DDC arbitration
to resolve disputes about transactions
with non-members.
“DDC arbitration is faster and cheaper
than the court system,” said Diamond
Dealers Club President Reuven Kaufman.
“DDC arbitrators are experienced members of the industry, which is especially
important given the uniqueness of the
diamond and jewelry trade. The Diamond
Dealers Club is always looking for more
ways to help the industry, and through
this initiative we have been able to bring
the advantages of DDC arbitration to a
wider range of cases.”
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1

Monday, May 13, 2019
CSI Protect Security Technology Seminar

9:00 AM – 11:00 AM
576 Fifth Avenue
(corner of 47TH & 5TH Ave)
2nd Floor
New York, NY 10036
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