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Friendraising at the New York Junior League

Left to right: Sammy Abramov of A.A Pearls doing a presentation on pearls, Gerry Grauer of 18Kt. Gold Art and Arthur Marder of Arthur Marder
Jewelry doing evaluations of jewelry at the New York Junior League

T

o promote the New York City Diamond District as the premier place
to shop for diamonds and fine jewelry
representatives of the 47th St. BID spent
an evening on Manhattan’s Upper East
Side at the townhouse of the New York
Junior League. The New York Junior
League (NYJL) is a nonprofit organiza-

tion which is committed to promoting
voluntarism, developing the potential
of women, and improving communities
through the effective action and leadership of trained volunteers. According to
their mission statement, The New York
Junior League reaches out to women of
all races, religions and national origins

who demonstrate an interest and commitment to voluntarism.
To give the assembled group a greater
understanding of the Diamond District
the BID’s Executive Director, Michael
Grumet, gave a presentation to the assembled group of over 70 NYJL members, this
Continued on page 12

NY State Assembly Member Daniel O’Donnell
Dear Diamond District Community:

W

hen I became Chair of
the Assembly’s Committee on Arts, Parks, Tourism and Sports Development
last January, I knew that the
greatest tool I had to empower
cultural institutions, museums, local sports teams and
our park lands was to show
the direct economic impact
they have on their surrounding areas.
The total economic impact

of the Diamond District is
impressive at over $24 billion.
Many of my colleagues have
already touted the impressive
amount of firms and the tens
of thousands of people employed by them. But the value
of the 47th Street BID goes
well beyond those numbers.
As many of you already know,
when quantity is put against
quality, the winner is crystal
clear. That’s what you know

you will get when you visit one
of the over 4000 businesses in
the Diamond District.
The businesses in the 47th
Street BID are a prime example of the spirit of New York.
The stores are an agglomeration of vibrant and thriving
operations representing the
Continued on page 13
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LEGISLATIVE Update

Commercial Real Estate Tax
Currently, the Commercial Real Estate Tax is paid by commercial tenants
below 96th Street and above Murray Street in Manhattan who pay $250,000
or more in annual rent. The effective tax rate is 3.9 percent and has, for years,
imposed an additional operating expense on small businesses, regardless of
their income. For some small businesses, what they have owed in CRT has
at times amounted to more than their net annual income, putting a serious
strain on their finances. This change in tax policy is an effort to alleviate that
strain and help New York City’s small businesses thrive. The total cost to the
City is $36.8 million in Fiscal Year 2019.
Effective July 1, 2018, the threshold for Manhattan’s CRT for businesses with
income up to $5 million will increase from $250,000 to $500,000 annual
rent, with the benefit provided on a sliding scale for businesses with income
between $5 million and $10 million or paying $500,000 to $550,000 in rent.
In total, the move reduces taxes for 2,700 small businesses, including 1,800
that will no longer pay the tax at all. Under this move, the average business
owner will receive between $11,300 and $13,000 in annual tax relief. This
represents the first change to the CRT since 2001 and specifically targets
Manhattan’s mom-and-pop shops and small businesses with 99 percent of the
benefit going to businesses with only one or two taxable locations. The bill
was voted on recently by the City Council and will be signed by the mayor
in the coming weeks.
“Small businesses are the lifeblood of this city,” said Mayor de Blasio. “That’s
why we designed the bill to ensure that they’re the ones we’re helping. The
Commercial Rent Tax in its previous form is outdated and we’re proud to
make the first changes in over a decade to bring relief to thousands of small
businesses.”
“Manhattan’s small business owners have had to make too many sacrifices
just to keep their livelihoods open. Intro 799-B would alleviate the financial
burden of having to pay a rent tax on top of having to pay the rent itself for
the borough’s businesses. Despite vast changes in the Manhattan real estate
market and economic landscape over the last 15 years, the commercial rent
tax has not been updated to reflect the realities on the ground. So this legislation reflects a long overdue step to provide relief to those businesses who
have been struggling for far too long,” said Speaker Melissa Mark-Viverito. “I
thank my colleague, Economic Development Chair Daniel Garodnick, for his
leadership on this issue and advocating for our small businesses.”
“With storefront vacancies soaring and retail in crisis, the City Council is today
taking a crucial step to support Manhattan’s small businesses,” said Council
Member Dan Garodnick. “For the first time since 2001, we are reforming the
unfair, commercial rent tax. By doing so, we are throwing a lifeline to businesses
that make our neighborhoods special and provide jobs to New Yorkers from
all five boroughs. This relief could not come soon enough and I join the 41
other co-sponsors of this legislation in thanking Mayor de Blasio and Speaker
Mark-Viverito for their support.”
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Scarcity of Blue
Diamonds Causes
Price Increase
Prices of Fancy Pink and Yellow
Diamonds Declined Slightly

According to the Fancy Color Research
Foundation (FCRF) the prices for blue diamonds
rose in the year’s third quarter due to lower supply.
The price of fancy blue diamonds increased 4.7% year
for the year in the three months ending September
30. They also rose 0.4% from the second quarter,
the organization said in a statement recently issued.
The Fancy Color Diamond Index, which tracks prices of yellow, pink and blue diamonds in Hong Kong,
New York and Tel Aviv, showed an overall decline of
0.2% year on year for all the fancy-color categories,
with prices increasing 0.2% from the previous quarter.
Eden Rachminov, Chairman of the FCRF’s Advisory Board
reported that, “As far as supply is concerned, 2017 and
the year before were record-low years for blue fancy-color diamond production from mines. The majority of the
blues that are coming into the market are pre-owned
stones. Manufacturers have seen a significant drop in
availability across all sizes and qualities, and consequently prices have continued to increase,” he added.
Prices for fancy yellow diamonds slipped 2.5% year on year
and were 0.1% lower than in the second quarter. Prices
of pinks fell 0.6% compared with last year, and edged up
0.3% from the previous quarter.
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Smithsonian Institution’s
National Museum of
Natural History Scientists
Reconstruct the Hope
Diamond as it Appeared in
the 17th Century

A

team of scientists from the Smithsonian and the
Muséum National d’Histoire Naturelle in Paris has
reconstructed the original Tavernier and French Blue
diamonds, the stones from which the Hope Diamond
was fashioned. The replicas are the result of a decade-long
research project conducted by the Smithsonian’s Jeffrey
Post, in collaboration with Professor Francois Farges, from
the Muséum National d’Histoire Naturelle, and renowned
lapidary, John Hatleberg (New York), and reveal the visual
history of the world’s most iconographic gemstone, the
Hope Diamond.
“After many years of work, we have revealed some new
insights into the Hope Diamond’s origins,” said Post, Chair
of the Department of Mineral Sciences and Curator of the
National Gem and Mineral Collection at the Smithsonian’s
National Museum of Natural History. “With these remarkable replicas, we can now see the Hope Diamond as King
Louis XIV saw it more than 300 years ago.”
It is a commonly held belief among gemologists that
the world famous Hope Diamond, which is a rare blue
diamond weighing 45.52 carats was originally part of the
Tavernier Diamond, which weighed 112 carats when it was
brought by the French trader of that name from India in
1642. Upon its arrival in Europe the Tavernier was recut
into a more brilliant 65.50 carat stone. This stone was sold
to Louis the XIV, King of France. The stone was stolen
during the French Revolution in 1789. Its whereabouts
from its time of disappearance were unknown for many
years. In 1930 a diamond of similar color was sold to the
British banker Henry Philip Hope in 1830.
Many stories concerning curses related to ownership of
the Hope Diamond began circulating – predicting death
to the owner of the stone. In 1911 the Hope Diamond was
sold to the widow of the founder of the Washington Post,
Edward McLean. In 1949, after Mrs. McLean’s demise the

The Hope Diamond,
vintage engraved illustration.
Industrial Encyclopedia, (1875)

stone was sold to the famed diamond merchant, Harry
Winston. Mr. Winston presented the Hope Diamond to
the Smithsonian Institution in 1958 and it has remained
on display there since then.
Writing for the journal Rocks and Minerals (vol. 89,
January/February 2014), Post and Farges documented
the story of the Hope Diamond from its 17th-century
origins to the present. Using all available information
and employing contemporary technology, they joined
Hatleberg to recreate the Hope Diamond and its ancestors
in exacting and precise detail.
In commemoration of this scientific achievement and
to celebrate the 20th anniversary of the Janet Annenburg
Hooker Hall of Geology, Gems and Minerals, the Smithsonian Channel’s one-hour documentary, Mystery of the
Hope Diamond, narrated by Kim Basinger, had a special
re-airing on, Oct. 20, 2017. It describes the epic journey
of America’s crown jewel from deep in the Earth’s mantle
to the glittering court of Louis XIV and finally to the National Gem and Mineral Collection. Experts investigate
the infamous curse of the Hope and probe its secrets with
an audacious science experiment.
About the National Museum of Natural
History
The National Museum of Natural History is connecting
people everywhere with Earth’s unfolding story. The museum is one of the most visited natural history museums
in the world. Opened in 1910, the museum is dedicated to
maintaining and preserving the world’s most extensive collection of natural history specimens and human artifacts.
The museum is open daily from 10 a.m. to 5:30 p.m. (closed
Dec. 25). Admission is free. For more information, visit
the museum on its website and on Facebook and Twitter.
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WWW.4MUTUAL.COM
212.768.0808
10 WEST 46TH STREET
NEW YORK, NY 10036

MUTUAL HAS BEEN PROTECTING THE
DIAMOND DISTRICT FOR OVER 25 YEARS
Call us today for a free security assessment
and to find out how you can get great
service at affordable rates.

MUTUAL PROVIDES UL LISTED SECURITY SYSTEMS AND CENTRAL STATION
MONITORING AS WELL AS STATE OF THE ART CLOUD BASED IP VIDEO RECORDING
SYSTEMS, ACCESS CONTROL AND AUDIO/VIDEO INTERCOM SYSTEMS.

N.Y.S. DEPARTMENT OF STATE
ID# 12000316509

Learn Diamond Grading
From the Creators of the 4Cs
• Practice with real diamonds graded by GIA –
the Gemological Institute of America
• Learn to grade diamonds consistently and accurately
• Day, night and Saturday classes available

2018 Diamond Grading Lab Classes in NYC
Jan 8-12
Feb 26-Mar 2
Mar 5-20 (Night)
Mar 26-30
Mar 31-Apr 28 (Sat)
Apr 23-27

Jun 11-15
Jul 16-20
Aug 6-21 (Night)
Aug 13-17
Nov 5-9
Nov 26-30

Enroll online at GIA.edu
A branch of GIA’s
campus in Carlsbad.
Licensed by the New
York State Education
Department.

ADT170087_DDN_Diamlab_V4.indd 1
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Gemological Institute of America, Inc.
50 W 47th Street, 8th Floor
New York, NY 10036
T +1 800 366 8519 T +1 212 944 5900
F +1 212 719 9563
E nyadmissions@gia.edu
GIA.edu

10/19/17 11:53 AM

World Gold Demand
For the 3rd Quarter 2017

T

he World Gold Council reports that gold demand fell
9% to 915 tonnes (t) in the third quarter of 2017 as
exchange-traded fund (ETF) inflows slowed from unprecedented highs in 2016.
Global gold demand in Q3 2017 was 915 tonnes (t), a drop
of 9% compared with the same period in 2016, according
to the World Gold Council’s latest Gold Demand Trends
report. This decline was led by two key factors: a softer
quarter in the jewelry sector and significantly lower inflows
into exchange-traded funds (ETFs).
Global jewelry demand was down 3% year-on-year in Q3,
as the newly introduced Goods & Services Tax and tighter
anti-money laundering regulations around transactions in
India deterred buyers. While ETFs had another quarter of
positive inflows, these fell far short of the remarkable 144t
influx into the sector in Q3 2016. By contrast, demand from
other sectors consolidated: central bank demand was healthy
in Q3, up 25% year-on-year to 111t, while bar and coin investment strengthened by 17% to 222t, albeit from a low base.
•

•

•

•

Gold jewelry demand fell in Q3 2017. A weak quarter in India was the main reason for the year-on-year
decline in global demand, down from 495t in Q3
2016 to 479t in Q3 2017. Jewelry volumes continue
to languish below longer-term average levels.
Tax and regulatory changes in India weighed on
domestic gold demand. The new Goods and Services Tax (GST) regime deterred consumers, as did
new anti-money laundering regulations governing
jewelry retail transactions.
Inflows into gold-backed ETFs stalled: holdings
grew by just 19t. Investors continued to favor gold’s
risk-hedging properties, but the greater focus was
on buoyant stock markets.
Gold bar and coin demand growth was driven in large
part by China. Global investment in bars and coins
rose by 17%, from relatively weak year-earlier levels.
Mainland investors in China bought on price dips,
clocking up a fourth consecutive quarter of growth.

•

Central bank demand of 111t in Q3 was 25% higher
year-on-year. Russia and Turkey together added
nearly 95t of gold to global official reserves.

•

Volumes of gold used in technology increased
for the fourth consecutive quarter. Strong demand for LEDs and continued growth in the
use of 3D sensors in new smartphones boosted
demand by 2%.

Total supply fell 2% in Q3 2017. Mine production fell 1%
year-on-year in Q3, which was also the fifth consecutive
quarter of net de-hedging. Recycling activity continued to
normalize after jumping in 2016.
The key findings included in the Gold Demand Trends
Q3 2017 report are as follows:
•

Overall demand was 915t, a fall of 9% compared
with 1,001t in Q3 2016.

•

Total consumer demand rose by 2% to 701t, from
686t in the same period last year.

•

Total investment demand fell 28% to 241t compared
with 335t in Q3 2016.

•

Global jewelry demand dropped 3% to 479t, from
495t in the same period last year.

•

Central bank demand climbed 25% to 111t compared
with 89t in Q3 2016.

•

Demand in the technology sector increased 2% to
84t compared with 83t in Q3 2016.

•

Total supply was down 2% to 1,146t, from 1,168t in
the same period last year.

•

Recycling fell 6% to 315t compared with 335t in
Q3 2016.

The Gold Demand Trends Q3 2017 report, which includes
comprehensive data provided by Metals Focus, can be
viewed at http://www.gold.org/research/gold-demandtrends and on their iOS and Android apps.
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RoanokeTrade.com/ATA-Carnet

Diamond District Business Owners —
Make Your Voices Heard
The Federal Reserve is conducting a Small Business Credit Survey
for both pre-start and existing businesses, and we’d like to ask
you to participate. Responses are confidential and will help to
improve programs and services for small business owners.
The survey can be accessed by going to:
www.newyorkfed.org/smallbusiness
and clicking on the article:
“Small Business Owners: Share Your Experience”
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SAFE
THE NEW CHOICE IN

UL LISTED INTRUSION ALARMS
IP VIDEO SURVEILLANCE
ACCESS CONTROL SYSTEMS
DECOY GPS TRACKING
FIRE ALARM SYSTEMS
MASTER LOCKSMITHS

An extensive arsenal of equipment and
our family’s heritage spanning 90 years
helps ADR Security create the finest
security solutions for the most
demanding clientele.
For a no-obligation consultation,
call or visit us today.
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Sales of United States Specialty
Jewelers Up 11%
P

reliminary data provided by
the US Commerce Department demonstrates a 7.7% rise
year-on-year in the sales of fine
jewelry and fine watches in Sep-

tember of 2017.
Total sales were an estimated
$6.1 billion – lower than the
figure for August of $6.6 billion
which was the greatest since the

previous January. The increase in
sales in September “was slightly
lower than that for the year-earlier month when the increase
was 8%”.

U.S. Total Jewelry & Watch Sales Trends 2016-17
% Change Y/Y
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Specialty
Jewelers
Exceedingly
Well
U.S. Retail Sales
vs Jewelry & Do
Watch
Sales Trends 2016-17
Specialty
jewelers
% Change
Y/Y in the American market again sold fine jewel10ry and fine watches worth $2.42
billion. This translates into people buying more from specialty
8jewelers and gaining market

share from multi-line retailers
who also sell jewelry. Specialty
jewelers posted a 10.9% sales rise
in September from August, and a
5.7% rise year-on-year.
September was the fourth

6
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consecutive month where specialty jewelers earned much
Retail Sales than
better sales achievements
Jewelry
& Watch
their competing
retailers
who Sales
only sold jewelry as part of their
inventory.

U.S. Total Jewelry
& Watch
Sales Trends
2016-17
Watch
Sales
Stronger
Than
Jewelry Sales
% Change Y/Y
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U.S. Retail Sales vs Jewelry & Watch Sales Trends 2016-17
% Change Y/Y
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continued
from page 1

Friendraising at the New York Junior League

included a brief historical overview of
New York City’s Diamond District with
details of the economic impact of the
diamond and fine jewelry business on
New York City and New York State.
“I encourage all of you when you
want to purchase your next piece of
jewelry to please come shop on 47th
Street,” said Mr. Grumet. “You will not
only find the best quality goods at the
most competitive prices, but you will
be supporting jobs in your city.”
After Mr. Grumet’s presentation he
introduced Mr. Sammy Abramov of A.
A. Pearls. Mr. Abramov delighted the

NYJL members with a short history
of the international pearl industry
and then as part of his presentation
passed around samples of various
types of pearls.
The final part of the evening came
when the rest of the Diamond District
experts including Steven and Gerry
Grauer of 18Kt. Gold Art LLC, and
Arthur Marder of Arthur Marder Jewelry, joined Mr. Abramov in conducting a mini jewelry evaluation night
for the assembled NYJL members.
Mr. Abramov may have had the find
of the evening, “The earring has to

be x-rayed, but the earring presented
for evaluation looked very much like
natural pearls of a tremendous value.
I encouraged the owner to bring them
to GIA for a complete examination.”
Elizabeth Finan, the NYJL Chairperson of the Sustainer’s Committee
who coordinated the evening had
this to say about the event, “We all
had a great time and we learned a
tremendous amount about the diamond and jewelry industry. I’m sure
you will see a lot of the people here
tonight shopping in the future at the
Diamond District.”

United States Small
Business Administration
SBIC Program
In 1958, Congress created the Small Business Investment Company (SBIC) program to facilitate the flow
of long-term capital to America’s small businesses.
SBA does not provide capital directly to businesses.
Instead, SBA partners with private investors to capitalize professionally-managed investment funds (known
as “SBICs”) that finance small businesses.
•

•

•

General Information
Learn more about the SBIC program, locate
key documents, and find out about key initiatives and upcoming events.
Applying to be an SBIC
The SBIC Program application process is comprised of two distinct phases of review, each of
which follows industry best practice in assessing the qualifications of SBIC applicants.
Operating an SBIC
Understand the key processes for licensed
SBICs, including capitalization, financings,
reporting, examinations, wind-up, and other
important topics.
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•

Investing in an SBIC
The success of the SBIC Program depends on
the participation of private investors. In this
section, limited partners and other investors
can learn more about the program, its risks and
benefits.

•

SBIC Resource Library
Find SBIC statute, regulations, forms, and
other guidance on the SBIC program.

•

Funding the SBIC Program
Learn how the SBIC Program is funded,
what financing instruments are available to
SBICs and the current cost of SBA-guaranteed debt.

•

Financing your Small Business
SBA does not provide financing directly to
small businesses, but this section contains
information that may be helpful for companies
seeking capital.

To gain information on SBA’s SBIC Program please
go to the following website:
www.sba.gov/sbic

continued
from page 1

NY State Assembly Member Daniel O’Donnell

multiculturalism of New York, with
a good deal of them family owned.
Collectively, they represent millennia
of service to New Yorkers and visitors
around the world. The truth is, while
you can buy fine jewelry, gemstones,
and diamonds in almost every city
in the world, it’s difficult to find the
quality, professionalism, and variety
available in the Diamond District.
However, increasing tourism to retail locations such as in the Diamond
District also relies on healthy cultural
institutions & museums to attract a
wide variety of visitors to our city by
creating a well rounded experience
for tourists. To this end, I’m proud to
announce that I secured an extra $10

million dollars to go towards a new $20
million allocation that established the
Arts and Culture Facilities capital grant
program under the New York State
Council on the Arts. With the use of
these funds, our local institutions can
grow their facilities to accommodate
more visitors by making accessibility
improvements and repairs.
I am also happy to highlight some
budgetary increases to programs that
have been created to expand tourism
throughout the state. In the 2017-2018
budget, funding for the Department
of Economic Development, which
includes the “I Love NY” marketing
program, was increased to just over $8
million- a $1 million increase from last

year. The “Tourism Matching Grants
program,” which provides funding
for tourism promotion agencies, has
increased to $4.52 million. Additionally, the Market NY program, which
promotes New York produced goods
and regional attractions, was increased
to $7 million.
I am confident that by supporting
and funding these programs we can
create an even better environment
both directly and indirectly for all the
businesses in the 47th Street Business
Improvement District and their beneficiaries. My office is open to all the
members of the BID and I encourage
you to reach out with any questions,
concerns, or suggestions for legislation.

DOWNLOAD OUR PRECIOUS
METAL PRICES APP
• Pay-Outs Of Up To 99%*
• Same Day Settlements & Wire Transfers
• One-stop shop for your precious metal needs

*Pay-outs of up to 98.5% when hand testing and up to 99% on melts.

ON-SITE IN THE DIAMOND
DISTRICT. COME WATCH!
Reputable Metal Refiner Since 1985

One of the only precious metal reﬁners
in NYC with our own branded bars!
45 W 47th Street, New York, NY 10036
Call 212-398-1454 for a quote.

www.mgsreﬁning.com
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A Small Business Guide
America’s largest companies
have been doing global business for
decades. And with growth in global
networks and communications, new
markets have opened up for small business too. Since 2003, America’s small
business exports have grown about 80%.
They now account for nearly $500 billion
in annual sales. Exporting represents an
enormous opportunity for small business. Ninety-six percent of the world’s
consumers live outside the U.S., representing some two-thirds of the world’s
purchasing power. Exporting gives small
businesses the opportunities to reach
new markets, increase sales, maintain
global competitiveness and create jobs.
There are also socio-economic benefits for
small businesses that embrace exporting,
including better opportunities for employee advancement, a faster growth rate
and an 8.5% less likelihood of going out of
business than other domestic businesses.
However, according to U.S. Small Business Administration’s (SBA) data, small
business still represents only about 34%
of export revenues, and more than half of
small business exporters only ship to one
country. And according to the 2013 results
of the Small Business Export Survey, 46%
of those businesses expressed concern
about entering new overseas markets
because they weren’t sure where to start.
HOW CAN SMALL BUSINESSES
LEARN ABOUT HOW TO TAKE A
BUSINESS GLOBAL?
While there are many resources on the
web related to international import and
export trade, the best guide to exporting for small business comes from the
U.S. government. The Small Business
Administration offers a wealth of information to help small businesses break
into the trade game. You can also refer
to the government’s business.usa.gov/
export site, which helps businesses plan
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international sales strategies and avoid
regulatory pitfalls.
EXPORTING BASICS TO CONSIDER
Before you Start – Go to www.cbp.gov
and click on ‘Basic Import and Export’
on the left panel, or go to www.export.
gov to help you assess your business’
export readiness, understand what
you need to know and consider before
pursuing an international sales strategy,
and – when you are ready – develop and
implement your export strategy.
Trade Agreements – Find out about
how your small business can benefit
and comply with international trade
agreements by country by going to www.
export.gov/Trade-Agreement-Guides.
Finding Business Opportunities – If
you are looking to bid on overseas contracts, grants or business opportunities,
there are a few programs available to
help you with your bid. These include
the U.S Department of Commerce’s
Advocacy Center, and the U.S. Trade
and Development Agency.
Export Controls and Licenses – Most
export transactions do not require specific approval in the form of licenses

from the U.S. government, although you
must follow all regulations regarding
all exports.
To determine whether you need a license to export a particular commercial
product or service, an exporter must first
classify the item by identifying what is
called an Export Control Classification
Number (ECCN) for the item. Several
other federal agencies have specific
export licensing requirements. For
general information on export licensing
and regulations, visit business.usa.gov/
export – Licenses and Regulations.

To Exporting
duce goods or to provide services for
export. Export Express is only available
through approved SBA Express lenders.
SBA Export Working Capital Program
(EWCP) – Most banks do not lend
against export orders, export receivables
or letters of credit. Because of that, some
small businesses that export may lack
necessary export working capital to
support their export sales. That is where
an SBA program can make the difference.
These EWCP loans are targeted at businesses that are able to generate export
sales and need additional working capital
(up to $5 million) to support these sales.
SBA International Trade Loan – This
term loan is designed for businesses that
plan to start or continue exporting or
those that have been adversely affected
by competition from imports. The proceeds of the loan (up to $5 million) must
enable the borrower to be in a better
position to compete and can’t be used
as working capital.

Exporting of Technology – The exporting of technology has its own set
of rules and regulations. Technology
and Source Code Exports (Deemed
Export Rule) answers frequently asked
questions about exporting technology
and source code.
AN OVERVIEW OF EXPORT
FINANCING OPTIONS
Government financing programs are
primarily offered by two organizations:
the Small Business Administration
(which addresses the small business
exports niche) and the Export-Import
Bank of the U.S. (the federal government’s largest and most comprehensive
trade finance agency). These organi-

zations offer working capital loans;
financing for your international buyers;
insurance and mitigation policies; grants
to support feasibility studies, training for
foreign business communities on U.S.
business practices; and more. Here is
a brief summary of the small business
export financing programs offered by
these two organizations:
1: Small Business Administration (SBA) Export Financing

Available programs include:
SBA Export Express Program – This
program covers the initial costs of
entering an export market by guaranteeing up to $500,000 in export
development financing to buy or pro-

2: Export-Import Bank Small
Business Financing

The Export-Import Bank (Ex-Im Bank)
is an independent U.S. government
agency with the primary purpose of
facilitating the export of U.S. goods
and services. While the SBA concentrates specifically on providing government-backed loans for small businesses,
the Ex-Im Bank, through its Small
Business Initiative, provides entrepreneurs with access to specialized small
business financing tools such as its working capital guarantee and export credit
insurance. These finance programs can
help your small business increase sales
by entering new markets, expanding
your borrowing base, and offering your
international buyers financing, while
carrying less risk.
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A Rarely Talked About Threat to
Small Businesses & A Novel Solution

A

ccording to statistics supplied by the US Government
nearly half of US small business owners are baby
boomers, aged 53 to 71. While reliable statistics don’t exist
for the age range of business owners in the diamond and
jewelry industries it is likely that they mirror the general
population. This would imply that many business owners
in these industries are likely to retire soon. Project Equity,
a California nonprofit organization estimates that baby
boomers own 2.34 million businesses, employ 24.7 million
people, and have combined annual sales of $5.14 trillion.
From all available figures it has been estimated that as
much as 80 percent of these businesses lack a succession
plan for what happens when their owner retires or dies
unexpectedly.
While businesses in the diamond and jewelry industry
have traditionally passed on from generation to generation
this might not be the case in the future. And according to
Forbes magazine; “Only a third of all family businesses
successfully make the transition to the second generation.”
People’s jobs are at stake—not because of the usual reasons, such as automation or globalization, but because an
untold number of companies are likely to shut down due
to a failure to have business succession plans.
Employee Stock Ownership Plans (ESOP’s) is one option
that is more frequently being used, to transfer ownership to
employees. ESOP’s have existed since the -1970’s. They are
a form of pension plan that invests primarily in company
owned stock. The easiest way to understand an ESOP is
to view it as a trust set up by a company that can borrow
money to buy worker ownership. The company pays back
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the loan and pledges the company as collateral for the loan.
The workers are then able to get employee ownership by
using credit and not relying upon their savings or wages.
This form of investment enables employees to buy a company in a way similar to outside investors. Which means
they don’t use their own funds to purchase the company –
they get a bank loan which is then repaid from the profits
of the company. As the loan is repaid, equity in the form
of company stock accumulates in the employee accounts.
Employees are not required to invest their own cash to
buy the business; they are putting up the businesses assets.
There are currently about 10.5 million private sector
workers in America who own part or all of their companies
purchased through ESOPs. This almost equals 10% of the
private sector workforce.
New York State this past year also passed Assembly
Bill 5191, which establishes an advisory panel to “make
recommendations on how best to support existing employee-owned enterprises and promote new employee-owned
enterprises.”
The National Center for Employee Ownership is a source
for individual business owners to learn about ESOP’s. The
largest current federal support for employee ownership is
a tax break for exiting owners that enables owners selling
to their employees (must sell at least 30 percent of the
company) to buy stock and defer capital gains tax until
that stock is sold.
For those Diamond District business owners thinking
of retiring, selling your company through an ESOP might
be worth looking into.

Online Database of Coins Available
to All
Mantis is the digital database of the American Numismatic Society (ANS). It contains an unparalleled
digital collection of coins from ancient to the present.
The library contains imagery of over 600,000 coins,
medals and tokens. It also provides such important
information as historical dates, size and metal specifications and color photographs. The ANS service
can also help users determine where a coin was minted. This information was previously only available
through official archives — now it is freely available
to anyone who has access to the internet.
To visit the site, go to: http://numismatics.org

Silver-Paste on Rubber Allows Wire to
Stretch Five Times Its Length
Holds Great Promise for Improved Wearables and Advances
in Robotics

T

he British scientific journal Nature Materials has
reported that researchers at the University of Tokyo
have had success in getting electrical wire to stretch
almost five times its original length. This wire increases
the versatility and usability of wearables and helps robots
move more like people. It is silver that makes this amazing
product possible.
The Japanese scientists have developed a mixture of silver powder, fluorine-containing rubber, fluorosurfactants
(organic compounds that contain the carbon–fluorine
atomic bond) and organic solvents. This paste-like material

can be printed on rubber sheets and textiles making it
highly flexible and able to stretch without breaking. The
electrical connection is made possible by the silver powder.
Silver is the world’s most efficient electrical conductor,
and the researchers, using an electron microscope, found
that the silver powder (having mixed with air to become
silver oxide) formed flakes 8 nanometers long that were
evenly distributed. Even when twisted or stretched, the
substance allowed electricity to flow through it. The next
phase of their research will focus on increasing the wires
durability and strength.
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Tax
TIPS

Taxpayers Should Do A New Year
Withholding Check-up
As we enter the new year, the IRS encourages taxpayers to consider a tax withholding checkup. When taxpayers take a close look to make sure the right amount of tax
is withheld now, they can avoid an unexpected tax bill next April.
Here are five examples of taxpayers who would
benefit from a withholding check-up:
•

Taxpayers who received large tax refunds in
past years. When a taxpayer has too much tax
withheld from their paycheck, they pay too
much tax during the year. They can change their
withholding to have money upfront rather than
waiting for a bigger refund.

•

Taxpayers who owed taxes in years past . Taxpayers with too little tax withheld might owe money.
Under-withholding can lead to both a tax bill and
an additional penalty.

•

People with a second job. This includes people
who work in the sharing or ‘gig’ economy. Taxpayers who work more than one job should check
the total amount of taxes they have withheld and
make adjustments as necessary. This will ensure
their withholding covers the total amount of the
taxes they owe, based on their combined income
from all their jobs.

•

Taxpayers who make estimated tax payments.
Some taxpayers make quarterly estimated tax
payments throughout the year. This includes
self-employed individuals, partners, and S corporation shareholders. If these taxpayers also
work for an employer, they can often forgo making
these quarterly payments by instead having more
tax taken out of their pay.
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•

People with a new job. Taxpayers who start a new
job should check their withholding to make sure
they are having enough taxes withheld. Their total
withholding should cover the income tax owed
from their new and old jobs combined.

To make sure their employer withholds the right
amount of tax, employees can adjust their Form
W-4, Employee’s Withholding Allowance Certificate.
In many cases, this is all they need to do. The employer
uses the form to figure the amount of federal income
tax to be withheld from pay. This takes time, so taxpayers should make adjustments as soon as possible
so the changes can take affect during the final pay
periods of 2017.
The IRS has several resources that help taxpayers
determine if they are having the right amount of tax
withheld from their pay:
»»

IRS Withholding Calculator – Online tool
that helps determine the correct amount of
tax to withhold.

»»

IRS Publication 505, Tax Withholding and
Estimated Tax

»»

Tax Withholding – Find FAQs and complete information on withholding and estimated taxes.

&

the DIAMOND DISTRICT

CONSTRUCTION RENOVATION
SPECIALISTS

Lobby Renovation: 580 Fifth Avenue

The face of the Diamond District
is changing – new construction, new owners
and new demands. Your property needs to stand out to
command the best rates for your space. Alpha Omega
has successfully completed multiple renovations at The
World Diamond Tower, maintaining both tenant and
visitor satisfaction.

The World Diamond Tower

n

Fully Insured Self-Performing Contractor

n

Permits pulled | 24-hour availability

n

Experts in Concrete & Masonry

n

Tenant, Retail and Office Work

n

Lobby Restoration & Renovation

n

Local 11 Work

n

Sidewalk Repair & Replacement

n

Distinctive Sidewalks

n

Vault Repair & Replacement

What our customers say...
Since taking over the design build of our Brink’s Global Services Window at 580 5th Avenue, Alpha
Omega has demonstrated excellent work, on-time performance and willingness to go the extra yard to satisfy
the customer’s needs. I have worked with many General Contractors in the past but no one meets their work
standards & ethics… I would highly recommend Alpha Omega – whatever the size of the job.
John Muhlenforth
Manager, Administrative Services
Brink’s Global Services

ALPHA OMEGA BUILDING CORP
The World Diamond Tower
580 Fifth Avenue | Suite 220
New York, NY 10036
1.888.ALPHA.16 | 212.624.5858
www.alphaomegabuilding.com

Building Satisfaction.

Officially approved as a
Foreign Trade Zone (ftz)
family owned and operated for over 60 years
Undergoing a $50 million
Capital Improvement Program
Arthur J. Margolin & Kenneth F. Kahn
EXECUTIVE MANAGERS

carl klein – BUILDING MANAGER
212-382-0005

CARLKLEIN@580FIFTH.COM

580 fifth is the home of:
DMIA
Diamond Manufacturers & Importers Association
World Diamond Council
47th Street B.I.D.
Jewelers For Veterans
AND MANY MORE

580worlddiamondtower.com

