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Time to Cut New York’s Red Tape

D

NYC Comptroller Scott M. Stringer

ear Diamond District Commun i t y — N e w Yo r k ’s 2 2 0,0 0 0

Small businesses are the engines of
our City’s economy. Across the five
boroughs, they breathe life into our
neighborhoods and employ nearly 1
million New Yorkers.
I believe that government should be
a partner for small businesses – not an
obstacle to their success. But the fact
is, we too frequently makes business
owners run an obstacle course of red
tape and regulations before they can
even open their doors. And in the end,
too many small businesses and entrepreneurs are weighed down by the
more than 6,000 rules, 250 licenses
and permit requirements, and 15 City
agencies they must deal with.

B y N e w Yor k C i t y C om p t rol l e r
Scott M. Stringer

That’s why last year I brought together a group of 31 experts on a “Red
Tape Commission” to host public
hearings in all five boroughs and
speak directly with small businesses
owners. In addition to our meetings,
the Commission conducted an online
survey and heard from almost 300
entrepreneurs. The result is the most
comprehensive, bottom-up review
of the bureaucratic maze that small
Continued on page 18
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Legislative Update

Bicycle Access in Buildings
The City Council approved a number of bills related to bicycle access in buildings.
This legislative package was a part of a hearing earlier this Council session.
Background
In 2009, the City Council approved Local Law 52 which is commonly referred to as the “Bicycle Access
to Buildings Law.” This law requires owners and managers of commercial office buildings with a freight
elevator to file a Bicycle Access Plan when a tenant requests the ability to store their bicycle. Exceptions
can be issued if the freight elevator isn’t available for unique circumstances or if there is alternate no-cost
bicycle parking in a nearby location. The City Council has made efforts to liberalize this public policy
and to amend the law to be inclusive of foldable bicycles (a foldable bicycle is one that does not exceed
20 inches x 36 inches x 32 inches).
Recently Approved Legislation
Intro. 405-A: Foldable Bicycle Access in Office Building Passenger Elevators
This legislation requires owners of office buildings to allow foldable bikes to be brought onto passenger
elevators (regardless if a bicycle access plan is in place). Owners may limit the transportation of any
bicycles in an emergency that requires an evacuation or all or part of a building.
Intro. 795-A: Bicycle Access in Office Buildings
This legislation would allow tenants and subtenants in office buildings with bicycle access plans to
transport their bicycles on passenger elevators if there is no operational freight elevator. In addition, a
notice to tenants informing them of their responsibilities with respect to bicycle storage is required to
be included in the bicycle access plan. The bill has been amended to be helpful to building owners by:
- Allowing owners to limit bicycle transportation access to a designated passenger elevator;
- Requiring requesting tenants to certify that they have sufficient space to store their bicycle in a way
that would not violate the building or fire code;
- Allowing an owner to restrict or limit bicycle access if they are issued a violation as a result of bicycle
storage in an area that was in control of a tenant.
Intro. 695-A: Bicycle Access for Elevators in Residential Buildings
This legislation would require certain types of residential buildings to allow bicycles to be transported via
passenger elevators. Specifically, owners cannot bar tenants from using a passenger elevator to transport
bicycles to and from their dwelling unit (where the main occupancy is occupancy group R-2). Exceptions
are included to allow for owners to require that bicycles be transported via a freight elevator if the passenger elevator can be used if the freight elevator isn’t working, and building personnel are not required
to escort tenants who use a freight elevator. In addition, this legislation requires owners of any building
with an R occupancy group to allow fully foldable bicycles to be transported via passenger elevators.
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CHINESE BUSINESS
COMMUNICATION
COURSES FROM THE
CONFUCIUS
INSTITUTE FOR
BUSINESS
ANNOUNCEMENT OF
NEW DATES
The Confucius Institute for Business (CIB)’s
Chinese Business Communication (CBC)
series helps participants communicate effectively in Chinese business environments.
Courses integrate language for business situations and emphasize cultural understanding.
You can now enroll in the upcoming series,
which begins on Wednesday, November 3,
and runs from 6:00 PM to 8:00 PM through
six consecutive Wednesdays.
Tuition is only $150, and courses are conveniently offered at the SUNY Global Center,
116 East 55th Street (between Park Avenue
and Lexington Avenue).
Register online at https://secure.jotformpro.
com/confucius/program-offerings. CIB also
offers customized corporate training program and individual lessons.
For more information, please contact Ms.
Xiaomeng Huang at CIBEvent@suny.edu or
call 212-317-3518.
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RoanokeTrade.com/ATA-Carnet
,

The Current State of Diamond
Production in Canada
B

y dollar value Canada is the
world’s third largest producer
of diamonds. Almost all of the gems
are mined in Canada’s Northwest
Territories. There currently exist
two large diamond-producing mines
in Canada: Diavik & Ekati. There is
a third mine that is expected to start
producing diamonds in 2017, Gahcho
Kue. This mine is a joint venture between Mountain Province Diamonds
and DeBeers Canada. The mine, if
projections are correct, is expected
to produce an average of 4.5-million
carats a year and be productive for
approximately 12 years.
Ekati mine has approximately five

years left of productive life. If the
newly explored Jay deposit at the
mine proves as fruitful as expected
this could add an additional 11 years
of life to the mine. To date Ekati has
produced over 40 million carats.
Diavik, is a joint venture of Rio-Tinto-Dominion and Dominion Diamond
Corporation. It is expected to be
productive until 2023. The mine is
undergoing a transformation to become an underground mine.
Its addition to the currently producing mines several exploration projects
in various stages of development exist
in the country. In this past August,
Kennady Diamonds announced that it
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has gotten six mining leases adjoining
the southern border of the Kennady
mine. Also, Artic Star exploration has
publicly announced it has plans to explore its 54,000 hectare T-Rex property. Previous exploration in this region
has shown over a dozen kimberlites
veins and most were diamondiferous.
This past August Arctic Star Exploration has announced plans to explore
its 54,000-hectare T-Rex property
in Lac de Gras. Previous exploration
has found over a dozen kimberlites,
most of them diamondiferous.
It seems our neighbor to the north
has a long and prosperous future as a
major producer of diamonds.

Resources for Exporters at
the New York Public Library
As a successful businessperson you understand the need to
stay current with the latest trends in your industry and learn
more about the consumer behavior of your customer base.

T

his kind of information can be costly to buy
or to license but did you know that market
and industry research reports are available
free at the New York Public Library business
library, SIBL (www.nypl.org/sibl), located at
188 Madison Avenue and 34th Street.
IBL is a center for business and industry
research, offering print resources as well as
commercial online databases which the Library
licenses and makes accessible on workstations
in the lower level Electronic Information Center
or on patrons’ personal devices once they log
into wi-fi onsite. SIBL also provides financial
information with three Bloomberg terminals

S

readily available for searching. Market and
industry research databases include IBISWorld
with market trends, supply chain, competitive
landscape and more information for hundreds
of industries. In addition to domestic sector
reports such as Jewelry Stores in the U.S.,
Online Jewelry & Watch Sales, Jewelry
Manufacturing in the U.S., Jewelry & Watch
Wholesaling in the U.S., and Direct Selling of
Jewelry & Accessories, IBISWorld also covers
the industry in China and on a global level.
Another great resource is Mintel whose research on U.S. market or product sectors offers
demographics on target audiences such as MilContinued on next page

New York City Public Library
- Main Reading Room
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Resources for Exporters at the New York
Public Library
Continued from previous page

Sample data mapping from Simply Map

lennials or Affluent Consumers. The database
e-Marketer reports on e-commerce, internet
advertising and social media marketing in the
United States and the rest of the world.
Simply Map is another database with market
data about consumers, what they purchase,
and how much they spend per year in different
categories. For example, you can create a map
which shows average household spending for
jewelry in 2016 by census tract or by zip code
in the New York City area.
Online directories like Reference USA and
Dun & Bradstreet’s Million Dollar Directory
are valuable resources for generating custom
lead and contact lists. SIBL staff can help you
create a list of companies, in NYC or beyond,
which meet your search criteria such as industry type, company size, revenue, number of
employees, location, etc. Staff also assist with
downloading your customized list for free to
a USB flash drive. Emerging Markets ISI is a
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unique source of company and industry data
on developing markets such as Brazil, India,
China, South Africa, and Eastern Europe. Other
services on SIBL’s lower level include classes
for hands-on database training; ; workshops on
business topics such as e-commerce and social
media marketing; an office of SCORE for free
business advising from experienced business
owners and corporate executives; and Job
Search Central with free professional career
counseling. SIBL also maintains a NYC small
business information resources site. Email
your reference queries to business@nypl.org
Lastly, SIBL’s street level offers business
books to borrow. Anyone who lives, works,
or attends school in New York State can get
a library card to borrow material as well as to
access selected, less costly library databases
from home. With a NYPL borrower’s card,
for example, you can search Business Source
Premier, an online index to 2,500 business periodicals which also features skim MarketLine
industry profiles. Without leaving your office,
you can read content in older issues of National
Jeweler or JCK as far back as 2002 and skim
Metals & Mining Industry Profile: Canada and
Online Retail Industry Profile: United States.
If you want to grow your business, expand
your leads, and keep abreast of industry
developments, it’s worth your time to visit
SIBL, the best source of business and industry
information in NYC.
Peter Bengston, International Trade Resources Specialist, SIBL

&

the DIAMOND DISTRICT

CONSTRUCTION RENOVATION
SPECIALISTS

Lobby Renovation: 580 Fifth Avenue

The face of the Diamond District
is changing – new construction, new owners
and new demands. Your property needs to stand out to
command the best rates for your space. Alpha Omega
has successfully completed multiple renovations at The
World Diamond Tower, maintaining both tenant and
visitor satisfaction.

The World Diamond Tower

n

Fully Insured Self-Performing Contractor

n

Permits pulled | 24-hour availability

n

Experts in Concrete & Masonry

n

Tenant, Retail and Office Work

n

Lobby Restoration & Renovation

n

Local 11 Work

n

Sidewalk Repair & Replacement

n

Distinctive Sidewalks

n

Vault Repair & Replacement

What our customers say...
Since taking over the design build of our Brink’s Global Services Window at 580 5th Avenue, Alpha
Omega has demonstrated excellent work, on-time performance and willingness to go the extra yard to satisfy
the customer’s needs. I have worked with many General Contractors in the past but no one meets their work
standards & ethics… I would highly recommend Alpha Omega – whatever the size of the job.
John Muhlenforth
Manager, Administrative Services
Brink’s Global Services

ALPHA OMEGA BUILDING CORP
The World Diamond Tower
580 Fifth Avenue | Suite 220
New York, NY 10036
1.888.ALPHA.16 | 212.624.5858
www.alphaomegabuilding.com

Building Satisfaction.
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Why Export?
By Toni Corsini

Could the picture be any clearer? If American small and medium sized businesses intend
to grow and prosper, they need to seriously consider doing business in foreign markets.
Commercial opportunities are expanding as new technologies and products emerge.
Renovation, computerization and modernization have all contributed to unprecedented
changes to American industry and how companies do business.

F

undamentally, the main reason to export is to
improve a company’s bottom line. Increasing sales revenues, in a short period of time is a
direct effect of exporting. But there are several
other “good business sense” reasons to export:
• Exporting opens a broader market base
• Exporting can produce very high returns
by introducing fully developed products
into new markets
• Exporting expands a company’s global
awareness; providing an edge in meeting
consumer preferences
• Competing overseas provides information
more quickly on a company’s competition
The global economy outside the U.S. contains
96% of the world’s consumers. Many overseas
economies, as emerging markets, are growing
at rates much faster than can be expected from
the mature U.S. economy. If a company is not
tapping into the opportunities in markets outside the U.S., it is simply selling that company’s
potential short. There are persistent myths about
exporting:
• Only large multinationals can do it
• The product must be exotic or high-tech
• It’s expensive and time-consuming
• Too much work for not much profit
The truth is once a company learns the basics,
exporting is like doing business anywhere else.
Most U.S. companies can export and do so profitably. Here are three examples of modest-sized
companies making the most of opportunities
and resources to use exporting to grow their
businesses.
In one example, a company specializing in
gas-separating technologies used exporting to
turn the company around. Using government
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grants to finance trips to Turkey & Colombia,
the company was able to increase their export
sales from zero to $1 million in one year.
In a second example, a company started exporting solar lighting technology in January 2015.
The company received orders from Burkina
Faso and Zambia and landed a contract to ship
50,000 solar street lights to Jamaica. Within the
12 months of the year the company brought in
$7 million in export sales.
And in the third example, a business specializing in skin care products had done some
international business since 1990 but wanted
to reach more markets and used Federal government resources to connect with distributors and
customers in Istanbul and Paris.
These are just three examples of companies
using resources to export. Funding can be in the
form of grants, or loan guarantees supported by
several Federal agencies. U.S. Export Assistance
Centers across the U.S. can assist to identify several Federal resources for U.S. exporters and the
U.S. Small Business Administration (the SBA)
has several guaranteed loan programs specifically designed to support U.S. companies looking
to export goods and services to foreign buyers.
For companies, “going global” means going
outside their comfort zone. But with education,
awareness, and the use of various government
resources, the opportunities and the results can
be profitable and enriching.
Toni Corsini is the Senior International Trade
Specialist and Regional Manager covering New
York State & New Jersey for the SBA Office of
International Trade. She can be reached at
(212) 809-2645.
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Fine
Jewelry
Market

Japan

Overview
Japan joined Trans Pacific Partnership which may lead to lessened
trade barriers and an increase in export opportunities into Japan
following final negotiations of the agreement. Their GDP per capita
is $38,480 (2015 est.) with a GDP (PPP) of $4.842 trillion (2015 est.).

Jewelry export value into Japan have seen steady increases but with
a constant increase in demand for gold based jewelry. There is a
decrease demand for silver jewelry and base metal jewelry clad in
fine metal.

2014 to 2015

(% Change in value of U.S. exports, HS Code 7113 articles of jewelry & parts, of precious metal or clad)
TOTAL

-3

711319—JEWELRY AND PARTS THEREOF; OF OTHER PRECIOUS METALS*

-2

711311—JEWELRY AND PARTS THEREOF; OF SILVER*

-23

711320—JEWELRY AND PARTS; BASE METAL CLAD WITH PRECIOUS METALS*

-38

Value in thousands of US Dollars

200,000,000

150,000,000

$156,023,015
$140,310,205

$129,541,032

100,000,000

YTD EXPORT VALUE OF
HS 7113: JAPAN
YTD(MAR) 2014
YTD(MAR) 2015

50,000,000

YTD(MAR) 2016

0

Value in thousands of US Dollars

800,000,000
700,000,000

YEAR TO DATE EXPORT VALUE OF HS 7113
Item

$648,092,644

600,000,000

TOTAL 500,000,000

$573,731,278

$629,587,402

YTD [MAR]
2014 YTD
[MAR] 2015
YTD [MAR]
ANNUAL
EXPORT
VALUE
OF2016

183,094,743
HS 7113:124,597,159
JAPAN

199,947,163

400,000,000 AND PARTS THEREOF; OF OTH PRECIOUS METAL
711319—JEWELRY

176,052,755

119,463,743

191,579,562

711311—JEWELRY
300,000,000AND PARTS THEREOF; OF SILVER

6,340,302

4,818,916

5,343,322

711320—JEWELRY
AND PARTS; BASE METAL CLAD W PREC METAL
200,000,000

701,686

314,500

3,024,279

2013
2014
2015

100,000,000
0

*HTS 711319 (Jewelry and parts thereof; of precious metal excluding silver) made up 95.8% of export value in YTD 2016.
HTS 711311(Jewelry and parts thereof; of silver) made up 2.7% of export value in YTD 2016.
HTS 711320(Jewelry and parts; base metal clad with precious metal) made up 1.5% of export value in YTD 2016.

12 NOVEMBER 2016 DIAMOND DISTRICT MONTHLY

Fine
Jewelry
Market

Japan

Value in thousands of US Dollars
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$129,541,032

Item 100,000,000
TOTAL

2013

YTD EXPORT VALUE OF
HS 7113: JAPAN
2014

2015

573,731,278

648,092,644

629,587,402

711319—JEWELRY AND PARTS THEREOF; OF OTH PRECIOUS METAL

510,406,395

615,414,380

604,710,708

711311—JEWELRY AND PARTS THEREOF; OF SILVER

YTD(MAR)30,763,400
2016
60,391,456

23,690,849

711320—JEWELRY AND PARTS; BASE METAL CLAD W PREC METAL

2,933,427

1,185,845

50,000,000

YTD(MAR) 2014
YTD(MAR) 2015

1,914,864

0

Value in thousands of US Dollars

800,000,000
700,000,000
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600,000,000
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500,000,000
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400,000,000
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300,000,000
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200,000,000
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100,000,000
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Trade Shows IN JAPAN
Name

Link

Description

Japan Jewellery
Fair

http://www.japanjewelleryfair.com/en/

The Japan Jewellery Fair (JJF), co-organised by UBM and the Japan Jewellery Association, has played a prominent role for over 20 years for both local and international
jewelry buyers as a place for stock purchasing ahead of the autumn, Christmas and
New Year retail season. Even though the fair experienced a negative impact from
economic downturn precipitated by the Lehman Brothers bankruptcy in terms of the
number of exhibitor in 2008, since then it has been on an upward trend in the number of exhibitors. JJF2014 will comprise ofover 420 exhibitors from 18 countriesand
regions and open is expected to attract more than 15,000 jewelry professionals.

IJT

http://www.ijt.jp/en/

IJT is Japan's largest and international jewelry trade show. A wide variety of products in the jewelry industry gathers under one roof in the world trend-setting city,
Tokyo. Save the date now for this exciting industry event!

Tokyo Fashion
Jewellery Expo

http://www.ac-expo-autumn. TOKYO FASHION JEWELLERY EXPO is Japan’s leading fair specialized in all kinds of fashion jewelry. 5th TOKYO FASHION JEWELLERY EXPO -AUTUMN- will draw people from all
jp/en/
over the world and expand its scale in 2014 with 100 exhibitors and 30,000 visitors. It
is the best platform to build networks and generate business in Japan.

*HTS 711319 (Jewelry and parts thereof; of precious metal excluding silver) made up 96.2% of export value in 2015
HTS 711311 (Jewelry and parts thereof; of silver) made up 3.8% of export value in 2015
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Just Bulbs

®

Thousands of Light bulbs. One bright floor.

ALL THE LIGHT BULBS YOU’LL EVER NEED
LED, INCANDESCENT, HALOGEN, FLUORESCENT,
MERCURY, SODIUM AND METAL HALIDE
American, European, British, Holiday, and more...

Just Bulbs®

220 East 60th St., Ph (212) 888-5707

Gain the Tools to Grow Your Business
NYC Small Businesses Services are offering a variety of Managment and Mentorship
Application-based programs. You must first
fill out an application before registering for
these courses. Here is a sample description
of one of the courses:
FastTrac® NewVenture™
Make your business idea a reality!

•

Completing major components of a •
business plan

With the guidance of successful entrepreneurs, experienced facilitators, and
a supportive peer community, FastTrac®
NewVenture™ will help you refine your
business concept, identify the components
of a strong business plan, and access the
appropriate resources to complete your
launch. The benefits of FastTrac® NewVenture™ will last you long after the program
has ended and into your role as a start-up
business owner.

If you are an entrepreneur with a business
idea and want to make it a reality, FastTrac
NewVenture is for you. Our free program,
offered in partnership with New York
Public Library, Brooklyn Public Library,
Queens Public Library, and Workforce1 Total course hours: 10 sessions, 40 hours
Career Centers, provides entrepreneurs
the necessary tools to refine your business You are eligible for FastTrac® NewVenture™ if you meet the following criteria:
idea, such as:
•
•
•
•

Identifying market and aligning your •
business to meet those needs
•
Setting financial goals
identifying unique features and bene•
fits of products/services
Company branding
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Have a well thought-out idea for a new
business or recently launched business
Have access to a computer to complete
assignments
Have conducted initial market research for your planned business

Are committed to attending all sessions (approximately 40 classroom
hours) and complete prep work

Applications are accepted on a rolling
basis. Given the volume of applications
and limited number of seats, applicants are
encouraged to apply early. This is a competitive program, so please be sure to submit a
thoughtful and complete application.
Course Location: Queens Library at Flushing, 41-17 Main Street, Flushing, NY 11355
Time: 9am-1pm
Days: Tuesdays and Thursdays
Dates: 11/1, 11/3, 11/10, 11/15, 11/17,
11/22, 11/29, 12/1, 12/6, 12/8
To apply online, please go to:
http://www.nyc.gov/html/sbs/nycbiz/
html/summar y/course_register.shtml?course=FastTrac_NewVenture&date=2016_11_1_41_17_Main_Street

Diamond Production (Volume) by Country
2004-2015 — Million Carats
‘04

‘05

‘06

‘07

‘08

‘09

‘10

‘11

‘12

‘13

‘14

‘15

Russian Fed. 38.9 38.0 38.4 38.3 36.9 34.8 34.9 35.1 34.9 37.9 38.3 41.9
Botswana

31.0 31.9 34.3 33.6 32.3 17.7 22.0 22.9 20.6 23.2 24.7 20.8

Congo, Dem.
30.0 33.1 29.0 28.5 33.4 21.3 20.2 19.2 21.5 15.7 15.7 16.0
Rep.
Australia

20.2 32.9 29.9 18.5 14.9 15.6 10.0

Canada

12.7 12.3 13.3 17.0 14.8 10.9 11.8 10.8 10.5 10.6 12.0 11.7

Angola

6.1

7.1

9.2

9.7

8.9

9.2

8.4

7.8

8.3

9.2 11.7

8.3

8.6

9.3 13.6

8.8

9.0

South Africa 14.1 15.6 14.9 15.2 12.9 6.1 8.9 7.0 7.1 8.1 7.4 7.2
Zimbabwe

0.0

0.2

1.0

0.7

0.8

1.0

8.4

8.5 12.1 10.4

4.8

3.5

Namibia

2.0

1.9

2.4

2.3

2.4

1.2

1.7

1.3

1.6

1.7

1.9

2.1

Sierra Leone

0.7

0.7

0.6

0.6

0.4

0.4

0.4

0.4

0.5

0.6

0.6

0.5

Lesotho

0.0

0.1

0.1

0.2

0.3

0.1

0.1

0.2

0.5

0.4

0.3

0.3

Tanzania

0.3

0.2

0.3

0.3

0.2

0.2

0.1

0.0

0.1

0.2

0.3

0.2

Others

3.0

2.8

2.5

3.0

4.7

1.7

1.5

1.2

1.1

0.6

0.7

0.7

TOTAL

159.1176.7175.9 167.9162.9120.2128.3122.8128.0129.8124.8127.4

Source: Kimberley Process Certification Scheme
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Made in NYC + Pratt Institute Fellowship
for Manufacturers
Pratt Institute is one of the premier
schools for art and graphic communications in the U.S. Last year, Made
in NYC piloted a slate of programs
with Pratt faculty and students to help
manufacturing companies improve
their marketing skills. Made in NYC
is expanding these opportunities for
their members.
The fellowship program taps the
creative expertise of Pratt faculty and
students to assist manufacturers to
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better brand, market and grow your
business. Fellowships vary from workshops and panel discussions to one on
one consultations with faculty-student
teams. Click below to fill out our interest form and we’ll do our best to find a
program that fits your needs.
To learn more and locat the Google
Doc link to fill out the application
form, go to:
madeinnyc.org/fellowship-program/

Rough Diamond Research Project

T

he Diamond Manufacturers and Importers
Association of America and the United States
Kimberley Process Authority announced their plan
to conduct a joint research project to study the trade
in rough diamonds in the United States. The study
will educate the members of both associations about
the activity and nature of US imports and exports of
rough diamonds.
The plan is to better serve industry by gathering
hard data about the trade in rough diamonds to better
understand the market forces driving rough diamond
imports and exports. The scope of the research will
include information about market trends, valuation,
import and export flows as well as source.
The research project will be conducted by Dr.
Martin Hochbaum and Cecilia Gardner, Directors of
the USKPA along with Jeffrey Fischer, representing
DMIA.
“Cooperation from the rough diamond industry
to assist in this research project will be key to its

success”, said Ronnie Vander Linden, President of
DMIA. “All members of DMIA are urged to cooperate
when contacted by the research team.”

Gold Vaults Deep in the Swiss Alps
S
witzerland’s reputation as a
haven for individuals seeking
to hide cash away from the knowledge of the tax authorities has
been long been an accepted fact.
So much so that the idea of having
a “Swiss bank account” immediately brings to mind the idea of
tax evasion. While his option has
become less certain in the most
recent years wealthy individuals
have discovered a new way for the
Swiss to protect their assets from
tax agents … underground vaults
that store physical gold deep in
the Swiss Alps.
An anomaly of the US tax code
does not require American citizens to report physical gold stored
abroad. There are roughly 1,000
idle military bunkers residing in
the mountains in Switzerland.
A handful of these have been
converted into secure gold vaults
by high-end storage companies.
These s facilities allow individuals

to keep their gold holdings outside
of the banking system.
Figures released by the Swiss
Customs Office show over 1,357
tons of gold bullion being imported into the country so far this year.

A portion of these imports are
expected to be deposited in these
secure vaults. The companies
which operate these facilities do
not require a paper trail of transactions or deposits.
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Time to Cut New York’s Red Tape

Continued from Page 1

than 58% said agencies failed
to adequately communicate
expectations and requirements.

businesses owners must navigate
in our City – and its impact on their
success.
•

•
•

The results were shocking:
Small business owners face a
painfully slow approval process before they can open their
doors: Nearly 30% of small businesses said it took six months or
longer to get all the approvals
they needed from the City to
open for business, and 13% said
it took more than a year.
Too many small business owners report being treated unfairly: Nearly half of all business
owners surveyed said they did
not feel that they had been treated fairly by the City, and more

•

•

City government is too inaccessible: Nearly 40% of small
businesses surveyed said they
found it necessary to hire a
private “expeditor” to navigate
City bureaucracy, but more
than half said spending the extra money was neither helpful
nor effective.
In our hearings, the Commission heard stories that made
this data come alive, and highlighted why it’s time to take a
sledgehammer to inefficient
bureaucracy. We made 60
recommendations, including

SAFE
THE NEW CHOICE IN

UL LISTED INTRUSION ALARMS
IP VIDEO SURVEILLANCE
ACCESS CONTROL SYSTEMS
DECOY GPS TRACKING
FIRE ALARM SYSTEMS
MASTER LOCKSMITHS

An extensive arsenal of equipment and our
family’s heritage spanning 90 years helps ADR
Security create the finest security solutions for
the most demanding clientele.
For a no-obligation consultation, call or visit
us today.
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ending the use of “expeditors
and instead creating Small
Business Advocates at relevant agencies.
•

Making it easier for business
owners to comply with the law,
by increasing outreach and
education programs.

•

Better use of technology,
including implementing
electronic filing and tracking
for permit and license applications.

It’s time for government to do its
job. We need to cut the red tape once
and for all, and give business owners
the support they need to keep our
City growing.

