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47th St. BID SEMINAR How to Sell Shares of Your Business

S

To the Public Without Doing an IPO

ince crowdfunding seems to be
a topic of great interest to the
business community, the 47th St.
BID sponsored a seminar entitled,
How to Sell Shares of Your Business to the Public Without Doing
an IPO. Michael Grumet, the BID’s
Executive Director, introduced to a
very packed conference room, Diane
Ridley Gatewood, Assistant Attorney General and Chief of Registra-

tion for the New York Department
of Law Investor Protection Bureau.
Ms. Gatewood’s major advice for the
assembled guests was that, “The process to raise funds without doing an
IPO is an area where professionals
will definitely be needed, lawyers
and accountants will be an essential component of getting ready for
the process. It is not something
Continued on page 10

Diane Ridley Gatewood, Assistant Attorney
General and Chief of Registration for the NY
Dept. of Law Investor Protection Bureau,
addressing the seminar attendees

Letitica James, Public Advocate

A

s New York City’s Public
Advocate, it is my job to
serve as a watchdog over city
agencies. But I also am a watchdog for our city’s small businesses: working to make sure
that fines, onerous regulations,
and high penalties are checked.
As a direct link between the City
and New Yorkers, it is also my
job to ensure that you - as small
business owners - have a direct
line to government and a way to
cut through the red tape.
Small businesses are the
backbone of our economy and
integral to the fabric of our city.
It is our small businesses that
create economic opportunity for
so many working families, especially our immigrants. And it is
our small businesses that make
our City unique by sustaining
our individual communities. We
must do more to expand opportunities for business owners and
encourage more New Yorkers to

shop small.
Too many of our small
businesses are struggling with
higher rents, stagnant sales,
and the rising minimum wage.
These are issues that most deal
with, but few know that the
City provides resources for
owners in need of support.
That’s why my office has hosted
small business resource fairs
throughout the City to educate
owners and help them navigate
tough times. And in 2015, I
supported the creation of a
$10 million predevelopment
loan fund specifically for small
businesses — so that they could
have access to the capital they
needed to start, support, and
grow their businesses.
We must continue investing
in our small businesses. As a
trustee of the New York City
Employee Retirement System,
the largest of the City’s five
pensions, I am working with

Public Advocate Letitica James

my fellow trustees to do more
investment in small business.
We must create a plan similar
to Comptroller DiNapoli’s successful In-State Private Equity
Investment Program, which
has committed $1.25 billion to
companies in our State. This
model of using pension dollars
as an economic driver of growth
should be replicated at the City
level to revitalize industries.
We must also do more to
support our Business Improvement Districts (BIDs). We
know that BIDs, like the 47th

Street BID, are incredibly successful in improving the level
and quality of local amenities
in their neighborhoods. The
businesses of New York should
count on our pension funds as
partners in their success. It’s a
win-win for businesses, retirees,
and taxpayers.
When our small businesses
our strong, our economy is
strong. Sustaining our small
businesses allows our communities to flourish, and they, in
turn, provide lifelines for their
surrounding communities. As
your Public Advocate, I will
continue working to make it
easier for small businesses to
excel and thrive.

22 JANUARY
AUGUST 2016
DISTRICT
MONTHLY
2016DIAMOND
DIAMOND
DISTRICT
MONTHLY

Legislative Update

Governor Cuomo Signs First-in-the-Nation
Executive Order Directing Divestment of
Public Funds Supporting BDS Campaign
Against Israel
State Agencies and Authorities Ordered to Divest
Public Funding Supporting Boycotts Divestment
Sanctions Movement

G

overnor Andrew M. Cuomo issued Executive Order No. 157 directing state entities to divest all public funds supporting the Boycotts, Divestment and Sanctions
campaign against Israel. The first-in-the-nation action will ensure that no state agency
or authority engages in or promotes any investment activity that would further the
harmful and discriminatory Palestinian-backed Boycotts, Divestment and Sanctions
(BDS) campaign in New York State. The Governor made the announcement at the
Celebrate Israel Parade.

DIAMOND DISTRICT MONTHLY
580 5th Avenue, Suite 323
New York, NY 10036

Michael Grumet, Publisher
michaelgrumet@diamonddistrict.org
O.O. Barrett, Editor

“New York stands in solidarity with Israel today and always. This state will not stand
for the politics of discrimination in any form, and we will continue to demonstrate
our unwavering support for the people of Israel in the fight for freedom, liberty and
democracy,” Governor Cuomo said. “I’m proud to sign this nation’s leading executive
order, which will help protect Israel from the threat of divestment. This order sends the
message that this state will do everything in its power to end this hateful, intolerant
campaign. New York and Israel share an unbreakable bond and I pray that the Israeli
and Palestinian people will find a way to live side by side and find peace, prosperity
and security.”

Natalia Cheviakova, Administrative Director
info@diamonddistrict.org

Jewelers can expect future visits from state and federal officials to make sure they are
in compliance with the current regulations.

The Diamond District Monthly is
published monthly by the 47th Street
Business Improvement District.
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Michael Mitchell, Art Director
design@diamonddistrict.org

DIAMOND DISTRICT MONTHLY AUGUST 2016 3

LAW OFFICES OF

LEONARD M. WEINER LLC
206 East 38th Street
New York, New York 10016
Telephone (212) 370-1660;
Fax (212) 370-1669
E-Mail: lenlaw@verizon.net

Do you manufacture jewelry for the trade?
Do you provide mountings to the trade?
Do you provide loose diamonds to the trade?
Do you provide loose precious stones to the trade?
I PROVIDE LEGAL COUNSEL
TO THE TRADE!
UCC’s
Corporate Formations
Patriot Act Compliance
Kimberly Compliance
Shareholder Agreements
Security Agreements
Guaranty Agreements
Partnership Agreements
General Legal Counsel
For a comprehensive understanding of the UCC, its impact on
the jewelry industry, and the truly unique services we provide,
visit us on the web at:

Ucc4jewelers.com
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Executive Committee
Harvey Nagin – Nagin Jewelry
President
Steven Grauer – Gold Art 18 KT LLC
Chairman
Dennis Marlow – Solitaire Creations
Secretary
Robert Hadi – Premier Realty, Inc.
Treasurer
Richard Winick – Manny Winick & Son
Richard Friedman – I. Friedman & Sons
Ronnie VanderLinden – Diamex Inc.
Jeffrey Mordekai – Petra Jewelers

BOARD
OF
DIRECTORS

Board Members
S. David Belsky – S.D.Belsky Associates
Chair Audit Committee
Jay Holzer – Dyckmans
Chris Ipek – Altin Realty
Raizy Haas – Extell Development Corp.
Lucy Orozco – Valley National Bank
Matt Selig – Leo Ingwer
John Kocak – Unique Settings
Yale Zoland – Zoland’s
Danielle Azeroual – Premier Realty
Adnan Aydin - Futurama Jewelry Exchange
Jack Elo – The Elo Group
Moris Yero Shalmi – ABC
Alon Mor – Mor Diamonds
Jules Fleischer – Jewelry by Alexander
Sammy Abramov – AA Pearl
Michael Oistacher – Manhattan Gold & Silver
Isaac Chetrit – Yadidi Group
Sunny Yung – Central Management Corp.
Manny Grunberg – M. Grunberg Inc.
Memhet Gulay – City Property Development
Adam Abramson – Abramson Brothers
Sammy Kaufman - Sarine
Eyal Alon - Malca Amit
Eliot Kirschner - Eskay
Ilan Elishayev - SYU Properties, LLC
Bill de Blasio – Mayor
Scott Stringer – New York City Comptroller
Gale Brewer – Manhattan Borough President
Daniel Garodnick – Council Member
John Glaister – Resident
Reuven Kaufman – Diamond Dealers Club
Michael Toback - MJSA
STAFF
Michael Grumet – Executive Director
Natalia Cheviakova – Administrator Director

Certified
Protection

® Professional
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Funding a Start-Up Business With
Retirement Funds

T

here is a little known component of retirement vehicle law that allows for an individual to use funds in a retirement account to
fund the start-up of a business. This mechanism
is known as rollovers-as-business-startups
(ROBS). The owner of a qualified retirement account can use their retirement savings without
incurring a penalty for withdrawal to fund the
start-up of a business.
The Employee Plans Compliance Unit of the
Internal Revenue Service examined ROBS
in 2010 and determined that “they are not an
abusive tax avoidance transaction – even though
they may serve to soley benefit one individual.”
To comply with both tax and ERISA law many
steps must be done and the advice of a financial
expert who specializes in these operations are
usually utilized. The first requirement is to establish the new business structure in the form
of a C corporation that has a retirement plan
which is usually in the form of a 401 (k). Funds
from the preexisting retirement plan are then
rolled over into the new C corporation’s plan.
These funds are then used to invest in stock of
the new corporation. A requirement of ROBS
is that any employee of the corporation must
be allowed to purchase shares in the business.
Any sponsor that sought to prevent this from
happening would be in violation of the plan.
Retirement plans with less than $250,000 in
assets or less than two participants are normally
exempt from filing Form 5500. Since the plan,
not the individual, owns the shares, even though
there may be only one owner and it may have less
than $250, 000.00 in assets it is still required to
file Form 5500. When a small business owner
is the only shareholder of a company, he or she
can compensate themselves as to whatever level
they deem appropriate. This is not the case
with ROBS since there are two shareholders —
the individual and the individual’s retirement
plan. The individual is required to do what is
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in the best interest of the retirement plan because the individual is the fiduciary agent of the
retirement plan.
When a ROBS is used to fund a business start–
up, it does not mean the individual has to stop
saving for retirement. While the retirement
vehicle is the shareholder of the new corporate
identity it has the ability to earn and defer more
income.
Are ROBS for everyone? Definitely not.
According to an analysis done by the Small
Business Administration of statistics supplied
by the Bureau of Labor Statistics most small
businesses last at least two years and half make
it to their 5th anniversary. This is a very risky
way to invest retirement funds, but it might be
the only way for someone to get the necessary
capital to fund a new venture.

Learn Diamond Grading
Learnthe
Diamond
Grading
From
Creators
of the 4Cs.
from the Creators of the 4Cs.

• Practice with real diamonds graded by GIA
• Learn to grade diamonds consistently and accurately
in a GIA
Diamond
Grading
Lab class.
•Enroll
Day, night
and Saturday
classes
available
• Learn to grade diamonds consistently and accurately
• PracticeDiamond
with real Grading
diamondsLab
graded
by GIAin NYC
Upcoming
Classes
• Improve your skills in just 5 days
Jul
11-15
Sep 26-30
• Located at International Gem Tower
Aug 1-5
Nov 28-Dec 2
Aug 15-30 (Night)

Upcoming Classes in NYC

Jan 11-15
Feb 1-5
Feb 22-26
Mar 14-29
(Night)at
Enroll
online
Mar 21-25
Apr 9-May 7 (Sat)

Apr 18-22
May 9-13
May 16-20
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Licensed
the New
campus inbyCarlsbad.
York
StatebyEducation
Licensed
the New
Department.
York State Education
Department.

Gemological Institute of America, Inc.
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Street, 8th Floor
New
NewW York,
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47th Street,
8th Floor
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800NY366
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10036
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719 8519
9563 T +1 212 944 5900
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nyadmissions@gia.edu
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EGIA.edu
nyadmissions@gia.edu
GIA.edu
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Fine
Jewelry
Market

Hong Kong

COUNtRY OveRvieW

Hong Kong exercises no tariffs on imported goods, thus making it an exciting market for exporters. Their GDP per capita is
$42,166 (2015 est.) with a GDP(PPP) of $308 billion (2015 est.).
U.S. exports of jewelry to Hong Kong have seen a steady growth
in all areas, with gold based jewelry leading in market share
with over 98% of U.S. jewelry export value to Hong Kong. Sil-

ver based jewelry has had the slowest growth of all fine jewelry
categories, but base metal with fine metal clad jewelry export
value has grown at a rate over 400% from 2013 to 2015. Although
the value of these exports is not significant in comparison to
gold based jewelry, exporters should keep an eye on the growth
of base metal jewelry clad with precious metal or lower cost
jewelry in the future.

2014 to 2015

(% Change in value of U.S. exports, HS Code 7113 articles of jewelry & parts, of precious metal or clad)
tOtaL

-1

711319—JEWELRY AND PARTS THEREOF; OF OTHER PRECIOUS METALS*

-1

711311—JEWELRY AND PARTS THEREOF; OF SILVER*

-5

711320—JEWELRY AND PARTS; BASE METAL CLAD WITH PRECIOUS METALS*

35

Value in thousands of US Dollars

1,200,000,000
1,000,000,000

$1,023,544,394

800,000,000
600,000,000

$790,074,852

$724,604,424

YTD EXPORT VALUE
OF HS 7113: HONG KONG
YTD(MAR) 2014
YTD(MAR) 2015

400,000,000

YTD(MAR) 2016

200,000,000
0

YeaR3,000,000,000
tO date eXpORt vaLUe OF Hs 7113

$2,974,090,095

Value in thousands of US Dollars

Item

tOtaL2,500,000,000

$2,948,948,910

$2,412,191,839

711319—JEWELRY
2,000,000,000AND PARTS THEREOF; OF OTH PRECIOUS METAL
711311—JEWELRY AND PARTS THEREOF; OF SILVER
1,500,000,000

711320—JEWELRY AND PARTS; BASE METAL CLAD W PREC METAL
1,000,000,000

YTD(MAR) 2014 YTD(MAR) 2015 YTD(MAR) 2016
724,604,424

1,023,544,394

ANNUAL EXPORT VALUE
707,089,580 1,000,718,612
OF HS 7113: HONG KONG

8 AUGUST 2016 DIAMOND DISTRICT MONTHLY

686,663,274

11,594,190

11,290,942

99,960,806

5,920,654

11,534,840

3,450,772

YTD 2013

YTD 2014
YTD 2015

*hTs 711319
(Jewelry and parts thereof; of precious metal excluding silver) made up 86.9% of total export value in YTD 2016.
500,000,000
hTs 711311(Jewelry and parts thereof; of silver) made up 12.7% of export value in YTD 2016.
hTs 711320(Jewelry and parts; base metal clad with precious metal) made up 0.4% of export value in YTD 2016.
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2,000,000,000

YTD 2013

1,500,000,000
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YTD 2015

500,000,000
0
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Item

2013

2014

tOtaL

2,412,191,839 2,974,090,095

711319—JEWELRY AND PARTS THEREOF; OF OTH PRECIOUS METAL*

2,357,005,186

711311—JEWELRY AND PARTS THEREOF; OF SILVER*
711320—JEWELRY AND PARTS; BASE METAL CLAD W PREC METAL

2015
2,948,948,910

2,886,158,456 2,854,960,403

47,908,366

61,807,696

58,768,539

7,278,287

26,123,943

35,219,968

tRade sHOWs iN HONg KONg
Name

Link

description

HKtdC Hong Kong
international Jewellery show

http://www.hktdc.
com/fair/hkjewellery-en/HKTDC-Hong-Kong-International-Jewellery-Show.html

Known for exhibiting finished jewelry with the finest quality in a world-class environment, the HKTDC Hong Kong International Jewellery Show and its complementary event for jewelry raw materials welcomed more than 3,850 exhibitors from 53
countries and regions in 2014. Now more than 74,000 buyers from 145 countries and
regions come to source from these exhibitors.

http://exhibitions.
september Hong
Kong Jewellery and jewellerynetasia.
com/9JG/
gem Fair

The September Hong Kong Jewellery & Gem Fair, organized by UBM Asia, is the most
important jewelry marketplace that every serious jeweler and connoisseur cannot
afford to miss. Since its launch in 1983, this glittering jewelry event attracts over
52,000 buyers from around the world each year to source a diverse a wide variety
of over 3,600 exhibitors from 48 countries and regions that display a wide variety of
fine jewelry, pearls, diamonds, gemstones, equipment and services.

June Hong Kong
Jewellery and gem
Fair

The June Hong Kong Jewellery & Gem Fair (June Fair) celebrated its 28th anniversary
in 2015. Reputed as one of Asia’s top three fine jewelry events, the June Fair attracts
thousands of visitors from around the world every year. It offers international jewelers unmatched opportunities to market their brands on a global stage.

http://exhibitions.
jewellerynetasia.
com/6JG/

*hTs 711319 (Jewelry and parts thereof; of precious metal excluding silver) made up 96.8% of total export value in 2015.
hTs 711311 (Jewelry and parts thereof; of silver) made up 2% of export value in 2015.
hTs 711320 (Jewelry and parts; base metal clad with precious metal) made up 1.2% of export value in 2015.
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To the Public Without Doing an IPO

C O N T I N U E D F R O M PAG E O N E

that the typical small business
owner will be able to handle
themselves. And the law requires
intermediaries to be used to make
an offering to the public, be it a
broker-dealer or online portal.”
The History of Crowdfunding
Crowdfunding entered the business lexicon as part of the JOBS
Act, which was federal legislation
passed by Congress and signed
into law in 2012. A portion of
the law became effective in 2013.
It initially made it possible for
companies to publicly solicit and
raise capital from “accredited
investors” — that is, people who
the government determined were
wealthy enough to shoulder large
investment risks. Accredited investors were defined as having a
net worth of at least $1 million. To
be clear, this type of crowdfunding
entailed individuals gaining equity
in a company, not the nonmonetary compensation individuals
received from crowdfunding artistic or socially beneficial ventures.
This past May, a regulation called
Title III, a part of the Jumpstart
Our Business Startups Act, came
into effect. It has the potential
to change the way many new
companies are funded — and how
crowdfunding is defined.
Title III permits, for the first
time, early-stage companies to
raise money from the public as
“unaccredited investors.” There
are no longer the financial restrictions to investors that applied previously. Anyone can participate
in this arena — that is, anyone

who has funds to invest. The goal
of the legislation was to level the
field and provide funds for new
enterprises that were too new or
small to qualify for a bank loan.
Getting funding for a business
enterprise through crowdfunding
is not an easy task. There are numerous forms that have to be filed
with the government and there is a
cap on the funds that can be raised
in one year, which is 1 million dollars during a 12 month period from
unaccredited investors.
The Middlemen Who
Enable the Process
The Securities and Exchange
Commission (SEC) requires intermediaries be used to raise funds
with regards to Title III funding.
There are two options available.
The company seeking funding
can use either a broker-dealer or
a funding portal. Broker-dealers
do a lot of the initial work for startups and investors. They also offer
document drafting and investment
management services. Broker
–dealers allow the companies seeking funding to raise funds through
an equity crowdfunding campaign
for “accredited” investors, while
also allowing the company to
raise funds from non-accredited
investors.
Funding portals such as NextSeed and StartEngine, offer a less
complex option. They function
as a clearinghouse where startups and potential investors can
discover each other and interact
online. The difference between a
broker-dealer and a funding portal is that portals cannot become
Continued on next page
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The Jobs Act
Title II – Regulation D
This went into effect on September 2013.
It allowed companies to raise capital and
publicly solicit from accredited investors
online.
Title III — Regulation
Crowdfunding
Permits start-up companies to raise up
to $1 million in a 12 month period from
unaccredited investors. This became
effective May 2016.
$2,000 - $100,000 — The amount that
unaccredited investors can invest to a
Title II Crowdfunding Campaign in a
12 month period. If an investor’s annual
income is less than $100,000.00 they can
invest up to the greater of either $2,000.00
or 5% of their annual income. If a potential
investor’s annual income and net worth
are equal to or greater than$100,000.00
they can invest up to 10% of their annual income or net worth—which ever
is the lesser sum—but it cannot exceed
$100,000.00 in a 12 month period.
500 Investors — The total number
of unaccredited investors a company can
have before the SEC requires a filing of
an IPO. If a business has $25 million in
assets the government can require the
entity to do an IPO.
Title IV — Regulation A+
This allows businesses to have “mini
IPOs” to raise up to $50 million from both
unaccredited and accredited investors.
This became effective on June 2015.

C O N T I N U E D F R O M P R E V I O U S PAG E

involved in the actual transaction.
They are forbidden to offer investment advice or search for investors
on behalf of the company seeking
funding.
The intermediary, be it a broker-dealer or portal, is responsible
for vetting the company seeking
funding. They will also decide on
the economic probability of their
making a profit on the company
seeking funding. There is no requirement that an intermediary
accept a client. If the intermediary
decides to do business with a company they will then lead the company through the whole process.
They will ensure that the company
has the required documentation
and marketing materials. And
once the campaign becomes active
it is the job of the intermediary to
oversee all financial transactions.
The intermediary will also be the
vehicle to issue quarterly financial
updates to investors.
The SEC to promote transparency

requires a comments section for
every campaign — so investors can
have public discourse about what
they’re viewing and receiving from
the company. So communications
between the prospective investors
and the startup company are viewable by all interested parties.
The Process
The company seeking funding must
file a Form C with the SEC. This announces that the company intends
to raise funds through crowdsourcing. The company seeking funding
in this manner must also file with
the SEC annual updates and make
them publicly available on the business website. It is best to have legal
counsel perform this since they will
be versed in the particulars of the
law’s requirements.
The company seeking funding
through this mechanism is required
to not disclose information through
other public venues other than the
intermediary’s platform. Public

discussions about funds sought to
be raised through Title III are forbidden before the information is
available on the intermediary’s website. Once the fundraising campaign
is active the typical sales type hype
is forbidden. The representation of
the business must be accurate.
So is crowdfunding the correct
vehicle for a start-up business?
There are numerous associated
costs, including the amount of equity the business sells, the thousands
of dollars required for the professional advice from lawyers and
accountants, and the amount taken
by the intermediaries themselves
(typically 5%-9%). Equity crowdfunding may not be the panacea
that start-ups expected – especially
if the goal is to raise a few hundred
thousand dollars. For companies
that seek to raise mid-six figures
and up crowdfunding could make
the difference between getting a
business started and the business
not being launched.

World’s Most Expensive Set of Tires Created for Dubai Tire
Company
A Dubai based tire manufacturer, Z tyre, has been recognized
by the officials of the Guinness World Record organization
as having produced the most expensive set of tires. These
four tires were set with 24-carat gold and diamonds and
retailed for $600,000.00.
The Z-branded 295/35 ZR21 107Y XL tire was produced for the
Z Company in the Sentury Tire factory in Qingdao, Shandong
Province, China. They were then shipped to Italy so the tires
could be encrusted with diamonds. After this process was
complete the tires were then shipped back to Dubai so they
could have gold leafing applied to them. The craftsmen who
did the gold leafing were the same individuals who applied
gold leafing to the new presidential palace in Dubai.

be commercially available and are required to physically
function on the car.
With this much money spent making tires into a luxury item,
it is no wonder that Dubai has become the center of the
diamond and jewelry industry for the Middle East.

To put the cost of these tires in perspective, it currently
costs $92,000.00 to buy a tire for the Airbus airplane. To
qualify for inclusion in the Guinness World Record tires must
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RoanokeTrade.com/ATA-Carnet

Small Business Gains Can Be Excluded at 100%

T

hanks to the extension of
Section 1202 of the Internal
Revenue Code investors in stock
of small businesses have a longterm advantage, not available to
other investments -- tax free gains
on the sale of qualified stock. The
federal PATH Act (Protecting
Americans from Tax Hikes) has
made permanent a way for small
business investors and owners
not to have to pay tax on any gain
they receive from the sale of qualified stocks of small businesses.

12 AUGUST 2016 DIAMOND DISTRICT MONTHLY

A portion of the gain from the
sale of stock of small businesses has been tax free for several
years, but that amount has varied over the years. Even during
the time period when the gain
on the sale was 100% tax free it
was not permanent and subject
to change every year. Now that
the tax exclusion is permanently
written into the code it makes the
stock of small businesses more
valuable, and dependable, as an
asset class. This benefit will be

of greater attraction to those
beginning new businesses and
individuals seeking investments
that are tax-advantaged.
This tax benefit only applies to
businesses that are incorporated
as C corporations. It does not
apply to businesses incorporated
as S corporations or as limited
liability corporations. This event
should bring a greater number
of companies into existence as C
corporations and result in the restructuring of both S corporations

Just BulBs

®

Thousands of Light bulbs. One bright floor.

ALL THE LIGHT BULBS YOU’LL EVER NEED
LED, INCANDESCENT, HALOGEN, FLUORESCENT,
MERCURY, SODIUM AND METAL HALIDE.
American, European, British, Holiday, and more...

Just BulBs ®

220 East 60th St., Ph (212) 888-5707

®

Continued from previous page -

Small Business Gains Can Be Excluded at 100%

and limited liability corporations
into C corporations. These two
modes of incorporation have
grown in favor during the past
few years as business owners
sought to avoid the double taxation paid by beneficial owners of
C corporations. C corporations
currently are required to pay tax
on the profit the corporations
earns and then that profit is taxed
again when shareholders receive
it as dividends.

There are numerous requirements for the 100% gain exclusion
provision to be legally applied.
The corporation must be active
in only eligible sectors. Those
sectors excluded include; mining, farming, hospitality, health,
personal services, banking and
law. Retail operations are not
excluded nor are manufacturers.
The stock has to have been held
for a minimum of five years.
80% of the corporate value of the

assets must be used in the trade
or business.
The business must have $50
million or less in in capital.
Business owners and those
seeking to own businesses
should look at this potentially
large benefit when deciding
which corporate entity will best
suit their long-term needs. This
can best be accomplished with
discussion with tax professionals
and lawyers.
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The Basics of Email Marketing

E

mail marketing is just one of many means to
engage potential customers and ultimately
lead them to make a transaction. Developing an
email list is a very helpful tool to learn about your
customers. It is also a cost effective way to gain
new customers.

Obtain Permissions
Your email marketing campaigns should always
include an opt-out option. Customers may have
specific reasons for removal from your email list.
To find out why they choose to do so add a comment
section before the removal is effectuated. Having
the customer’s permission to be in their electronic
inboxes will better enable you to target content
and offerings to the people who want to continue
to receive your communications.
Testing Is Key
There is always the opportunity to experiment with
different types of sales copy, promotions, and visuals. A simple way to test subject lines or a specific
merchandise is to A/B test a call-to-action (CTA),
time of day, or even the email’s layout. You can
generate two emails to similar groups within your
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email list, but use a variable for testing. Make sure to
review the analytics of open and click through rates
of hyperlinks, especially those tied to your website.
Plan Your Campaigns Around Seasonal Events
If holidays, or the time of year affects your sales,
craft your email marketing message accordingly. Jewelers make most of their sales during the
Thanksgiving through Christmas Holiday season.
Come up with email campaigns geared towards
these holidays.
Email Marketing Should Be a Component of Your
Complete Plan
A small business may not have a lot of resources
to devote to marketing, but it is important that
email marketing and subsequent campaigns are
connected to your overall marketing objectives.
Think about tying in social media, advertising,
events, SEO, and other strategies that can work in
tandem with your email marketing.
Communicating with your customers and
potential customers is what email marketing
is all about. Making the sale will happen if you
engage them.

Delivering Jewellery contacts, content and communities with the power to transform your business

Seventeen
top gems

BIJORHCA PARIS
France
www.bijorhca.com
Girls Jewellery Tokyo
Japan
www.girls-jewel.jp
International Jewellery & Watch Show
United Arab Emirates
www.jws.ae
International Jewellery Kobe
Japan
www.ijk-fair.jp
International Jewellery Tokyo
Japan
www.ijt.jp
International Jewellery Tokyo Autumn
Japan
www.ijt-aki.jp
International Jewellery London
UK
www.jewellerylondon.com
JCK Las Vegas
USA
www.jckonline.com/lasvegas
JCK Tucson
USA
www.jckonline.com/tucson
Jewelers International Showcase
USA
www.jisshow.com
JIS Exchange
USA
www.jisshow.com/Exchange
LUXURY
USA
www.jckonline.com/luxury
LUXURY Miami
USA
www.jckonline.com/luxurymiami
LUXURY Privé New York
USA
www.jckonline.com/luxuryprive

Reed’s global event network delivers over 500
events, across 43 industries in 43 countries.
Wherever in the world you want to do business,
our world class brands, local market presence
and professional industry partnerships will
deliver the sales, networking and educational
opportunities you need to compete and grow.

Swiss Watch
USA
www.jckonline.com/swisswatch
Tokyo Fashion Jewellery Expo [April]
Japan
www.ac-expo.jp/spring
Tokyo Fashion Jewellery Expo [November]
Japan
www.ac-expo.jp/autumn

For more information contact:
Colleen Carey P: 203 840-5441 E: ccarey@reedexpo.com

www.reedexpo.com/jewellery

Jewellery

