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Senior Counsel, Jewelers
Vigilance Committee
June, the
Supreme
Court of
the United
States of
America
issued an
opinion in
the South
Dakota v. Wayfair, Inc. case. The
South Dakota legislature had passed
a law allowing the state to collect
sales tax from companies who did
not have a physical presence
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IN THE NEWS
On August 13th on CNBC, Darla
Mercado reported on how the IRS is
cracking down on a small business
tax break – the 20 percent qualified
business income deduction.
In the story Mercado reviews the
strategies that will still allow a small
business to qualify and those that will
not. The IRS passed the new rules on
August 8th to address the deduction,
a tax break for pass-through entities,
sole proprietorships and S-Corporations.
The so called “crack and pack” strategy where a business splits itself in
two to qualify will no longer be valid
as a result of the new rules.
Small business owners that want to
take advantage of the 20 percent
deduction must have a taxable
income below $175,500 if single or
$315,000 if married. If your income
exceeds these amounts the limits on
the deduction will come into play.
Before the new rules a company that
exceeded the income threshold
would spin off one of its services
into a separate entity in a technique
called, “crack and pack.” The common relationship between the entities
will now doom the arrangement and
neither entity would qualify for the
deduction.
Another strategy which will be disallowed is allowing employees to leave,
start their own business and then be
rehired by their previous employer as
a contractor. According to the new
rules if you leave your employer and
come back doing the same work as a
contractor, you hold onto your original status as an employee.
Mercado did explain legal strategies
for small businesses to continue to
qualify for the 20 percent deduction.
Among these were to drop an owner’s
taxable income by either increasing
one’s contribution to their retirement
plan or make larger contributions to
charitable organizations.
Also on August 13th , Rapaport
reported that a weaker rupee would
help Indian exports to markets in the
U.S. and China. Lighter bank lending

to the diamond sector as a result of
banking fraud allegations will have
no real impact on exporters it was
reported, and indeed, global exports
of gems and jewelry from India are
projected to reach $70 billion.

On August 10th CNBC reported that
Tiffany could be hurt by the trade
war with China. Oppenheimer recently downgraded shares of Tiffany to
“perform” from “outperform,” saying
on Friday, August 10th, “devaluation”
of Chinese currencies could impact
the buying power of Chinese tourists
in the U.S.”
The yuan has fallen more than 5
percent against the U.S. dollar this
year, amid speculation that China is
allowing its currency to weaken to
boost exports and fight back against
the Trump Administration’s tariffs on
Chinese goods.

On August 14th it was reported
in Rapaport that the Gemological
Institute of America (GIA) identified
a broken diamond that had been
glued together. Graders noticed a
large break in the marquis-cut, 1.38
carat polished diamond when it was
submitted for color-testing to its
laboratory in Carlsbad, California.
As a result of the fracture and adhesive used on the diamond the GIA
could not grade it.

Read the fascinating story by
Aryn Baker in Time Magazine
of what happens when a 16-year
old miner in Sierra Leone finds the
world’s third largest diamond: http://
time.com/longform/sierra-l
one-peace-diamond/

On August 17th Andrea Hill, a
contributor to Forbes, argued that
innovation has started to disappear
in jewelry manufacturing. “Here’s
a simple rule about market value to

consider: If all the products in the
market are essentially the same, then
the only thing any customer will care
about is price,” writes Hill.
Since customers have been conditioned not to expect anything
different in the jewelry designs they
see, it is only natural that they would
go online, comparison shop and find
the best prices. Hill attributes the
issue to manufacturers devoting all of
their efforts to increasing production
efficiencies and output, but at the
neglect of innovation. “Meanwhile,
survey after survey reports that good
design is a priority for Millennials –
from clothing to kitchen accessories,
design matters,” writes Hill.
Another obstacle to innovation
according to Hill is that independent
designers who are making exceptional jewelry do not have the funding
to bring their designs to market. Hill
encourages manufactures to take the
risk, make the investment and hire
talented designers.

On August 21st it was reported by
Rob Bates in JCK that former Alrosa
head, Andrey Zharkov, began a
lab-grown diamond company called
Ultra C. The company intends to sell
loose diamonds, but also looks to
start a jewelry brand.
“We call lab-grown diamonds ‘new
age diamonds,’ for people, irrespective of age, who are open-minded,
open-hearted, ready for change, people who care about responsible consumption. The next five to ten years
will irrevocably change the landscape
of diamond jewelry because of grown
diamonds,” said Zharkov in Bates’
article.
Alrosa’s current head, Sergey Ivanov,
Jr., has vowed that the Russian miner
will never venture into the lab-grown
diamond industry. While Zharkov was
president of Alrosa, he made a similar
commitment, but now he believes the
lab-grown business is the wave of
the future.
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In an August 21st interview with
Deepali Nandwani for CNBCTV18,
Sotheby’s jewelry specialist Nikita
Binani says that Indians are becoming increasingly involved in auctions
to acquire jewelry. Indians were
involved in $551 million of Sotheby’s
auction sales last year, according
to Binani.

An August 22nd article in Rapaport
reports that American-made jewelry
is becoming more popular, particularly among female consumers, this
according to Marty Hurwitz, CEO of
MVI Marketing.
“There seems to be a bit of a growing
interest in and acceptance among
consumers in a return to a made-inthe-US product for jewelry,” Hurwitz told Rapaport. “With a growth
of female artisanal jewelry makers
and designers, and a growth in the
self-purchasing female consumer
population, we’ve been sensing…a
little bit of an acceptance of paying
premium prices for made-in-USA
jewelry, and the attractiveness of
made-in-the-USA jewelry.”

In the News

On August 23rd in Rapaport, Avi
Krawitz reviewed the 5 strategic
measures guiding De Beers’
future. Krawitz reports that De Beers
is strengthening their position in the
diamond market by easing its concentration on mining and becoming a
more integrated company.
De Beers sold some of its South
African assets and started Forevermark in 2008. It has also expanded
into retail stores, grading operations,
synthetics and synthetics-testing
equipment. Krawitz believes 5 areas
will define De Beers’ business in the
future:
1. Lower production
2. High rough prices
3. Growth of “other” sales
4. An emphasis on brands
5. Steering industry initiatives

On August 24th the Economic Times
reported that the prices of smaller
rough diamonds had fallen 5 percent as a result of manufacturers
adopting a policy of not maintaining
an inventory and only ordering diamonds when the need comes in.

5

The falling prices were also attributed
to the slowing demand from China
and other Far East nations.
“After De Beers announced the
launch of laboratory-grown diamond
jewelry under the name of Lightbox,
there has been a lot of confusion in
the market. Everybody is now in a
wait-and-watch mode and not buying
smaller diamonds. This may have
been an effect on rough diamond
prices,” said one industry insider.

In the Insider on August 25th,
Amanda Krause reviews the popular
styles of engagement rings for each
decade over the past century in a
very interesting piece: www.thisisinsider.com/engagement-rings-evolution-100-years-2018-8.

Higher prices are lifting Alrosa’s
revenue, up 1 percent in the
second-quarter, reported Rapaport
on August 26th. Alrosa’s profits grew
as rough-diamond prices rose. “In
the first six months of 2018, higher
Section continued on page 6
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Leave No Stone Unturned
GIA Melee Analysis Service
Let GIA® separate your natural diamonds from simulants,
synthetics and HPHT-treated natural diamonds.
With optional sorting by color range.
Learn more at

GIA.edu/melee-analysis

GIA® is a registered trademark of Gemological Institute of America, Inc.
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cost
control along with [a] softer ruble
drove our EBITDA margin up to 53%,”
said Alrosa CEO, Sergey Ivanov.

Designer Zani Gugelmann created
a new line of jewelry entitled,
“Santo,” reported Felicity Carter
on August 27th in Forbes in an
interview with the designer.
Inspired by historical jewelry, the line
includes “shield” rings and “cross”
necklaces with contemporary appeal.

According to Rapaport News on
August 27th, Bonhams will at its
New York City auction in September,
sell jewelry from the estate of Olympic swimmer and business woman,
Katherine Domyan. Domyan and her
husband, Arpad Domyan, had collected more than 60 jewels over their
more than 50- year marriage, valued
at $3 million.
Hungarian by birth, Domyan won two
gold medals at the 1952
Olympics and later sought asylum
in the U.S. Once in the U.S. Domyan
married her childhood friend and

Olympic water-polo player Arpad.
Together they started a very successful real estate company.
“The collection tells a wonderful
story of an amazingly successful
woman and her husband, who rose
to the very top of their sporting
careers and then went on to be
equally successful as they built their
real-estate business in their new
homeland in America,” said Caroline
Morrissey, senior jewelry specialist
at Bonhams New York.

On August 27th Rapaport News
reported that the Western Australian government is looking for a
company to take over operations
of the Ellendale mine, famous for
producing half of the world’s rare
fancy-yellow diamonds. Kimberly
Diamond Company operated the
mine until 2015 and it has since been
managed by the state’s Department
of Mines, Industry Regulation and
Safety. Mining companies have until
November 30th to submit proposals,
and a company is expected to be
chosen by early 2019.

3/19/18 10:44 AM
Lesotho-based Namakwa Diamonds
will sell at 30-carat fancy pink rough
stone in Antwerp in September,
according on Rapaport News on
August 27th. The stone was discovered at Namakwa Diamonds’ KAO
mine. The stone is called the Rose
of KAO.

In an August 28th issue of
LiveScience, contributor Joanna
Fantozzi poses the very interesting
question of which is more rare –
gold or diamonds?
Fantozzi concludes that because
of their make-up gold is probably
rarer. In its elemental form gold is
rarer since a diamond is composed
of carbon and carbon is one of the
most plentiful elements on earth. As
a heavy metal, gold is rarer. Fantozzi
also concludes that they very fact
that synthetic diamonds exist, makes
diamonds less rare than gold. In
short, the fact that a diamond can be
created in a lab makes the gem less
rare than gold.

Following Petra Diamonds’ sale of
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the asset, production from Kimberly mines in South Africa will come
to Antwerp for tender, reported
Rapaport News on August 29th.
Previously, Petra only sold goods in
South Africa, but the company sold a
76 percent stake to Ekap Mining last
month. Koin International will enable
the sale.

On August 31st in Mining Weekly, Anine Kilian described a recent
report by Global Witness urging
diamond companies to be more
transparent and vigilant about links
between diamonds and human rights
abuses.
Michael Gibb, Global Witness conflict
resources campaign leader, said “Diamonds are still linked to conflict and
human rights abuses, and much more
has still to be done to ensure that the
profits are shared equitably throughout the supply chain.”
The report specifically referred to
conflict in the Central African Republic and Zimbabwe, where diamond
revenues have been directed to the
army and intelligence services.
The report makes clear that the Kimberley Process (KP) – the agreement
that prevents conflict diamonds from
entering the mainstream market – is
too narrow to address the full range
of abuses. Human Rights Watch
stated that KP is focused on sales that
benefit armed groups and not enough
on abusive governments – and that
shortfall says Gibbs, is where individual companies must step up and take
responsibility. Global Witness found
that many companies do not know
where there diamonds come from,
and do little to evaluate human rights
abuses.
The United Nations Guiding Principles on Business and Human Rights
urge companies to make sure they
not doing anything to fund conflict
or human rights abuses. Diamond
companies can do this through supply
chain due diligence. In addition to KP
expanding its mandate, Gibbs believe
companies must engage in rigorous
human rights due diligence on their
supply chains.

On September 1st Emily Jane Smith
of ABC Kimberley in Australia writes

In the News
a fascinating story about $20 million
of diamonds that went missing from
a crashed Dutch plan at the height
of World War II: www.abc.net.au/
news/2018-09-02/how-a-fortune-ofdiamonds-went-missing-in-wwii-outback-australia/10187158.
The Japanese company Pure
Diamond Co. claims to be that
nation’s first producer of lab-grown
diamonds, this according to a report
by Joshua Freedman on September
2nd in Rapaport News. The company
is endeavoring for an initial output
of 24,000 carats. The company also
launched a cryptocurrency, Pure
Diamond Coin, to fund its equipment,
research and development. Pure
Diamond also intends to use blockchain technology to provide its
consumers with information on its
diamonds.
Though the scale of the synthetic
diamond market is unclear, China is
thought to be the largest grower of
diamonds. However, the global synthetic market is about 3 to 4 percent
of the natural market, which is
roughly 150 million carats.

Mining Weekly on September 4th
reported on De Beers’ plans to
sell lab-grown diamonds at a
fraction of the price offered by
their synthetic rivals.
De Beers plans to concentrate
on younger consumers through
its Lightbox name and sell synthetic diamonds for about $800/ct., a
fifth of what man-made stones are
selling for now, and one-tenth of the
cost of buying a similar sized natural
diamond. Accusing the company of
price dumping and predatory pricing,
De Beers’ rivals have filed a complaint
with the US Federal Trade Commission.

On September 4th fine-jeweler
Lagos began selling a collection of
four unisex bracelets for the Apple
Watch, reported Anthony DeMarco in
Forbes. The collection, called “Smart
Caviar,” will have bracelets available in
18k gold, silver and diamonds, and the
cost will range from $950 to $8,500.
The bracelets are sold separately
from the Apple Watch and does not
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have the approval or endorsement
of Apple.

On September 10th Brecken
Branstrator reported in the National
Jeweler that the blockchain technology being developed by Gubelin Gem
Lab and Everledger will be available
industry-wide in February 2019.
The technology will afford the ability
to track a stone beginning at the mine
and then every step and transaction
up to and including the end user.
Each transaction can be entered and
recorded with a smartphone, allowing each sector of the industry to
use it. Pilot testing of the technology
is projected to be completed soon,
with the official roll out scheduled for
the Tucson gem show in February.
Gubelin has said there will be no fees
related to accessing and contributing
data to the blockchain.

On September 10th in Miningmx,
Charlotte Mathews explores the
disparity between the supply and
demand for diamonds https://www.miningmx.com/special-reports/mining-yearbook/
mining-yearbook-2018/34248south-africas-diamond-dogs-whyour-diamond-miners-struggle/.

The owner of Cartier and Van Cleef
& Arpels, Richemont, reported an
11 percent increase in jewelry sales in
the 5 months ending on August 31st.
The retailer’s jewelry results were reported in Rapaport on September 12th.
Jerome Lambert was also announced
as the new CEO of Richemont, and
Helen King as the new CEO of Van
Cleef & Arpels.

Rapaport News reported on
September 12th that Baselworld
is reducing the prices for both
exhibitors and visitors to its annual
jewelry and watch show in attempt
to revive it. The relevance of Baselworld came into question when
Swatch Group pulled out of the
2019 show.
Section continued on page 9
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SEVEN IRRESISTIBLE TRENDS IN ENGAGEMENT RINGS
from the GIA
result of heat treatment. Rose gold (see Trend #6) is often
the metal of choice for Morganite engagement rings
because it helps deepen the gem’s pink hue. Morganite is
a 7.5 to 8 on the Mohs scale of hardness and is more
vulnerable to chipping and breakage, so a setting that
offers good protection, such as a bezel, is a good choice.

Trend #5: Two-tone halo engagement ring settings

Photo to the left: Diamond engagement ring: center stone: oval cut,
1.18-ct., E/VS1, tapered princess cuts: 0.20-ct. each, E-F/VVS2-VS1,
rounds: 0.25-ct. each, E-F/VVS2-VS1. Photo by Emily Lane/© GIA.

The round brilliant diamond is a classic that’s not going
anywhere soon, but brides-to-be are falling in love with
these trendy engagement ring styles.

Trend #1: Marquise diamond engagement rings
Legend has it that the marquise diamond was named for
the Marquise de Pompadour, a mistress of King Louis XV,
because its outline resembled the shape of her mouth.
The marquise shape can look larger face-up than a round
diamond of the same weight and can make your finger
look longer and slender.

Trend #2: Cushion cut diamond engagement rings
Oozing old-world charm, cushion cut diamonds appeal to
the hearts of romantics, nonconformists and those looking
to recreate vintage engagement ring styles. Reminiscent of
the old mine cut diamond (which dates back to the early
1700s), cushion cut diamonds have curved sides and rounded corners; some have elongated, rectangular proportions
and others resemble rounded squares. Some of the world’s
most famous diamonds are cushion cuts: the Archduke
Joseph, the Cullinan II in the British Imperial State Crown
and the Hope.

Trend #3: Oval diamond engagement rings
An oval diamond has a larger surface area than a round
diamond of equal carat weight and can appear larger to
the eye. It can also make the finger look longer. Since an
oval doesn’t have sharp angles or corners, it’s less prone
to chipping compared, and because it’s faceted in the
brilliant style, its fire can rival a round brilliant.

Trend #4: Morganite engagement rings
Pink has long been associated with romance, and with its
relative affordability, Morganite has become one of the more
popular engagement ring gems in recent years. Morganite
is a delicate pastel pink to purplish pink (“rose”), yellowish
pink (“peach”) or orangey pink (“salmon”) variety of beryl.
The most prized Morganite color is strong pink, often the

A look that’s been popular for years, a halo setting encircles
the center stone with diamonds or other gems. Its appeal is
simple: not only does a halo make the center stone appear
larger, but if made with diamonds, creates more sparkle.
Designers have recently taken this motif and added a
second halo in a contrasting color with a different gemstone, or another row of diamonds set in a different color
of metal. The double-halo setting also evokes the Art Deco
period when diamonds are paired with rubies, sapphires
or emeralds. This makes it a popular choice for those
looking to recreate vintage engagement ring styles with
a contemporary flair.

Trend #6: Yellow gold and rose gold engagement
ring settings
White gold and platinum have been the metals of choice
for engagement rings for years, but yellow gold and rose
gold settings have been increasing in popularity. Yellow gold
has a rich, warm color and a look that can evoke Art Nouveau–era engagement rings. Rose gold has soothing tones
and complements most skin tones. Rose gold was popular
in Victorian engagement rings and retro-style engagement
rings. A yellow gold or rose gold band choice will be
timeless and trendy.

Trend #7: Custom engagement ring styles
Sometimes love is best expressed with a custom-designed
engagement ring. Start by finding out what diamond shapes
she likes. If you don’t know, look at her favorite rings for
clues. The most popular diamond shapes are round, princess, marquise, cushion, emerald, oval and pear. Ask your
designer how long it will take to create so it is ready in time
for the proposal. A ring with a simple design will usually
take at least two weeks; a ring with a complex design can
take upwards of five weeks (or longer).
A longer version of this article was originally published on
4Cs.GIA.edu.
Photo above: Ring made in the JMA classroom,
supplied by Gavin Brott and photographed for
Education catalog 2018. 14K white gold halo-style setting assembled/ soldered to a 14K yellow gold shank (two-tone ring). The center oval
stone is a 7.00 X 9.00 mm and the round side
stones are 2.00 mm. The center stone is set with
six prongs and the side stones are prong set with
common prongs. Photo by Emily Lane/© GIA.
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The Lower earnings from Baselworld
have hurt profits for its parent company, MCH Group. Baselworld is also
planning to give exhibitors a more
central location alongside a “show
plaza,” and developing a new communications strategy that will afford
exhibitors the ability to show their
products year-round.

Joshua Freedman reported in
Rapaport on September 12th that
De Beers’ sales dipped to $505
million at its seventh cycle this year
as they allowed sightholders to
defer allocations of cheaper
rough diamonds.

Eric Ng of the South China Morning
Post reported on September 13th
that Rio Tinto invited Chinese dealers and collectors to submit bids for
63 pieces of GIA-graded diamonds
with a combined weight of 51.48
carats. Only 100 have been invited for
private viewings of the “flukes of nature” pink diamonds, and must submit
their bid by October 10th for the 34th
Argyle pink diamonds tender.

On September 14th Rob Bates
reported in JCK that the iconic
Manhattan retailer Henri Bendel
will be shutting down. The 123-year
old retailer, known for selling cutting-edge handbags, jewelry and
accessories, will shut down its 23
stores, including its main building on
Fifth Avenue and its website. In the
announcement Henri Bendel reported
$45 million in losses in 2018.

The growing popularity of synthetics
is no real threat to natural diamonds,
this according to New York-diamond
analyst Paul Zimnisky in an article by
Nadine James on September 14th in
Mining Weekly.
The current world diamond market
is worth $87 billion and only 2 percent
of that, or $1.9 billion is synthetics,
according to Zimnisky. And though
it is true that the market for synthetics is expected to grow to $14.9

In the News
billion by 2035, this will still only be 4
percent of the total market, while the
natural diamond market is expected
to grow to $174 billion over the same
time period.
Comparing synthetics to natural diamonds, World Federation of Diamond
Bourses president Ernie Blom, said
“they may look very similar and have
similar optical properties, but…they
are two very different products.”

On September 17th in the Hindustan
Times, Anupam Paterlya reported
that a farmer, Prakash Sharma,
found a 12.58 carat diamond worth
Rs 30 lakh while digging on his land.
Prakash Sharma found the diamond
while digging for two years on a piece
of 25 X 25 -land that he had leased for
the government. The diamond will go
on auction next month and the farmer
said he would reinvest the money he
received from the sale in business or
farming – 11 percent of the sale will
go to the state
government.

Limited Seats Remaining
for the Largest Gemological
Symposium
More than 700 to attend
GIA’s Symposium
CARLSBAD, Calif. – Sept. 5, 2018 –
Even though more than 700 people
from 35 countries have already confirmed, there is still time to register
for the sixth International Gemological Symposium on Oct. 7-9 at GIA’s
world headquarters in Carlsbad,
California. Focused on the theme
“New Challenges. Creating Opportunities,” the three-day event will showcase the latest research in gemology
and related fields by GIA researchers
and other leading scientists, and offer
a business track lead by professors
from the Harvard Business School
(HBS). A limited number of
registrations are still available at
Symposium.GIA.edu.
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Symposium will open with the
Music Paradigm, a unique musical
program that examines leadership using a symphony orchestra. Following
the opening, the sessions will divide
into research and business tracks. The
research track will feature seven keynote speakers and more than 70 presenters and poster sessions exploring
topics in mineralogy, gemology, geology, natural and synthetic diamond
formation, and quantum technologies.
During the business track sessions,
Harvard professors will explore authentic leadership, disruptive innovation and customer centricity, using
the renowned case-study method
employed in all HBS programs.
Symposium will close with Futurescape Forum, a landmark event
providing a glimpse into what tomorrow might look like for the gem
and jewelry industry. Opening with a
provocative video from iconoclastic
marketer Scott Galloway and moderated by Professor David Ager of HBS,
the interactive panel discussion will
include Bruce Cleaver, chief executive
officer of the De Beers Group; Gina
Drosos, chief executive officer of Signet Jewelers; Jason Goldberger, chief
executive officer of Blue Nile; Andy
Johnson, CEO of Diamond Cellar
Holdings; Rahul Kadakia, international
head of jewelry at Christie’s; and Kent
Wong, managing director of Chow
Tai Fook. These industry leaders will
deliberate their unfiltered predictions
for the gem and jewelry industry.
The program also includes an exclusive opportunity to attend Sunday
night’s opening gala honoring the
centennial birthday of Richard T.
Liddicoat, the father of modern gemology and GIA’s second president.
Festivities will include music, food
and a spectacular exhibit dedicated
to Mr. Liddicoat featuring exceptional
diamond jewelry, and Centuries of
Opulence: Jewels of India, with 50
ornate objects and gemstone jewelry
from the 17th to 20th century that will
be on display only until Oct. 10.
To register and for more information
on the program, related events and
hotel accommodations,
visit Symposium.GIA.edu.
For press inquiries, please contact
Nellie Barnett at nbarnett@gia.edu
or +1 760-603-4184.
Section continued on page 10
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L’ÉCOLE, School of
Jewelry Arts, Returns
to New York City
The Only Educational and
Cultural Platform of its Kind
Worldwide, L’ÉCOLE Provides
Accessible, Hands- On Experience for Audiences of All
Ages and Backgrounds Classes,
Exhibitions, Conversations, and
Children’s Workshops Hosted at
2 East 63rd Street October 25–
November 9, 2018
NEW YORK, AUGUST 23,
2018—L’ÉCOLE, School of Jewelry
Arts, returns to New York City this
October with a series of classes,
exhibitions, and conversations that
invite the public to immerse themselves in the art of jewelry guided by
leading experts. L’ÉCOLE will take up
residence at 2 East 63rd Street from
October 25–November 9, 2018, with
a dynamic roster of programs that
introduce and deepen visitors’ understanding of the jewelry-making processes and techniques, gemology, and
the fascinating history behind some of
the world’s most precious stones.
Marking the school’s most expansive
U.S. program to date, the fall 2018
program will feature 15 courses, 4
workshops designed for children
and teens, and 8 conversations that
bring together experts across the
disciplines of art, science, history, and
technology. The educational programs
will be enhanced by 3 exhibitions,
open to the public with free admission. They include the New York debut of works by renowned American
artist Daniel Brush, featuring a series
of chokers, a set of bangles inspired
by the bracelet’s cultural role in India,
and the artist’s first visual poetry
book; a rare presentation of a private
New York collection of jewelry from
the 19th century to the 1960s; and a
display of historical reproductions—
made possible due to L’ÉCOLE’s
multidisciplinary research approach—
that reimagine 20 exquisite diamonds
previously owned by Louis XIV, but
which are now mostly lost to
the world.
“Traditionally, the jewelry arts have
been rooted in the expertise of a

select few and passed down through
direct apprenticeship,” said Marie Vallanet-Delhom, President of L’ÉCOLE,
School of Jewelry Arts. “L’ÉCOLE’s
programs break down barriers to the
vast and enchanting world of jewelry
for everyone. Whether you’re a collector or wear only your wedding band;
whether you’re an engineer, a painter, or a school teacher; you’ll learn
directly from our experts and the only
prerequisite is a desire to learn.”
Founded in 2012, with the support of
Van Cleef & Arpels, L’ÉCOLE has been
a pioneer in jewelry arts education,
unlocking the elusive world of jewelry
for more than 30,000 participants
coming from 44 different countries.
Based at Place Vendôme in Paris with
nomadic programs around the world,
L’ÉCOLE is dedicated to passing
down the expertise of jewelry-making
to audiences of all ages and backgrounds, ensuring that this ancient
tradition remains vital today. “We are
proud to support L’ÉCOLE’s broad
educational mission, providing object-based learning in the jewelry arts
around the world,” said Nicolas
Bos, President & CEO, Van Cleef &
Arpels. “Anyone can learn to determine the difference between related
stones, admire the craftsmanship
that goes into each detail in a setting,
and discover the symbolic references
that inspire the great designs
of today.”
Subjects taught at L’ÉCOLE range
from hands-on craftsmanship and
gemology to learning about the
various jewelers and individuals that
have influenced the world of jewelry.
The fall 2018 program marks the first
return of L’ÉCOLE to New York City
since it debuted at the Cooper Hewitt,
Smithsonian Design Museum in 2015.
The full New York class schedule is
available at us.lecolevancleefarpels.
com and registration is now open.

Courses
Each class can be taken à la carte,
in any order, and is offered multiple
times throughout the two-and-a-halfweek residency to provide flexibility
in scheduling. Leading scholars in
the fields of science, art, and history
guide every class, with faculty that
includes jewelers, designers, mockup artists, art and jewelry historians,
gemologists, and lacquer artists. The
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classes are between 2–4 hours, led
by 2–4 professors with a maximum
of 12 students. Class size is limited to
ensure an intimate experience, and
student interaction is fueled both
by a shared passion for the jewelry
arts and the chance to mingle during
receptions prior to each class. These
classes range in price from $125–$250.
L’ÉCOLE offers three types of
classes with a wide selection within
each category as well as an
introductory course:
“Savoir-Faire” allows each



student, even novices, to don a
jeweler’s coat and personally
handle and manipulate materials
and tools.

• Trying out the Jeweler’s
Techniques

• From Design to Mock-up
• Introduction to Setting
• Trying Your Hand at Japanese

Urushi Lacquer (New)
• The Gouaché in High Jewelry 1:
The Light (New)
• The Gouachéin High Jewelry2:
The Color (New)
“

Art
 History of Jewelry”
explores the practical and aesthetic
evolutions of jewelry from ancient
times through today.

• Gold & Jewelry, from

Antiquity to the Renaissance
Princes (New)
• The Birth of Jewelry (New)
• Amulets & Precious Symbols
• Entering the Van Cleef &
Arpels Universe
“Universe of Gemstones”
illuminates the mysteries of
how gems are created and
valued through observation
and experiment.

• Introduction to Gemology
• Recognize the Gemstones
• The Diamond’s Magic Symbols

& Legends
• The Diamond, A Gemological
Exception
 Introductory Course: The
Engagement Ring: History,
Gemology & Know How

Creative Workshops
L’ÉCOLE also invites young audiences
to discover the art of jewelry through
Section continued on page 15

Whether you
wire it, bead it, flux it, post it,
pierce it, string it, screw it,
refine it, enamel it, solder it,
mount it, clasp it, link it…
(you get the idea)

WE STOCK IT.

Lorem ipsum

For Immediate Delivery or For Our Illustrated Catalog, Call Toll Free 800-223-7550
545 5th Ave, #1000, New York, NY 10017 (entrance located on E 45th Street)
Our showroom is located at 545 Fifth Avenue on the10th Floor
212-398-8300 • Fax 212-869-0808 • MyronToback.com • info@MyronToback.com
Follow us on Instagram @myrontoback.com
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INTERNATIONAL MARKET REPORT
International Markets Report on HTS 711311
The following report is a summary
of data about exporting HTS code
711311 (jewelry of silver, whether or
not plated or clad with other precious
metal) to several countries. The graphs included in this
document show trade data from 2014 to 2017 for selected
markets Each graph shows the dollar value of U.S. export
sales of HTS 711311 on the y-axis for a specified region.
This report also examines duty rate, luxury tax rate (if any),
Value Added Tax rate (VAT) or Goods and Services Tax
(GST) which is a multi-level value added tax. The worldwide
market for this product has increased tremendously the last
two years to approximately 1.1 billion dollars in export sales
for 2017. Evidently, there are international markets to export
this product to and the market may continue to see growth
considering the large increase in sales over the last
two years.

Exports to World for HTS:711311

number of years, quadrupling to $21,396,610 in 2017 from
sales in 2014. 2014 through 2017 has seen a larger increase
in exports year after year. It is also the 8th largest international market in sales for this product. Australia also has a
VAT rate of 10%.
For the United Kingdom, 2014 through 2016 only saw
minor decreases in HTS 711311 export sales and experienced
a rebound in 2017 much larger than the decrease it had
experienced previously. It is also the 10th largest international market in sales for this product (only recently being
overtaken by Mexico). The U.K. has a high VAT rate of 20%
and a duty rate of 2.5%.

Exports to UK for HTS:711311
18000000
16000000
14000000
12000000
1000000
8000000

1.2E+09

6000000
4000000

1E+09

2000000
0

800000000

2014

600000000

2015

2016

2017

Other Markets of Interest:

400000000
200000000
0
2014

2015

2016

2017

While the market for these products in Canada has been
steadily shrinking, it is still the largest market for HTS 711311
compared to any other country by a large margin, except
for Hong Kong, which has become the largest international market for HTS 711311 exports in the last two years (HK
had almost five times the dollar amount of sales compared
to Canada in 2017). Canada does have a VAT rate of 13.5%
and GST of 5%, costs that increase the price of the product
more so than many other countries.

Hong Kong has become the largest market for HTS 711311
the last two years. After experiencing a tremendous surge
in sales from 2015 to 2016, increasing almost six times in
size, sales continued growing by almost doubling from 2016
to 2017. Hong Kong is now an unbelievably large and
growing market for HTS 711311. Hong Kong is also the
cheapest market to export to in this report, with no duties,
consumption tax, GST, or VAT.

Exports to Hong Kong for HTS:711311
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The Australian market has seen leaps of growth in the last
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France has seen a steady decrease in sales over the last
several years. In addition, it is the 17th largest international
market in sales for this product and has high VAT and duty
rates for exporting purposes compared to other countries in
this report. The rates are 20% and 2.5% respectively. France
will be one of the costliest countries considered here to export to. However, note that the decrease in sales has been
declining year by year.
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markets to one in the mid 40’s. In 2017 it reached its lowest
level in the last four years at only a quarter of the sales
experienced in 2014. Switzerland has a VAT rate of 7.5%.

Exports to France for HTS:711311
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While sales the last three years have not matched that of
2014, exports to Japan have hovered near $30,000,000.
While sales to Japan have not changed dramatically, since
other international markets have improved it lowered to
the eighth largest market in 2017. Japan also has no trade
duties to consider. There is only a 5% consumption tax for
the products.
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Germany is the 4th largest international market for this
product in sales and the biggest in Europe. Exports to
Germany almost quadrupled from 2015 to 2016 alone, and
while export sales did decrease in 2017, this drop is very
small and indicates that the enormous increase in sales
from 2016 was not a one-time event but an expansion of
the market itself. Like the other EU countries, it has a 2.5
percent duty rate but the smallest VAT of the countries
considered in this report at 18 percent.

Exports to Switzerland for HTS:711311
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Singapore has seen fluctuations in sales year to year but
has seen a tremendous amount of growth overall. Sales
increased a little more than four times from 2014 to 2017.
Singapore is a smaller market, the 21st largest in 2017 at its
largest number of sales, but the last number of years points
to continued growth. Singapore also has no duties for this
product. There is only a GST of 7.5%.
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In relation to the other countries in this report, the
Netherlands is quite a small marketplace for HTS 711311
standing as the 40th largest market. While experiencing a
large decrease in exports from 2014 to 2015, the last two
years have seen significant growth almost reaching the level
of sales captured in 2014. However, the Netherlands is the
costliest of the countries in this report to export to, with the
EU’s 2.5 duty rate and a 21 percent VAT rate.

Exports to Netherlands for HTS:711311
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Learn Diamond Grading
From the Creator of the 4Cs
• Practice with real diamonds graded by the
Gemological Institute of America®
• Learn to grade diamonds consistently and accurately
• Saturday, day and night classes available

2018-2019 Diamond Grading Lab Classes in NYC
Nov 5-9, 2018
Nov 26-30, 2018
Feb 11-15, 2019
Mar 4-19, 2019 (Night)
Mar 18-22, 2019

Mar 30-Apr 27, 2019 (Sat)
Apr 8-12, 2019
Apr 29-May 3, 2019
Jun 3-7, 2019
Jul 8-12, 2019

Enroll online at GIA.edu
A branch of GIA’s
campus in Carlsbad.
Licensed by the New
York State Education
Department.

Gemological Institute of America, Inc.
50 W 47th Street, 8th Floor
New York, NY 10036
T +1 800 366 8519 T +1 212 944 5900
F +1 212 719 9563
E nyadmissions@gia.edu
GIA.edu

GIA® and Gemological Institute of America® are registered trademarks of Gemological Institute of America, Inc.
ADT180088_Diamond_District_News_v2.indd 1

8/24/18 10:41 AM

diamonddistrict.org

a series of four creative workshops
on Saturdays specifically designed for
children and teens (ages 5–16). Each
workshop is 2 hours long and $15.

Make Your Own Treasure Chest
(ages 8–12)

Discovering the World of Gems
(ages 13–17)

The Mock-Up, 1st Sculptural Vision
of a Jewel (ages 13–17)

Plus, an additional workshop for

the youngest jewelry enthusiasts
(ages 5–7)

Exhibitions
L’ÉCOLE is also dedicated to advancing the scholarship and appreciation
of jewelry arts through exhibitions
and publications. The exhibition
schedule calls attention to the many
facets of the jewelry arts: art in the
form of sculptural works by Daniel
Brush, connoisseurship marked by an
exclusive viewing of a local private
jewelry collection, and science and
history in a display of replicas that
are only possible due to L’ÉCOLE’s
multidisciplinary research approach.
Each exhibition is accompanied by a
catalogue written by jewelry historians, curators and professionals in
their field. Guides will be present at all
times in each exhibition to offer tours
to visitors. Exhibitions will be open
10:00am–6:00pm from October 25 to
November 9, 2018, and are free to the
public. All visitors to the exhibitions
receive free copies of the accompanying exhibition catalogues.
Daniel Brush: Cuffs and Necks features two new series by the American
artist Daniel Brush. Fascinated with
the history of jewelry, Brush is a selftaught master metalworker whose
work explores the relationship of
structure and meaning and redefines
jewelry’s role in our lives today. The
exhibition features Necks, a series of
117 chokers also captured as photographs in the artist’s first visual poetry
book, and Cuffs, a set of 72 bangles
inspired by the Nizam of Hyderabad’s
jewels and by the bracelet’s cultural
role in India. This is the first time these
creations will be on view in New York.
The Fabulous Destiny of Tavernier’s
Diamonds: From the Great Mogul to
the Sun King presents replicas of 20
diamonds previously owned by Louis
XIV, and now mostly lost to the world,

In the News
which were recreated through the
meticulous research of L’ÉCOLE
experts in partnership with the
Muséum National d’Histoire Naturelle
in Paris. The traveling merchant
Jean-Baptiste Tavernier sold hundreds
of diamonds from the Mogul Empire of India to Louis XIV in 1668, of
which 20 exceptional examples were
immediately singled out to be included in the book The Six Voyages of
Jean-Baptiste Tavernier, 1676. All but
the Blue Diamond (now the Hope Diamond) disappeared in the 19th century, but L’ÉCOLE’s collaborative team
reconstituted this history to create a
display of accurate reproductions.
Through the Eyes of a Connoisseur
offers a rare opportunity to see a
distinguished local jewelry collection
and explores the many reasons why
an individual may collect. The New
York-based private collection features
around 40 exceptional works from the
19th century to the 1960s.

Conversations
Additionally, L’ÉCOLE is organizing
8 conversations on weekday evenings
and Saturday afternoons that provide
further insight into the world of jewelry. Each talk brings together at least
two experts who engage in a dialogue
exploring the jewelry arts from a
variety of perspectives. These events
commence with a cocktail reception
to welcome attendees and are $25.
The topics explored and distinguished
panelists this fall include:
 Fewer, Better Things” with Nicolas
“
Bos, President & CEO of Van Cleef
& Arpels; Glenn Adamson, author of
Fewer, Better Things, curator, and
scholar at Yale Center for British Art;
Daniel Brush, artist; and Spencer
Bailey, writer and editor
 History’s Lost Jewels” with Stellene
“
Volandes, Editor-in-chief of Town &
Country, and Nicolas Luchsinger, Asia
Pacific President & CEO of Van Cleef
& Arpels and Director of the “Héritage” collection
 Jean-Baptiste Tavernier: Rediscov“
ered Treasures” with François Farges,
mineralogist; Jeffrey Post, Department of Mineral Sciences Chairman
and Curator of the National Gem
and Mineral Collection at the Smithsonian Institution; and Paul Paradis, art
historian and Professor at L’ÉCOLE
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“Through the Eyes of a Connoisseur”
with Dr. Joe Levine, collector and
Stephen Harrison, curator at the
Cleveland Museum of Fine Arts
 The Timeless Work of Daniel Brush:
“
A Conversation” with Daniel Brush,
artist, and Beth Wees, Ruth Bigelow
Wriston Curator of American
Decorative Arts at the Metropolitan
Museum of Art
 Screen Gems, Jewelry in the
“
Movies” with Marion Fasel, Founder
and Director of The Adventurine, and
Frank Everett, Sotheby’s Senior Vice
President of the Luxury Division
 Great Women Jewelers: Inspira“
tional Minds” with Juliet Weir-de La
Rochefoucauld, Member of the Gemological Association of Great Britain
and author, and Inezita Gay-Eckel, art
historian and Professor at L’ÉCOLE
 Gems & Truffles” with Dominique
“
Dufermont, gemologist and Professor
at L’ÉCOLE, and Alain Verzeroli, chef

About L’ÉCOLE,
School of Jewelry Arts
L’ÉCOLE, School of Jewelry Arts,
supported by Van Cleef & Arpels
based in Place Vendôme in Paris
since 2012, is the first school for the
jewelry arts that serves everyone
from eager novices to expert
connoisseurs. The program offers
regular monthly classes in Paris
(in both English and French) and
has organized series in Tokyo, Hong
Kong, New York and Dubai to extend
the offer of jewelry arts education
around the world. L’ÉCOLE also
supports scholarship through a
robust program of exhibitions,
publications, partnerships with
leading museums and other
institutions, a series of online
instructional videos, and a library
of jewelry arts.

Media Contacts
Delaney Smith, Resnicow and
Associates, dsmith@resnicow.com,
212-671-5160.
Catherine Mastrangelo, Resnicow
and Associates,
cmastrangelo@resnicow.com,
212-671-5162.
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Sales Tax Fairness:
Coming Down the Pike? (Cont.)
in the state, but did over 200 transactions or $100,000 in
sales in a calendar year. The law was directed at collecting
sales tax from entities like Amazon, Wayfair, and others who
did not have a physical presence in the state.
The law was directed at collecting sales tax from entities like
Amazon, Wayfair, and others who did not have a physical
presence in the state.
The holding in the case permits states to require Internet
retailers who do not have a physical presence in the state
to collect sales tax on their sales to customers located in
that state. Previously, states were not allowed to collect
sales tax on internet retail purchases if the business had no
physical location in the state, and had to rely on customers
to self-report, which few did.
What will happen now depends on what states – and
Congress – do in light of the ruling. Many states are likely to
pass similar legislation, requiring that Internet sellers collect
and remit sales tax at a certain threshold. States that have
passed laws already include Vermont (effective 7/1/18),
New Jersey (effective 10/1/18), Indiana (effective 10/1/18),
Kentucky (effective 10/1/18), Georgia (effective 1/1/19),
Minnesota (effective 10/1/18), Iowa (effective 1/1/19), North
Dakota (effective 10/1/18), and Utah (effective 1/1/19).
Many other states are in the process of considering
similar bills.
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remember. Founded by two industry insiders, Bella Neyman
and JB Jones, NYCJW is taking the city by storm with over
60 events.
Focused on educational and innovative New York-centric
programming, NYCJW features innovative exhibitions,
educational lectures, explorative workshops, exclusive
tours, and unique collaborations with the best and the
most influential businesses, brands, jewelers, artists, and
designers throughout NYC.
The line-up of partners is quite impressive: The Metropolitan
Museum of Art, Museum of Arts and Design, Bergdorf
Goodman, Neue Galerie New York, Christie’s Education,
92nd Street Y Jewelry Center, David Webb, Verdura,
L’ÉCOLE, School of Jewelry Arts, Fred Leighton, Lulu Frost,
Jill Platner, Greenwich St. Jewelers, Doyle New York, CADAR,
and Featherstone Design. However, don’t be fooled, this is
not a strictly borough-wide event. Additional programming
will be taking place in Brooklyn at the Navy Yard, Pratt
Institute, Brooklyn Metal Works, and Catbird, as well as in
Westchester at the Katonah Museum of Art and New Jersey
at the Newark Museum. There are many opportunities for
seeing and learning about jewelry and Neyman and Jones
want to make sure you see them all.
So why now? “The impetus for this week came from our
desire to promote the jewelry industry and highlight its
importance to the city. This week unites the different worlds
of jewelry, from vintage to contemporary, to tell its
far-reaching story,” says co-founder JB Jones.

Of course, because the jewelry industry does many large
dollar value transactions, a seller might easily top the
$200,000 threshold contained in South Dakota’s law with
just a few transactions. Internet retailers who make sales
in states where they have no physical location should now
check for state laws which require them to collect sales tax
for those states. Brick & mortar retailers should continue to
collect sales tax on their sales as required by state law.

The organizers see a lot of value of supporting the jewelry
industry in New York, both from a financial and a creative
point of view. The jewelry industry is not always an easy
place to succeed but this city certainly has all the tools
that one needs to become the next Lorraine Schwartz.
And speaking of tools, NYCJW is very focused on supporting
47th Street and has three different tours and a series of
conversations planned on the block.

Finally, it is important to remember that because this is an
issue of interstate trade, Congress could enact a federal law
to handle this taxation and make it uniform across all states.
They have failed to do so in the past, but it is possible that
the disparity of the laws being passed in the wake of the
Wayfair decision will spur them to act.

“We want people to walk away from this week with a
greaterunderstanding of how jewelry is made, where it
is made, and who makes it. Furthermore, we are providing
the public with the tools, by way of the exclusive
programming, to become educated consumers and
patrons,” says co-founder Bella Neyman.

New York City
Jewelry Week
Coming This
November

Photo: Bella Neyman (left) and
JB Jones (right)

If you are seeing sparkles
everywhere you look it is
from the jewels that will be
on view during New York
City’s first ever Jewelry
Week! The inaugural New
York City Jewelry Week
will be taking place
November 12-18 and it
will be a celebration to

Want to learn more? Visit their website www.nycjewelryweek.com to see the events and reserve your spot in some
of the exclusive behind-the-scenes tours, workshops, and
lectures. If you are an artist, there are opportunities to sell
your work at spaces like the Brooklyn Navy Yard, Pratt
Institute, and Artists and Fleas. It is not too late to get your
company or brand involved. While the programming for
this year has closed, there are still ample opportunities for
sponsorship and advertising. Jones and Neyman said that
this project has been a labor of love, their contribution to
the city and all of its talented jewelers who do not have
many opportunities for exposure. Their dream is to make
NYCJW a highly-anticipated annual cultural event.
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DISTRICT MONTHLY

ADVERTISE WITH US
Be a part of the new and vastly improved Diamond District Monthly
For more information contact
call 212-302-5739 or email info@diamonddistrict.org

DOWNLOAD OUR PRECIOUS
METAL PRICES APP
• Pay-Outs Of Up To 99%*
• Same Day Settlements & Wire Transfers
• One-stop shop for your precious metal needs

*Pay-outs of up to 98.5% when hand testing and up to 99% on melts.

ON-SITE IN THE DIAMOND
DISTRICT. COME WATCH!
Reputable Metal Refiner Since 1985

One of the only precious metal reﬁners
in NYC with our own branded bars!
45 W 47th Street, New York, NY 10036
Call 212-398-1454 for a quote.

www.mgsreﬁning.com
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One Week. One City.
A Celebration of Jewelry.
November 12-18, 2018.
nycjewelryweek.com @nycjewelryweek.com #nycjw
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CRIME NEWS

EVENTS
1

October 9, 2018
The 47th Street Diamond District Annual
Public Meeting will be at the Diamond
Dealers Club, 50 W. 47th Street at
9:30 A.M.

On August 14th Reuters reported that a jewelry thief was
jailed a second time when he failed to pay back the proceeds
from a heist three years ago. Daniel Jones, 63, was part of
the gang that pulled off the biggest heist in England’s history
when they raided 73 deposit boxes at the Hatton Garden
Safety Deposit building in London.

2

L’ÉCOLE, School of Jewelry Arts
welcomes art and culture enthusiasts
of all ages to discover, wonder, and learn
about the world of jewelry arts.
For more information visit:
www.lecolevancleefarpels.com/en/
lecole-abroad/lecole-new-york

Jones and his gang stole gold, silver, diamonds and jewelry worth
14 million pounds, two-thirds of which was never recovered.
He was sentenced to 7 years in prison in 2016 for the heist and
an additional 6 years and 287 days for failing to pay his part of
the confiscation order, 6.6 million pounds.
In Rapaport on August 15th, Joshua Freedman reported that
diamond dealers are not adequately protecting themselves
against diamond-swapping threats. The switching of natural
diamonds with synthetics is happening more than dealers
realize according to Freedman.
Gone are the days of simply placing a diamond on a scale to
check its authenticity. Swindlers today are using synthetics that
match the characteristics of a natural diamond. According to
Freedman, the best solution is for dealers to scan diamonds
before showing them to a client and again before returning them
to a safe. “Real-time checks are best, as thieves can switch a
diamond in an instant and remove a laser girdle inscription in five
seconds,” said Donald Palmieri, president of the New York-based
Gem Certification and Assurance Lab (GCAL) in the piece.
Another solution is for dealers to keep a UV-light on their desk
so a dealer knows if they are dealing with a synthetic while they
are with their client – synthetics do no emit blue light like natural
diamonds do under UV-light.
However, the solution according to Freedman might be for dealers
to spend money on expensive equipment. Gone also are the days
of the handshake approach said Palmieri.
In early September DW (Deutsche Welle) reported that a
Saudi princess had $930,000 worth of jewels stolen from her
room at the Ritz Hotel in Paris. The stolen jewels were not in
the hotel safe, and there did not appear to be evidence of a
forced entry.
The theft comes on the heels of a January 2018 theft at the Ritz
when a gang wielding axes smashed shop windows and made
off with several million euros worth of jewelry. The thieves were
apprehended at the scene and all the goods were recovered.

October 24 -November 9, 2018

3

November 12- November 18, 2018
New York City Jewelry Week
(NYCJW), the first and only week
dedicated to promoting the world of
jewelry through educational and
innovative NYC focused programming.
For more information visit:
www.nycjewelryweek.com.
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